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2 Sustainability information

an

CSR strategy

To accelerate the development of a sustainable economic model, the Group has placed its
corporate social responsibility performance at the heart of its strategic plan Everyday for 2025: two
of the three pillars of the strategy are based directly on the CSR policy it has been rolling out for
several years.

-
Our raison d’étre

>ated choice and more sustainable consumption

Offer the best services in (’ \ Commit to product
line with new consumer sustainability
behaviors ~— through our product offer
71 Sustainable and advice to customers
consumption
o(/o QF
7l Human 71 Climate
capital protection
EVERYDAY)
Work towards an Z Provide a diversified
omnichannel customer 71 Territories 71 Business ethics product offer and promote
experience tailored to and culture access to culture
every need
The Group’s CSR approach, built around five pillars, is based on a Climate Committee, a Circular Economy Committee and a
governance that allows CSR to be integrated both into corporate Sustainability Committee, to support the strategic plan and
strategy and into the heart of business practices. provide impetus for transformation projects;
The dedicated govemnance is composed of: an Ethics Committee, to ensure respect for our values,
compliance, the duty of care, the Sapin 2 law and the GDPR,;
a Corporate, Environmental and Social Responsibility Committee CSR representatives appointed in each department, each
(CESR) of the Board of Directors, which meets three times a country and each store;
year; CSR objectives integrated into the variable component of the

compensation of the Chief Executive Officer and the members of
the Executive Committee, as well as all eligible managers.
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The five pillars of the Group’s CSR strategy are:

Sustainable consumption

Fnac Darty is committed to provide an educated choice and
sustainable consumption among its customers. To do so, the
Group selects and promotes more reliable, more repairable and
less energy-intensive products, encourages its suppliers to work on
the eco-design of products and fosters extension of service life — in
particular by means of maintenance and repair services and reuse
— and carries out product recycling.

Protection of climate and biodiversity

Reducing the carbon footprint is a central priority for Fnac Darty.
The Group aims to reduce its CO, emissions by 50% by 2030
compared with 2019. Concrete actions include optimizing
transport, improving energy efficiency in stores and warehouses,
and promoting eco-designed products.

Human capital

Fnac Darty values its employees by investing in their professional and
personal development. The Group strives to create an inclusive and
diverse work environment, with a target of 35% women in leadership
positions by 2025. Continuing education programs and workplace
wellness initiatives are also in place to attract and retain talent.

R_
71 Sustainable
consumption

o(Jo QF

71 Human
capital

/1 Climate
protection

PN
JUUL

/1 Governance

/1 Territories 71 Business ethics

and culture

Business ethics

Fnac Darty is committed to acting with integrity and transparency,
both in its own operations and across its entire value chain. This
includes strict anti-corruption policies, respect for human rights,
and decent working conditions for all employees and partners.

Territories and culture

Through its network of stores, as well as its network of technicians
working at homes throughout France, Fnac Darty works to make
cities economically attractive — particularly through job creation and
support for local projects — and plays a local social role for its
customers. Access to culture for as many people as possible, one
of Fnac Darty’s historical missions, is concretely provided through
cultural events held throughout the year in our Fnac stores or
during major unifying gatherings.

These five pillars, which are key to the Group’s strategy, are
reflected in the requirements regarding the publication of
information on sustainability presented below.

® ESRS E1 Climate change
ESRS 2 General disclosures

® ESRS G1 Business conduct
ESRS S2 Workers in the value chain

® ESRS S4 Consumers and end-users
ESRS S1 Own workforce

® ESRS E5 - Resource use and circular economy

ESRS E2 Pollution, ESRS E3 Water and marine resources,
ESRS E4 Biodiversity and ecosystems
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/o

CSR objectives of the plan

Everyday Performance
Chapters/
AT 2025 2019@ 2024 Sections
L] L]
2.5 million @ )
1.8 million 2.6 million i i 7 A225
products 2019 2025 2024
repaired 1,8M 2,5M 2,6M
L] L]
A,/A 2 million @ )
w 0 1,336 K i ‘ . 7225
Q) of Darty Max 2019 2024 2025
subscribers Y 1336K  2M
. o 100 133 (| I |) N225
sustainability 2019 2024 2025
score 100 133 135
35%
24% 33% (| T |> A23.1
of women 2019 2024 2025
in leadership 24 % 33% 35%
AT 2030
-50% ; A
co?2 ° 571 K 2019 2024 2030
emissions related tSCZOqu tCOzeq 1% -50% 7221
to energy consumption ? -31%
and transport by — -

2030 compared to 2019

(s) Reference year.

Scopes 1 &2

Reduce scope 1 and scope

2 emissions by 50% in
absolute value by 2030
compared to 2019

Downstream scope 3

Reduce emissions from
product use by 22% per
product sold by 2030
compared to 2019 (intensity
objective)

Upstream scope 3

Suppliers representing 80%
of CO, emissions from
product manufacturing will
have defined science-based
targets by 2026

G
2024 2030 c__ G >

| | | |
-43 % -50 % 2024 2030 2024 2026

-0,3 % -22% 68 % 80 %
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— ESRS 2 - General disclosures for Fnac Darty

Basis for the preparation of statements

2.1.1.1 [ESRS2-BP-1] General basis for

preparation of sustainability statements

Fnac Darty is committed to creating value for all its stakeholders,
and determined to avoid and reduce the negative externalities of its
activities. This chapter reports on the Group’s social, societal and
environmental policies and performance, in relation to its main risks
and, furthermore, its long-standing commitments.

Scope of consolidation

The method for preparing the sustainability statement is identical to
that of consolidated financial statements. Unless specified, the
scope covers all subsidiaries of the Group. In view of their lack of
accounting control, franchises are excluded from the scope of
publication.

For ESRS S1 data, the scope of consolidation corresponds to all
legal companies whose employees are included in the dedicated
human resources information system. The scope of the coverage
corresponds to 99.2% of the workforce of the financial
consolidation.

Reporting period

Data is collected for the previous calendar year, from January 1 to
December 31. If the full-year data is not available, the reporting
period may be shifted, but will still cover a period of 12 months, in
order to take into account the seasonality of the Company’s
activity.

Scope of policies, actions, targets and metrics

Fnac Darty has made significant efforts to cover all of its entities,
particularly France, which represents 74% of its workforce. Details
on the scope of policies and actions are provided in the texts to
ensure transparency to readers. As a decentralized company, the
policies and actions of the subsidiaries have been illustrated in a
summary manner. In the vast majority of cases, the metrics or
indicators cover the entire Group, unless otherwise stated.

Exclusions and changes in scope

In 2023, Fnac Darty acquired MediaMarkt in Portugal. MediaMarkt
is integrated into the Group’s scope of consolidation for the year
2024.

In 2024:

Fnac Darty has finalized the sale of its subsidiary France Billet to
CTS Eventim. Representing less than 1% of the Group’s
workforce and environmental impacts, data relating to this entity
are not included in the report;

Fnac Darty completed the acquisition of Unieuro, one of Italy’s
leading distributors of consumer electronics and household
appliances, with a revenue of €2.6 billion at the end of 2024 and
a workforce of 5,365 employees. Since the transaction was
finalized at the end of 2024, data for this entity will be included in
the sustainability report from the year 2025 onwards;

Fnac Darty has reached an agreement with Ceva Logistics to
create a joint company called Weawenn, dedicated to e-
commerce logistics and the SaaS marketplace. Since the
anticipated activity and workforce at the end of 2024 are not
material, this entity is excluded from this report.

Option to omit particular information

Fnac Darty has not made use of the option which allows it to omit
certain information relating to intellectual property, know-how or the
results of innovations.

Coverage of the value chain

The datapoints (DP) were determined using a double materiality
analysis, which includes the examination of impacts, risks and
opportunities (IRO) taking into account the upstream value chain,
from the extraction of raw materials, and the downstream value
chain, including the end of life of the products. When required by
standards and information is available, Fnac Darty publishes data
concerning its value chain.

Data collection and control procedures

The data collection and control procedures are described in section
[ESRS2-GOV-5] Risk management and internal controls over
sustainability reporting.
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2.1.1.2 [ESRS2-BP-2] Disclosures in relation to
specific circumstances

Methodological details and time horizons

Methodological details are explained throughout the report to
ensure a clear understanding of the procedures used. In addition,
methodological notes for standards S1 (Section 2.3.1.11) and G1
(Section 2.4.1.9) provide additional information and clarifications to
ensure transparency.

In accordance with the ESRS 1 standard, the time horizons
considered in this case, both in terms of the assessment of impact
materiality and of financial materiality, are as follows:

short term: in the next 12 months;
medium term: 1 to 5 years:
long term: beyond 5 years (up to 10 years).

The thresholds have been set in accordance with the
implementation guidelines published by EFRAG.

Uncertainties related to the first implementation of
ESRS standards

The sustainability report was drawn up in the context of the first
year of application of the Corporate Sustainability Reporting
Directive (CSRD) as transposed in France by Ordinance No. 2023-
1142 of December 6, 2023, and prepared in application of the
European Sustainability Reporting Standards (ESRS).

This first year of application of the Directive is characterized by
uncertainties in the interpretation of the legislation and the absence
of established practices, as well as difficulties in data collection,
particularly with regard to the value chain.

Thus, for 2024 some data may be incomplete or unavailable.

In this context, Fnac Darty has endeavored to apply the standard
requirements set by the ESRS, as applicable at the date the
sustainability statement was prepared, on the basis of the
information available within the preparation deadlines.

UNIVERSAL REGISTRATION DOCUMENT 2024 ——— FNAC DARTY

Main estimates and uncertainties
related to indicators

Some indicators may have methodological limitations due to the
lack of harmonization of national and international definitions and
legislation or for other reasons. In some cases, indicators may be
calculated by integrating estimated data or be may be subject to
methodological simplifications.

The calculation methodologies are govermned by the Group’s
reporting manuals. Indicators that have been estimated are
explicitly mentioned and accompanied by detailed explanations in
the document.

The main estimates concern:

[ESRS-E1-6] Scope 1, 2, 3 gross greenhouse gas (GHG)
emissions and total GHG emissions — Scope 3

Some data relating to Scope 3 are estimated or extrapolated.
Greenhouse gas (GHG) emissions are estimated with a margin of
error, linked to the uncertainties of the emission factors and certain
non-exhaustive activity data requiring extrapolation. This is the case
in particular for indirect emissions (e.g. in items such as purchases
of goods and services, non-current assets, franchises or commuter
travel). Specific details of this information are available in
Methodological Note E1-6.

[ESRS-E1-3-28] Actions and resources in relation to climate
change mitigation and adaptation / Emissions avoided
through repairs

The limitations of the study include the sensitivity of the spare parts
emission factor, incomplete data on the weight distribution by
material within the different products, and an assumption defined
according to our best estimates of the duration of the second life of
the product. More precise data are needed to improve the
reliability of results (see also Section 2.2.1.7 of this Universal
Registration Document).

[ESRS-E5-2] Actions and resources related to resource use and
the circular economy / Sustainability score

The sustainability score, previously based solely on sales volumes,
now includes the “cradle-to-gate” carbon footprint in kg CO.eq.
This covers emissions from the extraction of raw materials to the
distribution of finished products. The score uses an average per
product category making it possible, for example, to distinguish the
impact of a small domestic appliance product from a large
domestic appliance product. The score was based on the year
2019 to measure the evolution since the launch of the plan
Everyday (see also Section 2.2.5.3 of this Universal Registration
Document).



Information not published in 2024

In this first year of application and despite the efforts made, some
information could not be collected, consolidated and/or produced
within the time limit. In accordance with the spirit of the ESRS
standards, Fnac Darty will endeavor to set up processes to collect
and increase the availability of the required information.

ESRS-E1-1 Transition plan

The transition plan presented in the 2024 Sustainability Report is
not fully comprehensive, as it does not meet all the requirements of
ESRS-E1. Accordingly, it was renamed decarbonization plan. The
key missing formalization work concerns the complete physical risk
analysis, the GHG quantification of decarbonization levers and the
CapEx/OpEx required to implement the action plans.

[ESRS E2] Pollution, [ESRS E3] Water and marine resources,
[ESRS E4] Biodiversity and ecosystems

In 2024, Fnac Darty, as a distribution company, was not able to
publish in an exhaustive manner the information required by the
ESRS E2 (DR E2-1, E2-3 and E2-4), E3 (DR ES3-1, E3-3) and E4
(DR E4-1 and E4-2) standards due to its business model and a
lack of data and levers of action. Material IROs related to pollution
(ESRS E2), water and marine resources (ESRS E3), and biodiversity
and ecosystems (ESRS E4) are mainly related to the production of
products in the upstream value chain. Partially missing information
includes policies and targets, which have not been defined by the
group, and metrics associated with these areas.

[ESRS E5] Resource use and circular economy — Resource
inflows

We are still reviewing the best way to publish other indicators in the
context of a distribution company. This pertains to information on
incoming and outgoing resource flows for distributed products
(ESRS E5-4 Section 31a, b, ¢ and ESRS E5-5 Section 36a and c)
for which Fnac Darty prioritized the packaging and waste scope for
this year of first application.

Scope of the Sustainability Statement

The scope is described in BP-1 as well as in the thematic chapters.
Some information is incomplete due to recent acquisitions
(Unieuro) or missing information on policies, actions and targets for
certain geographical areas.

Sustainability information
ESRS 2 — General disclosures for Fnac Darty

Regulatory and normative framework

Fnac Darty’s sustainability statement highlights the Company’s
CSR initiatives and commitments. In accordance with the
regulatory framework of Directive (EU) 2022/2464 of the Corporate
Sustainability Reporting Directive (CSRD), Fnac Darty strives to
provide transparent and detailed information on its sustainable
performance. This report aims to demonstrate how the Company
integrates environmental, social and governance (ESG) criteria into
its day-to-day operations, in line with its overall strategy, while
meeting stakeholder expectations and contributing to a more
sustainable future.

The sustainability report conforms to the following normative
frameworks:

in accordance with the European Taxonomy Regulation
(Regulation 2020/852/EU) and according to the standards
developed therein, this sustainability report also includes, in
Section 2.2.6 “Taxonomy,” indicators relating to the proportion
of revenue, operating expenditure and capital expenditure
associated with sustainable economic activities in 2024;

in addition, the Statement on due diligence section [ESRS2-
GOV-4] of this Universal Registration Document meets the
requirements of the French Law of March 27, 2017, on the Duty
of Care of parent companies and initiating companies, on the
effective implementation of a vigilance plan;

finally, in line with the expectations of its stakeholders, this
chapter also presents its climate reporting in accordance with
the recommendations of the Task Force on Climate-related
Financial Disclosures (TCFD), contributing to the Group’s
transparency and accountability efforts on climate issues (see
cross-reference table in Section 2.2.7 of this Universal
Registration Document).

All of the Group’s sustainable development policies are based on
complying with and promoting the principles or recommendations
contained in:

the Universal Declaration of Human Rights;

the fundamental conventions of the International Labour
Organization;

the United Nations Global Compact;

the Paris Climate Agreement.
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71 List of ESRS publication requirements or data points that have been incorporated by reference

Chapter Section

ESRS DR within the URD within the URD
ESRS2  SBM-1 Strategy, business model and value chain Fnac Darty in brief Business model

[ESRS2-SBM-1-40-a-i] Description of significant groups of products and/or Chapter 1 1.2 “Embodying a new way of

services offered doing business: Everyday”

[ESRS2-SBM-1-40-a-ii] Description of significant markets and/or customer 1.3.1 “Description of markets”

oups served

groups serv 1.3.4 *A diversified product

[ESRS2-SBM-1-40-€] Description of sustainability-related goals in terms of and services offering”

significant groups of products and services, customer categories,

geographical areas and relationships with stakeholders

[ESRS2-SBM-1-40-f] Disclosure of an assessment of current significant

products and/or services, and significant markets and customer groups, in

relation to sustainability-related goals

[ESRS2-SBM-1-40-g] Disclosure of elements of strategy that relate to or

impact sustainability matters

[ESRS2-SBM-1-42] Description of business model and value chain
ESRS 2  [ESRS2-GOV-1] The role of the administrative, management and Chapter 3 3.1.1 “Composition of the

supervisory bodies Board of Directors

and its committees”

3.1.3 “Offices and positions
held by the Directors

and the Chief Executive
Officer”

3.1.4 “Independence of
Directors”

3.2.1 “Board committees”

3.2.2.3 “Work of the Board
and its specialized

committees”

ESRS 2 [ESRS2-GOV-2] - Information provided to and sustainability matters Chapter 3 3.2 “Operation of
addressed by the undertaking’s administrative, management and administrative
supervisory bodies and management bodies”

ESRS 2 [ESRS2-GOV-3] - Integration of sustainability-related performance in Chapter 3 3.3 “Compensation and
incentive schemes benefits for administrative

and executive bodies”

ESRS S2 Workers in the value chain 2.7 “Vigilance Plan” 2.7.2 Risk mapping,

assessment procedures and
alert mechanism (related to
human rights, fundamental
freedoms, health, human
safety and the environment)

2.7.4 Prevention and
mitigation measures
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Governance

2.1.2.1 [ESRS2-GOV-1] The role of the administrative, management and supervisory bodies

71 Description of committees and duties related to monitoring impacts, risks and opportunities

Board of Directors

Appointments Corporate, Executive Committee
and irat Environmental
Compensation CS ra e%y and Social
Committee ommitiee Responsibilit .
pons’ofily General Secretariat
Committee
Mission Employee #TousEngagés CSR Internal :;°§:::2| Leqal Human
Committee representatives Network Depariment Audit pdafa . Resources
®
1 representut}ve per store Risk Ethics
Committee Committee
1 representative per store
Green - il i
networks [‘lc ure & o Retail operations
Découvertes
® Sustainability
pvairiell O Committee Commerce

Belgium ﬁ

Specific Services and

committees operations
(climate, Spain
sustainability, Vigilance Circular Economy Transformation
CSR) Plan Committee and strategy
Portugal

E-commerce

and digital

. Country I
Switzerland CSR ) Customer,
Climate 5
O Committee ) marketing and
Committee business

development

1 representative per country

Committees within the Board of Directors Finance

Executive Committee, departments and

subsidiaries

Cross-functional committees, responsible for rolling out CSR Committee Communication
the CSR strategy in the business lines and public affairs
Employee representatives o)

Nature & Découvertes Mission Commiittee, m
currently being set up II

1 representative per department

® Participates Coordinates
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Role and responsibilities

Board of Directors The CESR Committee of the Board of Directors: composed of five Directors, it reports to the Board on
CSR strategy and initiatives, as well as the results achieved (see also Section 3.2.1 of this Universal

Registration Document).

Ethics Committee Chaired by the General Secretary in charge of Human Resources, CSR and Governance, it ensures that the
Group complies with regulations relating to ethical business conduct, particularly the French Sapin 2 and

Duty of Care Laws and the GDPR.

Composed of three members of the Executive Committee (Comex), it is responsible for rolling out and
ensuring compliance with the Group’s Climate roadmap (see also Section 2.2.1.1 of this Universal
Registration Document).

Climate Committee

Circular Economy Committee Composed of three members of the Executive Committee, it oversees projects to reduce packaging,

optimize unsold products, and improve waste collection and recovery.

France CSR Committee Composed of one member of the Executive Committee and the 14 business line representatives (one for
each Group department), it monitors the roll-out of the roadmaps of each department and introduces new

projects.

Country CSR Committee Composed of one member of the Executive Committee and the CSR representatives from each of the
Group’s European subsidiaries, it monitors the roll-out of the roadmaps for each country and shares best

practice implemented in each subsidiary.

Sustainability Committee Composed of two members of the Executive Committee, it aims to monitor action plans designed to offer

sustainable products and services.

Internal Audit Committees Led by the Risk Department, they oversee the prevention and mitigation policies for certain risks identified

in the mapping of risks covered by the French Law on the Duty of Care.

Ecolaws Committee Composed of at least the CSR Department, the Legal Department, and the Commercial and Marketing
Department, this cross-functional collaborative committee was set up in 2023. It aims to better anticipate
the changes and new environmental regulations affecting the products. Monitoring regulations and better
awareness raising within the teams allow the committee to monitor and control all relevant regulatory topics

with the management teams from the relevant departments.

Board of Directors Monitoring impacts, risks and opportunities

o2

Fnac Darty is managed by a Board of Directors composed of 13
members, including two Directors representing employees and 10
Independent Directors. The Board of Directors is therefore
composed of 12 non-executive members and one executive
member.

In order to meet the Company’s strategic challenges and to
promote quality discussions, the Board seeks to maintain balance
and complementarity between the various Directors’ profiles. The
diversity policy and individual information on the experience of
Directors in office as of December 31, 2024 are available in
Sections 3.1.1  “Composition of the Board of Directors
and its committees” and 3.1.3 “Offices and positions held by the
Directors and the Chief Executive Officer” of this Universal
Registration Document.

As of December 31, 2024, the average ratio within the Board of
Directors of Fnac Darty is 1.2 women for each man, or an average
of 55% women and 45% men. It should be noted that the Directors
representing employees are not taken into account in this
calculation.

As of the same date, 91% of the members of the Board of
Directors are independent. It should be noted that Directors
representing employees are not taken into account in this
calculation.

The individual review of the independence criteria for Directors is
detailed in Section 3.1.4 of this Universal Registration Document.
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The organization of the Board of Directors and its committees
ensures the monitoring of CSR impacts, risks and opportunities, in
particular in terms of sustainability, as well as the consideration of
CSR issues in the Company’s decision-making and operational
processes.

The Board of Directors has set up four committees to assist it in
performing its duties:

Audit Committee;

Appointments and Compensation Committee;

Corporate, Environmental and Social Responsibility Committee
(CESR Committee); and

Strategy Committee.

The role, functioning and duties of each of the Board’s committees
are described in Section 3.2.1 “Board Committees” of this
Universal Registration Document. The activity of the Board and
Committees in 2024 is presented in Section 3.2.2.3 “Work of the
Board and its specialized committees” of this Universal Registration
Document.

Responsibilities for impacts, risks and opportunities are integrated
into the mandate of the Company and the Board of Directors. This
includes the assessment and oversight of ESG strategies. The CSR
Department consolidates and follows the roadmaps of the various
company departments, which are aligned with the Group’s
strategic objectives, and presents the major elements to the CESR
Committee. The CESR Committee informs the Board of Directors
of the major work carried out within the Group in the field of CSR,
in particular the work led by the Climate, Sustainability and Circular
Economy Committees.



The Audit Committee is responsible for monitoring the preparation
and auditing of accounting, financial and sustainability information,
and for ensuring the effectiveness of risk-management and internal
control procedures to facilitate the Board’s review and approval
thereof. It informs the Board of the work performed to provide this
assurance, in particular with regard to sustainability, supervises the
certification of this work and verifies the conditions of
independence of the stakeholders involved.

The CESR Committee analyzes the strategic and operational
dimensions of social, environmental and societal issues, including
sustainability issues. It examines the Company’s policies in these
areas, as well as the objectives set and the results achieved. In
addition, it analyzes the main risks and associated opportunities
and assesses the impact of the Company’s activities on the
environment.

The main tasks of the Appointments and Compensation
Committee are to assist the Board in the composition of the
management bodies of the Company and its Group, and in the
determination and regular assessment of all the compensation and
benefits of the executive corporate officers and executive officers of
the Group. The committee integrates ESG issues into the definition
of executive compensation policies. In terms of the selection
process for Directors, the committee ensures that the experience
and skills of candidates meet the needs of the Company. It ensures
that Directors have the expertise to support strategic issues,
including governance, sustainability or risk management. In
addition, the committee oversees the Company’s diversity policy,
ensuring a balanced representation of gender, cultural origins and
professional backgrounds in the management bodies. It monitors
diversity indicators annually and makes recommendations where
necessary to strengthen inclusiveness and equity, in order to
contribute to the achievement of the regulatory and voluntary
objectives set by the Company.

Senior management plays a key role in implementing governance
processes, controls and procedures to monitor, manage and
oversee impacts, risks and opportunities.

It is responsible for the implementation of policies and strategies
approved by the Board. It directly oversees the operational
processes related to the management of risks and opportunities,
ensures their integration into the daily activities of the Company,
and coordinates actions between the different departments. It relies
on different departments to identify and analyze the CSR risks
applicable to the Group. Each business line and each country has a
CSR representative, and cross-functional committees, such as the
Sustainability Committee and the Climate Committee, which
ensure continuous oversight of these initiatives. The CSR
Department, attached to the General Secretary and a member of
the Executive Committee, monitors the CSR roadmaps and
manages these processes through performance indicators
integrated into internal management tools. These indicators include
targets to reduce CO, emissions and improve product
sustainability.

Sustainability information
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Skills and expertise for the supervision of
sustainability issues

The Appointments and Compensation Committee has several
prerogatives established by its rules, which make it possible to
assess and ensure a high level of expertise within the Group’s
Board of Directors:

Selection and examination of candidates for renewal or
appointment to a Director position

The committee is responsible for proposing candidates to the
Board of Directors whose diversity of skills and experience will
bring solid expertise and strong credibility to the Board. If the entire
spectrum of corporate governance skills is studied: strategy, risks,
finance, business knowledge, skills related to the treatment and
anticipation of social, societal and environmental issues and
material IROs for the group are among the major criteria for
assessing an application.

Assessment of the Board:

Every year, with regard to the challenges of compliance with the
AFEP-MEDEF governance code, the Directors are asked about
their skills and experience to ensure the effective operation and
contribution of each of them within the established boards and
committees.

The process is based on an annual self-assessment statement
created through an online questionnaire. Every three years, this
assessment is conducted by an external independent consultant.
Directors thus assess and report annually and in detail on their
skills and experience on each of the environmental, social and
governance topics: strategy, knowledge of risks of all kinds, social
and societal issues, and climate and biodiversity issues. They are
required to detail their concrete exposure to the management of
these topics in their professional context and to report the training
they have undergone for this purpose over the last three years.
They are also required to report their needs in terms of access to
training or experts on CSR issues and risks that Fnac Darty can
organize. The results of this annual assessment are presented to
the Board of Directors, making it possible to define an action plan,
where appropriate, on work, training or access to experts for the
coming year. In this context, in 2023, the Directors took a “Climate
and Governance” training course organized by the Group. In 2024,
the assessment questionnaire invites Directors to renew their
“Business ethics and anti-corruption” training if they underwent this
training more than three years ago, while offering access to
training certified by Fnac Darty on this subject.

UNIVERSAL REGISTRATION DOCUMENT 2024 ——— FNAC DARTY

2

53




Sustainability information
/ | ESRS 2 — General disclosures for Fnac Darty

54

Integration of CSR matters into the Group’s
objectives

In addition, the importance of these matters is especially reflected
through the CSR criteria integrated into the short-term and long-
term variable compensation of executives.

Thus, the Board of Directors oversees the setting of objectives
related to material impacts, risks and opportunities and monitors
the progress made, after reading the work of the CESR Committee.
The Board approved the Everyday 2025 strategic plan, in which
CSR objectives were formulated, such as greenhouse gas emission
reductions or improvement of the product sustainability score. The
CSR Department steers these objectives through dedicated
committees and reports on them to the CESR Committee, which
reports to the Board, in order to monitor the progress of the action
plans and make adjustments if necessary. This structure ensures
governance aligned with the Group’s regulatory requirements and
strategic priorities. The Human Resources Department, in
conjunction with the CSR Department and the business lines,
ensures that certain objectives are properly considered in the
variable compensation schemes for employees (see also
Section 2.1.2.3 [ESRS2-GOV-3] Integration of sustainability-related
performance in incentive schemes).

Role and expertise of administrative, management
and supervisory bodies in the conduct of business

Fnac Darty’s administrative, management and supervisory bodies
ensure that the Group’s values and ethical principles are applied in
the conduct of business. They appoint managers and
representatives for key ethical and compliance issues, supported
by the General Secretariat, which oversees CSR and Group
governance. These efforts are aimed at strengthening integrity,
reducing ethical risks, and building lasting relationships with all
stakeholders.

The Group’s Ethics Committee, which is one of the committees
under the responsibility of the Executive Committee, aims to
promote an ethical culture and ensure responsible business
conduct in accordance with various laws and regulations. Chaired
by the General Secretary, it includes permanent members selected
for their expertise in social law, business law, environment and
ethics. These experts include the Group’s Director of Human
Resources, the Group’s CSR Director, the Group’s Risk Director,
the Data Protection Officer, the Group’s Security Director, and the
Group’s Head of Ethics. Once a year, the Group’s Chief Executive
Officer participates in the committee’s work to discuss future
achievements and plans.
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2.1.2.2 [ESRS2-GOV-2] - Information provided
to and sustainability matters addressed
by the undertaking’s administrative,
management and supervisory bodies

The Board of Directors is informed, on a quarterly basis, of the
impacts, risks and opportunities related to CSR issues through the
minutes of the Board’s committee meetings.

The four committees work together on topics requiring cross-
contributions, particularly in order to facilitate the inclusion of social
and environmental risks and challenges. Thus, the Audit Committee
and the CESR Committee met twice jointly in 2024 during the
meetings of February 12 and March 19. This second session
focused on double materiality analysis as part of the
implementation of the CSRD. More generally, the work related to
the Taxonomy, the CSRD and the Group’s CSR roadmap was
discussed at these meetings.

The CESR Committee met four times during the year, with a
particular focus on sustainable consumption, energy transition,
circular economy strategy and human capital matters. These
meetings made it possible to monitor the implementation of due
diligence policies and assess the effectiveness of measures to
reduce the carbon footprint. In 2024, two joint sessions were held
between the Audit Committee and the CESR Committee. These
meetings focused mainly on reviewing double materiality,
supervising the sustainability report, and monitoring social and
environmental objectives.

In this context, the CESR Committee and the Audit Committee
collaborated on the implementation of the CSRD.

The Audit Committee annually reviews the Group’s risk mapping
and ensures that climate issues are integrated into risk assessment
and management.

In addition, the Board of Directors resolves annually on the multi-
year strategic guidelines on CSR and climate. It validates the
climate strategy and the main actions carried out in this context for
presentation to the General Meeting and approves the sustainability
report.

Details of the topics dealt with by the Board of Directors and its
committees are presented in Section 3.2.2.3 “Work of the Board
and its specialized committees” of this Universal Registration
Document.



2.1.2.3 [ESRS2-GOV-3] - Integration of

sustainability-related performance in
incentive schemes

As part of the Group’s compensation policy aligned with the
current strategic plan Everyday:

all members of the Fnac Darty Executive Committee and all
managers eligible for variable compensation have a part of this
short-term  variable compensation, conditional on the
achievement of sustainability objectives;

the members of the Executive Committee and the Leadership
Group @ (see Chapter 3.1.1 of this Universal Registration
Document) may also benefit from long-term incentive
compensation in the form of performance shares in order to
align their efforts and decision-making with the Group’s strategy.
This long-term compensation is subject to the achievement of
sustainability objectives;

the criteria and objectives of these arrangements are reviewed
and updated annually.

CSR criteria in short-term variable compensation

Members of the Fnac Darty Executive Committee and Group
managers, when eligible, receive annual variable compensation
linked to the achievement of CSR objectives, in accordance with
the Group’s strategy.

For fiscal year 2024 (payable in 2025), the proportion of target
variable compensation linked to the achievement of CSR objectives
is:

10% for the Chief Executive Officer: 5% linked to the reduction
in energy consumption and 5% linked to employee engagement,
assessed monthly by survey (e-NPS);

10% for the other members of the Executive Committee: 5%
linked to the reduction of energy consumption and 5% linked to
CSR objectives specific to their department, aimed at generating
more engagement and impact locally;

10% for eligible managers: 5% linked to the achievement of the
objectives for reducing energy consumption and 5% linked to CSR
objectives specific to the department to which they belong in order
to generate more engagement and impact locally.

Sustainability information
ESRS 2 — General disclosures for Fnac Darty

More details on commitments, expected performance levels, levels
of achievement and payments of short-term compensation
conditional on the achievement of CSR objectives are presented in
Section 3.3. “Compensation and benefits for administrative
and executive bodies” of this Universal Registration Document.

CSR criteria in long-term incentive compensation

CSR criteria have been integrated into the Group’s long-term
incentive compensation schemes for several years. These criteria
(weight and nature) have been adjusted over time to support the
Group’s developments and trajectories.

The long-term incentive plan awarded in 2024 to align the interests
of the Chief Executive Officer and the members of the Executive
Committee with those of the shareholders is a performance share
plan which will fully vest in three years (deadline 2027) and includes
a criterion for achieving CSR objectives of 25%:

12.5% for the achievement of CO, reduction targets;
12.5% for improving the percentage of women in the Leadership
Group.

More details on the criteria and achievement rates are presented in
Section 3.3 “Compensation and benefits for administrative
and executive bodies” of this Universal Registration Document. The
members of the Leadership Group also benefited from a
performance share plan conditional on the achievement of identical
CSR objectives.

The incentive agreements signed in 2024 covering a significant
proportion of the Group’s employees also include a new CSR
indicator related to employee health and safety, aimed at
preventing and reducing accidents at work. This criterion
represents approximately 10% of all other incentive criteria
considered.

The short-term variable compensation systems and long-term
incentives for the Chief Executive Officer are decided by the Board
of Directors on the proposal of the Appointments and
Compensation Committee and submitted to the vote of the General
Meeting.

Variable compensation systems and long-term incentives are
validated by the Group’s Board of Directors for all beneficiaries,
whether they are members of the Executive Committee or
managers.

(1) As of December 31, 2024: 226 Group executives with regard to the classification of the Group’s jobs.
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2.1.2.4 [ESRS2-GOV-4] Statement on due diligence

71 Publication of the mapping of the information provided in the sustainability statement on the due diligence process

Essential elements
of due diligence

Paragraphs in the sustainability statement

a) Integrate due diligence into
governance, strategy
and business model

b) Dialogue with affected
stakeholders

at all stages of

the due diligence process

¢) ldentify and assess
negative impacts

[ESRS2-GOV-1] The role of the administrative, management and supervisory bodies

[ESRS2-GOV-2] Information provided to and sustainability matters addressed by the undertaking’s
administrative, management and supervisory bodies

2.7 Vigilance Plan
[ESRS2-SBM-2] Interests and views of stakeholders

[ESRS2-IR0O-1] Description of the processes to identify and assess material impacts, risks and
opportunities

2.7 Vigilance Plan/Risk mapping

[ESRS-S2-4] Taking action on material impacts on value chain workers, and approaches to managing
material risks and pursuing material opportunities related to value chain workers, and effectiveness of

those action

[ESRS-S1-4] Taking action on material impacts on own workforce, and approaches to mitigating

d) Take action to remedy

these negative impacts actions

material risks and pursuing material opportunities related to own workforce, and effectiveness of those

[ESRS-S4-4] Taking action on material impacts on consumers and end-users, and approaches to
mitigating material risks and pursuing material opportunities related to consumers and end- users, and

effectiveness of those actions

Vigilance Plan/Prevention and mitigation measures

[ESRS-S1-5] Targets related to managing material negative impacts, advancing positive impacts, and

e) Monitor and report on
the effectiveness of these efforts

managing material risks and opportunities

[ESRS-S2-5] Targets related to managing material negative impacts, advancing positive impacts, and

managing material risks and opportunities

2.1.2.5 [ESRS2-GOV-5] Risk management and internal controls over sustainability reporting

Governance of the production of non-financial data

Starting in February 2024, a dedicated Steering Committee,
including Finance, Risk, Internal Control, CSR and Human
Resources, meets monthly. This committee oversees and
coordinates the production of CSRD data. In addition, regular
reports have been submitted to the CESR and Audit Committees
to ensure ongoing transparency and oversight. The CESR
Committee and the Audit Committee collaborate on the
implementation of the CSRD. As such, two joint sessions were held
between the Audit Committee and CESR Committee. These
meetings focused on reviewing double materiality, monitoring the
production of the sustainability statement and monitoring social,
environmental and sustainability objectives.

