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GOOD RESILIENCE OF Q3 2022 REVENUE
Group LFL1 revenue growth evolution
+7.9%

+7.2%

-1.3%

• Q3 2022 sales at €1,849 million, stable on a reported
basis and down by -1.3% on a like-for-like basis1 vs. Q3
2021
– Impact from a shift in the summer sales period in
France accounting for c. -60 bps

-1.6%

Q3 2022

– Good performance in stores while online sales
continued to normalize and represented 21% of
total sales, up +3 pts vs. pre-pandemic levels

9M 2022
vs. 20192

vs. 2021

– Click & Collect rate remains high at 47% of online
sales in Q3 2022

Online sales remaining at a higher
level than pre-covid crisis (€m)
308

398

407

392

21%

22%

21%

Q3 2020

Q3 2021

Q3 2022

18%

Q3 2019
1

– Compared to the proforma 20192, Q3 sales show
strong growth of +7.2%, driven by an increase in the
average checkout value
• Q3 2022 gross margin rate stable year-on-year
excluding the dilutive technical impact of the franchise

Like-for-like: excluding the effect of changes in foreign exchange rates and scope of consolidation, and directly owned store openings and closures
Nature & Découvertes on a full-year basis

2 Including

2

Q3 2022 REVENUE BY REGION AND PRODUCT CATEGORY
• Good sales resilience in France & Switzerland
and Belgium & Luxembourg regions while the
Iberian Peninsula showed strong growth in Q3

Group LFL1 revenue growth by region
in Q3 2022 vs. Q3 2021
+2.5%
+0.1%

-1.8%

• By product category,

1

France and Switzerland

Iberian Peninsula

Belgium and Luxemburg

-

Appliances: sales continued to normalize with a drop in market volumes while the average sale price
continued to rise;

-

Consumer electronics: strong momentum in sound, photography and telephony, driven in particular
by the successful launch of the iPhone 14, but offset by the decline in IT and TV in a context of high
comparison basis;

-

Editorial products: books continued to post good growth driven by the autumn literary season and the
Culture Pass as well as video and audio which were boosted by momentum in vinyl sales;

-

Growth of services thanks to the Darty Max roll out and the ongoing recovery of ticketing.

Like-for-like: excluding the effect of changes in foreign exchange rates and scope of consolidation, and directly owned store openings and closures
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A GROUP FULLY COMMITTED TO MEET CUSTOMERS’
EXPECTATIONS
The Group offers a wide range of products and services to meet different consumer’s
expectations:
- Innovative offers with high-end products (iPhone 14 or Samsung's new generation foldable
smartphones)
- Sustainable offers through better informing customers about product reliability and
reparability with the fifth edition of the After-Sales Service Barometer
- Alternative offers to purchasing new products through:

o Second life offer primarily focused on IT and large domestic appliances
o Repair with the continued roll-out of the Darty Max unlimited repair service
- Specific sales events in stores:

o To support new releases like 2022 Fnac Literary Awards (Prix du Roman Fnac 2022) or the
Fnac Gaming Tour
o To target customers such as students during the back-to-school period with IT product
bundles
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OUTLOOK
• The Group has successfully outperformed its markets since the beginning of 20221 in a context of rising
inflation and pressure on purchasing power
• Success of the Back-to-School period supported by good supply management, making the Group
confident enough to date to succeed in the upcoming key events
• For the rest of the year, the Group:
✓ Remains fully committed to ensuring a solid business execution, in order to succeed in the usual major
commercial events, as well as the Soccer World Cup
✓ Keeps focusing its efforts on optimizing its gross margin rate thanks to:
o
o
o

A good level of product availability
A continuous increase in prices, particularly in the most premium products
A positive mix of services mainly driven by Darty Max

✓ Continues to implement solid cost control through efficient performance plans that already offset most
impacts of inflation from the beginning of the year
✓ Still targets a level of operating investments for 2022 to be slightly below €140 million
1 Banque

de France is expected to publish the September data for the main markets in which the Group operates on October 20, 2022.
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DISCLAIMER
IMPORTANT NOTICE: By reading this presentation, you agree to be bound by the following limitations and qualifications: certain information
included in this release is not based on historical facts but on forward-looking statements. Such forward-looking statements speak only as of
the date of this presentation and Fnac Darty expressly disclaims any obligation or undertaking to release any updates or revisions to any
forward-looking statements in this presentation to reflect any change in expectations or any change in events, conditions or circumstances
(or otherwise) on which these forward-looking statements are based. Such forward-looking statements are for illustrative purposes only.
Investors are cautioned that forward-looking information and statements do not guarantee future performance and are subject to various
known and unknown risks, uncertainties and other factors, many of which are difficult to predict and generally beyond the control of Fnac
Darty, and could cause actual results to differ materially from those expressed in, or implied or projected by, such forward-looking information
and statements. These risks and uncertainties include those discussed or identified in Chapter 6 “Risk factors and internal control” of the Fnac
Darty 2021 Universal Registration Document filed with the French Autorité des Marchés Financiers ("AMF") on March 17, 2022, and which is
available in French and in English on the AMF's website at www.amf-france.org and on Fnac Darty’s website at www.fnacdarty.com.
This material was prepared solely for informational purposes and does not constitute and is not to be construed as a solicitation or an offer to
buy or sell any securities or related financial instruments in the United States of America or any other jurisdiction. Likewise, it does not provide
and should not be treated as providing investment advice. It does not reflect in any way the specific investment objectives, financial situation
or particular needs of any recipient. No representation or warranty, either expressed or implied, is provided in relation to the accuracy,
completeness or reliability of the information contained herein. It should not be regarded by recipients as a substitute for the exercise of their
own judgment. Any opinions expressed in this material are subject to change without notice.
This material is being furnished to you solely for your information, and it may not be reproduced, redistributed or published (whether internally
or externally to your company), directly or indirectly, in whole or in part, to any other person. Failure to comply with these restrictions may result
in the violation of legal restrictions in some jurisdictions.
The distribution of, or access to, this release in certain jurisdictions may be subject to legal or regulatory restrictions. Accordingly, any persons
coming into possession of this document are required to inform themselves about and to observe any such restrictions. Fnac Darty expressly
disclaims any liability as to the violation of such restrictions by any person.
Finally, the tables contain individually rounded data. The arithmetical calculations based on rounded data may present some differences with
the aggregates or subtotals reported.
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