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KEY HIGHLIGHTS
Group LFL1 revenue growth evolution
+12,7%
+9,3%

+7,4%

– All the Group's stores remaining open

Stable
Q3 2021

9M 2021
vs. 20192

– Very few health restrictions (Pass Sanitaire in France and restrictions
on opening hours in Portugal)

• 9M 2021 sales up +12.7%1 compared with 9M 2020

vs. 2020

• Continued growth in e-commerce over the quarter in a normal
store opening context

Online sales still growing - €m
1,295

• Q3 2021 sales at €1,854m, roughly stable1 vs. Q3 2020

1,368

– Online sales representing c. 26% of total sales for 9M 2021
– Click & Collect rate remains high at 46% of online sales in Q3 2021

878

28%

26%

9M 2020

9M 2021

18%

9M 2019
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• Gross margin rate stable for 9M 2021 versus 9M 2020 and slightly
up excluding the impact of ticketing and the technical dilutive
effect of the franchise

% of total sales
Like-for-like: excluding the effect of changes in foreign exchange rates and scope of consolidation, openings and closures of integrated stores
Excluding Nature & Découvertes and BCC
3 Proforma Nature & Découvertes
1
2
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A QUARTER ALMOST STABLE YOY UNDERLYING A SOLID
LEVEL OF SALES
• France and Switzerland showed good resilience, with sales growth roughly stable in Q3 yoy, but up
compared to Q3 2019

• Belgium and Luxembourg reported a decrease mainly due to a high comparable basis last year, but still
above Q3 2019 sales
• The Iberian Peninsula is gradually recovering as expected with positive sales growth in Q3 thanks to a
progressive lifting of health restrictions and a gradual return of tourism

€m

-0.2%

+9,4%

Iberian Peninsula

165

+0.8%

-3,5%

Belgium and Luxembourg

150

-5.5%

+1.5%

1,854

-0.5%

+7.4%

Group

2

Change compared with Change compared with
Q3 2020 (LFL1)
Q3 2019 (LFL1&2)

1,539

France and Switzerland

1

Q3 2021

Like-for-like: excluding the effect of changes in foreign exchange rates and scope of consolidation, openings and closures of integrated stores
Excluding Nature & Découvertes and BCC
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Q3 2021 REVENUE SPLIT BY PRODUCT CATEGORY
• Product categories that overperformed last year posted a slowdown in sales due to a high
comparable basis while showing growth versus 2019
– Technical products showed strong resilience with solid growth in telephony linked to the launch of the
iPhone 13, TV and sound, which offset the decline in IT
– Appliance sales were notably impacted by lower sales for cooler categories due to fewer heatwave
periods in Q3 this year compared to last year

• Editorial products performed well in all regions
– Good growth in books, mainly driven by the positive impact of comics and the continued positive impact
of the Pass Culture in France
– Gaming still positively impacted by the new generation consoles even with a low level of inventory on the
market

• Services performance
– Darty Max continued its full roll-out with the three complementary offers
– Marketplace activity impacted by lower product availability on marketplaces, particularly in telephony,
and the recent change in European regulation
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RECENT STRATEGIC INITIATIVES
• Enhanced customer experience
– Sales made through video conference or chat extended to all integrated Darty stores and to be extended to all
integrated Fnac stores in the coming months
– c. 90,000 visio/chat with salespeople at the end of September

• Fnac new digital platform media: L’Eclaireur Fnac
– A digital platform for informed opinions and choices on themes related to culture and technology
– Existing prescriber content (La Claque Fnac, Labo Fnac) as well as new content that will intensify interactions with
customers on the web

• CSR initiatives once again recognized by the extra-financial rating agencies in 2021
– Rating AA by MSCI for the third time in a row
▪ Top 17% of MSCI specialized retail sector with an Industry-Adjusted Score of 7.8/10

– Integration of the V.E (Moody’s ESG Solutions) category "Robust" with an ESG Assessment of 54/100 (+6 pts yoy)
▪ Top 10 in the specialized distribution sector1 with an ESG Assessment well above the sector average of 35/100

▪ All of the E, S and G components have improved, with a strong increase in environmental aspects (+14 pts yoy)
1 European

specialized distribution sector as defined by V.E.
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OUTLOOK
• We expect our store network to remain open by the end of the year in all our countries with
no major health constraints
• The Group remains confident in its operational ability to succeed in the major commercial
events at the end of the year thanks to:
– The strength of its logistics and digital capabilities

– The good level of inventories thanks to the quality of its relationships with suppliers in the context of
supply chain tensions
– A strong operational agility already demonstrated in uncertain circumstances and a good
capacity to conclude exclusive partnerships in order to offer a good quality in product and
service offering

• The Group is expecting for FY 20211:
– Total revenue to increase by slightly more than +5%2 compared to 2020;
– Current operating income to be at the high end of the previously communicated guidance range,
between €260m and €270m.
1 Subject
2

to the health situation not deteriorating significantly by the end of the year
Like-for-like: excludes the effect of changes in foreign exchange rates and scope of consolidation, and directly owned store openings and closures.
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Q&A

DISCLAIMER
IMPORTANT NOTICE: By reading this presentation, you agree to be bound by the following limitations and qualifications: certain information
included in this release is not based on historical facts but on forward-looking statements. Such forward-looking statements are valid only as at
the date of this presentation and Fnac Darty expressly waives any obligation or undertaking to release any updates or revisions to any
forward-looking statements in this presentation to reflect any change in expectations or any change in events, conditions or circumstances
(or otherwise) on which these forward-looking statements are based. Such forward looking statements are for illustrative purposes only.
Investors are cautioned that forward-looking information and statements do not guarantee future performance and are subject to various
known and unknown risks, uncertainties and other factors, many of which are difficult to predict and generally beyond the control of Fnac
Darty, and could cause actual results to differ materially from those expressed in, or implied or projected by, such forward-looking information
and statements. These risks and uncertainties include those discussed or identified in Chapter 6 “Risk factors and management” of the Fnac
Darty 2020 Universal Registration Document filed with the French Autorité des marchés financiers ("AMF") on March 19, 2021, and which is
available in French and in English on the AMF's website at www.amf-france.org and on Fnac Darty’s website at www.fnacdarty.com.
This material was prepared solely for informational purposes and does not constitute and is not to be construed as a solicitation or an offer to
buy or sell any securities or related financial instruments in the United States of America or any other jurisdiction. Likewise, it does not provide
and should not be treated as providing investment advice. It does not reflect in any way the specific investment objectives, financial situation
or particular needs of any recipient. No representation or warranty, either expressed or implied, is provided in relation to the accuracy,
completeness or reliability of the information contained herein. It should not be regarded by recipients as a substitute for the exercise of their
own judgment. Any opinions expressed in this material are subject to change without notice.
This material is provided solely for your information, and it may not be reproduced, redistributed or published (whether internally or externally
to your company), directly or indirectly, in whole or in part, to any other person. Failure to comply with these restrictions may result in the
violation of legal restrictions in some jurisdictions.

The distribution of, or access to, this release in certain jurisdictions may be subject to legal or regulatory restrictions. Accordingly, any persons
coming into possession of this document are required to inform themselves about and to observe any such restrictions. Fnac Darty expressly
disclaims any liability as to the violation of such restrictions by any person.
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