Production process, verification and validation

Guidelines, protocols and informing contributors

For the 2024 fiscal year and in order to adapt to the new regulatory
“Corporate Sustainability Reporting Directive” framework, Fnac
Darty’s teams developed three new reporting protocols (Social,
Environmental and Governance) for the production of quantitative
data. Carried out with the support of the internal control teams,
these protocols were shared with all contributors to ensure that the
information reported is consistent and reliable and complies with
regulatory requirements.
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Data collection and verification

Data collection and input: Contributors, responsible for
collection at the entity level, enter the data into the R21 software.
They ensure the reliability of the data entered and ensure that there
are no errors before submitting their data for validation. Automatic
tests and verifications are performed to detect inconsistencies,
including variations greater than 15% relative to the N-1 data, and
supporting documents are required for validation.

Then, the validators, having the necessary authority, judge the
validity of the data entered. A first level of validation is ensured at
the entity level, while the CSR Department plays the role of final
validator for all indicators. Control actions include checking the
completeness of responses and data consistency, and cross-
reviewing information. Changes are tracked via an audit trail to
ensure traceability.

Reporting and pre-audit by internal control: Internal control
teams were mobilized to ensure a structured and consistent
process for developing non-financial information in order to publish
reliable data. Fnac Darty organized a reporting and a pre-audit of
the CSRD framework on the basis of the 2023 data in order to
anticipate and prepare data collection for 2024. The scope of the
information produced and audited was defined on the basis of a
selection of priority indicators defined according to their importance
and the level of risk. This initiative made it possible to test and
adjust reporting protocols, identify potential gaps, and ensure that
data collection and consolidation processes were optimized. Areas
of progress were shared for final publication.



In general, the production of non-financial data is integrated into
the Group’s risk management and assessment policy for internal
control systems (see Chapter 5 “Risk factors and management” of
this Universal Registration Document).

Review by the committee

To conclude, the CESR reviews all the information published by
the Group on an annual basis. This committee reviews the
reporting, assessment and control systems, to enable the Group to
produce reliable information. A joint committee, including the
members of the Audit Committee, meets at the beginning of the
year before the publication of the Group’s results.

CSR risk management

Fnac Darty relies on various in-house risk identification and
management procedures to identify the risks that apply to the

Strategy

2.1.31

To accelerate the development of a sustainable economic model,
the Group has placed its corporate social responsibility
performance at the heart of its strategic plan Everyday: two of the
three pillars of the strategy are based directly on the CSR policy it
has been rolling out for several years.

The integration of sustainable development issues into the
company’s overall strategy is described in Chapter 1 through the
description of its business model, Section 1.2 “Embodying a new
way of doing business: Everyday” and Section 1.3.4 “A diversified
product and services offering” of this Universal Registration
Document.

The number of employees by geographical area is described in
Section 2.3.1.10 Metrics — [ESRS-S1-6] Characteristics of the
undertaking’s employees.

A Group committed to transforming its business
model

Fnac Darty is committed to guiding consumers toward more
sustainable behaviors. With the strategic plan Everyday, the
product line is moving toward more sustainable products. The
Group is also developing the second-life product line and used
product take-back offer, as part of a circular economy approach.

Customers are directed to more sustainable products by means of
the “Sustainable Choice” selection visible on websites and in
stores. The “Sustainable Choice” selection highlights for customers
the products that have the best results in their category on the
sustainability score criteria. This score, based on reliability and
repairability, is expected to reach 135 by 2025. Fnac Darty is
strengthening its repair strategy, targeting
2.5 million products repaired per year by 2025.

Fnac Darty aims to become the leader in home support services
with Darty Max, a maintenance and repair subscription service

Sustainability information
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Group, including CSR risks. The Group’s major risks — both
financial and non-financial — are identified and analyzed with the
support of all the departments concerned (see Section 5.3 of this
Universal Registration Document). In managing these risks, the
Group draws up and monitors more specific risk maps: maps of
risks to human rights, health and safety, and the environment (Duty
of Care), corruption risks (Sapin 2), risks linked to personal data
protection (GDPR). Due to their specific nature, climate-related
risks are the subject of a separate analysis over the long term
(2030 and 2050). CSR risks are assessed jointly with management.
These include both internal factors, which may impact on human
rights, health and safety, and the environment, as well as
exogenous factors and major trends, which may affect the Group’s
business, financial position, reputation and results.

[ESRS2-SBM-1] Strategy, business model and value chain

launched in 2019 in France and in 2021 in Belgium. This service
covers a variety of home appliances and multimedia products and,
in particular, includes a preventive maintenance service via
videoconference. The Group is aiming for
2 million Darty Max subscribers by 2025.

Launched in 2023, Fnac Vie Digitale is a subscription service to
support consumers in their digital needs, including device and user
protection, as well as user advice.

Fnac Darty is a European leader in the retail of entertainment and
leisure products, consumer electronics, domestic appliances and
services. The Group sells new products and second-life products in
all product categories, thus meeting consumers’ high expectations
and adhering to the French Anti-Waste Law for a Circular
Economy (loi anti-gaspillage pour une économie circulaire — AGEC).

Fnac Darty’s upstream value chain begins with the extraction of
essential raw materials, such as metals and plastics necessary for
the manufacture of electronic components and domestic appliances,
as well as wood for books. These raw materials are then
transformed into components in manufacturing factories. The
finished products are then transported to the distribution centers
through a logistics network.

The Group’s own operations include omnichannel retail of products
and services combining physical stores, franchises and online
commercial platforms. After purchase, the Group offers delivery
and installation services, as well as after-sales services such
maintenance and repair, like the Darty Max program, and the take-
back of used products. Finally, the Group provides a customer
relationship based on personalized service and continuous support.
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Downstream, the Group encourages the recycling and trade-in of used devices via a network of partners and/or associations when the

products reach the end of their life cycle.

71 Presentation of the value chain

Raw
materials

Manufacturers  Brands

Marketplaces @

E-commerce

]

Dismantling

&)

Customers

U

End of life

\ sites = 4/
Sourcing Direct Associat
purchases purchasing ﬁ ssociations
\/ Franchises Products
— 2 life q 9 ‘/ll
Indirect
Ownbrand  Logistics purchases Repair
sourcing workshops

> /1 Upstream value chain >

/1 Own operations

>> 71 Downstream value chain >

FNAC DARTY

2.1.3.2 [ESRS2-SBM-2] Interests and views of stakeholders

The Group actively listens to stakeholders to hear and integrate
their expectations in the context of double materiality.

In 2022, Fnac Darty reached out to various stakeholders, setting up
21 internal interviews with members of the Executive Committee,
two customer focus groups, and 25 internal pioneers participating
in three CSR think tanks. A quantitative consultation was also
conducted, with 2,020 respondents — 1,003 internal employees
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and 1,017 external stakeholders. Their expectations were
incorporated into the study results to adapt the CSR strategy.

At the same time, Fnac Darty listens to its stakeholders through its
business lines, which interact daily with all spheres of society.
Regular dialogue with stakeholders helps to ensure that the Group,
both in its strategy and in the performance of its daily activities,
incorporates all their concerns.
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In addition to the double materiality analysis described in Section 2.1.4.1, the Group continues to use several mechanisms and channels to
engage in dialogue, a (non-exhaustive) summary of which is set out below:

Group Purpose Taking results Changes made Consultation for
Stakeholders of cooperation into account Example of dialogue to the strategy DMA analysis®
Integrate customer Daily discussions with  Retailink Shopper’s Adapt the range Yes
concerns into the customer Journey Observatory of products and ) L
Customers strategy relations center, by Fnac Darty services via quantitative
and day-to-day regular cultural events consuftation
operations in store (854 people)
Regular and Supermood monthly Regular surveys and Adjust internal Yes
Employees constructive dialogue survey, regular events  meetings policies and . )
and social with its social and direct collective improve working :r%nc;ﬁ;\/rlﬁi\tl\;tive
artners expression meetings conditions
partners P P 9 consultation
(1,008 people)
Effective and Annual CSR audits After-Sales Service Share Yes
responsible and business reviews  Barometer results with via interview
; collaboration suppliers
Suppliers PP and quantitative
consultation
(98 people)
Strengthen Consultations, regional Identify the needs Adjust business Yes
) communication meetings, annual and concerns strategies and o )
Franchise and collaboration national convention of franchisees improve support via interview
networks services and quantitative
consultation
(18 people)
Strengthen Regular dialogue Participate in working Adapt internal Yes
relationships with associations groups, roundtables and  policies, improve . )
Associations and promote consultations environmental and Vi@ interview

and quantitative
consultation
(12 associations)

responsible practices social practices

Positively influence Participation in Contribute to Adapt internal Yes
Public authorities ~ the segment as well  working groups and parliamentary debates, policies, improve i@ intervi
and segment as legislation consultations respond to public regulatory V'aO:“ ef‘/'?.\t/‘/t‘
bodies and public policies consultations compliance and quantitative
consultation
(5 representatives)
Investors/ Regular reportingto  Roadshows, Maintain dialogue Adjust financial and  Yes
shareholders investors telephone meetings, throughout the year Commgnlcatlon o )
conferences strategies via interview

(@) Double Materiality Assessment

2.1.3.3 [ESRS2-SBM-3] - Material impacts, risks and opportunities and their interaction with
strategy and business model
Fnac Darty has chosen to place CSR at the heart of its strategic plan “Everyday” for 2025 to make its project part of a sustainable

development model and generate positive impacts on society. In addition, this commitment is confirmed by the Group’s raison d’étre of
committing to providing an educated choice and sustainable consumption.

The Group’s CSR policy is designed to respond to the operational challenges and risks (IRO) identified during the double materiality analysis.
This approach, structured around five pillars, ensures that the group’s actions and initiatives are aligned with stakeholder expectations and
environmental, social and governance imperatives.

The five pillars of Fnac Darty’s CSR strategy

Sustainable

consumption Territories and culture

Climate and biodiversity Human capital Business ethics

Contribute to the social
and cultural development
of territories

Provide an educated
choice and sustainable
consumption

Reduce the Group’s
impact on the climate
and biodiversity

Develop our most
valuable asset, people

Act ethically throughout
our value chain
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The tables below show the impacts, risks and opportunities (IRO) that Fnac Darty identified as material during the double materiality analysis
carried out in 2024. This analysis was carried out in accordance with the CSRD and by using the methodologies developed by the European

Commission and EFRAG 1.

71 Material impacts, risks and opportunities concerning environmental topics

Associated
CSR Strategy
Location Type IRO ESRS pillars
Global Risk Deterioration in the margin due to increased Z1E1 Climate Sustainable
523;5 transport costs and fuel prices @B change consumption
Climate and
Promotion of a circular business model integrating biodiversity
v Impact o L /1 E5 Resource use
the durability and repairability of products /-\ ardeleulEr
Obportunit Increased revenue and attractiveness of the Group economy
— PP Y thanks to more responsible products and services
Increased costs and/or lower revenue due to climate
R disruptions affecting supply, storage, logistics,
(o) isk . f K X
5:'5 infrastructure, transportation services, insurance and
taxes
Upstream S\ Impact Greenhouse gas emissions related to the Z1E1 Climate Sustainable
value chain P manufacture of the products sold @g change consumption
| q ) s i N Climate and
ncreased energy requirements for suppliers when biodiversit
v+ Impact : /1 E5 Resource use Y
manufacturing sold goods :
9 9 & and circular E’tﬁg;ess
R Risk of disruptions in the supply of raw materials due ECelely
(o) isk . '
to failure to adapt to climate change
< Impact Emissions of fine particles into the atmosphere 1 E1 Climate
P during the transportation of goods @B change
/1 E2 Pollution
Indirect water pollution through mineral resource o)
v/ Impact extraction processes necessary to manufacture the
products sold /-\ /1 E5 Resource use
" andcircular
economy
High water consumption during the manufacture of /1 E3 Water and
v/ Impact . !
goods and services marine resources
Opportunit Development of eco-design of own brand products 71 E5Resource use
= P Y 1o reduce water consumption and circular
economy
Loss of biodiversity related to mineral resource 71 E4 Biodiversity
v+ Impact extraction during the manufacture of the products @ and ecosystems
sold
/-\ /1 E5 Resource use
Risk Increased regulation of biodiversity . andcircular

(1) European Financial Reporting Advisory Group.
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71 Material impacts, risks and opportunities concerning environmental topics

Associated
CSR Strategy
Location Type IRO ESRS pillars
Own ) o Impact Increased energy requirements for heating or air Z1E1 Climate climate ' .
operations P conditioning of the Group’s sites @B change and biodiversity
~ Impact Scope 1 and 2 greenhouse gas emissions related to
transport and energy
Sharp increases in energy and building compliance
@ Risk costs due to crises, carbon price increases and new
regulatory standards
Z1E1 Climate
Difficulties in accessing city centers for delivery and @q change
@ Risk service vehicles due to new environmental

regulations /1 E2 Pollution
Downstream Z1E1 Climate Sustainable
value chain @I} change consumption

Greenh issions related to th fth Clmate

reenhouse gas emissions related to the use of the and biodiversit
Iy Impact products sold and their end of life 71 E5 Resource use Business y
and circular -
economy ethics

Emissions of fine particles into the atmosphere when /1 E1 Climate
v/ Impact 4
customers travel change
o Impact Indirect soil pollution due to inadequate .
P management of end-of-life products by consumers 71 E2 Pollution
. Increase in collected tonnages and recovery of /_\ 1 E5 Resource Use
%) Opportunity WEEE creating more pipelines for second-life ”
~ products p\ gggr? ('jrr?:;/lar
Potential environmental degradation through 71 E5 Resource use
v+ Impact mismanagement of hazardous waste treatment, O and circular
including WEEE economy

Opportunity Creation of a complete recycling channel for
- consumer electronics
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71 Material impacts, risks and opportunities concerning social topics

Associated
CSR Strategy
Location Type IRO ESRS pillars
Employees Deterioration of employee health, particularly physical 71 S1 Own Human capital
v/ Impact health for the jobs of technicians, delivery people and @ workforce Territories
order pickers and culture
v Impact Developmenlt of empl_oyee skills through creation
and training in skilled jobs
Risk Difficulty in recruiting and retaining, resulting in
Sés increased costs and reduced employee retention
Value chain Deterioration of working conditions for workers at 7182 Workers Business
v/ Impact manufacturers of products sold by the Group located in @ in the value ethics
areas at risk for human rights chain
Deterioration of working conditions for workers in
v/ Impact S .
mining industries
Increased legal and reputational risk in the event of the
Risk Group or its suppliers being investigated for non-
i:é;s compliance with labor law and human rights regulations
inthe value chain
Customers Limited information on the traceability and o 7184 Consumers and Sustainable
and v+ Impact hazardous nature of products, negatively impacting &2 end-users consumption
consumers consumers Business ethics
Potential harm to the safety and physical health of Territories
v Impact customers because of the products sold by the and culture

Group

Improved product accessibility and distribution of
v+ Impact entertainment products via e-commerce sites and
store locations

Loss of customer confidence degrading the Group’s
financial position due to the sale of controversial
products, a decline in the quality of advice and
behavior deemed unethical

Risk

e

Paralysis of the business and damage to the
Risk reputation and finances of the Group in the event of
major customer data leaks

G

Damage to consumer health through failure to

@ Risk anticipate emerging health risks related to products
sold
Risk Change in consumer behavior due to

S

socioeconomic and geopolitical climate
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71 Material impacts, risks and opportunities regarding governance topics

Associated CSR

Location Type IRO ESRS Strategy pillars
Global o Impact Contribution to debates and regulatory »So 71G1 Business Business ethics
P developments on sustainability 70 Conduct Human capital
.. Reputational improvement through the promotion
Opportunity of more responsible practices in the sector
o Impact Potential in-store financial fraud related
P to breaches of ethics fundamentals
Decrease in revenue following reputational damage
a‘és Risk in the event of the Group’s conviction on corruption
and bribery issues
Employees Impact Improve employer reputation and employee
P retention through the spread of an ethical culture
Value chain Decrease in revenue following reputational damage,
a‘és Risk risk of economic dependence and supply disruption
related to suppliers
Improved economic stability for suppliers through
v+ Impact ; )
the construction of long-term partnerships
Managing impacts, risks and opportunities
2.1.4.1 [ESRS2-IRO-1] Description of the processes to identify and assess material impacts, risks

and opportunities

Identification of CSR risks
and materiality

Fnac Darty relies on various internal procedures to identify and
manage the risks applicable to the Group, including CSR risks.
The Group’s major risks — both financial and non-financial — are
identified and analyzed with the support of all the departments
concerned (see Chapter 5, Section 5.3 of this Universal
Registration Document).

In managing its risks, the Group draws up and monitors specific
risk maps: maps of risks to human rights, health and safety, and
the environment (Duty of Care), corruption risks (Sapin 2), risks
linked to personal data protection (GDPR). Due to their specific
nature, climate-related risks are the subject of a separate analysis
over the long term (2030 and 2050).

CSR risks are assessed jointly with management. These include
both internal factors, which may impact human rights, health and
safety, and the environment; and exogenous factors (major trends),
which may affect the Group’s business, financial position,
reputation and results.

Double materiality analysis (CSRD approach)

In 2023, in order to comply with the Corporate Sustainability
Reporting Directive, the Group undertook to update this analysis in
order to determine the issues applicable to it (across its entire value
chain), with regard to their impact and/or financial materiality.

The Group’s double materiality analysis concerns all its subsidiaries
and activities. An external consulting firm supported the Group

during this process to ensure the robustness and neutrality of the
methodology.

The group reserves the right to update its double materiality
analysis in the event of material changes, in accordance with the
requirements of ESRS 1.

Methodology

Identification of impacts, risks and opportunities
(IROs)

Based on the list of issues and sub-issues set out in the ESRS 1
and issues more specific to the retail sector or to the Group, Fnac
Darty involved internal and external stakeholders in assessing the
level of importance of each issue. For value chain issues, in the
absence of primary data, the assessment was based on sector
benchmarks, NGO and governmental organization reports.

Work was done to ensure consistency in order to link the
materiality issues defined in 2022 with the ESRS and the
associated sub-topics and to identify those that were not covered
but would potentially be material for the Fnac Darty. These issues
were then broken down into impacts, risks and opportunities for
the Group.

Stakeholders consultation

A consultation system was set up during the study carried out in
2022. This was done in two phases: an online survey distributed
among a wide panel of stakeholders (the “guantitative”
consultation) and a cycle of targeted interviews (the “qualitative”
consultation).
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For the purposes of gathering the expectations of a wide range of
stakeholders, the Group’s teams were asked to build meaningful
databases on the main types of stakeholders, namely suppliers,
professional bodies and networks, media, associations and public-
sector actors.

In addition, the Group engaged Toluna, an organization specializing
in consumer studies, to obtain a panel of the Group’s customer
respondents.

When the survey was completed, the online questionnaire recorded
2,020 responses — including 1,003 from internal Group employees
and 1,017 from external stakeholders.

A cycle of interviews took place at the same time as the
quantitative consultation. During this phase, 21 interviews were
conducted, including 18 external stakeholder interviews, three
internal stakeholder interviews and two customer focus groups.

Assessment of impact materiality and financial
materiality

Impact materiality

For impact materiality, Fnac Darty has defined a rating scale to
qualify the scale, scope, remediability and probability of occurrence

Financial materiality

For financial materiality, Fnac Darty has defined a rating scale to
assess the magnitude and probability of occurrence of risks and
opportunities, consistent with the thresholds and scales defined as
part of the Group’s risk analysis (see also Chapter 5.3 of this
Universal Registration Document).

The materiality of the risks and opportunities identified was
assessed based on the likelihood of occurrence and the potential
scale of the financial impacts. The financial thresholds used in the
analysis were aligned with the financial impact scales used for the
Group’s risk mapping.

The associated risks and opportunities were assessed according to
the two criteria proposed by the ESRS 1:

SCope;
likelihood of occurrence.
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of the risks and opportunities studied, in line with the “Duty of
Care” risk mapping scale (see also Section 2.7 of this Universal
Registration Document). It is important to note that the analysis
was carried out before the remediation actions were taken into
account.

The associated positive and negative impacts were assessed
according to the four criteria proposed by ESRS 1:

scale;

SCOpE;

irremediability (for negative impacts);
likelihood of impact (for potential impacts).

The criteria of scale, scope and irremediability constitute the
severity of the impacts.

For the actual positive and negative impacts, a probability of
occurrence of four was applied. In the case of a potential negative
impact on human rights, the severity of the impact outweighs its
likelihood.

All topics were thus considered material from an impact viewpoint,
according to a 16-point rating matrix. All topics classified as
“important” or “critical” were considered material (received a rating
higher than 9).

All topics were thus considered material from a financial viewpoint,
according to a 16-point rating matrix. All topics classified as
“important” or “critical” are considered material and received a
rating higher than 9.

All IROs were assessed during the joint workshops between the
CSR Department and the Risk Department to ensure consistency
with the Group’s issues. For formalization, a conservative and
simplified approach was taken: the IRO with the most impact (with
the maximum impact rating) was chosen for the final assessment of
all IROs of the sub-topic concerned.

This analysis made it possible first to identify the material IROs and
then to define the list of ESRS applicable to the Group for the 2024
Sustainability Statement (published in 2025), as provided for in
Ordinance No. 2023-1142 of December 6, 2023, transposing EU
Directive 2022/2464 of December 14, 2022, into French law.
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71 Presentation of the results in the CESR and Audit Committees
Double materiality analysis

/1 The 10 sustainability topics (ESRS)
according to the new European regulation (CSRD)

Business conduct Climate change
Corporate culture Climate change adaptation
Political engagement and Climate change mitigation
lobbying activities Energy
Management of relationships /./
with suppliers
Corruption and bribery
Consumers and end-users 21G1 Pollution
Information impacts o Air pollution
(consumers) {:W’% Water pollution
Personal safety of consumers Soil pollution
and/or end-users /184
Social inclusion of consumers
and/or end-users 71 ESRS 2
General )
Z@ disclosures © Water and marine resources
Water consumption, water
782 A E3 sampling, water discharge

Workers in the

value chain
Working conditions (workers in @ /@

the value chain) Lo .
Other labor rights: Child labor, 281 7 E4 Biodiversity and
forced labor, adequate housing, ecosystems
protection of privacy Vectors of direct impacts
of biodiversity loss
Own workforce Resource use and circular
Working conditions (own economy
workforce) Incoming resources
Equal treatment and equal Outgoing resources
opportunity (internal) Waste

The final results were presented in detail to the Executive Committee and the Joint CESR and Audit Committee, as was the methodology of
the double materiality analysis. Material impacts, risks and opportunities are presented in the “Impact, risk and opportunity management”
sections of each of the thematic standards.
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2.1.4.2 [ESRS2-IR0O-2] Disclosure Requirements in ESRS covered by the undertaking’s sustainability

The Group has drawn up a list of information deemed important to
be published as a result of the double materiality study. The
material IROs were matched to the datapoints (DP) to ensure
consistency between the topics addressed in the DPs and the IRO
topics. This correspondence allowed us to determine the scope of

statement

below:

the information to be published. This information is presented in a

/1 Climate change - ESRS E1

clear and transparent manner in this report, to allow for a complete
understanding of the issues Fnac Darty faces and the actions the
Group is taking to address them. The publication requirements met
during the preparation of the sustainability statement are listed

ESRS DR Section
E1 E1.GOV-3 Integration of sustainability-related performance in incentive schemes 2.1.2.3
E1 E1.SBM-3 Material impacts, risks and opportunities and their interaction with strategy and business 2.1.3.3
model
E1 E1-1 Decarbonization plan for climate change mitigation 2212
E1 E1-2 Policies related to climate change mitigation and adaptation 2215
E1 E1-3 Actions and resources in relation to climate change policies 2217
E1 E1-4 Targets related to climate change mitigation 2.2.1.8
E1 E1-5 Energy consumption and mix 2.21.7
E1 E1-6 Gross greenhouse gas emissions (scope 1, 2, 3) 2214
71 Pollution — ESRS E2
ESRS DR Section
E2 E2-2 Actions and resources related to pollution 2222
71 Water and marine resources - ESRS E3
ESRS DR Section
E3 E3-2 Actions and resources related to water and marine resources ESRS-E5-1-14
/1 Biodiversity and ecosystems - ESRS E4
ESRS DR Section
E4 E4.SBM-3 Material impacts, risks and opportunities and their interaction with strategy and business 2.1.3.3
model

E4 E4-2 Policies related to biodiversity and ecosystems E1-1; E1-5
E4 E4-3 Actions and resources related to biodiversity and ecosystems 2.2.4.2
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71 Resource use and circular economy ESRS E5

ESRS DR Section

E5 E5-1 Policies related to resource use and circular economy 2252

E5 E5-2 Actions and resources related to resource use and the circular economy 2.2.5.3

E5 E5-3 Targets related to resource use and circular economy 2254

E5 E5-4 Incoming resource flows 2.25.3

E5 E5-5 Outgoing resource flows 2253

71 Own workforce - ESRS S1

ESRS DR Section

S1 S1.SBM-2 Interests and views of stakeholders 2132

S1 S1.SBM-3 Material impacts, risks and opportunities and their interaction with strategy and business 2.1.3.3

model 5311

S1 S1-1 Policies related to own workforce 2.3.1.3

2.31.4

2.3.1.5

2.3.1.6

2.31.7

S1 S1-2 Processes for engaging with own workers and workers’ representatives about impacts 2.3.1.8

S S1-3 Processes to remediate negative impacts and channels for own workers to raise concerns 2.3.1.9

S1 S1-4 Taking action on material impacts on own workforce, and approaches to mitigating material 2.3.1.3
risks and pursuing material opportunities related to own workforce, and effectiveness of

those actions 2.3.1.4

2.3.1.5

2.3.1.6

2.3.1.7

S1 S1-5 Targets related to managing material negative impacts, advancing positive impacts, and 2.3.1.3

managing material risks and opportunities 5314

2.31.5

2.3.1.6

2.31.7

S1 S1-6 Characteristics of the undertaking’s employees 2.3.1.10

S1 S1-9 Diversity metrics 2.3.1.10

S1 S1-10 Adequate wages 2.3.1.10

S1 S1-14 Health and safety metrics 2.3.1.10

S S1-16 Compensation metrics (pay gap and total compensation) 2.3.1.10

S1 S1-17 Incidents, complaints and severe human rights impacts 2.3.1.10

UNIVERSAL REGISTRATION DOCUMENT 2024

—FNACDARTY (/




12

638

Sustainability information
ESRS 2 — General disclosures for Fnac Darty

71 Workers in the value chain - ESRS $2

ESRS DR Section
S2 S2.S5BM-2 Interests and views of stakeholders 2132
S2 S2.SBM-3 Material impacts, risks and opportunities and their interaction with strategy and business 2.1.3.3
model
2.3.2.1
S2 S2-1 Policies related to value chain workers 2.3.2.3
S2 S2-2 Processes for engaging with value chain workers about impacts 2324
S2 S2-3 Procedures to remediate negative impacts and channels for value chain workers to raise 2.3.2.5
concerns
S2 S2-4 Taking action on material impacts on value chain workers, and approaches to managing 2.3.2.6
material risks and pursuing material opportunities related to value chain workers, and
effectiveness of those actions
S2 S2-5 Targets related to managing material negative impacts, advancing positive impacts, and 2.3.2.7
managing material risks and opportunities
71 Consumers and end-users — ESRS $4
ESRS DR Section
S4 54.SBM-2 Interests and views of stakeholders 2132
S4 S4.SBM-3 Material impacts, risks and opportunities and their interaction with strategy and business 2.1.3.3
model
2.3.3.1
S4 S4-1 Policies related to consumers and end-users 2.3.3.3
2.3.34
2.3.35
2.3.3.6
S4 S4-2 Processes for engaging with consumers and end-users about impacts 2.3.3.7
S4 S4-3 Procedures to remediate negative impacts and channels for consumers and end-users to 2.3.3.8
raise concerns
S4 S4-4 Taking action on material impacts on consumers and end-users, and approaches to 2.3.3.3
mitigating material risks and pursuing material opportunities related to consumers and end-
users, and effectiveness of those actions 2.3.3.4
2.3.35
2.3.3.6
S4 S4-5 Targets related to managing material negative impacts, advancing positive impacts, and 2.3.3.3
managing material risks and opportunities
2.3.34
2.3.35
2.3.3.6
UNIVERSAL REGISTRATION DOCUMENT 2024 —— FNAC DARTY
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ESRS DR Section
G1 G1-1 Corporate culture and business conduct policies 2.4.1.3
G1 G1-2 Management of relationships with suppliers 241.4
G1 G1-3 Prevention and detection of corruption and bribery 2415
G1 G1-4 Confirmed incidents of corruption or bribery 2.4.1.6
G1 G1-5 Political influence and lobbying activities 2417
G1 G1-6 Payment practices 2.4.1.8

The list of datapoints in the cross-cutting and thematic standards that derive from other EU legislation, pursuant to ESRS 2 Appendix B is
presented in Annex 2.5 to this report.
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2.2 __ Environmental information [ESRS-E]

Climate change [ESRS-E1]

22141

The Climate Committee is the governance committee responsible
for monitoring climate objectives. The Executive Committee is
represented by the Director of Services and Operations, the
General Secretary in charge of Human Resources, CSR and
Governance, and the Commercial and Marketing Director. Created
in 2019, it meets three times a year to monitor the implementation
of the climate strategy and the trajectory of CO, emissions, draw
up action plans and monitor the roadmaps for the various
operational sectors. The Climate Committee regularly calls on the
expertise of other departments to identify, assess, and respond to
climate-related impacts, risks and opportunities:

Climate governance

the Finance Department is responsible for Taxonomy reporting
and works with the CSR Department to quantify the climate-
related risks and opportunities;

the Public Affairs and Legal Departments actively monitor
climate-related regulatory developments and collaborate with
the CSR Department to maintain a dialogue with public
authorities on various related issues;

the Group’s Risk Department assesses the management of
certain climate-related risks;

the Financial Communication Department ensures that the
information published by the Group is consistent with investors’
growing expectations regarding the integration of climate issues
in the strategy;

the Technical and Maintenance Department operates the energy
management system and provides expertise on energy- and
building-related issues;

the Group’s Strategy and Transformation Department is
responsible for the deployment and success of the strategic
plan Everyday. Accordingly, it tracks certain key performance
indicators that are common to Fnac Darty’s climate strategy;

as part of its responsible purchasing policy, the Indirect
Purchasing Department actively participates in decarbonizing
certain Group activities, particularly those associated with
transportation and energy purchases.

The integration of sustainability performance into incentive schemes
is presented in ESRS 2 - GOV 3.
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2.2.1.2 [ESRS-E1-1] Decarbonization plan

The transition plan presented in the 2024 Sustainability Report is
not fully comprehensive, as it does not meet all the requirements of
ESRS-E1. The key missing formalization work concerns the
complete physical risk analysis, the GHG quantification of
decarbonization levers and the CapEx/OpEx required to implement
the action plans.

2.2.1.2.1 Fnac Darty’s climate commitments

In this chapter, Fnac Darty provides a summary of the various levels
at which climate issues are integrated into the Group’s strategy
and governance in accordance with the recommendations of the
Task Force on Climate-Related Financial Disclosures (TCFD),
presenting the governance of the organization, strategy, risk
management and the associated indicators and targets.

For climate change mitigation and adaptation, the Group has
defined three major decarbonization policies related to energy,
transport and products sold, covering 100% of scopes 1 and 2 of
the carbon footprint and 92% of scope 3 of Fnac Darty’s carbon
footprint. Fnac Darty has aligned itself with the trajectory of the
Paris Agreement (1.5°C by 2030) to reduce its most direct
emissions (scope 1 and scope 2) and its indirect emissions
(scope 3).

In 2021, as part of the strategic plan Everyday, the Group
committed to a first decarbonization objective:

reduce CO, emissions related to site transportation and
energy by 50% in absolute value by 2030 (compared
to 2019).

In addition, in order to make its climate strategy compatible with
limiting global warming to 1.5°C in accordance with the Paris
Agreement, in 2022 the Group defined new objectives, validated by
the Science-Based Targets initiative:

reduce scope 1 and scope 2 emissions by 50% in
absolute value by 2030 compared to 2019;

reduce emissions from product use by 22% per product
sold by 2030 compared to 2019 (intensity target);

suppliers representing 80% of CO, emissions from
product manufacturing will have defined science-based
targets by 2026.
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Indicators Categories Standards

Scope 1 Direct emissions from fixed sources of combustion GHG Protocol, TCFD, CDP, GRI
Direct emissions from mobile sources of combustion
Direct fugitive emissions

Scope 2 Electricity GHG Protocol, TCFD, CDP, GRI
Heating and cooling networks

Scope 3 Purchased products and services (including indirect purchases) GHG Protocol, TCFD, CDP, GRI

Fixed assets

Fuel- and energy-related emissions

Upstream transportation of goods

Waste generated

Business travel

Employee commutes

Downstream transportation of goods and retail
Use of products sold

Franchises

Customer travel

Avoided emissions
(related to repair)

Avoided emissions related to repairs at home, in the repair shop and in store,
as well as repairs carried out remotely by qualified technicians
or through the sale of spare parts

Ademe, ISO 14067 and
14064-1 standards
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2.2.1.2.2 Ambition and decarbonization trajectory

Environmental information [ESRS-E]

/1 (E1-1- Section 16 b) Decarbonization levers and key actions

2024 data
(E1-1-
Framework 2023 data Section16j) Target Policies Key actions
Everyday Scopes 1,2 & Scopes 1,2 & Scopes 1, 2 & Energy efficiency Energy efficiency and conservation actions
3 (Transport) 3 (Transport) 3 (Transport)  and conservation policy
Roll-out of the Energy Management
(absolute) (absolute) (absolute) Reduced System & ISO 50001 certification
consumption ) I
-26% -31% -50% Investments in LED lighting
Decarbonization
(2030) of the energy mix gr)ergr?r::]ee rl;gv;ﬁ; I?ggg/h)ase Agreement &
" 0
SBTi Scopes 1 &2 Scopes 1&2  Scopes 1 &2 Policy for decarbonizing our ctions for decarboni
ctions for decarbonizing
(absolute) (absolute) (absolute) transport our transport
) - _ Conversion of e
38% 43% 50% transport means FRET21 freight initiative (Ademe)
2030, : -
( ) Reduction of unnecessary Qreenmg of the vgh|ole fleet (NGV,
transport bioethanol, electric, etc.)
Virtuous behaviors “Collaborative UrbanLogistics & Transport”
sector initiative
SBTi Downstream  Downstream Downstream  Policy for decarbonizing our Development of repair services, including
scope 3 scope 3 scope 3 products the Darty Max service
(intensity) (intensity) (intensity) Development of the Group’s ~ Preventive maintenance of devices
business model by prioritizin
-10% -0.3% -22% extending Y PIOMIZNG wsecond life” of products
(2030) the life span of products over  gharing of after-sales service data with our
replacing them customers through objective information
Support for our customers in - peyelopment of the range to offer more
choosing more reliable, reliable and more repairable products and
repairable and second-life products
energy-efficient products
SBTi Upstream Upstream Upstream Policy for decarbonizing our ~ Sharing of after-sales service data with
scope 3 scope 3 scope 3 products suppliers and engaging in dialogue with
. ) . . them to help them improve
(relative) (relative) (relative) Engagement of our suppliers
o o o to design Constructive dialogue with suppliers via the
60.5% 68% 80% more reliable, repairable L.E.S.S. sector decarbonization initiative
(2026) and energy-efficient products

The scope category “use of products sold” is considered as locked
potential GHG emissions. It accounts for 33% (1,235 tCO,eq in
2024) of the Group’s carbon footprint and therefore represents a

real decarbonization challenge for Fnac Darty (see also E1-6).
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Engagement of our suppliers
to set

goals aligned

with climate science

To manage and reduce the impact of this GHG emissions item, the
Group has set a validated SBTi target (reduce emissions related to
the use of products by 22% per product sold by 2030 compared

with 2019). The mitigation action plans are structured around two
approaches: to propose products that are more energy-efficient
and less carbon-intensive (durability score, After-Sales Service
Barometer, second life products) and to extend the life of existing
products (Repair Services, WeFix, Darty Max, etc.).
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2.2.1.2.3 Alignment of the Decarbonization Plan with the requirements of the European Taxonomy

To assess the Group’s financial commitment to its ecological transition, the Finance and CSR departments calculated the amount of CapEx
and OpEx required during the reporting year to support the Decarbonization Plan. Following the creation of a map of activities that help to
meet decarbonization targets, a standardized data file was produced by the management controllers of operational sectors and the
subsidiaries’ finance departments. The reporting frequency is annual and the scope of consolidation is the Group. Fnac Darty invested more

than €7 million in CapEx in 2024 to help mitigate climate change:

Policies related to climate change CapEx OpEx
mitigation and adaptation (€ million) (€ million)
Energy efficiency and conservation policy 6.8 1.5
Policy for decarbonizing our transport 0.2 0.6
Policy for decarbonizing our products 0.5 7.3

In accordance with European Regulation 2020/852 of June
18, 2020, on the establishment of a framework to promote
sustainable investment in the European Union, the Group publishes
the proportion of revenue and CapEx deriving from products or
services associated with economic activities aligned with the
environmental taxonomy objectives. The Group’s business model is
essentially based on retailing technical products (microcomputers
and consumer electronics), editorial products (books, records and
games) and domestic appliances (large and small appliances), but
also on the sale of services associated with these products. In light
of its main activity as a “specialist retailer,” the majority of Fnac
Darty’s activities cannot be considered by the Taxonomy to make a
substantial contribution to the six climate objectives.

Based on the information available to date and on the strength of
its commitments to product sustainability (see Section 2.2), the
Group analyzes part of its activities as a contributor to the transition
to a circular economy (objective 4). This is particularly the case for
its services aimed at extending product life spans, such as repair,
refurbishment and reconditioning, as well as the sale of spare parts
and second-hand products.

The Group has also demonstrated a strong, longstanding
commitment to combating climate change, with reduction targets
for its greenhouse gas emissions, and numerous measures aimed
at reducing the environmental impact associated with the life cycle
of products distributed by its brands. These actions are fully
aligned with the strategic plan Everyday, one of the pillars of which
is to support consumers in adopting sustainable behavior. The
transition to a high environmental value service model is also part of
the Group’s strategy of adapting to address its main climate risks.

The taxonomic data and methodology applied are presented in
Section 2.6 European Taxonomy.

2.2.1.2.4 Process of approval, governance and
monitoring of the decarbonization plan

The Decarbonization Plan is embodied in the Company’s strategy,
growth levers and financial planning. The progress made is
presented in the decarbonization levers table (2024 data). Fnac
Darty has three convictions regarding its decarbonization plan:

Embodied in its business model. In order to accelerate the
development of a sustainable economic model, the Group has
placed its social and environmental responsibility at the core of
its strategic plan Everyday with three strategic approaches:

* embodying new standards for successful digital and human
omnichannel retail in the future;

* becoming the leader in subscription-based home assistance
services; and

¢ helping consumers adopt sustainable behaviors.

Building on this ambition, the Group continued its development
through the acquisition of committed players such as WeFix (Repair
Services) or Nature & Découvertes (BCorp since 2015), and
through the expansion of impactful new commercial activities (Darty
Max, Second Life, etc.). The Group’s commercial strategy
contributes directly to achieving decarbonization objectives by
offering increasingly sustainable products and extending their life
span.

Embodied by all its employees. The success of the
Decarbonization Plan depends on the mobilization of all Group
employees. Managed by the CSR Department, the
decarbonization plan [E1-1-14] has been approved by the CESR
Committee, the Group’s highest level of CSR governance. The
policies [E1-2-24] are then monitored by the Climate Committee,
which meets three times a year and is sponsored by three
members of the Executive Committee. The actions [E1-3-28] are
rolled out by the CSR representatives, one for each support
function. In order to engage our customers in stores and put
actions into operation, Fnac Darty launched a network of more
than 400 CSR representatives in September 2023, one for each
Fnac and Darty store in France.
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Embodied in its investments. In order to achieve its
decarbonization objectives, the Group invested €16.9 million in
the roll-out of its actions in France and subsidiaries in 2024
around the three major decarbonization policies: energy,
transport and products. The decarbonization plan can also be

Information Services Department, the issuer of the need for
investment, finance, and purchasing. Above €150,000, the
Investment Committee is composed of members of the
Executive Committee representing the business lines and
support functions concerned (IT, finance, purchasing, etc.).

illustrated in the investment committees. For example, since
April 2023, the investment committees have taken into account
their impact on climate change, which results in a qualitative
review of the impact of digital consumption and use and the
carbon footprint of equipment. The investment committees
concern all projects over €50,000 and are made up of the

This integrated management of climate issues was commended by
the CDP (formerly the Carbon Disclosure Project): in 2024, the
Group achieved an A, the highest rating. With a rating now above
the average for European companies (B-) and the average for the
specialized retail market (C), Fnac Darty has been ranked within the
“Leadership” category for the fourth year running.

2.2.1.3 Managing impacts, risks and opportunities

The description of the processes to identify and assess material climate change-related impacts, risks, dependencies and opportunities is
detailed in [ESRS2-IRO-1].

Positioning Time
in the value chain IRO Description of the IRO horizon Policies

Energy efficiency
and conservation policy

[ESRS E1-2-24]

Policy for decarbonizing
our products

[ESRS E1-2-24]

Climate change adaptation: increase in R

Own activities v Impact .
energy consumption ST

Climate change adaptation:
Upstream value chain

@ Risk

Supply disruptions for certain raw

materials related to climate disturbances MT Circular products
policy [ESRS-E5 -1-14]
Climate change mitigation: ——— Policy for decarbonizing
Upstream value chain v, Impact e our products
p p GHG emissions related to the ST

manufacture of products sold [ESRS E1-2-24]

Energy efficiency
and conservation policy

Climate change mitigation: ——— [ESRS E1-2-24]

Own activities and

. v Im
Downstream value chain pact

GHG emissions related to transportation

and energy ST Policy for decarbonizing

our transport
[ESRS E1-2-24]

Policy for decarbonizing our
C—— products [ESRS E1-2-24]

ST Circular products policy [ESRS-
E5 -1-14]

Energy efficiency and
conservation policy

" [ESRS E1-2-24]

Climate change mitigation:

Downstream value chain (v Impact GHG emissions related to the use of

products sold and their end of life

Climate change mitigation: increased
costs related to insurance, carbon tax

Own activities i‘:Q; Risk and site closures related to extreme MT Policy for decarbonizing
weather events our transport
[ESRS E1-2-24]
Upstream value chain v Impact r%wr;er:l?f}/a;(:ltr]ucrli’ﬁgsceolgtsp :Z%lig; to rising Policy for decarbonizing our
ST products [ESRS E1-2-24]

energy prices

Energy efficiency
and conservation policy

[ESRS E1-2-24]

Energy: increased costs related to
building energy consumption and
compliance ST

Own activities

@ Risk
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Within the framework of its climate strategy, Fnac Darty identifies,
assesses, and responds to physical and transition risks, as well as
seizing opportunities associated with climate change. Shared at all
levels of the Company, this analysis has contributed substantially to
the integration of these issues in the strategic priorities of the plan
Everyday. By placing sustainability at the heart of its priority areas,
the Group acknowledges that climate change will be one of the
main influential factors for the Company and, consequently, its
future activities.

The Group has adopted a multi-disciplinary approach to the
specific analysis of climate-related risks. In its management of
climate-related risks, Fnac Darty takes account of the impacts of
climate change for its organization and the impacts of its activities
on climate change.

Fnac Darty considers a risk to have a material financial and/or
strategic impact if its occurrence would result in a loss of revenue,
a significant increase in indirect costs or constitute significant
damage to the Group’s reputation or development (attractiveness,
talent retention, etc.). The risk analysis is conducted across all of
the Group’s own operations and along its value chain.

2.2.1.3.1 Physical risks

In 2022, the Group conducted a partial physical risk assessment
on its own activities with a financial quantification of the impacts of
climate change. 1,059 sites were studied, including 664 integrated
sites and 395 franchisees. For each of its sites, data on the location

and type of store were consolidated. Four climatic hazards were
studied: extreme heat, heavy rain and river flooding, drought and
clay shrinkage, temperature and cooling. The evolution of each
hazard was studied using the projections of a climate indicator, and
for two of the hazards (heavy rains and drought), an aggravating
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contextual factor. For each hazard, the projections for 2030 and
2050 (respectively 2021-2040 and 2041-2060) were studied
according to the RCP 8.5 scenario. The scenarios correspond to a

global warming level of 1.6°C in 2030 and 2.4°C in 2050.

The data were extracted for each site. The sites were then
classified according to the level of exposure. This classification
made it possible to prioritize the sites and put them in perspective
according to their strategic level. The most strategic and the most
exposed sites were then identified.

The scope of the material impacts analysis was applied to the
following systems: buildings, data centers, cooling, equipment,
working conditions, inventories, networks (water, IT, electricity), and
access. The study conducted is included in the SSP5-8.5
scenario. This is a so-called pessimistic scenario, where
greenhouse gas emissions continue to grow in line with current
trends.

The source of climate data is: IPCC Atlas, CORDEX Europe
projections of the RCP 8.5 scenario for sites in Europe, resolution
of 12 km (0.25°), and IPCC Atlas, CMIP6 projections of the SSP5
8.5 scenario for sites outside Europe, resolution of 111km (1°).

After analyzing all the potential impacts related to the four identified
climatic hazards, two impacts were studied: gradual increase in air
conditioning requirements and slowing down of the activity of heat
waves. The intersection between climate indicators (cooling degree
days, TX35), and the Group’s KPIs (energy consumption, kWh
price, payroll) have made it possible to convert physical quantities
into euros and additional costs by 2030 and 2050. The physical
risk analysis helped to inform the Decarbonization Plan and the
necessary investment needs.

71 Physical Risk Analysis (classification of climate-related hazards M):

Type
of physical Impact
risks Climate-related hazards Description assessment Horizon
Chronic Temperature-related hazards Temperature changes Yk C_—_———OsT
Heat stress * % cC—— st
Temperature variability Yk C_—OsT
Water-related hazards Changes in precipitation patterns and types (rain, e C_—OsT
hail, snow/ice)
Solid mass-related hazards Soil degradation C——— LT
Soil erosion * (G——
Acute Temperature-related hazards Heat wave Yk C_—OsT
Cold/frost wave ¥ C— O MT
Water-related hazards Drought * cC_—_—— st
Heavy precipitation (rain, hail, snowr/ice) > ¢ C_—OsT
Flooding (coastal, river, rainwater, by rising * C____HsT

groundwater)

(1) Source: Commission Delegated Regulation (EU) 2021/2139
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2.2.1.3.2 Transition risks

To measure the potential impact of transition risks on its entire value chain, the Group relies on two benchmarks:

|IEA SDS (Sustainable Development Scenario by the International Energy Agency);
Transition(s) 2050, Ademe. The assumptions favored by the Group are increasing carbon regulations and taxation, an increase in the cost
of raw materials and energy, and a slow, but sustained, change in consumer behavior.

The Group did not use climate scenarios as part of its transition risk analysis.

/1 Transition risk analysis (based on TCFD classification)

Transltlon o Impact Horizon
risks Description assessment
Public policies and Traffic restrictions and other regulations related to the renewal of the e ¢ cC——oosT
legislation Company fleet: mobility law (low emission zones, quotas for fully electric or
rechargeable hybrid vehicles)
Obligation to improve buildings’ energy performance (France): the French Yok C_————DOMT
Tertiary Decree (Elan Law) set reduction objectives for the energy
consumption of tertiary buildings (-40% by 2030)
Volatility in energy prices partly due to the decrease in carbon credits, and a D 'e C_—OsT
potential increase in transportation and energy costs as a result of the reform
of the European carbon market
Regulation on Deforestation-free Products ) 0 ¢ cC—— st
Market risks Changing customer behavior * C——OMWMT
Increase in the cost of raw materials D e C——OMT
Reputation Changing consumer preferences * C_———DOMT
Increased stakeholder concern > C——OMT
Technology More carbon-intensive products and services: Category 3.14 “Use of S ¢ C—_____ ST
products sold,” considered to be potentially locked GHG emissions
Transition opportunities
Market Access to new markets associated with the ecological transition of > C_—_————sT
consumers
Diversification of activities thanks to the emergence of new consumer > C_—_——sT
expectations
Reputation Improvement of brand image and employer brand image * C—____ ST
In its impairment tests, the Group began to look at the impact of e investments in  modernizing heating/air  conditioning

climate risks (physical and transition) on the value in use of assets.
In light of this, detailed estimations were produced on certain
specific physical risks (increased air-conditioning requirements for
stores, and the cost of reduced employee productivity due to heat
waves in after-sales service sites and warehouses), with no
significant medium-term impacts (through to 2030). At a more
general level, the Group’s response to risks is:

either included in the current investment budgets:

e relamping project: installation of LED lighting to meet our
decarbonization target and tackle rising electricity costs,

e CTM/TBM Project (centralized technical management/
technical building management): upgrade or installation of
management tools to tackle rising electricity costs,
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equipment,

e rental of buildings that comply with the latest environmental
standards, such as HQE (high environmental quality)
certification or BREEAM (building research establishment
environmental assessment method) certification, seeking out
the best EPC (energy performance certificate) ratings,

e signing a 10-year power purchase agreement (PPA) in
February 2022;

or set out as part of a medium-term or long-term approach,
specifically relating to the potential impacts associated with
transition risks (such as the extension of low emission zones,
changes in consumer habits and energy-price volatility).

As of December 31, 2024, the climate impacts affecting the
investment budgets had been incorporated into the assumptions of
cash-flow projections.
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2.2.1.4 [ESRS-E1-6] Gross Scopes 1, 2, 3 and Total GHG Emissions

Fnac Darty is continually improving the measurement and
monitoring of its emissions of direct and indirect greenhouse gases
(GHGs) every year. This approach requires corrections and
therefore recalculations to ensure that periods can be compared.
As a result, published GHG emissions data may vary compared
with previous reports. Significant adjustments are shown under the
data concerned.

The operational scope of emissions includes scopes 1, 2 and 3
established in the GHG Protocol:

scope 1: direct emissions from fixed and mobile sources;

scope 2: indirect emissions related to consumption of electricity,
heat and cooling from a network;

scope 3: other indirect emissions.

The Group uses the GHG Protocol guides to record its GHG
emissions, expressed in tCO,eq. The emission factors come mainly
from the Ademe Carbon Base database, but other sources are
also used for specific items, such as the Intemnational Energy
Agency, DEFRA, Association of Issuing bodies (AIB), and
Ecolnvent. As far as possible, the Group measures its GHG
emissions based on activity data (kilometers traveled, liters of fuel
consumed, open surface areas, etc.). As a last resort, monetary

emission factors may be used — especially for certain non-current
assets and indirect purchasing of goods and services intended for
operations (indirect purchases). GHG emissions are estimated with
a margin of error, linked to the uncertainties of the emission factors
and certain non-exhaustive activity data requiring extrapolation.
This is the case in particular for indirect emissions (e.g. in items
such as purchases of goods and services, non-current assets,
franchises or commuter travel). The scope of the carbon footprint
corresponds to the financial scope, and includes most of the GHG
emissions related to the Group’s franchise business. The emissions
are presented in tons of CO, equivalent (tCO,eq). The scope of
consolidation includes all of the Group’s operating subsidiaries,
with the exception of WeFix and BilletReduc, whose impacts are
considered negligible due to their small size and the low volume of
flows involved. Stores closed during 2024 or opened after June 30,
2024 are excluded from the calculation of the Group’s areas. In
view of their lack of accounting control, franchises are excluded
from the scope of publication. However, they are partially
recognized in Fnac Darty’s carbon footprint, as they benefit from
the Group’s goods flows (B2B and B2C) and the carbon impact of
the products distributed includes those sold by the franchised
stores. Any other exclusion from the reporting scope is indicated
and explained in the relevant sections.
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Scope: Group - in tCO, 2019 2023 2024 Avs.N-1 Avs.2019
1.1 Fixed sources of combustion 5,397 3,976 3,485 (12.9)% (35.4)%
1.2 Mobile sources of combustion 11,319 11,780 10,766 (8.6)% (4.9%
1.4 Direct fugitive emissions 3,232 979 999 +2.1% (69)%
Scope 1 19,947 16,736 15,251 (8.9)% (23.5)%
2.1a Electricity consumption (market based) 8,286 744 613 (17.7)% (92)%
2.1b Electricity consumption (location based) 17,676 13,581 14,515 +6.8% (17.9)%
2.2 Steam, heating or cooling consumption 123 132 126 (4.3)% +2.4%
Scope 2 (market based) 8,409 876 739 (15.7)% (91.2)%
Scope 2 (location based) 17,799 13,713 14,641 +6.7% (17.7)%
3.1 Products and services purchased 2,511,671 2,124,038 2,175,994 +2.4% (13.4)%
of which direct purchasing 2,400,763 2,006,640 2,072,624 +3.2% (13.7)%
of which indirect purchasing 110,908 117,398 103,368 (12)% (6.8)%
3.2 Fixed assets 52,333 23,939 19,374 (19.1)% (62.9)%
3.8 Fuel- and energy-related emissions 8,014 6,593 6,988 +6% (12.5)%
3.4 Upstream transportation and distribution 86,943 69,284 70,869 +2.3% (18.4)%
3.5 Waste generated 124,393 93,291 141,828 +52% +14%
3.6 Business travel 1,239 1,027 956 (6.9)% (25)%
3.7 Commuting 41,306 35,145 26,835 (23.6)% (35.1)%
3.9 Downstream transportation and distribution 12,947 12,931 13,761 +6.4% +7%
3.11 Use of products sold 1,256,832 992,720 1,235,382 +24.4% (1.7%
3.12 End of life of products sold 23,332 22,373 24,182 +8.1% +3.9%
3.14 Franchises 1,685 1200 984 (18)% (41.2)%
Scope 3 4,120,694 3,382,546 3,720,821 +10% (9.7)%
CARBON FOOTPRINT (market based) 4,149,050 3,400,159 3,736,811 +9.9% (9.9)%
Carbon Footprint (location based) 4,158,440 3,410,702 3,750,714 +10% (9.8)%
CARBON INTENSITY 0.56 0.43 0.47 +8.9% (16)%
(in tCO,/ revenue) (market-based)
Carbon intensity (in tCO,revenue) (location based) 0.56 0.43 0.47 +8.9% (16)%
As the GHG emissions generated by customers traveling to stores are material, Fnac Darty also measures this emission item.
Scope: Group (excluding franchises) 2019 2023 2024 Avs.2023 Avs.2019
Customer travel to stores (in tCO.eq) 591,000 526,967 539,637 +2.4% 8.7)%



The GHG emissions table required by E1 is incomplete in the
sustainability report, as the Group does not have milestones and
targets per scope and emission item.

Scope 1: 100% of emissions reported - low
uncertainty level

Fnac Darty’s direct greenhouse gas emissions come from gas and
oil consumption at the Group’s various sites, from the fuel
consumption of the Group’s fleet vehicles, and from refrigerant gas
leaks.

Direct emissions from fixed sources of combustion:
Emissions associated with the gas, biogas and fuel oil consumption
of the Group’s various sites are calculated on the basis of specific
data provided by suppliers using relevant emission factors
(combustion phase — scope 1 — Base Empreinte®).

Direct emissions from mobile sources of combustion: GHG
emissions associated with the fuel consumption of last-mile delivery
vehicles, vehicles used by after-sales technicians conducting
home service calls and service and company vehicles, are
calculated on the basis of specific data, expressed in liters of petrol
or diesel or in kilogram of gas consumed, using relevant emission
factors (combustion phase — scope 1 — Base Empreinte®).

Direct fugitive emissions: Emissions associated with refilling
refrigerant gas in relation to gas leaks are calculated on the basis of
specific data supplied by service providers, using relevant emission
factors (scope 1 — Base Empreinte®).

Scope 2: 100% of emissions reported — low
uncertainty level

Fnac Darty’s indirect greenhouse gas emissions come from
electricity consumption and energy supplied by the heating
networks of the Group’s various sites.

Electricity: Electricity consumption is monitored centrally via
remote reading and a monitoring platform (in France). GHG
emissions associated with electricity consumption have been
quantified according to market-based and location-based methods
since 2020. Fnac Darty has chosen the market-based method to
monitor its performance, in particular its responsible purchasing
policy. Emissions related to market-based electricity are calculated
on the basis of the emission factors provided by the Group’s
various electricity suppliers. If these are not available, the
calculation is based on the supplier’s production capacity mix; the
consumption associated with each energy source is then multiplied
by the Base Empreinte® emission factors specific to each energy.
If neither the emission factors nor the supplier’s mix are available,
Fnac Darty uses the residual mix (source AlB), in accordance with
the recommendations of the GHG Protocol. Fnac Darty mainly uses
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guarantee of origin (GO) purchases for its electricity from
renewable sources. In France, these GOs are acquired as part of a
Corporate Power Purchase Agreement, directly from the operator
of a photovoltaic power plant that was built in 2022 and has been
operational since April 2023. In Belgium, Spain, Switzerland and
Portugal, the GO purchases guarantee that the electricity originates
from wind, hydraulic and solar power. CO, emissions relating to
upstream phases and losses are accounted for in scope 3 under
“Fuel- and energy-related emissions.”

Heating and cooling networks: Some of the Group’s sites are
connected to municipal heating and cooling networks. The
associated energy consumption is multiplied by the emission
factors specific to these networks (scope 2 — Base Empreinte®).

Scope 3: Other indirect emissions — high uncertainty
level

The methodology used to assess the carbon footprint is that
developed by the GHG Protocol. Certain categories are not
applicable or are deemed not to be significant for the Group. This is
the case for upstream and downstream leased assets,
investments, process emissions and product transformation.

Products and services purchased: The manufacturing of new
products sold by the various subsidiaries is measured on the basis
of the volume of products sold by the Group and primarily of unit
emission factors from Base Empreinte® or Ecolnvent. In the
absence of a unit emission factor, the calculation is made based on
the weight of the product and its
main material/component, and the emission factors associated
with these materials. Emissions associated with the manufacture of
products sold by subsidiaries are extrapolated based on emissions
data for France, while those for Nature & Découvertes are
extrapolated based on the full carbon footprint in 2020.

Of which indirect purchasing: Based on the mapping of indirect
purchasing in France, this was calculated primarily on the basis of
the monetary ratios method (Base Carbone database).

Fixed assets: Using actual data for 2024, this item was estimated
based on the emission factors of the Base Carbone database for Fnac
Darty France. For subsidiaries abroad and Nature & Découvertes,
emissions are extrapolated based on the open surface areas for
capitalized buildings and the change in revenue for other items. In
accordance with the methodology of the GHG Protocol, goods
purchased or leased (over the long-term) during the reporting year are
recognized, and not amortized.

Fuel- and energy-related emissions: The methodology used is
the same as for scopes 1 and 2, but the emission factors are
specific to emissions generated by other phases of the energy or
fuel life cycle (source: Base Empreinte®).
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Upstream transportation of goods: GHG emissions related to
the flows of goods between suppliers and the Group’s warehouses
are estimated based on the country of origin (actual data and
assumptions) by product category, and the distance to travel
between the country of manufacture and France. The associated
emissions are calculated based on the emission factors from Base
Empreinte®. Emissions  associated  with  the  upstream
transportation of products sold by subsidiaries are extrapolated
based on emissions data for France, while those for Nature &
Découvertes are extrapolated based on the full carbon footprint in
2020. GHG emissions related to the flows of goods between the
Group’s warehouses, stores and logistics sites (after-sales service
workshops), or the dispatch of spare parts to the after-sales
technical units or of faulty products to the workshops are
calculated using various methods, based on the input data
available for each flow and in each subsidiary:

based on GHG data supplied by transport service providers;
based on fuel consumption, multiplied by the relevant emission
factors (Base Empreinte®);

based on the distance traveled by type of truck: the distances
traveled are related to the average consumption of the various
vehicles used (source: Ademe) then the liters consumed are
multiplied by the relevant emission factors (Base Empreinte®).

Waste generated: For French sites with a waste monitoring tool,
based on volumes entrusted to waste treatment providers,
associated GHG emissions have been calculated based on
emission factors from the Base Empreinte® database. For sites
that do not have this tool (sites located in shopping malls or sites
that depend on collections performed by local authorities), the
emissions were estimated by extrapolation (by ratio to revenue for
stores and to the number of annual deliveries for delivery
platforms). In other subsidiaries, including Nature & Découvertes,
emissions are estimated based on actual data and emission factors
from Base Empreinte®.

Business travel: The Group relies on the annual report of GHG
emissions provided by travel agencies. The means of transportation
for business travel are train, airplane, and business and rental
vehicles. Currently excluded: journeys made by rental car. The
Group is working to improve the traceability and integration of this
source of emissions.

Employee commutes: Commuting-related GHG emissions in
2024 were calculated based on data from a survey of
2,887 employees, i.e. nearly 12% of the workforce. The answers
were then extrapolated to all employees in France of the various
entities and subsidiaries. The Group cross-referenced the distance
data with the theoretical number of days worked per year per
employee and the number of days reported as working from home,
and then with the modes of transport indicated by the
respondents. The emission factors used are taken from Base
Empreinte®.

Downstream transportation of goods and retail: In order to
refine the calculation of its GHG emissions related to the dispatch
of packages, Fnac Darty has been using the GHG assessments of
its various transport providers to calculate this emissions item since
2020. These assessments are reported based on the number of
packages entrusted to these service providers and on the average
weight of the packages. This information is used to obtain emission
factors specific to each supplier, in kilograms of CO, equivalent
emissions per kilogram of package. For service providers who are
unable to provide GHG assessment results, Fnac Darty applies the
emission factor of the carrier with the most similar logistics and
fleet. In Belgium and Switzerland, the emission factor used is that

communicated by the main carrier (representing more than 90% of
the volumes transported). In Spain and Portugal, the emission
factor for a package dispatched by standard delivery to France is
used by default. For the dispatch of large products (mainly large
television sets) by the subsidiaries Fnac Spain, Fnac Portugal and
Fnac Switzerland: the default emission factor used is for shipping a
TV set by the service provider used to ship this type of product in
France. Returned packages are not taken into account in this
emissions item, owing to the negligible proportion they represent.

Use of products sold: Based on the number of products sold,
emissions are calculated on the basis of assumptions regarding the
life span and annual consumption of products and the relevant
emission factors from the Base Empreinte® database. Emissions
associated with the use of products sold by subsidiaries are
extrapolated based on emissions data for France, while those for
Nature & Découvertes are extrapolated based on the full carbon
footprint in 2020.

End of life of products sold: Based on the type of waste
associated with each product, emissions are calculated using the
relevant emission factors from the Base Empreinte® database.
Emissions associated with the end-of-life of products sold by
subsidiaries are extrapolated based on emissions data for France,
while those for Nature & Découvertes are extrapolated based on
the full carbon footprint in 2020.

Franchises: For franchises, in accordance with the GHG Protocol,
the emissions taken into account concemn scope 1 and 2
emissions: indirect emissions related to electricity consumption and
emissions related to refrigerant leakages. These emissions are
estimated based on the emissions per square meter of integrated
stores. Other emissions related to franchises are included in the
Group’s carbon footprint, since they benefit from the Group’s
goods flows (B2B and B2C) and because the carbon impact of the
products distributed includes the products sold by the franchised
stores.

Customer travel: Although optional in the GHG Protocol, GHG
emissions related to customer travel to stores are estimated by the
Group because they are deemed material. The movements of all
visitors are recognized, regardless of whether or not they go to the
checkout. This item has been estimated based on actual data on
the number of in-store visitors and on assumptions regarding
means of transport (source: INSEE) and travel distances depending
on the location of the store. French data is deemed to represent
the behavior of other countries.

The carbon intensity is obtained by dividing the total GHG
emissions into market based and location based on the Group’s
revenue of €7.9 bilion (see also Chapter 1 of this Universal
Registration Document).

Sustainable IT approach

In order to measure this growing source of emissions and take
appropriate action, Fnac Darty launched a sustainable IT approach
in January 2021. The approach is structured around a project
manager and representatives/contributors within the E-Commerce
and Digital Department. Since the launch of the approach, the
measurement of emissions has been based on publications by
Ademe ", CIGREF @, the Shift Project and the INR ©. Since 2023, in
order to make the calculation of the footprint of our non-current
assets more reliable, the sustainable IT team has also used the
Datavizta and Negaoctet benchmarks. In addition, in 2023, Fnac

(1) French Environment and Energy Management Agency (Agence de I'Environnement et de la Maftrise de I'Energie — Ademe).
(2) Club Informatique des Grandes Entreprises Francaises (CIGREF), a network of major French companies that use digital solutions and services.

(8) French Institute for Sustainable IT (Institut du Numérique Responsable — INR).
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Darty signed the FTCC (French Tech Corporate Community)
Sustainable IT Charter. In 2024, the new actions focused on:

launching and managing the new decarbonization roadmap for
the IT system;

organizing the first Fnac Darty responsible digital event;
improving the reliability of the carbon emission measurements
on the network;

improving the circularity of the internal material flows.

Data for the calculation of 2024 IT carbon emissions were
collected by internal teams and the green IT representatives in

/1 IT carbon footprint
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France and abroad, and covers the following digital activities: on-
premises and cloud hosting, SaaS, IT equipment and network.

In 2025, the priority areas for sustainable IT will be:

rolling out the roadmap for decarbonization of the information
system, focused on more circularity for the equipment used and
awareness of the ecodesign of applications;

continuing the acculturation of the Group’s global teams;
realigning with the new June 2025 regulatory requirements on
digital accessibility.

Scope: Group 2021 2022 2023 2024 Avs. 2023
CO, emissions (in tCO.eq) 7,088.14 8,152.43 9,370.18 8,679 (7.4)%
Non-current assets 2,835.58 4,229.65 4,575.81 4,820 5.3%
IT services 4,252.57 3917.33 4,727.97 3,799 (19.7)%

2.2.1.5 [ESRS-E1-2] Policies related to climate
change mitigation and adaptation

2.2.1.5.1 Energy efficiency and conservation policy

The Group’s energy policy, which addresses the issues of energy
efficiency, the renewable energy roll-out and climate change
mitigation and adaptation, is overseen by the Climate Committee.
The Maintenance Department is responsible for measures to
reduce energy consumption, while the Indirect Purchasing
Department is responsible for decarbonizing the energy mix.

The objective of this policy is to achieve the targets of the
Decarbonization Plan: reduce scope 1 and 2 emissions by 50% by
2030 compared with 2019 (SBTi targets) and reduce site transport
and energy CO, emissions by 50% by 2030 compared with 2019
(plan Everyday target). In 2024, in France, the Group was ISO
50001 -certified, recognizing the efforts made to reduce energy
consumption.

While adopting a conservation policy is a crucial first step in
achieving the Group’s objectives, the business model includes
irreducible energy consumption to ensure operations. The policy of
reducing energy-related emissions is therefore also based on
measures to decarbonize the Group’s energy mix. This global
approach, involving the Group’s internal stakeholders, from
management to operational teams, demonstrates Fnac Darty’s
commitment to the energy transition and the fight against climate
change.

2.2.1.6 Policy for decarbonizing
transport

In addition to energy, logistics, a key competence of the Group,
represents a strategic challenge for Fnac Darty’s environmental
impact. One of the strategic objectives of the plan Everyday is to
reduce transport and energy-related CO, emissions by 50% by
2030 compared with 2019. The transport decarbonization policy
covers scopes 1 and 2 (vehicle fleet) and scope 3 (freight
transport). This policy contributes to the achievement of the SBTi
target of reducing scope 1 and 2 emissions by 50% by 2030
compared with 2019. The Climate Committee is responsible for the
implementation of the policy, while the main actions are managed
by the Services and Operations Department.

In developing this policy, Fnac Darty takes into account the
interests of its main stakeholders, including the CSR Department,
the Services & Operations Department, and its suppliers, to ensure
a consistent and effective policy.

Addressing the issues related to climate change mitigation and
adaptation, the transport decarbonization policy is based on two
main focuses: optimization and improvement of processes to
reduce unnecessary transport, and greening of the
fleet (electrification, less emitting fuel and testing bicycle logistics).

In France, the Group has also committed itself to the FRET 21
initiative, a voluntary approach aimed at integrating more effectively
the impact of transport into its sustainable development strategy.

2.2.1.6.1 Policy for decarbonizing products

In 2024, 80% of Fnac Darty’s carbon footprint emissions came from
products, mainly during the manufacturing and use phases. In order
to reduce this emissions item and offer more sustainable products to
its customers, Fnac Darty has defined two targets validated by the
Science Based Targets initiative (SBTi):

upstream scope 3: Suppliers representing 80% of CO,
emissions from product manufacturing will have defined
science-based targets by 2026;

downstream scope 3: Reduce emissions from product use by
22% per product sold by 2030 compared with 2019.

This product decarbonization policy, as well as the energy and
transport policies, is monitored quarterly in the Climate Committee
by the Commercial and Marketing Department with the support of
the Executive Committee. It contributes directly to climate change
mitigation and adaptation, and is structured in two main approaches
that meet the two SBTi targets:

decarbonizing the supply chain (environmental audits of own
brand suppliers, carbon platform project with FCD and Perifem);
supporting customers toward a reasoned consumption
(“Sustainable Choice” products, “second life” products, etc.).
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2.2.1.7 [ESRS-E1-3-28] Actions and resources
in relation to climate change
mitigation and adaptation

2.2.1.7.1 Actions related to energy policy

@ Measure

In order to sustainably incorporate a continuous improvement
approach for the energy consumption of its sites, the Group has
structured its governance in France to routinely include energy
matters. A dedicated energy team is now responsible for the
implementation of an Energy Management System (EMS) compliant
with ISO 50001. This system has made it possible to define an
energy policy, targets and performance indicators shared with all
employees in 2023-2024. At the end of 2024, the Group
completed the last phase of improving its management tools for all
Darty stores. In addition, it plans to complete the roll-out of these
tools to all Fnac stores by the end of 2025. ISO 50001 certified in
France in 2024, the Group has strengthened its benchmark tool for
energy performance, the Energy Management System (EMS), to
continuously consolidate and monitor consumption data from
energy meters at all its sites.

) Reduce

Since 2022, the Group has made significant investments to
accelerate the modemization of lighting by adopting LED
technology. In 2024, 137 stores in France benefited from these
works. Since 2023, Fnac Darty has been turning off lighted signs
and window displays as soon as the stores close. Fnac Darty has
launched a campaign to upgrade its reduced lighting (1/3 of
fixtures) so that it is systematically used before and after store
opening and closing times in 2024. Temperature guidelines are
strictly monitored, with a maximum of 19°C in winter and 26°C in
summer. Fnac Darty favors energy-efficient air conditioning and
heating systems and has increased its maintenance operations to
avoid energy overconsumption.

CcO2 H
AR Decarbonize

In France, to reduce the carbon footprint related to their energy
consumption, Fnac and Darty have chosen to use traceable
guarantee of origin certificates, especially via direct electricity
purchase agreements with a renewable energy producer. At the
beginning of 2022, the Group signed a Corporate Power Purchase
Agreement relating to the energy produced by a solar farm in
central France. With 20 MW of installed capacity, this solar farm

71 Energy mix

operated by Valeco began generating electricity in April 2023. In
2024, this production covered approximately 19% of the annual
energy consumption of Fnac Darty sites. In addition to the PPA,
with 21 GW of guarantee of origin purchases, 40% of Fnac Darty
France production is of renewable origin (i.e. 56% of the Group’s
consumption, including subsidiaries). Furthermore, subsidiaries
continue to amost exclusively (99%) source electricity from
renewable sources.

@ Support

In September 2023, Fnac Darty set up a network of 400 CSR
representatives in stores in France. The implementation of a
dedicated platform means the Group can disseminate fun training
content on CSR issues such as the climate and energy efficiency.
The representatives can then take concrete actions on the ground
and raise awareness among their colleagues on-site. In order to
make energy efficiency an integral part of the teams’ daily lives,
particularly in stores, a guide has been drawn up and distributed to
all employees in France. The guide provides instructions on lighting,
heating and various pieces of equipment, and should enable
everyone to contribute to the energy efficiency plan. 40% of the
Group’s employees also took the e-learning module
“ISO 50001: Energy Performance Target.” In addition, as part of
the EcoWatt Charter, Fnac Darty is also working toward several
commitments (promoting the EcoWatt scheme and raising
awareness among employees and customers of environmentally
friendly activities).

Energy decarbonization examples in other countries
Belgium

In 2024, all Vanden Borre stores have a shop controller system for
the remote control of energy consumption, and 80% of stores are
equipped with LED lighting (approach since 2014). In order to
green the energy mix, in 2024, photovoltaic panels were installed
on the roofs of seven sites.

Spain

Fnac Spain launched the “Green Store Challenge” in Q3 2024, an
audit validated by OCA Global that measures 63 indicators at each
site to assess, correct and define action plans that make the sites
more sustainable.

Portugal

As early as 2004, Fnac Portugal began instaling CTM in all its
establishments. This system monitors all electrical, lighting, air
conditioning, generators and UPS systems. Since 2018, the Group
has been installing analyzers that differentiate between the
consumption of different systems.

Renewable electricity share 2019 2022 2023 2024 A vs. 2023 Avs. 2019
Group 24% 47% 51% 56% 5 pts 32 pts
France 3% 30% 34% 36% 2 pts 33 pts
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2024
[ESRS-E1-5-37-a] Total energy consumption from fossil sources 24,803.8
[ESRS-E1-5-AR-34] Percentage of fossil sources in total energy consumption 14%
[ESRS-E1-5-37-b] Total energy consumption from nuclear sources 65,370
[ESRS-E1-5-AR-34] Percentage of energy consumption from nuclear sources 37%
in total energy consumption
[ESRS-E1-5-37-c-i] Fuel consumption for renewable sources including biomass 1,086.4
[ESRS-E1-5-37-c-ii] Consumption of purchased or acquired electricity, heat, steam, 84,836.5
and cooling from renewable sources
[ESRS-E1-5-37-c-iiil Consumption of self-generated non-fuel renewable energy 923
[ESRS-E1-5-37-c] Total energy consumption from renewable sources 86,845.9
[ESRS-E1-5-AR-34] Percentage of renewable sources in total energy consumption 49%
[ESRS-E1-5-37] Total energy consumption (MWh) 177,019.6

2.2.1.7.2 Actions related to transport policy:

As part of the implementation of Fnac Darty’s operations strategy,
a multidimensional operational system is necessary. This system is
based on a structured network of operating sites, including:

warehouses dedicated to retail and e-commerce activities;
central repair shops;

spare parts inventories;

local and regional repair bases;

delivery platforms.

Each of these sites meets specific needs and plays a key role in the
overall logistics chain. Optimizing flows between these different
infrastructures is essential to ensure the availability of products and
services.

The transport network is a strategic lever to ensure smooth
operations. It is divided into three main categories of activities:

Retail (supplying stores)

Implementing a global scheme at the Group level,
Qutsourcing transport via specialist pallet courier providers,
ensuring optimized regional coverage.

E-commerce (distributing packages from online sales)

Last mile delivery (LMD) - Darty: An internal network of
platforms and drivers dedicated to the delivery and home
installation of large products (TVs, large domestic appliances).
Parcel express delivery: Use of specialized freight forwarders
(Colissimo, Chronopost, FedEx, etc.) for the delivery of standard
packages.

After-Sales Service — Repair

A national transport scheme, supported by express package
delivery services, to ensure the circulation of products to be
repaired and spare parts.

A network of internal repairers, specialized in home services for
the maintenance and repair of equipment (large domestic
appliances, TVs).

@ Measure

The transportation of goods teams (E-Commerce, B2B, LMD and
after-sales service) carry out a quarterly carbon footprint analysis
using fuel consumption data and carrier data. The Group’s
objective is to be able to regularly monitor the carbon footprint as a
performance indicator and adjust its consumption accordingly.
Due to its reliability, this reporting requirement also supports the
monitoring of the decarbonization plan and the greening of the
vehicle fleet targets.

) Reduce

After-sales service: the Group continues to roll out its strategy to
enhance remote repair operations in its call centers and service
centers so that repairs can take place only once (correct diagnosis
and ordering of spare parts related to that diagnosis) or by
supporting the customer remotely.

2025-2030 strategy: the Group intends to continue training and
coordinating advisors in call centers to improve the filtering of home
interventions, as well as advisors for in-store after-sales service
counters, to improve filtering and thus avoid having products sent
to the repair shop (performing simple repairs on site, giving usage
and maintenance advice, etc.). The development of trade tools,
particularly the intelligent knowledge base Saavy, should enable
better diagnoses and make it easier to predict the spare parts
required and complete the repair first time.

Delivery: in parallel, the Group continues to work on reducing
delivery failures by addressing their root causes: customer not at
home, customer changing their mind, incorrect installation
classification (built-in/freestanding) requiring an order change,
incorrect labeling of delivery constraints (sending one person to an
address that needs equipment to be carried, for example).
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After-Sales Service: in France and Belgium, every day Darty and
Vanden Borre technicians carry out more than 2,600 home service
calls to repair customers’ appliances that have broken down. As
part of the regular renewal of its fleet, the After-Sales Service
Department gave priority to vehicles generating fewer emissions of
greenhouse gases and other pollutants. In addition to the vehicles
already commissioned in 2023 (50 electric vehicles (EVs) delivered
and 200 bioethanol vehicles ordered), 400 bioethanol vehicles were
added in 2024. As a result, at the end of 2024, the fleet has 50
EVs and 600 bioethanol vehicles, representing 48% of the total
after-sales service fleet. It should also be noted that the proportion
of diesel vehicles in the After-Sales Service fleet decreased from
100% at the end of 2022 to 41% at the end of 2024.

Strategy 2025-2030: with the activity expected to continue to
increase, combined with significant constraints (lengths of rounds,
availability of charging points for electric vehicles), the After-sales
Service Department’s strategy has been set out in stages. In the
short term, whilst transitioning, the Group intends to use vehicles
running on bioethanol. Alongside this, and moving at a more
incremental pace, the renewal of the fleet will take priority, focusing
on EVs, with a target of switching to 100% EVs by 2030.

Last-mile delivery: Fnac Darty has an extensive network of in-
house local logistics centers, comprising around 68 delivery
platforms across the whole of France. From these sites, the
Group’s teams, service providers and sub-contractors deliver and
install major appliances (large domestic appliances and large
televisions) at customers’ homes, and collect their old appliances
as part of the regulatory take-back scheme and the new free
collection service for large domestic appliances. At the end of
2024, the Last Mile Delivery (LMD) segment had about 11% low-
carbon vehicles (+4 points compared with 2023).

Strategy 2025-2030: due to significant operational constraints
(weight of goods transported, route lengths), transitioning the large
domestic appliance delivery fleet is a challenge for the Group.
However, building on the technological developments predicted to
emerge in the coming years, a roadmap is currently being laid out.
It is set to incorporate several different technologies: biomethane,
electricity, and, towards the end of the decade, hydrogen.

Business and service vehicles. In order to operate its store
network and as part of its compensation policy, the Group
operates a large fleet of business and service vehicles. In 2024, the
Group audited its business and service vehicles policy. The aim is
to provide for a catalog of rechargeable electric and hybrid vehicles
for 2025-2026.

Warehouse to store transportation: store transportation relates
to re-supply flows between the Group’s warehouses and stores
(integrated and franchise stores and interal LMD platforms). In
2021, the French Transportation Department joined the FRET 21
initiative, led by Ademe and the French freight transport users
association (Association et Union des Transports Francais), with a
commitment to avoid 10% of CO, emissions between 2020 and
2023. The objective was largely achieved and validated at the
beginning of 2024 at 20% of CO, emissions avoided within the
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scope of the commitment. In 2024, 38% of the carrier fleet was low
carbon. In 2024, the Group continued to roll out the use biofuels
for delivery to provincial stores from the regional carrier hubs and
for long-distance routes (+22% km carried out by the low-carbon
fleet on Warehouse to LMD platform circuits compared with 2023).
In addition, a total of five heavy goods vehicles were rolled out from
hub carriers (Center, Aquitaine and Brittany).

Strategy 2025-2030: taking a differentiated approach based on the
flows involved (traction, distribution, routes, inter-warehouse) and
geographic areas (urban, rural), Fnac Darty is working with its
carriers to increase the share of biofuels and biogas used over long
distances and of electric trucks on short-distance journeys.

E-commerce transportation: this flow relates to parcels
delivered by couriers. Thanks to its omnichannel model, Fnac Darty
can offer a diversified range of delivery services: parcels can be
delivered to the customer’s home, to a Fnac Darty store or to other
pick-up points. They are delivered from the warehouses, or directly
from the stores when the products ordered are in stock. The
Group’s omnichannel model enables it to reduce this impact: many
products ordered online are collected by customers in-store as
part of the Click & Collect service (delivery of packages to stores)
and follow store re-supply flows, which are highly optimized. For
parcels delivered to customers’ home addresses or to “pick-up
points” by courier companies, the Group favors service providers
whose GHG emissions are offset or who invest in the
decarbonization of their fleet.

Strategy 2025-2030: Fnac Darty intends to develop decarbonized
delivery services, such as urban bicycle delivery. The Group will
continue to work with its suppliers to encourage them to
decarbonize their fleet.

@ Support

Delivery: an extensive eco-driving project was implemented in
2023, with the introduction of telematics boxes in trucks. In order
to optimize distances and loads, the Group is also beginning to
work on delivery for third parties and, in 2023, launched free
electrical and electronic waste collections in partnership with
Ecosystem.

Transportation decarbonization examples in other
countries

Belgium

In Belgium, Fnac Vanden Borre continued to electrify the vehicle
fleet with the acquisition of 23 electric business vehicles and 14
rechargeable hybrids in 2024 and the installation of 34 additional
charging stations in December 2024. 13 electric business vehicles
will be delivered in the first half of 2025 and four are ordered for
after-sales service.

Switzerland

The web is now the leading sales channel in Switzerland. The
teams encourage customers to use Click & Mag. In 2024, 38% of
customer orders were delivered via Click & Mag (+6 points
compared with 2023).
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Indicator Scope Unit 2019 2023 2024 Avs.2023 Avs. 2019

of transport

Warehouse to GHG emissions Group tCO,eq 29,479 19,568 17,669 9.7% (40)%

tsrt:rzz : CO, emissions Group kg CO./pallet 18 12.7 1.6 (9.1)% (35.6)%

portation

per transported pallet

E-commerce GHG emissions Group tCO.eq 6,014 6,624 6,464 (1.8)% +8.3%
CO, emissions Group kg CO,/ 0.52 0.47 0.49 +4.3% (5.8)%
per package package

Last-mile GHG emissions Group tCO,eq 12,974 183,409 14,003 +4.7% (7.7)%

i

delivery CO, emissions Group kgCO2/delivery 6.5 7.6 7.5 (1.4)% +15.4%
per delivery

After-sales GHG emissions Group tCO,eq 4881 6,385 6,276 (1.7% +28.6%

service travel CO, emissions Group kg CO,/service 6.5 7.4 7 (4.8)% +5.4%
per service call call

After-sales GHG emissions Group tCO.eq 2,304 2,103 1,115 47)% (52.2)%

service ..

workshop flows CO, emissions N Group kg CO,/ 2.7 2.8 1.7 (38.4)% 37)%
per product requiring product

repair

2.2.1.7.3 Actions related to product decarbonization policy

@ Measure

Suppliers — carbon platform: As part of an initiative launched in
2024 by the FCD & Perifem federations, the Group contributes to
the L.E.S.S. project ™. The L.E.S.S. program aims to organize
cooperation with suppliers in the retail sector, with the dual
objective of:

quantify the carbon emissions generated by products
manufactured by  manufacturers  (including  own-brand
product manufacturers);

encourage suppliers to make commitments to reduce their
footprint or to make known commitments already made.

In this context, the plan is to set up a collective platform for
collecting CO, data from suppliers by FCD and Perifem in 2025 in
order to:

simplify the submission of data for suppliers through a single
interface, common to all the brands concerned;

facilitate the collection, processing and tracking of data for
retailers;

obtain reliable, comparable and shareable data;

promote the establishment of a platform at the European level.

The data collected through this platform will allow distributors to
quantify their emissions and to specify their decarbonization
strategies, in line with the 2015 Paris Climate Agreement.

Customers - calculation of avoided emissions: In order to
measure the positive impact of repairs, the Group has maintained
and refined its impact measurements based on the products
repaired by Darty. This study is part of a process of continuous
improvement. In 2023, the Group worked with the specialist firm
EcoAct to update the tool developed in 2021 to estimate the
emissions avoided thanks to the repair services offered by the
Group: home, workshop and in-store repairs and remote repairs

(1) Low Emission Sustainable Sourcing.

performed by qualified technicians or through the sale of spare
parts. The purpose of this update was also to refine the
measurement of certain impacts, such as those of spare parts, for
which the Group now has real data such as average weight and
main materials. The methodology and results have been certified by
Bureau Veritas: the methodology and the calculator comply with
ISO 14067:2018. The critical review was carried out according to
ISO 14071:2014.

For each repair service, the study follows a comparative approach,
which compares a reference scenario to a project scenario, and a
life cycle approach, which allows the emissions from a product or
service to be taken into account throughout its life cycle. The
emissions avoided by repairing products rather than buying new
products, as applied in the case of Fnac Darty, are the difference
between:

emissions in a reference scenario in which a device that has
reached the end of its first life is discarded and replaced by a
new device;

emissions in a Fnac Darty scenario in which this device is not
discarded, but is repaired with or without the use of a spare
part.

The emissions of these two scenarios are then annualized and
calculated over a life span equivalent to that of the repaired
product. The main assumption of the study is that having their
device repaired at the end of its first life means that consumers will
not buy a new version of the same device. In the absence of
bibliographical data, it is also estimated that the length of
the product’s “second life” is equal to 50% of the length of the
product’s first life. Based on these assumptions and the 2.2 million
repairs carried out in 2023, the Group estimates that its repair
activities helped to avoid approximately 190,000 tons of CO,eq in
2023 (out of 317,000 tons of CO.eq estimated in the reference
scenario).
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) Reduce

Suppliers - development of second life: The Group has chosen
to position its second-hand product offering alongside its new
product offering, and to offer its customers an alternative to new
with the same standards of quality, trust and service characterized
by its brands, in terms of after-sales service (with a two-year
warranty, i.e. one year longer than the legal warranty period for
reconditioned products), delivery-installation or associated repair
services (with the inclusion of second-hand products as part of the
Darty Max service).

In order to encourage the development of second life and improve
customer confidence, Fnac Darty launched the first digital passport
for domestic appliances in November. Accessible from a QR code,
this new tool will allow consumers and repair and reuse operators
to reliably track all the events in the device’s life cycle, from its
manufacture to its recycling. First applied to the appliances used at
the Olympic Village, the digital passport is expected to be
generalized to all Fnac Darty second-life domestic appliances in the
first quarter of 2025.

Customers - Sustainable Choice: Based on after-sales service
data and in accordance with the Group’s objective of reducing the
impact associated with the use of the products sold, brands
making the most effort to produce reliable, repairable and less
energy-intensive devices are promoted via an internal label called
“Sustainable Choice.” This selection takes the form of a visual label
placed on the products. In 2024, there were more than
900 Sustainable Choice products in the Fnac and Darty brands.

71 Emissions avoided

CO2 H
Job Decarbonize

Suppliers - SBTi questionnaire: One of the Group’s SBTi targets
is to reduce the impact of its products by encouraging suppliers to
implement decarbonization objectives. In order to update the
Group’s progress, in 2024 a questionnaire was sent to strategic
suppliers to collect information on their carbon footprint, product
life cycle analysis (LCA), and SBTi and net zero commitments.

Customers - repair services: Repair is a practical response to the
Group’s climate challenges. The manufacture of products distributed
by the Group’s brands represents almost three-quarters of
emissions during their complete life cycle. Extending their life span by
repairing them delays the manufacture of new products and
therefore represents significant avoided emissions. One of the
lessons learned from the After-Sales Service Barometer is that the
price of repairs (of labor and/or spare parts) is a major obstacle. In
response to this observation, the Group launched a maintenance
and repair subscription service in October 2019: Darty Max, for all
large domestic appliances that the customer already owns or those
purchased after subscription, either with Darty or elsewhere.

Scope: Group 2023
Number of repairs examined 2.2 million
Emissions from the reference scenario (tCO.e) 317,218
Emissions from the Fnac Darty scenario (tCO.e) 127,262
Avoided emissions (tCO.e) 189,956
kg CO,eq avoided per repair (on average) 86.3
% kg CO,eq avoided per repair (on average) 60%
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Emissions avoided through repairs: To date, there are no
Product Category Rules for evaluating repair activities and the
associated environmental impacts. The methodology developed is
based on the requirements of ISO 14067 and 14064-1, and takes
into account the methodological recommendations issued by
Ademe. For each repair service, the study takes a comparative
approach, which compares a reference scenario to a project
scenario, and a life cycle approach, which enables the emissions
from a product or service to be taken into account throughout its life
cycle. The main assumption of the study is that having their device
repaired at the end of its first life means that consumers will not buy a
new version of the same device. Another important assumption is
that repairs covered by the manufacturer’s guarantee are excluded
from the study. The tool uses a stock cut-off approach. “First life”
spans are based on the useful life provided by Ademe in its study on
the economic and environmental assessment of extending the useful
life of capital goods. In the absence of a standard for assessing the
length of a product’s “second life” (after repair), the assumption is
that the second life is equal to half of the first life (this assumption is
consistent with the customer surveys conducted by Fnac Darty as
part of its annual “After-Sales Service Barometer” survey). The
emissions avoided by the Fnac Darty service reflect the difference
between:

emissions in a reference scenario in which a device that has
reached the end of its first life is discarded and replaced by a
new device;

the emissions from a Fnac Darty scenario in which the appliance
is not discarded, but repaired by Darty, with or without using a
spare part.

Given the activity under review takes part in France, the majority of
the emissions factors, whether for the production of new
appliances, transportation methods or energy used, are taken from
the Ademe Base Carbone database.

Calculation of avoided emissions

The emissions avoided by the Fnac Darty service reflect the
difference between:

emissions in a reference scenario in which a device that has
reached the end of its first life is discarded and replaced by a
new device;

the emissions from a Fnac Darty scenario in which the appliance
is not discarded, but repaired by Darty, with or without using a
spare part.

Emission factors: Given the activity under review takes part in
France, the majority of the emissions factors, whether for the
production of new appliances, transportation methods or energy
used, are taken from the Ademe Base Carbone database.

71 Product carbon footprint
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Limits

The emissions factor associated with the manufacture of spare
parts is highly significant to the results of the study. However,
some of the data on spare parts is still incomplete, in particular
the breakdown of the weight of components by material. It
would be interesting to determine this composition in order to be
able to further improve the spare parts emissions factor (if a
spare part is composed of two materials, this study attributes an
arbitrary 50/50 breakdown).

The major assumption behind this methodology is based on the
length of the product’s second-life, which cannot be confirmed
by bibliographical data.

@ Support

Suppliers: The Supplier Code of Conduct was updated in 2024 to
incorporate the Group’s decarbonization policy (climate change
mitigation and adaptation within the value chain).

Customers - Informed delivery: To enable customers to make an
educated choice when choosing their delivery method, Fnac Darty
publishes on the Fnac and Darty websites the greenhouse gas (GHG)
emissions associated with the delivery of one kilogram of package,
depending on the delivery service chosen. Being aware that when
delivery is made to a pick-up point, the customer’s journey may have a
significant impact on the total carbon footprint of the delivery, Fnac
Darty joined forces with Datagir, a public service led by Ademe and the
Interministerial Digital Department incubator, to provide web
customers with an eco-calculator that enables them to assess the
impact of their journey. In addition, the Group provides advice
throughout the online journey to raise customers’ awareness of this
issue. Thus, in the context of in-store and collection point deliveries,
Fnac Darty encourages its customers to pool their trips or to use
environmentally friendly modes of transport.

Scope: Group Unit 2019 2023 2024 A vs. 2023 A vs. 2019
Product carbon footprint tCO.eq 3,780,790 3,103,948 3,416,882 +10% (9.7)%
of which manufacturing tCOeq 2,400,800 2,006,640 2,072,624 +3.2% (13.7)%
of which transport tCO,eq 99,890 82,215 84,630 +3% (15.2)%
of which use tCOLeq 1,256,800 992,720 1,235,445 +24.4% (1.7)%
of which end of life tCO,eq 23,300 22,373 24,183 +8.9% +3.9%
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Product decarbonization examples in other
countries

Belgium

Smartdrop is the result of a research project designed by the Vrije
Universiteit Brussel (VUB) research group Mobilise at the request of
Comeos (the Belgian trade and services sector representative) and
with the support of the ministry. Several companies are involved,
including Ava, Decathlon, Dreamland, ICI PARIS XL, Fnac Belgium,
and Vanden Borre. Once the tool is installed on the website, it
allows the customer to be informed about their most
environmentally responsible delivery method when placing and
order on vandenborre.be.

Switzerland

In October 2024, Fnac Switzerland launched the Fnac Reprise take-
back service to promote the purchase of consumer electronics while
giving consumers more purchasing power as well as maximizing the
life cycle of the products traded in. The partnership with Revendo
guarantees an optimal return to service of financed products to our
customers.

2.2.1.8 [ESRS-E1-4] Targets related to climate
change mitigation and adaptation

SBTi target: Reduce scope 1 and
scope 2 emissions by 50% by 2030 compared with
2019;

The target “Reduce scope 1 and scope 2 emissions by 50% by
2030 compared with 2019” covers the energy efficiency and
reduction policy and the transport decarbonization policy [ESRS
E1-2-24]. This target of complete decarbonization, validated by the
SBTi, covers the entire Group on scopes 1 and 2. Suppliers are
integral parts in the rolling out of actions, both sharing data to
improve the reliability of the company’s carbon footprint and
proposing solutions to reduce it (renewable energy, electric
vehicles, etc.). This target is monitored through the annual update
of the Group’s carbon footprint. The target was not defined by
scope when it was created. Thanks to the actions introduced
[ESRS E1-3-28], the Group has already reduced scopes 1 and 2
emissions by 43% compared with 2019.

Scope Unit 2019 2023 2024 Avs.2023 Avs.2019 2030 target
Scope 1 Group tCO,eq 19,947 16,736 15,251 (8.99% (23.5)% -
Scope 2 (market Group tCOLeq 8,409 876 739 (15.7)% (92)% -
based)
TOTAL GROUP TCO.EQ 28,356 17,612 15,990 (9.2)% (43)% (50)%

Everyday objective: reduce CO, emissions related to site
transportation and energy by 50% by 2030 (compared with
2019).

The target “Reduce CO, emissions related to site transportation by
50% by 2030 compared with 2019” covers the energy efficiency
and sobriety policy and the transport decarbonization policy [ESRS
E1-2-24]. This target of complete decarbonization covers the entire
Group on scopes 1, 2 and 3. Transport-related GHG emissions

e-commerce, LMD and after-sales service) as well as employee
business travel. Defined as part of the strategic plan Everyday,
suppliers are integral parts in the rolling out of actions, both sharing
data to improve the reliability of the company’s carbon footprint
and proposing solutions to reduce it (renewable energy, electric
vehicles, etc.). This target is monitored through the annual update
of the Group’s carbon footprint. The target was not defined by
scope when it was created. Thanks to the actions introduced
[ESRS E1-3-28], the Group has already reduced transportation and

cover  Group-driven  transportation of  goods (B2B, energy emissions by 31% compared with 2019,

Scope Unit 2019 2023 2024 Avs.2023 Avs.2019 2030 target
Scope 1 Group tCO.eq 19,947 16,736 15,251 (8.6)% (23.5)% -
Scope 2 Group tCO.eq 8,409 876 739 (15.7)% (92)% -
(market based)
Scope 3 Group tCO.eq 53,965 43,023 40,779 (6.1)% (23.6)% -
TOTAL GROUP TCO.EQ 82,321 60,579 56,769 (6.3)% (31)% (50)%

88 UNIVERSAL REGISTRATION DOCUMENT 2024 ——— FNAC DARTY



SBTi target: Reduce emissions from product use by -22%
per product sold by 2030 compared with 2019

The target “Reduce emissions from product use by -22% per
product sold by 2030 compared with 2019” covers the product
decarbonization  policy [ESRS  E1-2-24]. This relative
decarbonization target, validated by the SBTI, covers the entire
Group on scope 3 category 11. Products included: electrical and
electronic  products (domestic appliances and consumer
electronics); diversification products (urban mobility, toys and
games, etc.) are excluded from the scope used. Suppliers are
integral to the rolling out of actions and help to achieve this target by

Sustainability information
Environmental information [ESRS-E]

offering new products that are less energy intensive, more energy
efficient and more repairable. In 2024, there were more than
900 Sustainable Choice products in the Fnac and Darty brands. This
target is monitored through the annual update of the Group’s
carbon footprint. Thanks to the actions introduced [ESRS E1-3-28],
between 2019 and 2024 the Group reduced emissions from the use
of products by 0.3% per product sold. The increase in emissions
from the use of products per product sold in 2024 compared with
2023 is explained in part by the increase in the “Electricity/average
mix” emission factor in France from 0.052 to 0.058 kgCO,e/kWh in
one year (+12%).

Scope Unit 2019 2023 2024 Avs.2023 Avs.2019 2030 target
Scope 3 Category 11 Group kg CO.eq/ 33.6 30.3 33.5 +10.6% -0.3% -22%
Use of products sold product

SBTi target: suppliers representing 80% of CO, emissions
from product manufacturing will have defined science-based
targets by 2026.

The target “Suppliers representing 80% of CO, emissions from
product manufacturing will have defined science-based targets by
2026” covers the product decarbonization policy. This value chain
commitment target covers the entire Group on scope 3 category 1.
Suppliers are asked directly by the Sales and Marketing

Department to share their decarbonization strategy and their
alignment with science. To be considered aligned, the supplier
must have validated their decarbonization targets with the SBTi or
be in the “Leadership” category on the CDP Climate Change
Questionnaire. CSR management asks suppliers related to the
manufacture of products to share their decarbonization strategies
each year in order to update this data. Thanks to the actions
introduced [ESRS E1-3-28], the Group had already engaged 68%
of its suppliers that manufacture products in 2024.

Scope Unit 2019 2023 2024 Avs.2023 Avs.2019 2026 target
Scope 3 Category 1 Group % 36 60.5 68 +7.5 pts +32 pts 80
Products and services
purchased
Target: Achieve 80 GWh of electricity consumption for Fnac Maintenance department in  France monitors  electricity

and Darty sites in France by 2026

Having achieved the previous target of “reduce the electricity
consumption of Fnac and Darty sites in France by 15% by 2024
compared with 2022,” commencing in 2023, the Group has set a
new target for reducing electricity consumption in France of
80 GWh in 2026 compared with 117.8 GWh in 2022. The target
covers the energy efficiency and conservation policy The
2022

Scope Unit

consumption via the reporting tool to verify that this objective has
been achieved. This target primarily concerns the Group’s own
activities and engages our internal stakeholders, including the
operational teams (stores and logistics sites). Thanks to the actions
introduced [ESRS E1-3-28], the Group had already reduced its
electricity consumption in France by 26.6% in 2024 compared with
2022.

2023 2024 Avs.2023 Avs.2022 2026 target

Electricity consumption France GWh 117.8

95.6 86.4 (9.6)% (26.6)% 80

In 2024, the Group did not have GHG removals and mitigation projects financed through carbon credits [ESRS — E1-7] or internal carbon
pricing [ESRS E1-8]. As part of the publication of its first sustainability report, the Group is unable to publish the information required by ESRS
E1-9 “Anticipated financial effects from material physical and transition risks and potential climate-related opportunities.”
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Pollution [ESRS-E2]

As a distribution company, Fnac Darty’s material pollution-related IROs are mainly related to the upstream part of its value chain: product
production. In 2024, the Group was unable to publish the information required by ESRS-E2-1, E2-3 and E2-4 on pollution policies, targets
and associated metrics due to a lack of data and levers for action. In future sustainability reports, the Group will formalize a pollution

management policy across its entire value chain.

2.2.2.1 Managing impacts, risks and opportunities
The description of the processes to identify and assess material pollution-related impacts, risks, dependencies and opportunities is covered
in [ESRS2-IRO-1].
Positioning Time
in the value chain IRO Description of the IRO horizon Indirect policies
Policy and associated actions
Emissions of fine particles into the C——— related to transport
Global value chain v Impact atmosphere during the transportation of decarbonization
goods and customer travel ST
[ESRS-E1-2-24]
Product circularity policy
(second life and repair services)
Indirect water pollution through mineral —
Upstream value chain v Impact resource extraction processes necessary [ESRS-E5 -1-14]
to manufacture the products sold MT . .
Actions — Risk management
with our suppliers [ESRS-E2-
2]
Waste management policy
Indirect soil pollution due to inadequate ———— [ESRS-E5-1-14]
Downstream value chain v+ Impact management of end-of-life products by ) )
consumers ST Actions — Risk management
related to our own activities
[ESRS-E2-2]
Waste management policy
[ESRS-E5 -1-14]
Product circularity policy
Increase in collected tonnages and «——— (second lifeand repair services)
Downstream value chain Opportunity  recovery of WEEE creating more pipelines
~ for second-life products ST
[ESRS-E5 -1-14]
Actions — Risk management
related to end-of-life products
[ESRS-E2-2]
Policy and associated actions
Difficulties in accessing city centers for C—— related to transport
Own operations @ Risk delivery and service vehicles due to new - decarbonization
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2.2.2.2 [ESRS-E2-2] Actions and resources related to pollution

Although the Group does not currently have a dedicated policy,
targeted actions have already been taken to reduce the main risks
identified.

©® Actions - Risk management
Q)\Q with our suppliers (upstream)

Supplier Code of Conduct

In November 2024, the Group updated its Supplier Code of
Conduct, incorporating new environmental requirements. Pollution
prevention is one of the issues added: “Suppliers are committed to
reducing their pollutant emissions and discharges at the source
and to implementing responsible waste management. Waste is
stored, handled, transported and disposed of in a manner that
protects the health and safety of people and the
environment.” Available on the Group’s corporate website and
integrated into all new contracts, this Supplier Code of Conduct is
for all Fnac Darty business partners: suppliers, service providers
and their subcontractors. It brings together the basic principles that
suppliers share with Fnac Darty.

Environmental audits with our suppliers in
sourcing (own brand or licensed production)

As part of environmental audits conducted with suppliers in
sourcing, the Group integrates site pollution prevention as a fully
fledged assessment criterion. In 2024, 90 sites of strategic
suppliers were assessed on the “Pollution prevention, hazardous
and potentially hazardous substances” criterion. The audit results
are shared and action plans are defined in collaboration with
suppliers to improve their assessment as part of a follow-up audit
scheduled to take place every two years.

Actions - Risk management related to
ﬁ own activities

Risks associated with lithium batteries

The Group’s policy is in line with the objective of providing a service
to its customers that allows “an educated choice and sustainable
consumption.” As a reference distributor committed to the circular
economy and safer, more responsible consumption, the Group
wanted the Services and Operations Department to:

map the level of exposure to lithium battery risks by scope;
propose and quantify risk management solutions in order to
define an action plan and thus limit the environmental, human
and financial impact of accidents.

The Group therefore launched a risk analysis with Bureau Veritas in
September 2024 with the aim of obtaining a risk map by June
2025 (identifying strategic sites, mapping the risk level across the
scope of the Group’s Services and Operations Department) and a
treatment plan with preventive and corrective actions. Bureau
Veritas will rely on a structured vulnerability and fire risk analysis
method to measure performance level by site and to offer a
selection of actions to be taken to address vulnerability and risks in
our various entities.

In addition, since August 2024, the Group has rolled out in France
an “incidents” database on lithium battery risks, in order to ensure
that all incidents related to batteries are actually covered by this
analysis.

Since 2020, the Group has adopted initiatives at all after-sales
service sites and stores to reduce the environmental impact by
launching a battery recycling program under EU Directive 2023-
1542 of July 12, 2023 for all batteries and battery waste, in
partnership with Corepile. All these sites collect and recycle batteries
via our service provider, Corepile, in order to meet the provisions
relating to extended producer responsibility in the collection and
treatment of battery waste.

Chemical risks

Chemicals used in repair processes may present hazards to
employee health and the environment. The Group mainly identifies
the risks of exposure to toxic products, which can lead to
occupational diseases, as well as chemical accident incidents that
may affect safety at work.

To mitigate these risks, in 2021, the Group launched a chemical
risk assessment throughout the Repair and Sustainability
Department with Bureau Veritas, using the INRS “Seirich” reference
tool to inventory all the products used by the Group as part of its
activities. In 2023 and 2024, this assessment made it possible to
secure central spare parts warehouse purchases and to make use
safe by setting up DENIOS storage cabinets and by providing
mandatory training to educate employees on good chemical
handling practices.

In addition, safety protocols have been strengthened and the
Group has invested in personal equipment in all Group after-sales
service sites that are exposed (visors, gloves, eye rinses, aprons,
etc.).

The Group is also committed to reducing its chemical footprint by
favoring less harmful alternatives and improving the management of
chemical waste, for example by implementing
hydrogen welding stations in 100% of after-sales service sites at
the end of 2024.

The goal is to ensure a safer working environment while minimizing
impacts on ecosystems. In France, a framework agreement with
CHIMIREC is being finalized for the management of all hazardous
industrial waste, such as aerosol cans and food equipment
descaler, which will take effect in 2025. The Group has already
been working with
DI SERVICES since September 2024 to recycle and process our
refrigerant gas containers (steel cylinders and canisters).
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(’ \ Actions - Risk management related to
end-of-life products (downstream)

R—

Collection of WEEE - Remediation

The Group is the leading waste electrical and electronic equipment

to avoid the equivalent of 27,878 kg of gas responsible for
depleting the ozone layer (CFC-11 equivalent). Remediation of
refrigeration equipment (refrigerators, air conditioners, etc.)
makes it possible to capture and neutralize the gases they
contain. Some of these gases have a global warming power up

to 10,000 times that of CO,. Therefore, a significant
environmental impact is avoided thanks to remediation;

(WEEE) collector in France (source: Ecosystem) and is also working
against pollution by recycling customer waste and its own waste.

Based on the 2023 data, Ecosystem established a remediation

impact assessment. Without remediation and recycling, pollutant
gases would have been released into the atmosphere and virgin

materials would have been produced. Ecosystem’s equipment
management has made it possible, in proportion to the Group’s

contribution:

to avoid emissions of molecules responsible for ozone pollution
peaks, equivalent to those released by 311,771 cars in one year;
to avoid emissions of molecules that would have generated the
equivalent of a year of acid rain on an area of 37,574,861 m=2.

Water and marine resources [ESRS-E3]

In 2024, the Group was unable to publish the information required by ESRS-E3-1, E3-3 and E3-4 on its water and marine resource policies, targets
and metrics due to a lack of data and levers for action. As a distribution company, its material IROs are mainly related to the production of products

in the upstream value chain. The Group will formalize a water management policy in its upcoming sustainability reports.

2.2.31

Managing impacts, risks and opportunities

The description of the processes to identify and assess material pollution-related impacts, risks, dependencies and opportunities regarding
water and marine resources is covered in [ESRS2-IRO-1].

Positioning Time
in the value chain IRO Description of the IRO horizon Indirect policies

Product circularity policy
Unstream value chain .. Negative High water consumption during the C—— (second lifeand repair services)

p impact manufacture of goods and services MT
[ESRS-E5 -1-14]
Product circularity policy
_doci C——— (second lifeand repair services)

Upstream value chain Opportunity Development of eco-design of own brand

products to reduce water consumption

MT

[ESRS-E5 -1-14]

In 2023, the Group assessed its impacts on biodiversity for its three scopes using the Global Biodiversity Score (GBS) tool on data from 2021
and 2022. The methodology is detailed in ESRS-E4. The impact on aquatic and marine resources was measured as follows:

/1 Aquatic static results 2022 (MSA.km?)

Vertically integrated

total
Upstream  Downstream (excluding
Pressure Scope 1 Scope 2 scope 3 scope 3 downstream scope 3)
Hydrological disturbance due to direct use 1.45-4  Not assessed* 7.1 Not assessed” 71
of water
Hydrological disturbance due to climate 0.043 0.036 5.3 5.3
change
Conversion of wetlands 2.4E-5 Not assessed*” 9.6  Not assessed” 9.6
Land use in river drainage basins 6.35-5 Not assessed* 0.75  Not assessed” 0.75
Land use in wetland drainage basins 6.25-4 Not assessed* 22 Not assessed® 22
Eutrophication of fresh water 58-4  Not assessed* 2.1 Not assessed” 2.1
TOTAL PER SCOPE 0.044 0.036 47 3.4 47
* The GBS tool cannot be used to estimate this figure.
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Aquatic ecotoxicity 0.0021

The results of the impact assessment are analyzed in two ways:

in terms of scope: where the “upstream scope 3 — product
manufacture” item accounts for more than 98% of static aquatic
impacts;

in terms of ecosystem: where nearly 40% of impacts are related
to aquatic systems when results are reported in MSAppb.

1.3%-5

0.40 Not assessed” 0.4

Actions under the product circularity policy [ESRS-E5-1-14], such as
repair services, contribute positively to reducing the Group’s impact on
marine and water resources by avoiding water consumption during
the manufacturing phase of new products.

In the environmental audits of suppliers of own brands in China, the
sites’ water management is an assessment criterion in its own right. In
2024, 90 suppliers were assessed on “Water resource: water use,
waste water and recycling.”

Biodiversity and ecosystems [ESRS-E4]

In 2024, the Group was unable to publish the information required by ESRS-E4-1 and E4-2 on the Transition Plan and associated biodiversity
and ecosystem policies due to its a lack of data and levers for action. As a distribution company, its material IROs are more related to the
production of products and therefore the upstream value chain. In future sustainability reports, the Group will formalize a Transition Plan
presenting the consideration of biodiversity and ecosystems in the strategy and business model.

2.2.4.1 Managing impacts, risks and opportunities
The description of the processes to identify and assess material pollution-related impacts, risks, dependencies and opportunities is covered
in [ESRS2-IRO-1].
Positioning Time
in the value chain IRO Description of the IRO horizon Indirect policies
Product circularity policy and
o , associated actions
Loss of biodiversity related to mineral —>
Upstream value chain v Impact resource extraction during the Packaging management policy
manufacture of the products sold ST and associated actions
[ESRS-E5 -1-14]
The Group’s strategic
monitoring
——>S
Upstream value chain @ Risk Increased regulation of biodiversity Creation of an Ecolaws
ST Committee
[ESRS-2]

2.2.4.2 [ESRS-E4-3] Actions and resources
related to biodiversity and ecosystems

Fnac Darty carries out actions that indirectly contribute to reducing
its impact on biodiversity through its Decarbonization Plan (E1) and
its strategy related to resource use and the circular economy (E5).
Repair services can obviate the need to purchase new products,
and thus avoid the biodiversity loss associated with the extraction
of mining resources. In addition, several biodiversity-specific
actions have already been put in place:

© Actions - Risk management
O)\O with our suppliers (upstream)

Supplier Code of Conduct - Biodiversity

In November 2024, the Group updated its Supplier Code of
Conduct to include new environmental requirements related, in
particular, to preserving natural resources and biodiversity.
Suppliers are required to comply with international protocols on the
preservation of biodiversity and ensure that no production site with
a negative environmental impact is located in a protected natural

area included in categories | to IV of the International Union for
Conservation of Nature or in wetlands designated by the Ramsar
International Convention or in one of the natural UNESCO World
Heritage Sites. They must minimize the environmental impacts of
their production sites and promote efficient use of natural
resources (raw materials, energy, water, etc.).

This Supplier Code of Conduct is for all Fnac Darty Group business
partners: suppliers, service providers and their subcontractors. It
brings together the basic principles that suppliers share with Fnac
Darty.

O Actions related to own activities

In 2024, the Nature & Découvertes Foundation, a B Corp
company, launched the third Call for Commons for education in
contact with nature. This brought together eight foundations and
the “1% for the Planet” movement and achieved total donations of
€502,385, to which the Nature & Découvertes Foundation
contributed €75,000. Across France, 33 projects benefited from
this support.
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At the same time, thanks to the “Helping hand” scheme involving
in-store teams, 50 local biodiversity-related projects were provided
a total of €110,000. Three partnerships have also been
implemented with the brand’s franchised stores: the Fonds pour
I'Arbre (restoration and planting of hedges in cities), the IUCN
French Committee (overseas wetlands) and the Swiss SILVIVA
Foundation, to publish a reference work on “Les bienfaits de I'école
a ciel ouvert” (The Benefits of Open-Air School). Finally, the
“Rencontres pour la planete 2024” events provided an opportunity
to support nine projects targeted at the environment and education
with a donation of €40,000.

30 years of the Foundation: on the occasion of its 30-year
anniversary, the Nature & Découvertes Foundation involved the
brand’s employees and members in selecting the project
supported by the national checkout rounding scheme, from
September to December 2024: the Terre de Liens association
(support of a sustainable agricultural model that respects living
things and farmers) was voted for out of five major national projects
on biodiversity and connection to nature. The association
benefited from a campaign in Nature & Découvertes stores as well
as on social media and the internet. The Foundation also matched
donations from the checkout rounding scheme from September 1
to 15, 2024, to supplement the 376,547 micro-donations from
customers. During the campaign, more than €65,000 was
collected for Terre de Liens. Finally, four other chosen projects
received €50,000 overall: Pro Silva France (training in sustainable
forest management), Mountain Wilderness (mountains), Noé
(participatory science) and Le FRENE (national action for education
in nature).

(’ Actions - Risk management related to end-

- of-life products sold (downstream)

Like remediation, recycling of household WEEE plays an important
role in limiting the depletion of mineral resources (metals, precious
metals, rare earth elements, etc.) and fossil fuels (oil, coal, gas).
Based on 2023 data, Ecosystem measured our (prorated) sector
contribution in France and it would save:

225,796 tons of raw materials, equivalent to the amount of
mineral resources needed to produce 562,685 items of IT
equipment. Recycling makes it possible to avoid extracting large
quantites of raw materials (ore, etc), to combat the
overexploitation of resources that are sometimes vital and to
avoid the significant water consumption necessary for product
production processes;

137,654,824 kWh, equivalent to the energy consumption of
29,850 French people for heating for one year. Recycling makes
it possible to regenerate materials. All the very energy-intensive
steps necessary to manufacture these same virgin materials are
therefore avoided.

Biodiversity footprint measurement

According to a recent report by the World Wildlife Fund , 69% of
global wildlife populations have already been lost. The Group is
aware of its negative external impacts and so in 2023 it measured
the impact of its activities on biodiversity, covering all of its
environmental impacts throughout its value chain. With the help of
experts, Fnac Darty used the Global Biodiversity Score (GBS) tool to
assess its impact on its three scopes for 2021 and 2022. This
assessment tool developed by CDC Biodiversité analyses the
contribution of economic activities to pressures on biodiversity and
determines their impact. The pressures assessed in the GBS cover
four of the five main factors identified by the IPBES for land and
aquatic biodiversity (fresh water): land use change, resource use,
climate change and pollution. Fnac Darty’s impacts on land and
aquatic biodiversity are assessed throughout the entire value chain,
including the downstream part, for terrestrial dynamic impacts
related to climate change. These pressures are then translated into
measurable impacts on biodiversity, expressed in mean species
abundance per square kilometer (MSA.km?). This metric is used to
describe the integrity of ecosystems and the impacted surface area.

The results of the impact assessment are analyzed in three
different ways:

in terms of pressure: nearly 86% of the Group’s terrestrial
dynamic impacts are related to “climate change” pressure. The
remaining impacts are mainly due to “land use.” For static
terrestrial impacts, “land use” pressure is responsible for 75% of
impacts;

in terms of scope: the “upstream scope 3 - product
manufacture” item accounts for more than 98% of static
terrestrial and static aquatic impacts;

in terms of ecosystems: nearly 60% of impacts are related to
terrestrial ecosystems and 40% to aquatic ecosystems when
results are reported in MSAppb.

Static aquatic results correspond to impacts on aquatic
ecosystems that are assessed statically, i.e. at a given time without
taking into account temporal variations. This includes the effects of
economic activities on aquatic habitats such as rivers, lakes and
wetlands. Static terrestrial results relate to impacts on terrestrial
ecosystems that are assessed statically. This means that the
effects of human activities on terrestrial habitats such as forests,
grasslands and agricultural areas are measured at a specific time,
without considering changes over time. Dynamic terrestrial results
involve the assessment of impacts on terrestrial ecosystems taking
into account temporal variations. This includes analysis of changes
in terrestrial ecosystems over a given period, taking into account
dynamic processes such as ecological succession, natural
disturbances and continuous human activities.

(1) WWF, 2022: https://www.wwft.fr/vous-informer/actualites/le-rapport-planete-vivante-du-wwf-revele-une-baisse-devastatrice-de-69-des-populations-

danimaux
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Vertically
integrated total
(excluding
Downstream downstream
Pressure Scope 1 Scope 2 Upstream scope 3 scope 3 scope 3)
Land use 1.6 Not assessed* 552.5 0.35 554.5
Encroachment 0.062 Not assessed” 150 Not assessed” 150
Fragmentation 0.026 Not assessed* 18 Not assessed*” 18
Atmospheric nitrogen 0.0004 Not assessed” 6.6 Not assessed” 6.6
deposition
Climate change 4.6 3.7 510 340 518.3
TOTAL PER SCOPE 6.3 3.7 1,212.5 340 1,247.1
*  The GBS tool is not yet able to calculate this figure.
Ecotoxicity 6.2 0.065 1,100 Not assessed* 1,106
/1 Terrestrial dynamic results 2022 (MSA.sq.km)
Vertically
integrated total
(excluding
Downstream downstream
Pressure Scope 1 Scope 2 Upstream scope 3 scope 3 scope 3)
Climate change +0.086 +0.073 +9.5 +6.9 +11
Land use +0.0011 Not assessed* +2.5 Not assessed*” +2.5
Encroachment +15-07 Not assessed” +0.22 Not assessed” +0.22
Fragmentation Not assessed* Not assessed* +1.45% Not assessed* +1.35%
Atmospheric nitrogen +2.0665-06 Not assessed” +0.032 Not assessed* +0.032
deposition
TOTAL PER SCOPE +0.09 +0.073 +13 +6.9 +13
*  The GBS tool cannot be used to estimate this figure.
71 Aquatic static results 2022 (MSA.sq.km)
Vertically
integrated total
(excluding
Downstream downstream
Pressure Scope 1 Scope 2 Upstream scope 3 scope 3 scope 3)
Hydrological 1.45-4 Not assessed” 7.1 Not assessed” 7.1
disturbance due to
direct use of water
Hydrological 0.043 0.036 5.3 5.3
disturbance due to
climate change
Conversion 2.4E-5 Not assessed” 9.6 Not assessed” 9.6
of wetlands
Land use in river 6.3%-5 Not assessed” 0.75 Not assessed” 0.75
drainage basins
Land use 6.25-4 Not assessed” 22 Not assessed” 22
in wetland drainage
basins
Eutrophication 55-4 Not assessed* 2.1 Not assessed*” 2.1
of fresh water
TOTAL PER SCOPE 0.044 0.036 47 3.4 47
*  The GBS tool cannot be used to estimate this figure.
Aquatic ecotoxicity 0.0021 1.35-5 0.40 Not assessed* 0.4
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Resource use and circular economy [ESRS-E5]

Faced with the scarcity of raw materials and increasingly frequent disruption of supply chains as a result of climate change, the circular
economy is becoming the key to ecological transition. Consumers are more concerned about these issues and are increasingly aware of this

fact, and they are now adapting their consumer habits accordingly.

Building on its 50 years of expertise in after-sales service, Fnac Darty has fully engaged with these issues by placing sustainability at the heart
of its strategic plan Everyday. The Group is investing in extending the life span of its products, one of the major focuses of the transition

toward circular and more responsible consumption habits.

2.2.51

Managing impacts, risks and opportunities

The description of the processes to identify and assess material resource use and circular economy impacts, risks, dependencies and

opportunities is detailed in [ESRS2-IRO-1].

Positioning in the value Time
chain IRO Description of the IRO horizon Policies

Increased revenue and Product circularity policy and associated
Own oberations Opportunit attractiveness of the Group | CERN—) actions

P PP Y thanks to more responsible ST
products and services [ESRS-E5-1-14]
Potential environmental
. dggradatlon through C—— Waste management policy and associated

Downstream value chain v Impact mismanagement of actions [ESRS-E5-1-14]

hazardous waste treatment, ~ MT

including WEEE

Creation of a complete — . '
Downstream value chain Opportunity  recycling channel for W?ste mégi?g rré(;n’; p-:)‘ltlcy and associated

~ consumer electronics ST actions [ -E5-1-14]
Product circularity policy and associated
impact Promoting a more circular actions

Global value chain v business mod.el incorporating Packaging management policy and

product sustainability and ST ; )

o associated actions
repairability
[ESRS-E5-1-14]

Deterioration in the margin C—— Policy for decarbonizing our products
Global value chain @ Risk due to increased transport

costs and fuel prices ST [ESRS E1-2-24]
2.2.5.2 [ESRS-E5-1] Policies related to Product circularity policy

resource use and circular economy

The Group’s circular economy strategy follows the framework of
the ISO 59010 standard and the recommendations relating to the
transition of business models and value networks (defining
objectives, mapping value chains, integrating circularity into the
business model, etc.).

The Circular Economy Committee is the governance body
responsible for the rolling out of the circular economy strategy. The
Executive Committee is represented by the Director of Services
and Operations, the General Secretary in charge of Human
Resources, CSR and Governance, and the Director of E-
Commerce and Digital. Meeting three times a vyear, this
Governance Committee is responsible for monitoring the circular
economy policy and actions related to product circularity (resource
infows and outflows), waste management and packaging
management (resource inflows).
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Driven by the Group’s strategic plan Everyday in 2021, the product
circularity policy is based on three objectives for 2025:

2.5 million products repaired;
2 million Darty Max and Vanden Borre Life subscribers;
a sustainability score of 135.

The Circular Economy Committee is in charge of the deployment of
the policy and the general objectives: informing customers and
developing the offerings to allow an educated choice, promoting
maintenance and repair, giving a second life to the products.
Based on the recommendations of ISO 59010, the product
circularity policy acts on the entire value chain. Fnac Darty is
involving the players in its business ecosystem, including suppliers
(second-life product pools, providing more sustainable and
repairable items), customers, by helping them to change their
behavior in a more sustainable way, and employees serving our
external stakeholders.

Waste management policy

The Group’s waste management policy is aligned with EU
Framework Directives 2008/98/EC and 2018/851, which establish
a clear hierarchy for waste management: prevention, reuse,
recycling, recovery and disposal. They also establish a framework
for processing waste electrical and electronic equipment. These
directives guide our day-to-day practices and long-term strategies.



Coordinated by each operational sector (transportation, logistics,
stores) and the CSR Department, the actions focus on reducing
and recovering waste from our operations and collecting and
processing our customers’ waste (managed by our partner,
Ecosystem). The Circular Economy Committee steers the Group’s
strategy and the monthly Waste Steering Committee guides its
actions, mainly impacting its own activities and the downstream
value chain (waste, end-of-life products).

Guide customers toward the
most sustainable products

Q

/1 Customer information
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Packaging management policy

Bringing together sustainability and customer experience,
packaging management is a long-standing priority of the Group.
The policy aims to reduce the environmental impact of packaging
and packaging waste and directs efforts toward reducing at
source, promoting reuse and increasing recycling and recovery
rates for packaging materials. Packaging management involves the
entire value chain: both packaging suppliers, with their proposal of
virtuous solutions, and operational teams, in particular in reducing
unused space in packaging and thereby improving the customer
experience by eliminating unnecessary packaging. The Circular
Economy Committee drives the Group’s strategy, the sourcing
team focuses on the product packaging policy for own brands, and
the Services and Operations Department manages logistics
packaging.

Propose a more
sustainable offering
and encourage

! suppliers to ecodesign

/1 Ecodesign
@.ﬂl Circular Expand the sale of
Encourage waste economy second-hand products

collection, sorting and
recycling

/1 Recycling

X

/1 Repair

2.2.5.3

Actions and resources related to product circularity

Actions and resources related to product circularity cover the entire
value chain.

Customer transparency

Sustainability score: an effective tool for assessing
brands’ sustainability

Drawing on its expertise in after-sales service, in 2019 the Group
developed a method for assigning each product (domestic
appliances and technical equipment) a “sustainability score.” This
score is an aggregate of a reliability score and a repairability score
calculated from the breakdown rates and repair rates recorded by
the Darty after-sales service, but also taking into account the
availability period and price of spare parts.

(e}

71 Reuse

and the donation of
unsold goods

Expand services
around repairs and
promote
self-repair

[ESRS-E5-2] Actions and resources related to resource use and the circular economy

The improvement in the sustainability score shows that, overall,
Fnac Darty’s offer is increasingly sustainable: the products offered
for sale tend to be more reliable and more repairable, and
customers tend to prefer these products. This is the result of
actions carried out at several levels:

increased dialogue with suppliers to identify the causes of
breakdowns and enable them to design more reliable and
repairable products;

increased monitoring of overall product performance, enabling
product managers to offer more sustainable ranges;

highlighting the most sustainable products via the “Sustainable
Choice” selection (see below).
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2

/1 Expected sustainability of products brought to market [E5-5-36-a] (Source: After-Sales Service Barometer)

Product categories 2024 sustainability score A vs. 2023
Cameras and drones 87 +5
Home maintenance 96 +3
Large domestic appliances 126 +2
Personal care and beauty 91 -3
IT 105 +2
Urban Mobility 50 -2
Small domestic appliances 98 -1
Sound 82 +5
TVs 109 +2
Telephony and connected objects 110 +1

The sustainability score is an internal indicator, introduced in 2020 at the Assises de I'économie circulaire (Circular Economy Conference)
organized by Ademe. A benchmark score was combined with a reference year (100 in 2019) to measure year-on-year growth. This is a

composite indicator, broken down as follows:

e
Sustainability —

0

A sustainable appliance
is reliable and repairable

A reliable product

has a low failure rate

Breakdown rate

Repairability is determined from the proportion of repaired products
versus exchanges (repair rate), taking into account the stated
availability of spare parts and their price (average price of parts
purchased by the Darty after-sales service during the period).
Reliability comes from analyzing the volume of faulty products (in
years 1 and 2) compared to sales volumes (breakdown rate). This
is therefore the ability of a product to operate normally without
breakdown. This information relates more to the product itself than
to the technicians’ expertise. In both cases (reliability and
repairability), data are collected by the Fnac Darty after-sales
service and analyzed internally.

In order to reflect the actual sustainability of its products as closely
as possible, the Group is changing its calculation methods, either
to extend the range of products covered or to correct bias. The
Group works to improve its calculation methods every year.

Average reliability and repairability scores

N

Repairability

A repairable appliance
has replacement parts available
for many years at affordable
prices, and is only exchanged on|

rare occasions
. J

Repair rate Availability

Price of parts

In 2024, for example, Fnac Darty refined the method for calculating
sustainability scores by including products that had been repaired
after exchange (and subsequently sold as second-life items).

Fnac Darty also decided to refine the method for calculating the
sustainability score in order to weight it according to the carbon
emissions of products from their manufacture to distribution, which
accounts for up to 80% of their total impact.

While the sustainability score was previously only calculated on
sales volumes, it now aggregates their sales volume, multiplied by
the “cradle-to-gate” carbon footprint in kgCO,eq . This includes
emissions from the extraction and production of raw materials, their
transport to the place of production, their manufacture, the
assembly of spare parts and the transport of finished products
from their place of manufacture to the point of distribution. The
durability score uses an average per product category.

(1) Emission factors calculated for the product family from the Fnac Darty 2023 carbon footprint sheet.
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To more accurately assess the trend in the sustainability of
products sold by the Group since the launch of the plan Everyday,
the Group is using 2019 as its reference year (score of 100).

This means that the plan Everyday can be assessed using
consistent methodology for each year from 2020 to 2025, based
on a starting score of 100 in 2019. A corrective weighting has been
applied to the overall score to maintain the 2019 base of 100.

The Group intends to show greater transparency in the
methodological changes associated with this calculation.

Repairability and sustainability indices are French regulatory
requirements applicable to nine and two product categories,
respectively, and subject to supplier declarations at the time of
product launch. In contrast, Fnac Darty’s sustainability score is an
internal indicator that incorporates data from Fnac Darty repairers
across more than 100 product categories.

The After-Sales Service Barometer

In October 2024, Fnac Darty released the seventh “After-Sales
Service Barometer,” an annual study on the reliability, reliability and
life span of domestic appliances and multimedia equipment. The
study is based on sustainability scores for each product family, and
is conducted in partnership with Harris Interactive.

An essential information and benchmarking tool, this seventh
edition has been extended to 98 domestic appliance and technical
product categories and over 150 brands. It also drew on an
analysis of almost 1,150,000 service calls conducted by the Darty
after-sales service between August 2023 and July 2024, and on a
survey of almost 10,000 customers.

Every year, the After-Sales Service Barometer analyzes and
compares the sustainability of devices and brands in nearly 100
product families. Grouped by range and category, it includes brand
classification, the price of spare parts, tips to avoid breakdowns
and the main data to determine the ranking. This year, Fnac Darty’s
sustainability analysts provided a more dynamic analysis by
including developments over the past 12 months. Each article
sheet shows the progression of all brands in the classification since
the last Barometer and the increase or decrease in reliability,
repairability, availability and price of spare parts.

“Sustainable Choice”

The lessons learned from the After-Sales Service Barometer help to
highlight those brands needing to make the biggest effort to
produce reliable, repairable, less energy-intensive appliances. In
2019, Fnac Darty adopted a clear, objective label for products in
store and on the e-commerce sites called “Sustainable Choice.”
The criteria used to select the best products and devise this label
are the sustainability score, the energy label and the government
repairability index for eligible products. The selection is reviewed
three times a year so as to incorporate new products. In 2024,
there were more than 900 Sustainable Choice products in the Fnac
and Darty brands.

Labo Fnac: over 50 years of service to consumers

Defending consumers by giving them as much information as
possible so they can make an educated purchase is in the DNA of
Labo Fnac, which celebrated its fiftieth anniversary in 2022. Every
year, the Labo Fnac experts, equipped with a range of

Sustainability information
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sophisticated measuring systems, test the technical performance
of hundreds of new electronic products. The Lab’s scientific
methods are recognized by well-known brands that regularly send
their prototypes to it for assessment. There is no equivalent of the
Fnac Lab in any other retail chain. Its culture of independence and
the robust nature of its testing and analysis set it apart from the
competition and enable it to develop a unique relationship of trust
with consumers. Testing results are published monthly on the
fnac.com website, the L'Eclaireur Fnac site and its dedicated
comparison site at https://lab.fnac.com. In 2024, Labo Fnac
carried out 721 tests on 448 products.

Repairability index

The methodology developed by Labo Fnac in 2019 largely inspired
the new repairability index, a regulatory obligation applicable to
manufacturers since the beginning of 2021. The Group also
participated for two years in a number of working groups set up by
the French Ministry of Ecological Transition.

Sustainability index

A member of the NGO Halte a I'Obsolescence Programmeée (Stop
Planned Obsolescence — HOP) sustainability club, in 2024 the
Group was a signatory to a French initiative on the extension of
sustainability and repairability indices for new products, as well as a
European White Paper, alongside the “Right to Repair” coalition on
the price of spare parts.

Customer transparency in other countries
Belgium

In 2024, a “repairability period” criterion was added to the product
sheets on vandenborre.be. The repairability period refers to the
period during which Vanden Borre will repair the device as part of a
Vanden Borre Life subscription. This criteria is used to direct
customers to more repairable devices. In addition, on the occasion
of the fourth edition of the sustainability score, Vanden Borre
organized a “repair week” (from October 14 to 19) accompanied by
a campaign to promote repairs on a range of media platforms.
Several technicians were at work in seven stores to diagnose
customers’ defective devices.

Sustainability and repair

Fnac and Darty: a Sustainability Committee to monitor
sustainability scores for each category

In order to successfully implement the action plans linked to the set
of sustainability objectives for the plan Everyday, and to monitor
the progress of the targets, in 2021, a dedicated committee was
set up and placed under the aegis of two members of the
Executive Committee. The committee meets once a month and
reports to the Executive Committee with the same frequency. Its
objective is to monitor the projects launched to develop the
sustainability of the offer and second life, and the associated KPls,
including the sustainability score. In order to implement the
decisions taken by this committee and make changes to catalogs,
the Sustainability Department organizes working groups each
month involving after-sales service managers and product
managers. These sessions are used to monitor various indicators,
including the sustainability score, via monitoring tools and warning
systems in case of a deterioration in breakdown rates. In the event
of alerts, suppliers are contacted to find solutions.
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A Sustainable Innovation Division at Nature &
Découvertes for increasingly responsible purchasing

In 2024, Nature & Découvertes’ Sustainable Innovation Division
carried on its continuous improvement of the product offering. This
action has improved processes and quality, with a focus on
reducing environmental impact, from product design to marketing.
The main focuses of this approach include:

reducing our carbon footprint: Target to reduce emissions by
26% in absolute value by 2030;

strengthening the responsible purchasing policy: Target
that all active products meet all prohibitive criteria by 2025.

A list of 25 criteria identifies the listing requirements for the entire
product offer in each collection. These criteria, applicable to all
product families, are used to carry out an assessment at the end of
each season and to develop more sustainable products for the
subsequent collection. In 2024, more than 2,900 products were
analyzed to check their compliance with listing requirements. Of
these, 62%, i.e. over 1,800 products, meet at least one responsible
purchasing criterion. By 2025, Nature & Découvertes aims to
ensure that all its products meet sustainable purchasing criteria.

Darty Max, making repairs easier

The Group has expanded this offer to the entire home, including
small domestic appliances, TV, home cinema, sound, photography
and multimedia. In June 2022, the offer was extended to Fnac, with
the addition of a preventive maintenance service in the form of an
annual video chat appointment with a Darty expert. A pillar of the
strategic plan Everyday and the Group’s low-carbon trajectory,
Darty Max gained its millionth subscriber in 2023. This service lets
customers easily repair their devices rather than replace them, with
no limit on the number of devices, faults or age, as long as spare
parts are available.

Maintenance: increasingly important for extending
product life spans

According to an Ademe study ", 50-70% of breakdowns are due
to a maintenance problem or improper use of devices. In order to
prevent these breakdowns, Fnac Darty has a role to play in raising
awareness of the need to properly maintain its equipment.
Maintaining appliances is not yet an ingrained habit: 64% of French
people inquire about usage and maintenance advice when buying
equipment, but just 15% routinely follow such advice. The Group
has introduced several arrangements to raise customer awareness
of proper maintenance:

the Darty Max subscription now includes maintenance of all
registered devices in the network at least once a year, via video
chat with an expert.

maintenance advice is included for each of the
98 product families in the After-Sales Service Barometer. These
“first-aid techniques” are also supported by more in-depth
advice from the Darty After-Sales Service Community;

with 80% of French people failing to properly maintain their
appliances due to inadequate instructions, stickers will now be

affixed to some of the products manufactured by the Group to
remind customers of essential maintenance procedures,
providing permanent, concise and easily accessible guidance for
customers;

a digital campaign was created and rolled out in February 2024
with Ademe and Gifam to encourage French people to maintain
their products.

Supporting the acceleration of repair services
Technicians, the cornerstones of sustainable consumption

After a sharp increase in 2023, the number of home service calls
stabilized in 2024. In order to support this demand, Fnac Darty is
strengthening its teams of after-sales service technicians, as key
partners in the large-scale development of repairs. An extensive
recruitment and training campaign has been launched: nearly
1,500 technicians have been trained and 800 have joined the
Group since 2019. Supporting the acceleration of repair services:
In 2024, the Group developed its own apprentice training center, to
complement the internal training scheme. The internal apprentice
training center (CFA) opened up 11 classes in 2024, welcoming 71
learners.

25 have achieved their qualification and 34 are being trained. In
2024, the Group training Academy opened up 20 classes with 224
technicians, 122 of whom have already been recruited on
permanent contracts. This pathway will continue in the years to
come, as the Group aims to hire a further 500 technicians by 2026
(20 classes with 202 learners are scheduled for 2025).

To extend the lifespan of smartphones, WeFix — a subsidiary of
Fnac Darty since 2018 - offers an express repair service for
smartphones, tablets and consoles. With 126 Quality Repair-
certified points of sale (QualiRépar), the company carries out many
tens of thousands of repairs per month, and guarantees its work
for one year, thanks specifically to the use of original or compatible
components selected from suppliers whose quality is regularly
tested. In addition to repairs, WeFix is well-versed in refurbished
telephony, thanks to its expertise in the smartphone testing and
refurbishing process, conducted entirely out of its workshops in
Paris, France. WeFix has its own training center, aimed at offering a
consistent level of service throughout its network, and constant
operational excellence. In 2024, 243 people were recruited by the
company, including 191 who had been trained in repair business
lines by the WeFix Academy.

The Group supports consumers by providing advice on use,
maintenance and repair, through the
“After-Sales Service Community,” a public-facing website launched
in 2018. This online platform helps users find information on the
use and self-repair of their products, drawing on the experience of
the 8.5 million members of the community and Darty’s after-sales
service experts. At the end of 2024, more than 260 articles,
950 tutorials, 160,000 questions and 820,000 answers covering
some 57,000 products, were available on the site. More than
14 million consumers visited the sav.darty.com website to find
repair, use and maintenance solutions.

(1) Ademe/Odoxa, 2021, Etude sur I'entretien des équipements et produits domestiques en France (Study on the maintenance of household goods and

equipment in France).
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Developing sustainability and repairs in other countries
Belgium

Since 2021, Fnac Vanden Borre has been working with adult
training centers and public employment and training services to
develop a training program in the repair profession. In 2024, a
technician was able to be engaged via this channel. This year, the
after-sales service area for large domestic appliances at the
Willebroek site was redesigned to better accommodate learners in
a dedicated training space, double the technical surface and
reorganize the spare parts area.

Portugal

Every year, Fnac Portugal boosts its repair service with its “Clinica
Fnac” and “PC Clinic” workshop brands. Thanks to their
geographical coverage, their partnerships and the promise of
speedy repair, Clinica Fnac and PC Clinic are positioning
themselves as the go-to for quick repair in Portugal. Both brands
offer guaranteed and non-guaranteed repairs, diagnostics and
quick telephone repairs.

Give a second life to products
Develop a high-quality second-life product offering

Since 2017, the Group has chosen to position its second-hand
product offering alongside its new product offering, and to offer its
customers an alternative to new with the same standards of quality,
trust and service characterized by its brands, in terms of after-
sales service (with a two-year warranty, i.e. one year longer than
the legal warranty period for reconditioned products), delivery-
installation or associated repair services (with the inclusion of
second-hand products as part of the Darty Max service). Fnac
Darty is taking a variety of approaches to increasing its pipeline
without compromising on quality:

improved classification and expanded sorting criteria: Fnac Darty
is actively working to reduce upstream product breakages,
including during the transport phase. For products that are still
operational, the Group has reviewed its sorting criteria to include
for sale products with certain flaws, including dents or
scratches. Thanks to the new close relationship between the
reconditioning  workshops and the after-sales service
workshops, more and more products are being repaired in the
second life sector, especially large domestic appliances;
take-back, an effective approach to boosting product circularity:
the Group has launched take-back schemes to promote
circularity, to encourage customers to put their used items back
on the market. Fnac and Darty take back consumer electronics
in return for a voucher: smartphones, cameras and other media
devices. The product can be taken back to a store or online by
dropping the product off at a pick-up point. The vast majority of
these products are then resold directly by Fnac Darty.

Sustainability information
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Olympic Games and digital passport

As part of its commitment as an Official Supporter of the 2024
Paris Olympic and Paralympic Games, Fnac Darty supplied 25,000
large and small domestic appliances to all Olympic and Paralympic
sites. In keeping with its Everyday strategy and its commitment to
responsible consumption, the Group has set itself an ambitious
target of 100% reuse for all these products after the Games. Each
device has been taken back, checked and reconditioned to be sold
as a second-life product under the Group’s brands, donated to
associations or recycled if necessary. It is in this context and as
part of its commitment to the circular economy and extending the
lifespan of products that the Group launched the digital passport
for domestic appliances. Developed in partnership with Ecosystem
based on Arianee’s blockchain technology, it lets you trace the
entire life cycle of a device, from manufacture to recycling.
Accessible via a QR code affixed to the product, the digital
passport offers consumers and professionals transparent access to
the product’s entire history, including its manufacture, repairs and
any reconditioning. This innovation aims to increase consumer
confidence in reconditioned products, encourage repairs and
extend the life of appliances. Initially rolled out on 3,000 products
from the Paris 2024 Olympic Village, the digital passport will be
available for all second-life domestic appliances in the first quarter
of 2025, before being extended to new products. This initiative is
fully in line with our product circularity strategy, focusing on
transparency, repairability and the second-hand market.

Development of second life in other countries
Belgium

Since October 2023, Vanden Borre has increased the product offer
available on its “second choice” website by adding small domestic
appliances and small audio devices from online returns as well as
the large domestic appliances and TVs already on the website. In
2024, Vanden Borre developed an offer to take back customers’
old devices (with a discount for the customer) when purchasing a
new device. This makes it possible to collect customers’ old
devices and, with the help of the take-back partner, give them a
second life or recover the precious metals contained in these
devices by recycling them.

Switzerland

Since 2023, stores have been equipped with second-life areas in
their departments, and the fnacsecondevie.ch website has been
redesigned to increase the visibility and appeal of these products.
From November 18 to December 8, 2024, the first toys and games
drive was held in all Fnac Switzerland stores. Organized in
partnership with the Cartons du Coeur association, Fnac
Switzerland collected second-hand games and toys to bring a little
joy and comfort to children from families in need during the festive
season.
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A solidarity-based second life for unsaleable new products
via donations

In 2022 and 2023, a new solution for donating unsold goods
directly by and from stores was rolled out in all Fnac, Darty, and
Nature & Découvertes stores. This was introduced in partnership
with Comerso, one of the leading players in the recovery of unsold
goods, which has developed a logistics and [T solution for
managing donations in kind. As a result, stores can donate directly
to local associations, avoiding the need to return such products to
warehouses, and helping to make an impact directly in the areas
where stores are located. In parallel, the Group continued its
established social inclusion projects, each of which, in its own way,
also contributes to giving a second life to products: the “Braderie
solidaire” (sidewalk) sale in Dijon, the large-scale collection of books
for Bibliotheques sans Frontieres, and the partnership with Envie.

2.2.5.3.1 Actions and resources — Waste management

In 2024, Fnac Darty produced 78,284 tons of waste (hazardous
and non-hazardous), 79% of which was recycled. Waste
management actions and resources cover the entire value chain.

Fnac Darty, the leading WEEE collector in France

Aware of the environmental impact of waste electrical and
electronic equipment (WEEE), the Group has historically been
committed to recovering its customers’ old appliances, going
beyond its legal obligations. Thus, for more than 10 vyears,
customers have been able to return one or more appliances to
delivery personnel during home delivery of bulky equipment. The
delivery personnel then take these items to the eco-organization
Ecosystem. This organization is an approved WEEE recycler and
undertakes to extract any dangerous substances and recycle
appliances in the form of secondary raw materials or backfil. In
May 2023, working together with Ecosystem, Fnac Darty decided
to complement its WEEE take-back service with a new, free and
unlimited collection service for large domestic appliances. The
take-back is no longer conditional on purchase in stores or on the
Fnac and Darty websites; it now enables all French consumers to
easily recycle their domestic appliances free of charge, promptly
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Having first partnered up with Envie in 1984, Darty is in fact the
leading supplier of large domestic appliances collected by retailers
for this company in the social and solidarity economy. While
working to promote professional integration through repairs, Fnac
Darty gave Envie and Emmats nearly 23,000 domestic appliances
in 2024. More than 56% of the tonnage of electrical and electronic
waste collected by Fnac and Darty France were repaired and
reused in this way.

Nature & Découvertes is pursuing three second-life initiatives: a
partnership with Too Good To Go (unsold food products), a “No-
Waste” Department to recycle perishable inventories and a partnership
with Comerso (unsold non-food products). This enabled more than
31,000 products to be donated, mainly to the Red Cross, the Dons
Solidaires association and Libraries Without Borders.

and with no obligation to buy. For small devices, whether or not it
was purchased from one of the two brands, the customer is always
able to deposit items in the collection terminals in all stores so that
they are also recycled by Ecosystem. In addition, in 2024, large
domestic appliance WEEE collection procedures were improved in
order to preserve the products as much as possible with a sorting
and re-use approach: +12% tonnage compared with 2023. 2024
also featured WEEE reconditioning experiments with the second life
teams!

WEEE is collected either directly from the customer’s home
address in the case of large domestic appliances or by the
customer dropping them off in store in the case of small domestic
appliances. Drop-off or collection are not conditional on a purchase
having been made beforehand. In France, tonnage is calculated by
weighing at the Ecosystem collection or processing center or the
ESS, or if scales are available at the collection point or on the
collection vehicle. These volumes include all EEE equipment
(electrical and electronic equipment): large domestic appliances
(LDA) both cold and non-cold, mixed small appliances (MSA) and
screens (from seven inches).



Collection of WEEE and management of hazardous
waste in other countries

Belgium

Fnac Vanden Borre is also a major collector of waste electrical and
electronic equipment (5,554 tons were collected in 2024). This
waste is sorted by category at Fnac Vanden Borre’s five delivery
platforms. Various social economy organizations involved in the
sale of used products come to pick up the appliances that are still
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reusable. After cleaning and possibly being repaired, these
appliances are put on sale in their circular points of sale, to give
them a second life. These organizations provide employment and
training to people outside of the job market at their points of sale
and repair shops. Anything that is not reused is recovered by
Recupel, the collective body in charge of WEEE in Belgium. In
2023, their recyclers recycled 83.1% of the collected appliances
and lamps, with 1% recovered as materials for other processes
and 11.3% burned to produce energy (source: Recupel Annual
Report 2023).

Scope: Group 2022 2023 2024 A vs. 2023
Volumes of WEEE collected (in tons) 44,286 42,103 48,420 +15%
Of which collected by Fnac Darty France (in 40,258 37,961 42,605 +12%
tons)

[ESRS-E5-5] Resource outflows - Type of hazardous waste processing - Scope:

Group 2024 As a %
Hazardous waste diverted from disposal through recycling 52,705 80%
Non-recycled hazardous waste 12,787 20%
Hazardous waste diverted from disposal due to preparation for reuse 14 0%
Hazardous waste diverted from disposal due to other recovery processes 8,637 13%
Hazardous waste diverted from disposal 61,357 93%
Hazardous waste for disposal — Incineration 523 1%
Non-hazardous waste for disposal — Landfill 3,612 6%
Hazardous waste for disposal — Other disposal processes - -
Hazardous waste for disposal 4,135 7%
Hazardous waste 65,492 100%

Optimization and recovery of non-hazardous waste

Aware of the impact of the waste generated by its activities, but
also of the indirect costs associated with transporting and
processing this waste, the Group strives to optimize the
management of its waste, 90% of which consists of recoverable
materials. The Group is also investing in equipment and has
launched new processes to improve sorting and reduce the
number of collections. Some strategic sites were fitted with
compactors, which enable them to reduce the number of journeys,
and to package the materials in a way that allows them to be sold
to recycling channels. The waste hierarchy establishes a priority
order for waste prevention and management legislation and
policies. This concept is the comerstone of European Union (EU)
waste policies and legislation and is defined by the EU Waste
Framework Directive (Directive 2008/98/EC). In rolling out its waste
management, the Group prioritizes its actions according to the
waste hierarchy. In 2024, 88% of the Group’s non-hazardous
waste was recovered.

Prevention: since 2022, the French sites have benefited from the
Vertuow tool, Waste Pilot Analytics, in monitoring key waste
management indicators and correcting actions: recovery rate, non-
compliance monitoring, associated expenses, and monitoring of
treatment by service providers. In addition, in France, Fnac and
Darty integrated stores have appointed a CSR representative with
the aim of educating, sharing the Group’s commitments,
contributing to impactful actions, and escalating operational CSR

issues to the support functions. From January to March 2024, this
network of 400 volunteer employees was able to work on the
circular economy and waste topic.

Reuse: in France, in 2024, operational sites reused pallets as much
as possible to avoid additional waste, representing 361 tons of
non-hazardous waste diverted from disposal due to reuse.

Recycling: the recycling of non-hazardous waste also requires
efficient infrastructure and equipment. The delivery sites have rolled
out a program in France to install cardboard and EPS (expanded
polystyrene) presses, replacing dumpsters and compactors. In
addition, in 2023, the logistics sites launched a technical
optimization and characterization project for regular dumpsters to
identify new recovery options. The Group’s recycling rate of non-
hazardous waste was 68% in 2024.

As regards the governance of this policy and associated actions, a
waste committee meets once a month for the operational waste
streams: store operations, logistics, deliveries, etc. The objective is
to monitor the indicators present on the Waste Pilot reporting tool,
to discuss field team issues, to share best practices and to
conduct a regulatory review.

Non-hazardous waste collection is tracked in France by our partner
Vertuow, using the Waste Pilot Analytics tool. In other subsidiaries,
including Nature & Découvertes, waste volumes are shared directly
by recycling service providers at the beginning of a given year and
comprise data from the previous year. In Spain, data are estimated
for stores on quantities of non-hazardous waste.
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Non-hazardous waste management in other
countries

Belgium

Since 2020, Belgium has been working with Seenons, which
ensures optimal waste recovery and provides complete relief in
waste management. In 2024, Fnac Belgium and Vanden Borre
achieved a recycling rate of 85% (+2 pt compared with 2023).

In 20 stores, shopping malls have points and compactors to
manage non-hazardous waste, which leads to transport savings
(avoiding shipping to the Rivas warehouse) and reduces the
environmental impact of this processing. The other stores send this
kind of waste to Rivas (warehouse) for consolidation and shipment
to LAYNA.

Spain
[ESRS-E5-5] Resource outflows - Type of non-hazardous waste processing - Scope: Group 2024 As a %
Non-hazardous waste diverted from disposal through recycling 8,651 68%
Non-recycled non-hazardous waste 4,141 32%
Non-hazardous waste diverted from disposal due to preparation for reuse 361 3%
Non-hazardous waste diverted from disposal due to other recovery processes 2,200 17%
Non-hazardous waste diverted from disposal 11,211 88%
Non-hazardous waste for disposal — Incineration 620 5%
Non-hazardous waste for disposal — Landfill 921 7%
Non-hazardous waste for disposal — Other disposal processes 40 0%
Non-hazardous waste for disposal 1,581 12%
Non-hazardous waste 12,792 100%

2.2.5.3.2 Actions and resources - Packaging
management

Actions and resources related to packaging management cover the
entire value chain. Logistics operations and sourcing of own-brand
products mainly produce packaging waste: pallets of products in
protective plastic wrap and cardboard boxes from packages
delivered to customers’ homes or stores as part of the
Click & Collect framework. To limit packaging and the impact of the
waste it generates, Fnac Darty uses a number of key strategies to
eco-design its packaging. In addition to improving the customer
experience, these actions aim to rationalize material consumption,
reduce empty space in parcels, and use materials that have less
impact on the environment.

Optimization and eco-design of logistics packaging

According to the Institut Supérieur de I'Environnement, eco-design
aims to integrate environmental criteria from the design phase of a
product to minimize its impact throughout its life cycle. Fnac
Darty’s Logistics Department has launched a number of actions
and projects to optimize its packaging:

an Operational Excellence Manager position was created in
2023 to optimize and reduce the environmental impact of
packaging;

by 2025, Fnac Darty France will have replaced all plastic
packaging with cardboard blocks;

in 2024, logistics collaborated with a very active supplier on CSR
packaging commitments. A patent has been filed by the
manufacturer for a green (inflatable) polymer composed of 95%
recycled and 100% recyclable plastic material, reducing its
carbon-equivalent impact by four times compared with Kraft.
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Optimization and eco-design of packaging
and products for own brands

The sourcing activities of the Group’s own brands have adopted a
number of measures to reduce the environmental impact of their
packaging and products:

incorporation of recycled plastic in non-visible product parts;
polystyrene has been removed from the packaging of “small
domestic appliances”;

polystyrene has been removed from packaging and replaced by
cardboard supports: by the end of 2025, all screens will be
protected by cardboard supports;

studies on alternatives to polystyrene, particularly for large
domestic appliances, are also in progress; polystyrene will be
removed from packaging of some “large domestic appliances” in
2025;

all packaging for new “Accessories” products,
listed for the Group’s own brands, is now routinely made of
cardboard rather than plastic.

At Nature & Découvertes, the Sustainable Innovation Division has
continued its eco-design approach to packaging with the aim of
reducing the environmental impact of the brand’s primary and
secondary packaging in the short and medium term: adjusting
packaging to fit the size of the product as closely as possible,
reducing plastic and selecting recycled/recyclable materials.

The volume of packaging purchased corresponds to the sum of the
annual purchases of cardboard and plastics in logistics for the
entire Group. The data are based on supplier invoices.



Packaging management in other countries
Belgium

In 2023, the ordinary stretch film was replaced by a 50% recycled
(100% recyclable), thinner stretch film. Since 2024, Vanden Borre’s
paperboard has been made of 100% recycled materials
(“Testliner” paper).

[ESRS-E5-4] Resource inflows - Purchasing of packaging -
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Spain

In Spain, 85% of the paper used in packaging is recycled and 15%
is made of virgin fiber. In addition, in 2024, teams removed the
internal plastic bags in online shipments and now use potato starch
bags for store shipments.

Switzerland

In Fnac Switzerland stores, since 2024, Click & Mag orders are no
longer packaged. The customer label is affixed to them so that the
item is still scannable on the GRX tool and addressable.

Scope: Group 2021 2023 2024 Avs.2023 Avs. 2021
Volume of packaging purchased (in tons) 4,930 4,293 4,331 +0.89% (12.15)%
Volume of cardboard purchased (in tons) 4,576 3,998 3,988 (0.25)% (12.85)%
Volume of plastics (in tons) 354 295 343 +16.27% (8.11)%

2.2.5.4 [ESRS-E5-3] Targets related
to resource use
and circular economy

Objective part of the plan Everyday: 2.5 million products
repaired in 2025

To monitor the effectiveness of its product circularity policy, in its
plan Everyday, Fnac Darty set itself the voluntary target in absolute
value of repairing 2.5 million products in 2025. Training teams in
repair techniques, dialogue with suppliers to better understand the
design and therefore the repair of products, as well as the availability
of spare parts, enabled the Group to reach the 2025 target in 2023.
The reference year is 2019 for Everyday objectives. By focusing on
the downstream value chain and changing our business from
distributor to repair expert, we are meeting the challenges laid out in
our product circularity policy [ESRS E5-1-14]. Thanks to the
initiatives rolled out by the Services and Operations Department
[ESRS E5-2-19], in 2024 the Group repaired a total of 2.56 million
products.

This composite indicator is a consolidation of the volumes of
products repaired by the Group. In 2023, both the definition of a
“repair” and the scope of the reporting sectors were clarified, in order
to better reflect the comprehensive nature of the action the Group is
taking.

Repairs are considered to be any intervention that results in a broken
appliance becoming fully operational again. The breakdown may be
total (the appliance no longer starts), or partial (leak, deterioration in
performance, etc.). Any repair to which the Group has made a
contribution is within scope.

Several sectors are involved in product repairs; the total number of
products repaired is the sum of the products repaired by each
sector.

Products repaired remotely (a): the customer can contact a call
center, where the breakdown is diagnosed and the customer
repairs the appliance themselves under guidance from the call
center, given over the phone or by email or video conference.
Repairs may be necessary due to a lack of maintenance, a
software problem, a simple malfunction, etc.

Products repaired in stores (b): customers can bring their faulty
products to a store. In this case, the product is examined and
some breakdowns are resolved immediately: software problems,
accessory replacement, simple troubleshooting that does not
require spare parts, etc. This figure also includes urban mobility
products repaired at our in-store Repair & Run cormners.

Products repaired at home (c): for larger appliances (large
domestic appliances, televisions), a technician travels to the
customer’s home to carry out the repair, if the malfunction cannot
be resolved remotely. All types of repairs can be carried out this
way: simple troubleshooting, software update or configuration,
replacement of defective parts, etc.

Products repaired in the central workshop (d): for smaller
products (small domestic appliances, sound, multimedia, etc.), if
the fault could not be resolved remotely or in store, the appliance
is sent to one of the Group’s five referral and repair centers to be
looked at by a technician. All types of repairs can be carried out
this  way: simple troubleshooting, software update or
configuration, replacement of defective parts, etc.

Telephones repaired by WeFix (e): a customer may bring their
broken or malfunctioning smartphone to one of the WeFix local
repair points. It is then examined and repaired by a technician.
Although many types of repairs are carried out, the majority relate
to replacement batteries and/or screens.

Self-repair (f) and sale of spare parts: having done their own online
research, for example using resources provided by the Group on
the after-sales service community website, a customer may repair
their own appliance. As it is impossible to estimate the actual
number of self-repairs carried out using resources provided by the
Group, only spare parts sold in stores are taken into account in this
section. In fact, here, the salesperson uses their knowledge of the
Group to help the customer confirm the diagnosis and identify the
exact serial number of the spare part required.

Telephones reconditioned by WeFix (g): in addition to its repair
activities for customers, WeFix also repairs and reconditions old
phones before reselling them either through the WeFix network or
within the Fnac and Darty brands.
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Products reconditioned by Envie (h) from collections made by
Fnac Darty: if a customer wants to replace an old product with a
new product, the Group’s delivery teams collect the old product
and assess its condition in order to decide whether to send it to a
recycling plant, or try to refurbish and recondition it. In this case,
the product is handed over to the social and solidarity economy
organization Envie, where it is reconditioned and put back on the
market through Envie’s own distribution network. In the absence
of tracking for each product, the number of products repaired and
reconditioned in this sector is estimated on the basis of the
volume of products handed over to Envie and a reconditioning
rate.

Scope: Group 2019

International (i): repairs are also carried out in other countries
where the Group operates: Spain/Portugal (central workshops,
stores and PC Clinik); Switzerland (a central workshop); Belgium
(products repaired remotely, in stores, at home and in
workshops).

The 2019 year of reference includes the following categories: (a) +
() + (c) + (d) + (e).

Change in method of collecting data on remote repairs:

To date, the number of remote repairs has been assessed on the
basis of a proportion of the total number of calls for technical
support. The implementation of improved procedures to ensure
better traceability of remote repairs carried out in this context
provides a more accurate overview. As a result, all remote repairs
traced in the CRM tools by remote customer call centers are now
included in this scope.

2023 2024

Avs.2023 Avs. 2019 Target

Number of products repaired (in millions) 1.9

Objective part of the plan Everyday: 2 million Darty Max and
Vanden Borre Life subscribers in 2025

The voluntary target of achieving 2 million subscribers for Darty
Max and Vanden Borre Life in absolute value is a major pillar of the
Group’s circular economy strategy, as outlined in the strategic plan
Everyday. This service lets customers easily repair their devices
rather than replace them, with no limit on the number of devices,
faults or age, as long as spare parts are available.

Scope: Group

2019

2.5 2.6 +2.4% 36.8% 2.5
This objective for repaired product volume focuses on the
downstream value chain and affects product end-of-life. The target
of 2 million Darty Max and Vanden Borre Life subscribers in 2025
aligns with the product circularity policy [ESRS E5-1-14]. The
reference year is 2019 for Everyday objectives. Progress on this
objective is tracked and coordinated by the Group’s Services and
Operations Department. As a result of the initiatives described
above [ESRS E5-2-19], by the end of 2024 the Group had a total
of 1.3 million subscribers.

2023 2024

Avs.2023 Avs. 2019 Target

Number of Darty Max and Vanden Borre Life
subscribers
(in millions)

1.125 1.336 +18.8% - 2

Objective part of the plan Everyday: Sustainability score of 135 in 2025

The voluntary goal, in absolute terms, of achieving “a sustainability
score of 135 in 2025” aligns with the objectives outlined in the
product circularity policy. Specifically, customers are provided with
clear, relevant information about each product’s sustainability and
repairability. The above target is measured against a baseline of
100, set in 2019. The Sustainability Department is responsible for
updating the sustainability score, while the Sales and Marketing
Department is in charge of promoting it. The score is shared with
suppliers, to foster improvement, and to customers, to encourage
more sustainable consumption.

In order to reflect the actual sustainability of its products as closely
as possible, the Group is changing its calculation methods, either
to extend the range of products covered or to correct bias. The
Group works to improve its calculation methods every year. In
2024, for example, Fnac Darty refined the method for calculating
sustainability scores by including products that had been repaired
after exchange (and subsequently sold as second-life items).

Fnac Darty also decided to refine the method of calculating the
sustainability score in order to weight it according to the carbon
emissions of products from their manufacture to distribution, which
accounts for up to 80% of their total impact.

Scope: Group

2019

While the sustainability score was previously only calculated on
sales volumes, it now aggregates their sales volume, multiplied by
the “cradle-to-gate” carbon footprint in kgCO,eq . This includes
emissions from the extraction and production of raw materials, their
transport to the place of production, their manufacture, the
assembly of spare parts and the transport of finished products
from their place of manufacture to the point of distribution. The
durability score uses an average per product category.

To more accurately assess the trend in the sustainability of
products sold by the Group while the plan Everyday is in effect, the
Group is using 2019 as its reference year (score of 100). This
means that the plan Everyday can be assessed using consistent
methodology for each year from 2020 to 2025, based on a starting
score of 100 in 2019. A corrective weighting has been applied to
the overall score to maintain the 2019 base of 100.

2023 2024 Avs.2023 Avs.2019  Target

Sustainability score 100

131 133 +1.5% +33% 135

(1) Emission factors calculated for the product family from Fnac Darty’s annual carbon footprint.
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European taxonomy

2.2.6.1 Context and consistency

2.2.6.1.1 Framework and requirements The Regulation establishes criteria for assessing the contribution of
of the European Taxonomy an activity to one of the six objectives. Two concepts are identified

for this purpose:
In accordance with European Regulation 2020/852 of June 18, purp

2020, the European Taxonomy establishes a classification system Eligibility: an eligible activity under the climate objectives is an
of economic activities considered environmentally “sustainable.” activity listed in Annex | and Il of the “Climate” Delegated Act of
This common European Union benchmark makes it possible to the Taxonomy Regulation and for which specific sustainability
distinguish economic activities that contribute to the European criteria have been defined (Delegated Regulation (EU) 2021/
objective of carbon neutrality — the Green Deal — and thus 21839). The activities listed in these appendices are identified as
establishes a comparable basis between companies. The ultimate having the greatest potential to contribute to climate change
goal of the Taxonomy is to direct the investments of public and mitigation and adaptation;

private sector actors toward activities that contribute to the Alignment: an aligned activity is an eligible activity that
transition to a more sustainable economy. substantially contributes to an environmental objective according

to technical criteria set for each environmental objective, does

not cause significant harm to the other environmental objectives,

1) climate change mitigation; and complies with criteria for minimum safeguards on human
rights, competition, taxation, and corruption.

To do so, this Regulation defines six environmental objectives:

2) climate change adaptation;

3) the sustainable use and protection of aquatic and marine
resources;

4) the transition to a circular economy;
5) pollution prevention and control;

6) the protection and restoration of biodiversity and ecosystems.

Alignment of activities under the EU Taxonomy

21 Substantial contribution (SC)

Activities comply with the
technical review criteria set for
each environmental objective.

A2 Do no significant harm

(DNSH)
Eligible activities Activities do no significant harm Aligned activities

to any of the other five
Eligible activities are environmental objectives. Aligned activities
defined and described by contribute substantially to
an initial categorization one of the environmental

based on six 3 objectives without
4|

. S Minimum safeguards (MS)
environmental objectives

- ) ) prejudice to the other
Activities are carried out in o .
compliance with the International objectives while
Bill of Human Rights and the complying with minimum
principles laid down by the safeguards.
OECD, UN and ILO, particularly
with regard to corruption,
taxation and fair competition.
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The Regulation requires companies to publish the portion of their
sales, capital expenditure and operating expenditure associated
with their eligible and aligned activities.

This Regulation applies to non-financial and financial companies as
of January 1, 2022. In 2022, in respect of the 2021 financial year,
companies were required to publish indicators measuring the
extent of their Taxonomy-eligible activities, i.e. included in the
classification of the delegated acts, with no sustainability criterion
analysis, and under the first two environmental objectives only. In
2023, in respect of the 2022 financial year, non-financial
companies, including Fnac Darty, are required to publish the
eligibility and full alignment of their activities with the first two
environmental objectives.

In 2025, for fiscal year 2024, the legislation was fully implemented:
analysis of eligibility and alignment with the six environmental
objectives.

Scope covered

The sales, capital expenditure and operating expenditure
concerned cover all the Group’s activities, corresponding to the
consolidated reporting scope excluding Unieuro.

The financial data is taken from the accounts as of December 31,
2024 and revenue and capital expenditure can therefore be
reconciled with the financial statements excluding Unieuro.

2.2.6.1.2 Integration of the Taxonomy
into the Group’s CSR strategy

The Group continues to strengthen its climate commitments, as
described in Section 2.2.1 of this report.

Based on the information available to date and on the strength of
its commitments to product sustainability (see Section 2.2.5), the
Group analyzes part of its activities as a contributor to the transition
to a circular economy (objective 4). This is particularly the case for
its services aimed at extending product life spans, such as repair,
refurbishment and reconditioning, as well as the sale of spare parts
and second-hand products.

The Group has also demonstrated a strong, longstanding
commitment to combating climate change, with reduction targets
for its greenhouse gas emissions, and numerous measures aimed
at reducing the environmental impact associated with the life cycle
of products distributed by its brands. These actions are fully
aligned with the strategic plan Everyday, one of the pillars of which
is to support consumers in adopting sustainable behavior. The
transition to a high environmental value service model is also part of
the Group’s strategy of adapting to address its main climate risks.
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2.2.6.2 Evaluation and methodologies

2.2.6.21

In order to identify which of the Group’s activities are eligible for
Taxonomy, the CSR Department and the Finance Department held
dedicated joint meetings from 2021 onwards with the support of a
specialist firm, targeting the application of the first year of eligibility
reporting. A detailed analysis of all the Group’s business lines
identified those activities eligible for Taxonomy. These meetings
continued on a regular basis throughout 2023, with a view to
further implementing the Taxonomy standard, including the
alignment phase for eligible activities. Workshops bringing together
the Group’s business teams involved in reporting were organized in
the second half of 2022, to help further identify eligible activities, to
outline the existing level of information and to raise awareness of
the technical criteria for aligning eligible activities. Similarly, new
workshops were carried out in 2024 to extend the application of
the standard (analysis of the eligibility of the Group’s activities for
the other four environmental objectives).

Introduction

An economic activity is considered ineligible if it is not defined in the
European Taxonomy framework, i.e. those Group activities whose
correspondence or contribution to the objectives of the Taxonomy
could not be identified on the basis of the regulatory information
published in June 2021 and 2024 or by the various FAQs.

The Group’s business model is essentially based on retailing
technical products (microcomputers and consumer electronics),
editorial products (books, records and games) and domestic
appliances (large and small appliances), but also on the sale of
services associated with these products. In light of its main activity
as a “specialist retailer,” the majority of Fnac Darty’s activities
cannot be considered by the Taxonomy to make a substantial
contribution to the six climate objectives. Analysis of revenue
eligibility has enabled identifying three activities as contributing to
objective 1 (climate change mitigation): manufacturing of energy
efficiency equipment through the Group’s own-brand operations
(for which the products are made according to specifications
defined by the Company), sale of personal mobility devices (mainly
scooters and electric bicycles) and recovery of raw materials from
non-hazardous waste. Fnac Darty’s activities and investments were
not found to be eligible for objective 2, climate change adaptation,
as the type of activity considered requires the ability to relate the
investments to the adaptation plan.

With regard to the Group’s sale of services, some activities were
identified as contributing to objective 4, transition to a circular
economy. These were services aimed at improving the durability of
products (repair, refurbishment and maintenance), the sale of spare
parts for repairing products, and the sale of used or second-hand
products.

The eligibility analysis did not identify any activities of the Group as
contributing to the other three environmental objectives, because the
activities defined by these objectives do not cover the Group’s
business activities.

An eligibility analysis of CapEx and OpEx thus only covers so-called
“individual” measures. Individual measures are defined under the
Regulation as the acquisition of the proceeds of activities eligible for
or aligned with the Taxonomy standard.
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Objective 1 — Climate change mitigation
/1 The Group’s activities that may apply to objective 1 are shown in the following table:

Indica Name of the activity

tor according to Annex | of the “Climate” Delegated Corresponding activities

Act of the Taxonomy Regulation within the Group
Reven 6.4 — Operation of personal mobility devices, bicycle Sale of personal mobility or transportation devices for which
ue logistics propulsion comes from the physical activity of the user, from a

zero-emissions motor, or a mix of zero-emissions motor and
physical activity. Including: scooters, electric bicycles, etc.

Reven 3.5 Manufacture of energy efficiency equipment for Manufacture of own-brand high energy efficiency household
ue buildings electrical appliances (under the Proline brand)

Reven 5.9 Material recovery from non-hazardous waste The Group has implemented a waste management plan (see
ue Section 2.2.5 of the Universal Registration Document) and

optimizes waste recovery. Product packaging waste (mainly
cardboard and polystyrene) is systematically collected and
recovered using mechanical presses.

CapEx 6.5: Transportation by motorbikes, passenger cars and  CapEx for the acquisition and maintenance of the company fleet
light commercial vehicles of vehicles and light commercial vehicles weighing less than 2.6
metric tons (mainly small light commercial vehicles similar to the
Kangoo) used in breakdown services and in delivering domestic
appliances.

CapEx 6.6: Freight transportation by road CapkEx for the acquisition and maintenance of the fleet of
company cars and heavy goods vehicles weighing > 2.6t (goods
delivery vehicle).

CapEx 7.3: Installation, maintenance and repair of energy Installation, maintenance and replacement of insulating and
efficiency equipment energy-efficient equipment in stores, warehouses and offices.

CapEx 7.5: Installation, maintenance and repair of instruments  Individual measures undertaken in the Group’s stores,
and systems for measuring, regulating and controlling warehouses and offices, including:

buildings’ energy performance . . . .
a) installation, maintenance and repair of area thermostats,

smart thermostat systems and sensing devices, including
motion sensors and solar switches;

b) installation, maintenance and repair of building automation
and control systems, building energy management systems,
lighting control systems and energy management systems;

C

~

installation, maintenance and repair of smart meters for gas,
heating, cooling and electricity.

CapEx 7.7: Acquisition and ownership of buildings Leases and acquisitions of buildings (offices, stores, warehouses)
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Objective 4 — The transition to a circular economy

/1 The Group’s activities that may contribute to objective 4 are shown in the following table:

Indicator Name of the activity according to Annex | of the
“Climate” Delegated Act of the Taxonomy

Regulation

Corresponding activities
within the Group

Revenue 5.1. Repair, refurbishment and reconditioning

Repair, refurbishment and reconditioning of various electronic
products, household appliances, IT, audiovisual equipment and
other goods that have been used in accordance with their intended
purpose.

Revenue 5.2. Sale of spare parts

Sale of spare parts for various electronic products, domestic
appliances, IT, audiovisual equipment, etc.

Revenue 5.4 Sale of second-hand goods

Marketing of so-called “second-life” products in all product
categories (consumer electronics, domestic appliances and editorial
products). This business, which is growing rapidly, is developing
several recovery channels: reselling reconditioned products sourced
from partners (suppliers, reconditioning partners), recovering
products from consumers with offers to buy back their old
equipment, and making donations to charity.

Revenue 5.6. Marketplace for the trade

of second-hand goods for reuse

2.2.6.2.2 Approach to identifying financial indicators
(revenue, CapEx, OpEx)

Revenue Indicator

The Taxonomy Revenue indicator comprises aligned (respectively
eligible) revenue in the numerator and total Group revenue
excluding Unieuro in the denominator. The total revenue figure
used is the amount of reported revenue as given in Section 1.4 of
this Universal Registration Document (“Ilncome from ordinary
activities”) and defined Section 4.1 of this Universal Registration
Document.

CapEXx indicator

The CapEx indicator with regard to Taxonomy is composed, in the
numerator, of CapEx linked to assets or processes associated with
aligned (respectively eligible) activities, CapEx plans to ensure an
activity becomes aligned, as well as individually aligned CapEx,
known as “individual measures.”

The denominator of the CapEx indicator includes all operating
investments, net of divestments, within the consolidated scope
(excluding Unieuro), as well as total increases in rights of use of the
Group’s assets under IFRS 16, as presented in Section 4.2,
notes 18 and 30, of this Universal Registration Document
respectively.

OpEx indicator

The Taxonomy OpEx indicator comprises the ratio of the aligned
operating expenses in the numerator to the total Taxonomy OpEx
indicator in the denominator.

Aligned (respectively eligible) operating expenses within the
meaning of the Taxonomy include OpEx linked to assets or
processes associated with aligned activities (no aligned activities for
the Group), OpEx associated with an existing CapEx plan to
expand an aligned activity, as well as individually aligned OpEx
(purchases of production from aligned activities and individually
aligned measures to improve energy efficiency).

Total OpEx comprises direct non-capitalized costs, including R&D
costs, building refurbishment, short-term lease agreements
(excluding IFRS 16), maintenance and repair costs and other costs
related to the ongoing maintenance of tangible assets necessary for
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The Group offers its partner sellers the opportunity to market their
second-hand or reconditioned products directly on its web sales
platforms via the Marketplace.

The activities identified for the revenue indicator are shown in the
tables above (contributors to objectives 1 and 4).

The eligibility indicators for revenue relate to mitigation (CCM) and
the circular economy (CE); the alignment indicators relate only to
mitigation (CCM).

No CapEx plans qualified for eligibility and alignment of activities
under the revenue indicator; the definition of the CapEx numerator
is limited for the Group to individual measures only. These mainly
relate to investments in real estate activities: acquisition and
ownership of buildings (including increases in rights of use for long-
term leases under IFRS 16), renovation of existing buildings and ad
hoc works related to buildings’ energy efficiency. The leasing of
private vehicles and light commercial vehicles was also considered
as part of the CapEx eligibility and alignment analysis.

The eligibility and alignment indicators relate only to mitigation. The
eligibility and alignment indicators relate only to mitigation.

their effective operation. Due to the nature of its business lines, no
R&D costs were identified (as indicated in Section 1.5.2 “Brands,
research and development” of this Universal Registration Document)
by the Group. For the Group, the definition of OpEx under the
Taxonomy is limited to renovation and maintenance costs of assets
(specifically including vehicle and property maintenance costs, T
maintenance costs and cleaning and security costs), along with
short-term rental costs. These short-term rental costs are low, given
the Group’s business model, which relies mainly on long-term leases
of business premises and vehicles. The denominator of the OpEx
KPI calculated according to the Taxonomy is €31.8 million, which,
out of total OpEx of €2,243.8 million, accounts for less than 5% of
the Group’s total operating expenses, i.e. a non-material share. The
materiality exemption on OpEx was therefore applied and the share
of eligible OpEx items of the Fnac Darty stands at zero for 2024.



2.2.6.2.3 Methodology used to assess activities
against the technical assessment criteria

Methodology used to verify generic DNSH and MS
criteria

The first phase of the alignment analysis consisted of assessing the
compliance of eligible CapEx against the minimum safeguards and
the DNSH “Adapting to climate change” criteria. These two criteria
are labeled “generic” since they apply equally to all eligible CapEx
items, and are verified at Group level because they are based on
global policies and initiatives.

Minimum safeguards

The analysis of minimum safeguards for alignment of the Group’s
eligible investments was based on the following:

the Taxonomy Regulation (EU) 2020/852, which establishes the
environmental sustainability criteria for economic activities.
According to this article, in order to be considered
environmentally sustainable, activities must comply with the
minimum safeguards specified in Article 18.

Article 18 of the Taxonomy Regulation, which defines minimum
safeguards as procedures that companies must implement in
order to comply with the OECD Guidelines and the United
Nations Guiding Principles on Business and Human Rights, and
with international conventions on human and labor rights.

the four fundamental texts referred to in Article 18, in particular
the International Bill of Human Rights, the principles of the
International Labour Organization, the United Nations Guiding
Principles and the OECD Guidelines.

the recommendations of the Final Report on Minimum
Safeguards of the European Platform on Sustainable Finance of
October 11, 2022.

This report identifies four priority themes to be addressed in
connection with minimum safeguards: human rights, competition,
taxation and corruption.

Group compliance with these safeguards was analyzed against the
non-alignment criteria put forward in this report. The said criteria
aim to ensure that the Group has not been the source of breaches
of rights or regulations in relation to these four issues, and that
procedures are in place within the Group to identify, assess,
prevent and mitigate such breaches. A summary of the results of
these analysis is presented below.

Human rights

The Group is committed to respecting and promoting recognized
human rights and fundamental freedoms (see also
Sections 2.3.1.3, 2.3.2.3, 2.3.3.3 and the section [ESRS2-GOV-4]
Statement on due diligence of this Universal Registration
Document).

The Group’s human rights due diligence procedure is set out in the
Group’s publicly disclosed Vigilance Plan (see also Section 2.7 of
this Universal Registration Document).

Corruption

Anti-corruption procedures are in place within the Group (see also
Section 2.4.1.5 and Section 2.4.1.6 of this Universal Registration
Document).

Sustainability information
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Taxation

The Company considers tax governance and compliance as
important elements in oversight, and adequate tax risk
management strategies and processes are in place (see also
Section 4.2, note 12 of this Universal Registration Document).

Competition law

The Company raises awareness among its employees of the
importance of compliance with applicable competition laws and
regulations (see also Section 2.4.1.3 of this Universal Registration
Document).

As part of an investigation of the segment involving 10 domestic
appliance manufacturers and two distributors, including Darty, the
Competition Authority imposed a sanction against the Group in
December 2024. The grievance against Darty lasted a limited
period ending in December 2014, that is, around 10 years ago, and
concerned only a limited number of well-identified product
categories. Since that time, the Group has implemented a
comprehensive set of corrective measures to ensure strict
compliance with competition law.

These significant measures especially include a competition
compliance program led by the Legal Department, with a user
manual made available online and mandatory training for
employees of the Commercial Department. The Commercial
Department has also strengthened its control processes and
carries out an annual risk mapping that has not revealed a
significant risk on this subject.

Finally, the systems in place, including mandatory training,
negotiation and contracting procedures, as well as the input of
supplier and commercial data, are subject to an annual evaluation
as part of the Group’s self-assessment.

Furthermore, no convictions have been recorded for non-respect of
human rights.

No referrals to an OECD National Contact Point (NCP) were
accepted, and no allegations against the Group were published on
the website of the Business and Human Rights Resource Center
(BHRRC).

In conclusion, the Group complied with the minimum guarantees
necessary to validate alignment with the taxonomy.
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DNSH climate change adaptation

In accordance with Appendix A of Annex | of the Delegated
Regulation (EU) 2021/2139 on climate change mitigation, the
Group has verified its compliance with the generic DNSH
Adaptation criteria for all its eligible CapEx items.

The DNSH adaptation requires:

an identification of the physical climatic risks that can

negatively impact the Group’s activities;

an assessment of the vulnerability of the activities to these risks
according to relevant scenarios, in connection with the expected
duration of the activities and the use of assets;

when major risks are identified, an assessment of adaptation
measures and the implementation of an adaptation plan.

Asset risk identification and vulnerability analysis was carried out as
part of the analysis conducted by the firm Carbone 4 according to

the OCARA methodology (see also Section 2.2.1.3 of this Universal
Registration Document). This analysis was begun in 2023 and
covered all buildings owned and leased by the Group. Analysis of
CapEx alignment with the DNSH Adaptation was performed by
checking the coverage of eligible buildings by the Ocara analysis.
Since acquisitions or new leases registered after June 30, 2023
were not covered, asset risk and vulnerability analysis were carried
out on a case-by-case basis using the Bat-Adapt tool for the
buildings in question.

The conclusions of the risk and vulnerability analysis of the Group’s
assets were as follows: none of the eligible buildings or buildings in
which eligible energy performance equipment is fitted are affected
by major physical climate risks. With regard to Appendix A, in the
absence of identified major risks, the alignment of eligible CapEx
items is not dependent on the implementation of adaptation

measures.

Methodologies used to verify substantial contribution and specific DNSHs

For the financial year 2024, only the eligibility analysis is required for the other four environmental objectives. Accordingly, the SC and DNSH

criteria have been verified solely for the purpose of mitigation.

Substantial
Contribution (SC) Assessment Arbitrages, proxies

Indicator Activity name Assessment of specific DNSHs and allocation keys

Revenue 6.4. Operation of 1) The propulsion of personal  The activity must do no Validation of the DNSH 4 criteria is
personal mobility mobility devices comes from  significant harm as per possible through the Group’s
devices, cycle the physical activity of the Objectives 2 and 4: waste management plan (see
logistics user, a zero-emissions - . Section 2.2.5), the recycling of

motor, or a mix of a zero- Objective 4 (transition to a waste resulting from maintenance
emissions motor and circular economy) requires activities or end-of-life activities.
physical activity. measures to bg in place to
manage waste in accordance
2) Personal mobility devices with the waste hierarchy,
may be used on public both during the use phase
infrastructure for bicycles (maintenance) and at end of
and pedestrians. life, particularly via the reuse
and recycling of batteries and
electronics (especially the
critical raw materials they
contain).

Revenue 3.5 Manufacture of ~ Manufacture of energy-efficient  The activity must do no Validation of the DNSH 4 criteria is
energy efficiency products, thereby contributing  significant harm as per possible through the Group’s
equipment for to climate change mitigation Objectives 2, 4, 5 and 6: waste management plan (see
buildings and meeting the criteria of L ) Section 2.2.5), which recycles

sustainability, protection of Objective 4 — Circular economy: \yaste resulting from maintenance
resources, circularity, pollution ~ Sustainable waste management,  gativities or end-of-life activities.
prevention and protection and ~ With particular emphasis on ) ,
restoration of biodiversity. reuse and recycling, promoting ~ Owing to the complexity of DNSH
the transition to a circular criteria 5 and 6, alignment could
economy. not be demonstrated for this
activity.
Revenue 5.9: Material The activity converts at least The activity must do no Cardboard and polystyrene waste

recovery from non-
hazardous waste

50%, in terms of weight, of the
separately collected non-
hazardous waste processed
into secondary raw materials
that are suitable for the
substitution of virgin materials in
production processes.
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significant harm as per
Objectives 2 and 6:

Objective 2 — This activity
complies with the criteria set out
in Appendix A to Annex 1.

Objective 6 — This activity
complies with the criteria set out
in Appendix D to Annex |

(collected prior to delivery of the
product to Group customers) is
baled using mechanical presses
and resold to specialized partners.

See waste management plan in
Section 2.2.5 of this Universal
Registration Document.
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Substantial
Contribution (SC) Assessment Arbitrages, proxies

Indicator Activity name Assessment of specific DNSHs and allocation keys

CapEx 6.5: Transportation  On the basis of vehicle leasing ~ The vehicles identified must do  Due to the difficulty of obtaining
by motorbikes, contracts with increased rights ~ no significant harm as per information (from both lessors and
passenger cars and  of use: Objectives 2, 4 and 5: Group employees), it was not
light commercial ) ) L ) possible to validate that the criteria
vehicles List of vehicles: Ol,bJe?'Vehz (ad)aptlngl_(tjot q for DNSH 4 and 5 had been met,

; : climate change) Is valldated,  \yhich would have allowed

gre]g)?\ﬂlng 1o categories M1 as the buildings to which alignment of this CapEx category.
’ these vehicles are attached

with CO, emissions of less have been subject to a risk

than 50 g CO,/km, analysis and do not present

with an unladen weight not any major risks with regard to

exceeding 2.6 t (FAQ of Appendix A of Annex | (see

December 2023). previous section).

CapEx 7.3: Installation, The following activities were The equipment identified must Following the clarifications of the
maintenance and identified at each of the Group’s  do no significant harm as per FAQ of December 19, 2023, the
repair of energy subsidiaries: Objectives 2 and 5: Group was unable to verify that
efficiency equipment ) . ) the equipment installed validates

replacement of windows and Objective 2 (adaptation to the DNSH 5 criterion, due to a

doors with new energy- climate change) is validated, lack of information available from

efficient equipment, as well as the buildings in which suppliers.

as installation and these CapEx items are fitted

replacement of light sources, were subject to a risk In addition. the CS criterion

HVAC systems or fittings analysis, and do not present requiring tHat the relevant

featuring energy-efficient or any major risks with regard to equipment belong only to the two

highly efficient technologies. Appendix A of Annex 1 (see highest energy efficiency classes
This equipment must also fall I;‘;ét%a,{)a' graph of the previous ouid not be clearly established,
within the two highest energy . ) . due to a lack of distinction
efficiency classes in line with Objective 5 (pollution between the old and new energy

. tion and control) is only - apels in the information provided
Regulation (EU) 2017/1369. preven ) a : p!
validated on the condition by the equipment’s suppliers.

that building components and
materials do not contain any
of the more than

4,000 substances listed in
Appendix C (including
persistent organic pollutants,
mercury, ozone-depleting
substances, etc.).

CapEx 7.5: Installation, The following individual Objective 2 (adaptation to All the individual CapEx measures
maintenance and measures were identified by the climate change) is validated, identified for this activity are
repair of instruments  Group’s subsidiaries on a as the buildings in which deemed to be in alignment.
and systems for dedicated form: installation, these CapEx items are fitted
measuring, maintenance and repair of were subject to a risk
regulating and smart thermostats; building analysis, and do not present
controlling buildings’ automation management and any major risks with regard to
energy energy management control Appendix A of Annex 1 (see
performance (CTM/TBM) systems; smart last paragraph of the previous

meters for gas, heating, cooling section).

and electricity; and facade and
roofing elements with sun
protection.
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Substantial
Contribution (SC) Assessment Arbitrages, proxies
Indicator Activity name Assessment of specific DNSHs and allocation keys
CapEx 7.7: Acquisition and  From the list of buildings Objective 2 (adaptation to For buildings without an EPC (not
ownership of acquired or leased during the climate change) is validated,  provided by the landlord or not
buildings year, identification of: as the buildings were subject  carried out), in order to draw up
o to arisk analysis, and do not  the list of the top 15% of most
buildings constructed before present any major risks with  energy-efficient buildings, primary
December 31, 2020 with an regard to Appendix A of energy conversion factors were
energy performance Annex | (see last paragraph of used according to the following
certificate of at 'faSt class A, the previous section). formula: (Conversion Factor
orin the top 15% of building x Average energy consumption
stock in terms of operational over the year) / Building area.
primary energy consumption;
The conversion factors used were
buildings constructed after 2.5 for France, 2.35 for Spain, and
December 31, 2020, meet 2.5 for Belgium, Portugal and
the specific criteria set out in Switzerland (in line with the Energy
Section 7.1 (Group not Efficiency Directive 2012/27/EU).
;?ngerzgﬁfjr)e'si dential The OID (Sustainable Real Estate
buiglolings operated efficiently Watchdog) barometer of primary
th h . energy consumption thresholds for
rough energy pertormance the top 15% of buildings was then
monitoring and evaluation used to identify those buildings
systems. aligned with the substantial
contribution.
Revenue 5.1 Repair, 1) Replaced parts, refurbished  Spare parts installed as part of ~ The SC criteria are validated, in

114
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refurbishment and
reconditioning

products or reconditioned
products are covered by a
sales contract.

2

~

The activity implements a
waste management plan
that ensures that the
product’s materials, in
particular critical raw
materials, and components
that have not been reused in
the same product are
reused elsewhere or
disposed of in accordance
with national and EU
legislation.

— FNAC DARTY

this activity shall comply with all
relevant EU rules on the
restriction of the use of
hazardous substances of a
generic nature or of a specific
interest for that product
category.

The activity must do no
significant harm as per
Objectives 2, 3 and 5:

Objective 2 — This activity
complies with the criteria set out
in Appendix A

Objective 3 — This activity
complies with the criteria set out
in Appendix B

Objective 5 — This activity
complies with the criteria set out
in Appendix C

particular through the group’s
waste management plan, the
registration of sites on the
government platform
“Trackdéchets” and the use of
service providers such as
Ecosystem and Corepile for the
management of hazardous waste.

Validation of DNSH 2 and 3 is also
possible.

Validation of DNSH 5 criteria is not
possible. Due to the complexity of
confirming that the activity does
not lead to the presence of
hazardous substances in the
finished product or putting
hazardous substances on the
market, alignment could not be
demonstrated for this activity.
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Substantial
Contribution (SC) Assessment Arbitrages, proxies
Indicator Activity name Assessment of specific DNSHs and allocation keys
Revenue 5.2 Sale of spare 1) The product sold is covered  The activity must do no Although approximately 65% of all
parts by a sales contract and each significant harm as per spare parts shipped are in
part sold for a product Objectives 1, 2, 3 and 5: reusable packaging, the activity
replaces an existing part or - ) » also resells parts with
is ipntended to repléqog an Objective 2 — This activity manufacturer packaging without
existing part in the future. complies with the criteria set out - knowing whether this packaging
2 th cacing i 4 in Appendix A meets the criterion of 65%
e packaging is compose . i - i
of at least 65% materials Objec§|ve 3._ This agt|v!ty repycled materials, hence
o complies with the criteria set out &ignment could not be
that are recycled or certified . ™*) ~ °- o o demonstrated for this activity.
by recognized systems and N Appendix
has been designed to be Objective 5 — This activity The validation of DNSH 1 criteria is
reused as part of a reuse complies with the criteria set out POSSible through the Transport
system. in Appendix C initiatives on the CO, part of the
Group’s Climate Committee.
All DNSH criteria 1, 2, 3 and 5 are
validated.
Revenue 5.4 Sale of second- 1) The product sold is covered  The activity must do no The activity resells second-hand
hand goods by a sales contract and each significant harm as per goods with manufacturers’
part sold for a product Objectives 1, 2, 3 and 5: packaging without knowing
replaces an existing part or - ) » whether this packaging meets the
is ipntended to reple?cg an Objective 2 — This activity criteria mentioned, hence
existing part in the future. complies with the criteria set out - gjignment could not be
in Appendix A demonstrated for this activity.
2) When the product has been Obiecti . .
repaired, refurbished or jective 3 - This activity All DNSH criteria 1, 2 and 3 are
remanufactured before i(IE]OFATprFl)Igﬁ dvi\ththe criteria set out yzjigated.
being resold, the activity o N Validation of the DNSH 5 criteria is
implements a waste Objective 5 — This activity not possible due o the
management plan. complies with the criteria set out pOsS! .
; ! complexity of confirming that the
3) The packaging is composed " AAPPendix C activity does not lead to the
of at least 65% materials presence of hazardous
that are recycled or certified substances in the finished product
by recognized systems and or putting hazardous substances
has been designed to be on the market.
reused as part of a reuse
system.
Revenue 5.6 Marketplace 1) The equipment used shall The activity demonstrated its The activity was able to validate

2)

3)

comply with the
requirements for servers and
data storage products set
out in Directive 2009/125/
EC and shall not contain the
restricted substances listed
in Annex Il to Directive 2011/
65/EU.

A waste management plan
is in place to promote
priority reuse and end-of-life
recycling of electrical and
electronic equipment.

At the end of their life, the
equipment shall be prepared
for reuse, recovery or
recycling operations, or
appropriate treatment.

efforts to implement the relevant
practices in the most recent
version of the European Code of
Conduct for Energy Efficiency in
Data Centers, or in CEN-
CENELEC document CLC
TR50600-99-1.

The activity must do no
significant harm as per
Objectives 2, 3 and 5:

Objective 2 — This activity
complies with the criteria set out
in Appendix A

Objective 3 — This activity
complies with the criteria set out
in Appendix B

Objective 5 — This activity
complies with the criteria set out
in Appendix C
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certain criteria, in particular the
waste management plan and the
equipment reuse plan, but the
validation of all the SC criteria is
not possible, hence alignment
could not be demonstrated for this
activity.

The validation of DNSH 1 of
mitigation is possible through the
good practices put in place such
as Energy Star certification of
servers.

All DNSH criteria 2 and 3 are
validated.

Validation of the DNSH 5 criteria is
not possible due to the
complexity of confirming that the
activity does not lead to the
presence of hazardous
substances in the finished product
or putting hazardous substances
on the market.

— FNAC DARTY
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2.2.6.3 Results

2.2.6.3.1 Eligibility and alignment results for 2024

Revenue CapEx
Economic activities € million % € million %
A. TOTAL ACTIVITIES ELIGIBLE FOR TAXONOMY 181.0 2.3% 379.2 97.1%
A1. Sustainable activities (aligned) 38.3 0.5% 46.1 11.8%
Including CCM 7.4 Installation, maintenance and repair of charging stations for electric 0.0 0.0% 0.2 0.0%
vehicles inside buildings
of which CCM 7.5 Installation, maintenance and repair of instruments and devices for 0.0 0.0% 0.9 0.2%
measuring, regulation and controlling energy performance of buildings
of which CCM 7.7 Acquisition and ownership of buildings 0.0 0.0% 45.0 11.5%
of which CCM 6.4 — Operation of personal mobility devices, cycle logistics 37.4 0.5% 0.0 0.0%
of which CCM 5.9. Material recovery from non-hazardous waste 0.9 0.0% 0.0 0.0%
A2. Eligible activities but not sustainable (not aligned) 142.7 1.8% 3334 85.3%
of which CCM 6.5 — Transport by motorbikes, passenger cars and light commercial vehicles 0.0 0.0% 5.2 1.3%
of which CCM 6.6 - Freight transport services by road 0.0 0.0% 2.5 0.6%
of which CCM 7.3 Installation, maintenance and repair of energy efficiency equipment 0.0 0.0% 5.9 1.5%
of which 7.7 — Acquisition and ownership of buildings 0.0 0.0% 319.8 81.9%
of which 3.5 Manufacture of energy efficiency 63.3 0.8% 0.0 0.0%
equipment for buildings
of which CCM 5.9. Material recovery from non-hazardous waste 11.2 0.7% 0.0 0.0%
of which CE 5.1. Repair, refurbishment and reconditioning 16.6 0.2% 0.0 0.0%
of which CE 5.2. Sale of spare parts 2.5 0.0% 0.0 0.0%
of which CE 5.4 Sale of second-hand goods 46.2 0.6% 0.0 0.0%
of which CE 5.6. Marketplace for the trade 2.9 0.0% 0.0 0.0%
of second-hand goods for reuse
B. Total activities not eligible for Taxonomy 7,751.0 97.7% 11.2 2.9%
TOTAL (A+B) 7,932.0 100.0% 390.6 100.0%
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2.2.6.3.2 Changes compared to the previous year

Changes in eligibility results

The Group’s business model, namely the retailing of cultural and
electronic goods, and domestic appliances, showed no change
since the previous year. There were no significant changes in
activity compared to the 2023 results. It should be noted that the
eligibility ratio for CapEx increased compared to the previous year.

Changes in methodology

Unlike the 2023 results, the alignment analysis for activities
contributing to Objective 4 (circular economy) was carried out, in
addition to the eligibility analysis.

Analysis of the Group’s activities did not identify any contribution to
Adaptation Objective 2.

2.2.6.4 Outlook

Improvement of KPls

The Group intends to improve the proportion of its activities that
are aligned in the short term by continuing to raise awareness
among business teams of the challenges of Taxonomy reporting,
whether in terms of understanding the standard, identifying eligible
activities, or the items to be obtained from the various stakeholders
to allow greater consideration of the alignment criteria.

Improved evaluation and reporting methodologies

A discussion on the automation of Taxonomy reporting using IS
tools is ongoing, including a meeting with various publishers
offering CSR reporting solutions or those specifically dedicated to
Taxonomy reporting. To date, the evolving nature of the standard
has not made it possible to invest resources in automating data
reporting, which would also allow faster identification of eligible
activities and alignment criteria. However, this approach looks like it

Sustainability information
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will become necessary in the future, in terms of data reliability,
process improvements and auditability of the data presented when
reporting.

The identification of financial flows in the information systems at the
time of the investment decision would, for example, allow an
improvement of the reporting process, as well as the enhancement
of alignment ratios.

Incorporation of Taxonomy into business strategy
and performance

Taxonomy reporting has an impact on the relationship with the
various stakeholders of the business lines concerned by the
reporting.

For instance, the alignment criteria for investments linked to the
installation and replacement of HVAC equipment or LEDs, falling
under Activity 7.3 — Installation, maintenance and repair of energy
efficiency equipment, include substantial contribution criteria and
DNSH criteria, for which coordination with equipment suppliers is
required. From now on, the technical architecture and maintenance
team in charge of performing these installations will check with
their equipment suppliers to ensure that they have either the A or B
label according to the new energy performance certification, and
will ensure they obtain the list of chemical substances present in
the said equipment.

Similarly, the Real Estate Department, which is familiar with
Taxonomy reporting, has launched a process to identify “green”
leases with an environmental label with a view to aligning them with
Taxonomy objectives. A number of checks are now incorporated
in the selection process for its partners, or in the renewal of leases,
specifically the presence of EPCs in leases, or the energy class of
the buildings concerned.

To date, the introduction of Taxonomy reporting has had no
significant effect on its performance, but the Group is aware of the
challenges this standard entails and the real impact it may have on
its results.
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71 Taxonomy Appendices

Proportion of revenue from products or services related to economic activities aligned with
Taxonomy - Information for year N.

Fiscal year 2024 Substantial contribution criteria | D NDtNSS'H g;rite"riaH o | Minimum  Proportion of ~ Enabling  Temporary
oes Not Signitantly Harm revenue activity activity
Economic activities (1) Code  Revenue Proportion 17 aligned with category  category
(@) (2 2024 (3) of taxonomy (A1 19) 20)
revenue, $a/8e/ o/ &/ &/ 3/82/88/ &/ ¥ &/ & or eli ib‘I,e(for) 0 @
N s &) E) 2 SIS & &) &/ & .
year N (4) §_§§§ & § SA N gQC?Q N N INJAIN taxonomy
o8 &S/ & EFlosls &/ 8 5/ & (A2) year N-1
T e/ §) SIRSFS ) 5§/ & (18)
SSIEE W) SI§SIEE </ g/ §
S 0O & /S

A. ACTIVITIES ELIGIBLE FOR TAXONOMY

A.1. Environmentally sustainable activities (aligned with taxonomy)

6.4 Operation of personal mobility devices, CCM 6.  37.4 0.5% YES N/EL NEL NEL NEL NEL YES VYES YES YES VYES VYES YES 0%
cycle logistics 4

5.9 — Material recovery from non- CCM 5. 0.9 0.0% YES NEL NEL NEL NEL NEL YES VYES YES YES VYES VYES YES 0%
hazardous waste 9

Revenue from environmentally sustainable 38.3 05% 06% 0% 0% 0% 0% 0% YES VYES VYES VYES VYES VYES YES 0%
activities (aligned with taxonomy) (A.1.)

0f which enabling activities 0 0% 0% 0% 0% 0% 0% 0% VYES YES VYES VYES VYES VYES YES 0% E
Of which temporary activities 0 0% 0% YES YES VYES YES YES YES YES 0% T
A.2. Activities eligible for taxonomy but not environmentally sustainable (not aligned with taxonomy) (g)

3.5 — Manufacture of energy efficiency CCM 3. 63.3 0.8% YES N/EL N/EL N/EL N/EL N/EL 0%
equipment for buildings 5

5.9 — Material recovery from non- CCM 5. 1n.2 0.1% YES N/EL N/EL N/EL N/EL N/EL 0%
hazardous waste 9

5.1 — Repair, refurbishment and CE5.1 16.6 0.2% NEL NEL NEL NEL YES N/EL 0%
reconditioning

5.2 — Sale of spare parts CE5.2 25 0.0% NEL NEL NEL NEL YES N/EL 0%
5.4 — Sale of second-hand goods CE5.4 46.2 0.6% N/EL NEL NEL NEL YES N/EL 0%
5.6 — Marketplace for the trade of second-  CE 5.6 29 0.0% N/EL N/EL N/EL N/EL YES N/EL 0%
hand goods for reuse

Revenue from activities eligible for taxonomy but 142.7 18% 09% 09% 0% 0% 0% 0% 0%
not environmentally sustainable (not aligned with

taxonomy) (A2.)

A. Revenue from activities eligible for 181.0 2.3% 15% 09% 0% 0% 0% 0% 0%

taxonomy (A1. + A2.)

B. ACTIVITIES NOT ELIGIBLE FOR TAXONOMY

Revenue from activities not eligible for 77510 98%
taxonomy
TOTAL (A-+B) 7,9320  100%
Proportion of revenue/Total revenue
Aligned with taxonomy by objective
CCM 0.5%
CCA 0.0%
WTR 0.0%
CE 0.0%
PPC 0.0%
BIO 0.0%
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Proportion of CapEXx resulting from products or services related to economic activities aligned with

taxonomy - Information for year N.

Fiscal year 2024 Substantial contribution criteria | (‘Does NZNS?;];ZEG"’;EHNW) N | Minimum  Proportion of ~ Enabling  Temporary
CapEx aligned  activity activity
Economic activities (1) Code CapEx  Proportion a7 with taxonomy  category  category
@@ 2024(3) of Capx, A1) or 19 20
year N (4) $a5/88/ o/ &/ &/ 3/82/88/ &/ & &/ & eli(iblzefor 9 @
§I5s) &) &) 3 S8 &) &) &8 9
LSS/ 6/ S/ &) SIEES 5/ 5/ N/ S taxonomy
OFOs &/ 8/ §/ 5§98/ &) &) &/ & (82.), year N-1
oS8 L/ S/ 5 Lloses F/ S/ s/ & ) Y
FEFE L/ §) SFESFEE S/ S/ 5/ .8 (18)
SSISEL Y/ SIESIEL Q S/ §
56 £

A. ACTIVITIES ELIGIBLE FOR TAXONOMY

A.1. Environmentally sustainable activities (aligned with taxonomy)

7.4 — Installation, maintenance and repair  CCM 7. 0.2 0.0% YES N/EL N/EL N/EL NEL NEL YES YES VYES VYES VYES YES YES 0.0%
of charging stations for electric vehicles in 4
buildings (and in parking spaces attached
to buildings)
7.5 - Installation, maintenance and repair ~ CCM 7. 0.9 0.2% YES NEL NEL NEL NEL NEL YES VYES YES YES VYES VYES YES 0.6%
of instruments and systems for measuring, 5
regulating and controlling buildings’
energy performance
7.7 — Acquisition and ownership of CCM 7. 45.0 11.5% YES N/EL NEL NEL NEL NEL YES VYES VYES VYES VYES VYES YES 2.8% E
buildings 7
CapEx of environmentally sustainable activities 46.1 11.8% 1. 0% 0% 0% 0% 0% VYES VYES VYES YES VYES VYES YES 3.3%
(aligned with taxonomy) (A1.) 7%
Of which enabling activities 0 0.0%  0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0% E
0f which temporary activities 0 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0% T
A.2. Activities eligible for taxonomy but not environmentally sustainable (not aligned with taxonomy) (g)
6.5 — Transportation by motorbikes, CCM 6. 52 1.3% EL N/EL NEL N/EL NEL N/EL %
passenger cars and light commercial 5
vehicles
6.6 — Freight transport services by road CCM 6. 25 0.6% EL  N/EL NEL NEL NEL NEL
6
7.3 — Installation, maintenance and repair  CCM 7. 5.9 1.5% EL  N/EL NEL N/EL NEL N/EL
of energy efficiency equipment 3
7.7 — Acquisition and ownership of ccM7.  319.8 81.9% EL  N/EL NEL NEL NEL N/EL
buildings 7
CapEx of activities eligible for taxonomy but not 333.4 85.3% 85. 0.0% 0.0% 0.0% 0.0% 0.0% %
environmentally sustainable (not aligned with 3%
taxonomy) (A2.)
A. CapEx of activities eligiblefor taxonomy 379.4 97.1% 97. 0.0% 0.0% 0.0% 0.0% 0.0% %
(A1 +A2) 1%
B. ACTIVITIES NOT ELIGIBLE FOR TAXONOMY
CapEx of activities not eligible for taxonomy 1.2 2.9%
TOTAL (A.+B.) 390.6 100.0%
Proportion of CapEx/Total CapEx
Aligned with Eligible for
taxonomy by taxonomy by
objective objective
CCM 11.8% 97.1%
CCA 0.0% 0.0%
WTR 0.0% 0.0%
CE 0.0% 0.0%
PPC 0.0% 0.0%
BIO 0.0% 0.0%
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Proportion of OpEx resulting from products or services related to economic activities aligned with

taxonomy - Information for year N

DNSH criteria

Fiscal year 2024 Substantial contribution criteria | N o . | Minimum  Proportionof ~ Enabling  Temporary
("Does Not Signifantly Harm") © OpExaligned  activity activity
Economic activities (1) Code OpEx Proportion a7 with taxonomy  category  category
@@ 2023(3) of OpEx, o (A1) or (19) (20)
year N (4 $8/88/ o/ &/ &/ §/85/83/ B/ F/ &/ & eligible for
T /TS N IS N NN S = N taxonomy
ENNOESNS 5 O IS D S/SS & S D/ D
O59%8/ &/ 8/ s/ 510899/ &/ &/ §/ 5 (A2.), year N-1
2RSS/ 5§/ Sregee &S L& '
TET L L)) L/F.9/F & S/ §/ & (18)
SSISEL W) §IESIEQ L/ S/ §
¢ (¢

A. ACTIVITIES ELIGIBLE FOR TAXONOMY

A.1. Environmentally sustainable activities (aligned with taxonomy)

OpEx of environmentally sustainable activities 0 0% 0%
(aligned with taxonomy) (A1.)

0Of which enabling activities 0 0% 0%
Of which temporary activities 0 0% 0%

A.2. Activities eligible for taxonomy but
not environmentally sustainable (not
aligned with taxonomy) (g)

OpEx of activities eligible for taxonomy 0 0% N/EL  N/EL  N/EL  N/EL  N/EL  N/EL 0%
but not environmentally sustainable (not

aligned with taxonomy) (A2.)

A. OpEx of activities eligible for taxonomy 0 0% N/EL N/EL N/EL N/EL N/EL N/EL 0%
(A1 +A2)

B. ACTIVITIES NOT ELIGIBLE FOR TAXONOMY

OpEx of activities not eligible for taxonomy -31.8 100%
TOTAL (A.+B) 318 100%
Proportion of OpEx/Total OpEx
Aligned with taxonomy by Eligible for taxonomy by
objective objective
CccM 0% 0%
CCA 0% 0%
WTR 0% 0%
CE 0% 0%
PPC 0% 0%
BIO 0% 0%
Activities related to nuclear energy and fossil gas
Line Activities related to nuclear energy
The undertaking carries out, funds or has exposures to research, development, demonstration and deployment of innovative
1. electricity generation facilities that produce energy from nuclear processes with minimal waste from the fuel cycle. NO
The undertaking carries out, funds or has exposures to construction and safe operation of new nuclear installations to produce
electricity or process heat, including for the purposes of district heating or industrial processes such as hydrogen production, as
2. well as their safety upgrades, using best available technologies NO
The undertaking carries out, funds or has exposures to safe operation of existing nuclear installations that produce electricity or
process heat, including for the purposes of district heating or industrial processes such as hydrogen production from nuclear
3. energy, as well as their safety upgrades. NO
Fossil gas activities
The undertaking carries out, funds or has exposures to construction or operation of electricity generation facilities that produce
4, electricity using fossil gaseous fuels. NO
The undertaking carries out, funds or has exposures to construction, refurbishment, and operation of combined heat/cool and
5. power generation facilities using fossil gaseous fuels. NO
The undertaking carries out, funds or has exposures to construction, refurbishment and operation of heat generation facilities that
6. produce heat/cool using fossil gaseous fuels. NO
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TCFD cross-reference table

In June 2017, the Task Force on Climate-Related Financial the information published in the Universal Registration Document,
Disclosures (TCFD) published its recommendations on information this table also refers to the Group’s responses to the CDP Climate
relating to climate change to be published by companies. Change questionnaire, which have been taking the TCFD

recommendations into account since 2018. The Group’s

The cross-reference table below identifies the actions carried out ) .
responses are public and can be viewed at www.cdp.net.

by the Group with regard to these recommendations. In addition to

Source of information in Fnac

Theme TCFD recommendation Darty’s Report
Governance Describe the governance of the  a) Describe the supervision of climate risks and URD 2024 -2.2.1.1
organization concerning climate opportunities by the Board of Directors CDP -C2

risks and opportunities ) .
PP b) Describe the role of management in the

assessment and management of climate risks URD 2024 -2.2.1.1

and opportunities CDP -C2
Strategy Describe the existing and (@) Describe the climate risks and opportunities
potential impacts of climate risks that the Company has identified in the short, URD 2024 -2.2.1.3
and opportunities on the medium and long term CDP -C3
organization’s activities, its ) , . '
stl%tegy and its financial (b) Describe the impacts of climate risks and URD 2024 —-2.2.1.3
planning, insofar as the opportunities on the organization’s activities, its
' strategy and its financial planning CDP: C3

information is relevant
(c) Describe the resilience of the organization’s
strategy, taking into account various climate URD 2024 -2.2.1.2
scenarios, including a scenario of 2°C or less CDP - Cb5

Risk Describe how the organization a) Describe the organizational processes for URD 2024 -2.2.1.5
management identifies, assesses and identifying and assessing climate risks CDP -C3
limate risk
Manages climate ris«s b) Describe the organizational processes for URD 2024 -2.2.1.6
managing climate risks CDP -C3

c) Describe how the processes for identifying,
assessing and managing climate risks are

incorporated in the organization’s risk URD 2024 -2.2.1.6
management CDP - C3/C4
Indicators Describe the indicators and a) Describe the indicators used by the organization
& objectives objectives used to assess and to assess climate risks and opportunities, in
manage climate risks and conjunction with its risk management strategy URD 2024 -2.2.1.4
opportunities, insofar as the and process CDP - Ce/C7

information is relevant , .
b) Publish the scope 1, scope 2 and, if relevant,

scope 3 greenhouse gas (GHG) emissions and  URD 2024 -2.2.1.4
the corresponding risks CDP -C7

c) Describe the objectives used by the organization
to manage climate risks and opportunities, and  URD 2024 - 2.2.1.8
its performance in relation to the objectives CDP - C7
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2.3 __ Social information [ESRS-S]

Own workforce [ESRS-S1]

2.3.1.1 Strategy

Fnac Darty can count on 25,000 employees, more than three
quarters of whom work directly in contact with customers to meet
their needs and serve them best. The Group also relies on an
ecosystem of external talent that supports the Group in its
endeavors.

At the heart of the Group’s Everyday project, women and men are
key to achieving strategic objectives. Recruiting the best talent,
developing skills, anticipating and supporting the rapid evolution of
the business lines, guaranteeing the health and safety of employees
and fostering their commitment are of major interest to the Group.
Reaffirmed in the strategic plan Everyday, this social responsibility
is key.

A description of how the interests, views and rights of staff
members are taken into account by the Group’s strategy and
business model can be found under disclosure requirements
related to [ESRS2-SBM-2] — Interests and views of stakeholders.

Disclosure requirements related to [ESRS2-SBM-3] -
Material impacts, risks and opportunities and their
interaction with strategy and business model

Employed, non-employed workers

Kitchen installers
(small or micro- Delivery installers
businesses)

“Other” management
Contractors (purchasing staff;
training staff, etc.)

Temporary workers

(e.g.: Adecco Freelancers
FNAC D_ARTY Manpower)
Employees Non-employees
$1 - Own workforce ]
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Description of the types of employees and non-
employees in its own workforce who may be materially
impacted

In its double materiality assessment, Fnac Darty took into account
all employee categories, including direct employees and non-
employees. Fnac Darty employees include all individuals with a
direct employment contract with the Company. Non-employees do
not have a direct contract with Fnac Darty but nevertheless
contribute to its operations. They include:

temporary workers: temporary staff hired for specific periods to
meet periodic labor needs;

contractors: independent professionals hired for specific
assignments, often in specialized fields such as marketing or
technology;

freelancers: freelance journalists or editors who contribute
occasionally, usually for editorial content or publications;
maintenance managers: external teams responsible for
managing and running certain services or infrastructure, such as
technical maintenance;

kitchen installers: independent specialists responsible for
installing kitchens sold by Fnac Darty, ensuring quality service
for customers;

delivery installers: independent workers responsible for the
delivery and installation of bulky products, guaranteeing a
comprehensive customer experience.

For more information on the double materiality analysis and the
identification of risks, please refer to Sections 2.1.4.1 [ESRS2-IRO-
1] Description of the processes to identify and assess material
impacts, risks and opportunities. As explained in ESRS 2-SBM 3
Strategy, business model and value chain and ESRS 2 IRO-1
Material impacts, risks and opportunities and their interaction with
strategy and business model, Fnac Darty recognizes that the
Company’s workforce is important and that the impacts, risks, and
opportunities  associated with them are closely linked to the
Company’s strategy and business model.



2.3.1.2 Managing impacts, risks and opportunities

Human rights are a core concern for Fnac Darty, which is
committed to respecting and promoting these rights in all its
businesses. The Company recognizes that respect for human
rights is fundamental to maintaining an ethical and responsible
environment, as outlined in its Business Code of Conduct. By
making human rights an integral part of its policies on Health and
Safety, Diversity, Skills and Training, and Attraction, Recruitment
and Retention, Fnac Darty is creating a respectful and inclusive
working environment while meeting regulatory and societal
expectations.

Health and safety: damage to workers’ health — particularly in the
case of technicians, delivery workers and order pickers —
jeopardizes the Group’s service strategy, which is based on
maintenance and repair. Consequently, Fnac Darty gives absolute
priority to the health and safety of its employees by investing in
training and risk prevention. Providing a safe and healthy working
environment is key to maintaining service continuity and quality.

71 Impacts, risks and opportunities, and associated policies

Positioning
in the value chain IRO

Description of the IRO

Sustainability information
Social information [ESRS-S]

Diversity: Fnac Darty’s diversity policy aims to promote equal
opportunities for all and to combat discrimination. By fostering an
inclusive work environment, the company can attract and retain
diverse talent, thereby reducing problems related to recruitment
and retention. A diverse and inclusive workforce contributes to
better employee retention and lower turnover-related costs.

Skills and training: employee skills development is essential for
Fnac Darty, which invests in ongoing training and skilled job
creation. By enhancing its employees’ skills, the Company
improves its service quality and increases customer satisfaction.
This also reduces the risk of technical skills shortages and job
market volatility.

Attraction, recruitment and retention: Fnac Darty’s strategies
to atftract and retain top talent include the offer of career
development opportunities and an attractive working environment.
By meeting the needs of its employees and valuing their
contribution, the company can lower recruitment costs and
improve employee retention.

Time

horizon Policies

v+ Impacts

Difficulty in recruiting and retaining,
resulting in increased costs and reduced
employee retention

5:“0’;; Risks

Own operations

Deterioration of employee health,
particularly in terms of physical health for
the jobs of technicians, delivery people ST
and order pickers

v+ Impacts

Jeopardizing of the service strategy,
which is based on maintenance, repair
and reconditioning, and second life, due
to shortages of certain technical trades
and increased job market volatility

5@5 Risks

Development of employee skills through
creation and training in skilled jobs ST

2.3.1.6 Skills management and
training policies, actions and
T targets

2.3.1.7 Attractiveness,
retention and recruitment
policies, actions and targets

2.3.1.6 Skills management and
training policies, actions and

targets
— 2317 Attractiveness,
MT retention and recruitment

policies, actions and targets

2.3.1.5 Diversity and inclusion
policies, actions and targets

c—— 2.3.1.4 Occupational health
and safety policies, actions
and targets

2.3.1.6 Skills management and
training policies, actions and
C————— O targets

ST 2.3.1.7 Attractiveness,
retention and recruitment
policies, actions and targets
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2.3.1.3 Human rights policies, actions and targets

[ESRS-S1-1] Policies related to own workforce

Fnac Darty is firmly committed to upholding human rights for its
employees and integrates these principles into its Corporate Social
Responsibility (CSR) strategy via its commitment to the United
Nations Global Compact and its alignment with the principles of the
International Labour Organization through its Business Code of
Conduct.

All the Group countries (France, Belgium, Switzerland, Spain and
Portugal) pursue policies that guarantee fundamental rights, and all
comply with local legislation. They are also introducing practices to
prevent all forms of discrimination. The focus is on communication,
training, and the establishment of whistle-blowing channels. In
Portugal, for example, mandatory training courses on ethics,
corruption prevention and codes of conduct have received positive
feedback in employee surveys.

The results of the Company’s double materiality assessment
revealed no human rights risks within its own workforce, but
identified potential issues at the value chain level. For this reason,
the Company’s human rights policy and actions are presented in
Section [S2-1-Policies related to value chain workers]. The policies
described below demonstrate the Company’s commitment to
protecting the human rights of its employees and address the
material impacts and risks for employees:

2.3.1.4 Occupational health and safety policies, actions
and targets: to promote safe and healthy working conditions,
the Group has introduced workplace well-being policies and
ensures that its employees achieve a good work-life balance;

2.3.1.5 Diversity and inclusion policies, actions and
targets: Fnac Darty strives to guarantee a respectful and
inclusive working environment for all its employees. This includes
specific initiatives for people with disabilities and promoting
diversity, with a particular emphasis on supporting members of
the LGBT+ community. Fnac Darty is also committed to
promoting gender equality and has clear objectives in this
regard. For example, it will increase the percentage of women in
leadership positions to 35% by 2025;

2.3.1.6 Skills management and training policies, actions
and targets: the Group is committed to training its employees,
with all of its employees having completed training in 2024. The
aim is to strengthen skills and ensure a high level of expertise
within the Company.

2.3.1.7 Attractiveness, retention and recruitment policies,
actions and targets: Fnac Darty is committed to attracting,
recruiting and retaining top talent through policies that promote
the professional and personal development of its employees.

These commitments underscore Fnac Darty’s determination to
create a positive and respectful working environment, while
simultaneously supporting the personal growth and career
development of its employees.
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[ESRS-S1-4] Taking action on material impacts on
own workforce, and approaches to managing
material risks and pursuing material opportunities
related to own workforce, and effectiveness of those
actions

Although the violation of human rights within its own workforce
was not identified as a material risk factor in the double materiality
assessment, internal procedures are nevertheless in place to
anticipate, identify and prevent any infringement of employees’
human rights and freedoms. These include, for example, clear rules
against all forms of discrimination, as well as anti-harassment and
anti-bullying practices. Fnac Darty has set up a whistle-blowing
hotline, Whistle B, that is available 24/7 to all employees, allowing
them to report any potential human rights abuses (see Section
2.4.1 — Business Conduct [ESRS-G1)).

As mentioned above, actions related to human rights are described
in the policies below.

[ESRS-S1-5] Targets related to managing material
negative impacts, advancing positive impacts, and
managing

material risks and opportunities

As mentioned above, the targets related to human rights are
described in the policies below.
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2.3.1.4 Occupational health and safety policies, actions and targets

[ESRS-S1-1] Policies related to
own workforce

Occupational health and safety policy in France

The occupational health and safety policy for the Fhac and Darty
brands in France, drawn up in 2024 and which will be deployed in
2025, has several key priorities:

comply with legal and regulatory requirements;

safeguard the health and safety of our employees by identifying
and assessing occupational risks;

implement measures to prevent psychosocial risks;
involve leadership in the management of health and safety;
ensure that every employee is committed to the prevention
process through transparent communication;

train all employees in order to develop a health and safety
culture within Fnac Darty;

encourage feedback and the sharing of best practices.

A Health, Safety and Environment (HSE) Department was created
in 2023 within the Human Resources Department. One of its main
duties is to prevent risk, which means identifying, assessing and
controlling occupational risks to ensure the safety and security of
employees and visitors. This involves implementing safety
procedures, conducting regular audits, and providing staff training.
This involves implementing safety procedures, conducting regular
audits, and providing staff training.

At the same time, the HSE Department is developing and
coordinating training and outreach programs to promote a safety
culture within the Company. This includes regular training sessions,
workshops and communication campaigns.

Training courses cover safety management, accident analysis, and
all regulatory topics such as fire safety (training for evacuation
leaders, floor wardens, first-response team members, and
workplace first-aiders). Courses are open to all Fnac Darty France
employees and are based on the training plan defined by managers
and the Training Academy and the needs of each entity.

Promotional campaigns arranged around key health and safety
events can be accessed through internal communication channels
(Teams, FnacDarty.info, Outlook) and are available to all Fnac Darty
France employees according to the following schedule:

throughout the year: the HSE and HR Departments provide
occupation-specific information (e.g. conditions for storage at
height, compulsory wearing of protective equipment, and
psychosocial risk awareness campaign);

October: an educational video about psychosocial risk for World
Mental Health Day and a webinar with the Anti-Cancer League
on breast cancer awareness;

November: a webinar to raise awareness of male cancers
(colorectal, colon, prostate, etc.);

April: occupational health and safety campaign. The 2024
edition focused on musculoskeletal disorders (MSDs), road
safety, sleep and heart coherence. The 2025 edition is currently
being prepared to include new topics and raise employee
awareness more effectively.

Lastly, the HSE Department assesses the impact on staff of
occupational risks, whether physical or mental. With regard to
physical risks, management identifies risks related to actual tasks
and business lines in order to improve working conditions. Actual
tasks refer to all the actions carried out by workers in the context of
their employment. This includes all specific activities performed by
an employee on a daily basis, taking into account actual working
conditions. For example, when assessing occupational risk, it is
essential to understand what the task involves in order to identify
potential hazards and associated risks.

For psychosocial risks, the Company uses the methodology taken
from the 2011 Gollac study on risk factor categories.

The assessment of organizational changes is also studied, mainly
through impact studies. The Group supports change management
and modifies processes as necessary to reduce negative impacts.
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[ESRS-S1-4] Taking action on material impacts on own workforce, and approaches to managing material risks
and pursuing material opportunities related to own workforce, and effectiveness of those actions

Fnac Darty’s policy for preventing workplace accidents in France is
part of a structured approach aimed at reducing risks, raising
employee awareness and promoting a sustainable safety culture.

Risk assessment

Under this policy, the Group assesses risks for the most part by
referring to the annual update of France’s Single Occupational Risk
Assessment Document (DUERP) and by tracking the progress of
actions outlined in France’s Annual Program for the Prevention of
Occupational Risks and Improvement of Working Conditions
(PAPRIPACT). Each Group site has its own program.

Accident analysis

The Group also analyzes accidents to identify root causes and
formulate appropriate actions to prevent recurrences.

These analyses are carried out using the cause tree methodology.
It helps to trace the source of the problems, examining the
sequences of events that led to the accident.

This method is particularly useful for understanding the complex
interactions between the various factors that contributed to the
accident. By identifying the root causes, effective preventive
measures can be implemented to avoid similar incidents in the
future. This methodology is also used during “accident analysis”
training provided by the Fnac Darty Training Academy.

Accident frequency and severity rates are also analyzed to identify
priority targets and develop HSE roadmaps for each entity. These
roadmaps are shared to the Management Committee with all key
players in the organization, such as site managers and managers,
human resources managers.

Training and awareness

Risk prevention training for managers and employees is a priority,
with regular training sessions offered on topics such as movement
and posture, workplace first aid, workplace accident analysis, risk
prevention and musculoskeletal disorders (MSDs).
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In addition, the Group organizes monthly educational events, such
as its “Flash Prévention” (“What’s New in Prevention”) events, and
awareness campaigns based around major events such as Health
and Safety Week, World Mental Health Day, Pink October and
Movember.

Finally, ergonomic improvements and equipment are also
implemented with tests of ergonomic equipment, such as trolleys,
telescopic arms and pallet trucks. The cost of these investments is
essentially broken down by entity, operating and operations.

Assessment of the effectiveness of the measures taken

The Group assesses the effectiveness of its prevention initiatives via
occupational health and safety dashboards that feature a broad
range of indicators, including accident frequency and severity rates,
numbers of workplace accidents (with and without lost time),
numbers of commuting accidents, numbers of incidents reported in
the minor accident registers, numbers of incidents of antisocial
behavior recorded in antisocial behavior logs, the cost of accidents
by entity, and the workplace accident/occupational illness rate by
entity. These indicators are provided to the Management
Committee monthly so that preventive measures and initiatives can
be adjusted as necessary.

Allocated resources

The budget for the Group’s HSE Department in France is allocated
based on national requirements such as the purchase of software
licenses (DUERP: Single Occupational Risk Assessment
Document, equipment such as automatic external defibrillators
(AEDs), employee mental health initiatives, or occupational health
and safety events (conferences, “risk hunts,” safety week). Each
Department may use its budget to purchase and invest in PPE
(personal protective equipment) and CPE (collective protective
equipment).

The HSE team works closely with other departments, particularly
the Human Resources Department, Legal Department, CSR
Department, Maintenance Department, Security Department, Risk
Prevention Department, and Business Line Departments (DSO and
Retail Operations). This collaboration is crucial to managing risk
and implementing preventive measures.

Furthermore, all departments (DSO, Retail Operations) have an
annual budget for implementing preventive and corrective
measures, which includes the purchase of safety equipment and
devices.
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[ESRS-S1-5] Targets related to managing material negative impacts, advancing positive impacts,

and managing material risks and opportunities

The Group tracks numerous indicators relating to the health and
safety of its employees. Although targets have not yet been set at
the Group level, the Group is strongly committed to reducing
accident rates and improving working conditions. These ongoing
efforts illustrate the Group’s determination to provide a safe and
supportive environment for its entire workforce.

Social partners play a crucial role in preventive action at Fnac
Darty. They are involved in numerous initiatives and collaborations,
and hold meetings with the French Health, Safety and Working
Conditions Commission, Social and Economic Committees
(employee representative bodies), and the Group Works Council,
among others.

Social partners are regularly consulted at joint meetings to discuss
specific topics such as the Single Occupational Risk Assessment
Document (DUERP). These meetings are an opportunity to talk
about risk assessment methodologies and target preventive
actions more effectively.

During safety inspections and audits, social partners are also
invited to identify strengths and weaknesses at Group sites. Such
visits ensure that preventive actions are in line with the expectations
of social partners and external stakeholders, including France’s
labor inspectorate and pension insurance network (CARSAT -
Caisse d’assurance retraite et de la santé au travail).

Lastly, social partners play a role in employee outreach and
training. They help disseminate safety instructions and arrange
training to strengthen the Company’s safety culture.

The involvement of social partners and employees in Fnac Darty’s
prevention efforts has led to close collaboration between all parties
during joint meetings, safety inspections, preventive plan
implementation, and employee outreach. This collaborative
approach ensures safe working conditions that meet legal and
employee requirements.

Occupational health and safety policy
outside France

The Group’s legal entities outside France fully comply with
applicable legal and regulatory requirements  regarding
occupational health and safety. Risk prevention measures are
implemented at a variety of levels, both in stores and at head office.
Meanwhile, systems have been introduced to monitor safety
indicators. In Spain, for example, entities have signed safe-working
protocols and introduced a comprehensive well-being program.
These initiatives have involved significant employee participation
and vyielded positive results, helping to improve workplace
conditions and safety.

2.3.1.5 Diversity and inclusion policies, actions and targets

[ESRS-S1-1] Policies related to own workforce

Fnac Darty has been a signatory to the Diversity Charter since
2021. The Charter is applied across all Group entities and reflects
the Group’s long-standing commitment to this issue. The aim is to
prevent stereotypes that could lead to discrimination and to ensure
that all its employees are treated equally. This commitment also
allows the Group to work with multiple types of diversity and benefit
from the resulting collective intelligence. It helps to avoid the risk of
missing out on talent by guaranteeing the same opportunities for
all through its HR and managerial practices.

At the same time, Fnac Darty affirms its commitment to diversity in
its Business Code of Conduct. The Code is aligned with the
principles of the United Nations Global Compact and the guiding
principles of the International Labour Organization (ILO), and
underscores the importance of promoting an inclusive working
environment that respects differences. A description of the relevant
indicators and monitoring systems can be found in Sections S1-4 A
positive diagnosis of actions, and S1-5 Targets.

Diversity and Inclusion policy in France

Within the French scope, the objectives of the diversity and
inclusion policy are to ensure non-discrimination and fair treatment.
It also ensures the diversity of the profiles that make up the teams,
creating an inclusive and respectful work environment, conducive
to professional development. It thus makes it possible to benefit
from collective intelligence and improve performance. The Group’s
diversity and inclusion policy covers the following priority objectives:

guarantee gender equality, with a particular emphasis on:

e combat sexist conduct and sexual harassment (signing of the
#StOpE (“stop casual sexism in the workplace”) Charter in
2023),

° promote women to positions of greater responsibility;

prevent any risk of discrimination toward members of the LGBT+
community and provide them with a respectful and inclusive
environment (signing of the LGBT+ Charter in 2022);

promote the inclusion of people with disabilities;

facilitate access to employment and training for young people;
enhance the talents of senior employees.

Employees are regularly informed about these commitments and
initiatives, most  notably through themed communication
campaigns (mailings and posters) rolled out throughout the year.
Information and descriptions can also be found on the internal HR
portal.

Lastly, training sessions and awareness campaigns are delivered to
HR staff — particularly all new HR hires — and Group managers. A
key area of focus is non-discrimination in recruitment, conveyed
through the “Recruiting without discrimination” e-learning module.
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In 2021, the policy was further strengthened by an agreement on
quality of working life (QWL) and gender equality in the workplace,
signed with employee representatives. The agreement is a major
tool for promoting and standardizing the diversity policy across all
of the Group’s subsidiaries in France (Fnac, Darty, Nature &
Découvertes, and WeFix). It lays the foundations for a consistent,
unified message for all France-based employees. The agreement is
monitored annually at committee meetings with  signatory
representatives and will be renegotiated in 2025.

This policy is led by the Human Resources Department, with a
contact person at Group level (head of Diversity and QLW)
dedicated to diversity and disability matters. They are supported by
the members of the Executive Committee in conjunction with their
departments.

The policy is also relayed to Group sites by local HR managers and
special representatives tasked with promoting and supporting
policies at the local level. These are:

disability representatives, working within a “Disability Unit”
created in 2021 and comprising HR disability representatives
and elected Social and Economic Committee representatives
from each entity;

representatives responsible for combating sexist conduct and
sexual harassment and trained to understand the challenges,
legal framework and internal procedures related to the issue, as
well as how to deal with the individuals concerned;

the network of CSR representatives, created in 2023 with the
aim of promoting the Group’s CSR strategy locally, at store
level.

All Group departments are involved in achieving the objectives. The
Human Resources Department implements the relevant programs
and ensures they are understood and applicable.

[ESRS-S1-4] Taking action on material impacts on own workforce, and approaches to managing material risks
and pursuing material opportunities related to own workforce, and effectiveness of those actions

Actions taken to ensure gender equality

Gender equality is a priority issue for Fnac Darty. The Group shares
this commitment with its employees through communication and
outreach initiatives, such as the “Parity Week” held in March 2024.
Aimed at all employees in France, the event was the first of its kind
to focus specifically on gender parity, gender equality and
“gendered” professions. In addition to a presentation by the
Group’s Chief Executive Officer, there were sessions on all the
mechanisms that had been set up to promote gender equality
(recruitment, mentoring, prevention of sexism, an internal network,
etc.), talkks by professionals on leadership (including the art of
decision-making and sports performance), presentations on
women moving into traditionally male-dominated jobs, and
discussions about challenges within stores.

The Group uses France’s Equal Pay Index to manage its general
policy on gender pay equality. In 2024, the Group’s consolidated
index for France was 92/100, which was four points higher than the
result for 2023. The index has also been included since 2023 in
the criteria to determine the variable compensation of all Human
Resources Department employees.

In addition to ensuring gender equality in its HR practices, the
Group has two further priority areas of focus: combating sexist
conduct and harassment, and promoting women to positions of
greater responsibility.

Combating sexist conduct and harassment

To combat sexist conduct and harassment, the Group joined the
#StOpE initiative in 2023 and rolled out a program to educate
employees about sexist behavior and its impact. The program
encourages all employees to help prevent and identify
inappropriate behavior and take action against casual sexism.

A promotional campaign comprising a series of posters and video
clips featuring Group employees, including the “sponsoring”
member of the Executive Committee, was launched to illustrate the
issue from different angles, such as the Group’s commitment,
“gendered” professions, and the views of “younger” generations.
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Lastly, a new e-learning module was created, containing
testimonials, advice for witnesses or potential “targets,” a reminder
of the consequences for individuals and the work group, and the
penalties that may be incurred. This training is compulsory for all
Group employees in France.

Promoting women to positions of greater responsibility

Promoting gender diversity in senior positions, and reducing the
gap between the proportion of women working in the Group and
the proportion of women in management positions or in certain
business lines, are key areas of focus for the Group. As such, they
appear specifically in the Group’s strategic plan Everyday.

The Group is rolling out a number of initiatives in this regard.

Firstly, Fnac Darty includes equal pay criteria in calculating the
variable compensation of four members of the Management
Committee. The Group also coordinates an internal network
dedicated to equal pay called the “Ex Aequo Network.” It has
265 members and arranges workshops and presentations featuring
internal and external speakers.

With regard to developing female leadership, Fnac Darty’s initiatives
include the Eve Program, mentoring programs and the “Women'’s
Path to Success” program. The Group also strives to ensure that
its HR processes are gender neutral. This includes job offers
(regular audits), recruitment (by training recruiters and having at
least one woman involved in the recruitment process and at least
one woman on the applicant list), and mobility opportunities.

Measures introduced to support parenthood include the
Parenthood Guide, telecommuting, flexible schedules for pregnant
employees and those returning from maternity leave, paternity leave
on full pay for 14 days, and childcare assistance.

Lastly, Fnac Darty supports employees who are caregivers, a
situation that mainly affects women, with measures such as the
Caregivers’ Guide, telecommuting, caregiver leave, day donations
between employees with a matching contribution from the
employer, and the non-activation of the mobility clause (a clause
under French employment law whereby an employee’s place of
work may be modified).



Actions to prevent any risk of discrimination toward
members of the LGBT+ community and provide
them with a respectful and inclusive environment

Since signing the LGBT+ Charter in 2022, Fnac Darty has
introduced a number of measures to promote inclusion and
diversity. In collaboration with the Association I'Autre Cercle (a
French non-profit association that promotes LGBTQIA+ inclusion in
the workplace), the Group has been working hard to raise
awareness of LGBT+ issues among management, including the
Executive Committee. The Group’s goal is to serve as a role model,
with zero tolerance for LGBT-phobic comments and behavior. HR
processes have been reviewed to ensure that they are neutral in
terms of inclusion, parenthood and personal partnerships. In 2023,
a trans-identity guide was provided to HR staff and managers.
Awareness campaigns targeted at employees were also carried out
during Pride Month. These focused on the theme of “Diversity in
Sports” and were conducted in partnership with the magazine Tétu
for the Paris 2024 Summer Olympics. Lastly, the Group took part
in the national Ifop/I’Autre Cercle 2024 barometer, which measures
LGBT+ inclusion in the workplace. The results were encouraging
for the Group but revealed some potential problem areas,
confirming the need to continue efforts.

Actions to promote the inclusion of people with
disabilities

To promote the inclusion of people with disabilities, Fnac Darty has
long been committed to recruiting and training employees with
disabilities. The Group has introduced special classes for work-
study students in partnership with adult education establishment
GRETA Metehor and the French learning center CNFP (Centre
National de Formation Professionnelle). It also posts all its job
vacancies on the website of the French association for the
employment of disabled persons (Agefiph) and educates HR
managers on this issue as soon as they take up their positions. As
additional support, managers are provided with a guide and e-
learning module on disability management. Fnac Darty also
arranges awareness-raising events such as Disability Week,
HandiTrophée, DuoDay and webinars. Measures have been put in
place to facilitate the day-to-day life of employees with disabilities
and assist them with administrative formalities. For example,
individuals with disabilities can receive financial assistance to
purchase personal equipment, or be given paid leave of absence to
obtain official recognition as a disabled worker or renew their
status as such.

Actions to facilitate access to employment and
training for young people

Fnac Darty has rolled out an ambitious work-study policy and
recruited significant numbers of talented young people with varied
profiles to work across all entities. Its initiatives include:

recruitment  of work-study students whose educational
attainment ranges from school leavers to those with three years
in higher education, for jobs in sales, customer service, logistics,
after-sales service, and the support functions;

significant investment in classes dedicated to training future
technicians and delivery installers;

the Fnac, Darty and Nature & Découvertes, “Manager Evolutif’
(“evolving manager”) program, instituted in 2021 expressly for
business school and university students preparing a work-study
master’s degree.

In 2024, the Group welcomed 1,275 work-study students.
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Actions to develop “senior” talent

Recognizing that senior employees (aged 50 and over) are the
lifeblood of the company and an essential talent pool on which the
Group relies, Fnac Darty has formalized its commitments to these
employees in its QWL agreements (2021-2024) and in an
agreement on Employment and Career Path Management (“GEPP”
in French) for the period 2022-2025.

The latter agreement outlines various measures and arrangements
based on three priorities:

to anticipate and support later career stages by sharing
information (“Mid-Career” guides,
career progress reviews), adapting working hours (phased
retirement, possibility of part-time work with no impact on
pension contributions — the difference in employee/employer
contributions between part-time and full-time work being paid by
the Company), providing preventive health measures (additional
medical check-ups, preventive health assessments), and
supporting retraining, with particular focus on employees in jobs
with a high physical impact (internal transfers, financing of
training courses);

to capitalize on the experience of senior employees by
prioritizing them to serve as tutors in work-study programs or
mentors during new recruit onboarding, or offering them
transfers to jobs of a technical nature or skills-based
sponsorship;

to support the transition to retirement by offering individual and
group workshops on pension entitlements, or suggested
pathways to plan for retirement.

In 2024, the Group began looking at ways to do more to help
employees in the second half of their careers (those aged 45 and
over) or those reaching the end of their careers. Workshops were
held in the second half of the year to identify needs and define
areas for action. A road map will be structured and finalized
through negotiations with social partners in 2025. It will focus on
the sub-topics of recruitment, end-of-career arrangements,
combating all forms of discrimination and skills transfer.

A positive diagnosis of actions

To measure the effectiveness of its actions and identify new
priorities, Fnac Darty has developed a number of annual processes
to detect discrimination risks as well as opportunities for inclusion
and diversity. In quantitative terms, this includes the internal
Supermood survey, which asks employees what they think about
various aspects of fairness, and external barometers and rankings.
In qualitative terms, the Group relies on social dialogue, mainly at
committee meetings convened to monitor the QWL - Gender
Equality agreement, and networks of representatives tasked with
handling issues related to disability, sexist conduct, and sexual
harassment.

In 2023, Fnac Darty carried out an in-depth analysis with Mixity to
assess the impact of its diversity policies and identify future
priorities. The analysis was based on over 200 indicators covering
six key issues (diversity in general, gender, disability,
intergenerational relationships, origins, and LBGT+). It generated
detailed findings that will guide future actions.
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Distribution sector France total

Fnac Darty outcomes benchmark benchmark

Overall score 75% 63% 60%
Overall diversity policy 92% 70% 68%
Gender equality 86% 69% 68%
Disability 82% 62% 55%
Multi-generational workforce 78% 63% 59%
Origins 47% 56% 55%
LGBT+ 66% 56% 57%

[ESRS-S1-5] Targets related to managing material negative impacts, advancing positive impacts, and
managing material risks and opportunities

The Group’s diversity policy is based on a number of quantitative objectives (scope: France) broken down by topic (subject to measurement
approval). These objectives are set out in the table below:

Theme Frequency Objective Target value

Gender equality

Group index 2024 Objective included in the variable compensation for HR Department 90
employees

% of women on the Executive 2025 Objectives approved by the Board of Directors on the recommendation 40%

Committee of Senior Management, and included in the strategic plan Everyday

% of women in the Leadership 2025 Objectives approved by the Board of Directors on the recommendation 35%

Group of Senior Management, and included in the strategic plan Everyday

% of women among Fnac store 2025 Objective formalized with employee representatives and included in the 30%

managers Group’s QWL — Gender Equality agreement

% of women among Darty store 2025 Objective formalized with employee representatives and included in the 15%

managers Group’s QWL — Gender Equality agreement

Disability

Employment rate Per year Objective: compliance by each legal entity (achieving or maintaining an 6%
employment rate of at least 6% of persons with disabilities)

Recruitment Per year Objective formalized with employee representatives and included in the 80 (permanent
Group’s QWL — Gender Equality agreement + temporary)

130  UNIVERSAL REGISTRATION DOCUMENT 2024 ——— FNAC DARTY



Sustainability information
Social information [ESRS-S]

Objectives for

2025 By end-2023 By end-2024
Percentage of female store managers 20% 25.6% 24.5%
of which Fnac store managers 30% 26.1% 26.7%
of which Darty store Managers 15% 19.2% 18.7%
Percentage of women on the Board of Directors (excluding employee 50% 50.0% 54.6%
Directors)
KPI: Proportion of women in Leadership Group roles 35% 33.2% 32.7%
Percentage of women on the Executive Committee 40% 41.7% 30%

With regard to older employees, those over the age of 45 make up
46% of the workforce in France (32% for those aged 50 and over).
The Group intends to build on its objective of keeping older
employees in employment, including through recruitment.

The target will be discussed in 2025 with social partners when
negotiations begin on a new QWL — Gender Equality agreement.

Diversity and inclusion policy outside France

Group entities outside France are in line with the Group’s diversity
and inclusion policies and commitments. Action plans cover the
same issues as those introduced in France, from more female
employees and equal pay, to equal access to employment for
people with disabilities, respect for sexual orientation, and
generational inclusion. To support these changes, in addition to
setting quantified objectives, Spain, for example, is focusing on
training teams and managers and raising the profile of under-
represented groups. This includes setting up mentoring programs
and establishing agreements with non-profit associations that work
with individuals experiencing integration difficulties.

2.3.1.6 Skills management and training
policies, actions and targets

[ESRS-S1-1] Policies related to own workforce

Skills and training policy in France

Fnac Darty remains steadfastly committed to developing the skills
of its employees. In-job training is key to the Company’s strategy
and is designed to boost the technical and behavioral skills of
employees to meet current and future market challenges. The main
priorities of this training policy include strategic priorities for the
head office and strategic priorities for stores and operations.

Strategic priorities for head office:

to develop effective management practices across all
hierarchical levels through a process of systematic integration
and training on hybrid operating modes in connection with the
introduction of telecommuting;

to support and train employees on CSR matters.

Strategic priorities for stores and
operations:

to offer onboarding across all business lines;

to offer in-job training to support employees as they progress
within the Group;

to offer customized training to meet specific needs;

to prepare employees for the entry of artificial intelligence into
consumer electronics;

to expand work/study programs, particularly through the
Apprentice Training Center (CFA) for technical jobs.

Skills and training policy outside France

The Group’s legal entities outside France also have training
programs that address the Group’s needs while fostering
employees’ professional development.

All the legal entities develop training programs to improve the
customer experience, such as in Switzerland, where product and
managerial expertise are among the flagship initiatives being
implemented.

Meanwhile, the training academy in Portugal has structured specific
training courses based on the types of position held by employees.
In 2024, all employees were able to follow a training program
through e-learning modules developed to promote self-learning.
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[ESRS-S1-4] Taking action on material impacts on
own workforce, and approaches to managing
material risks and pursuing material opportunities
related to own workforce, and effectiveness of those
actions

Fnac Darty Academy

The Fnac Darty Academy was established when Fnac and Darty
merged in 2018. It focuses on developing employees’ skills to
advance the objectives of the Group’s skills and training policy. The
Academy is open to all employees and caters to those who wish
to enhance their job skills or change job type.

The Academy has a staff of 45, seven of whom make up the
Management Committee. It reports directly to the central support
services’ HR Department. The Management Committee is
responsible for developing training programs and pathways to meet
the Group’s needs in terms of skills development. Programs are
delivered by in-house trainers, assisted by external service
providers as necessary.

The Academy offers training either online, via an e-learning platform that is
available to everyone, or in person. It also offers certification courses. The
YPAREOQ platform is used to manage certification courses developed by
the in-house Apprentice Training Center. It offers courses specifically for
home service technicians and workshop technicians.

At the end of each year, training guidelines for the following year
are drawn up by the Academy with the help of various head office
departments.

Each department outlines its needs and strategy. This information
is then combined with feedback from employees (typically gathered
from spontaneous assessments and end-of-training comments
from trainers). All these factors are aligned with the Group’s
strategy, as defined by the Executive Committee, and form the
basis of the strategic objectives of the employee training plan for
the upcoming year.

Sites enroll their employees in so-called strategic or mandatory
training courses. They also have a budget to enroll employees in
special individual training courses. Those courses are identified
either during mandatory meetings (“professional interviews”
required under French law to be held every two years) or
discussions throughout the vyear (continuous conversations)
between managers and their teams.

The Academy has been Qualiopi-certified since 2021, attesting to
the quality of its training. As such, it meets 32 criteria set out in the
reference guidelines. An audit is performed every two years by an
independent firm, I1SQ, to check that the Academy’s services
continue to meet the standards of the framework and to identify
areas for improvement.
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In order to respond to this audit, quality measurement indicators
are produced. They are based on assessments and satisfaction
surveys of participants in the training.

There is also a CFA advanced training council, set up in 2024,
which met twice during the year. It is overseen by the Director of
the Academy and CFA.

Its goal is to supervise apprentice-related educational projects, plan
development and corrective actions, take stock of the various
open classes on offer, and ensure effective learner follow-up. Key
partners are consulted and current projects are reviewed in order
to plan training for the following year.

Making training accessible to all

To facilitate access to in-person training, the Fnac Darty Academy
decentralizes sessions as soon as possible. Training programs on
the latest products, called star products,
were launched at year-end. The CFA is also available at local sites,
including Paris-Chilly Mazarin, Paris-Bezons, Limonest, Marseille La
Valbarelle, Nice, Bordeaux-Begles, Nantes, Ennery-Metz, and Lille-
Englos.

The Academy works in partnership with schools and CFAs as part
of its certification programs. These include CFA Ducretet, CFA Afpa
and Greta-CFA Gard-Lozére.

In 2022, the e-learning training platform, run by XPERTEAM, was
updated to offer a centralized, dynamic learning experience. Users
have access to a range of training modules customized to their
specific needs and roles within the Group. The platform can be
accessed from any in-store workstation or via telephone access
codes, allowing employees to view content without having to travel.

The flexibility of the e-learning platform means that employees can
follow a course at their own pace. Managers can track the
progress of their teams. Employee engagement is enhanced
through the gamification features offered by the Acaplay app. This
gaming system allows learners to earn points and badges, track
their progress on an interactive map, and learn in a fun way by
challenging other learners or taking part in seasonal competitions
between stores, departments or sites.

Lastly, the training courses on offer cover a wide range of subjects,
from trades and job types to prevention and safety at
work. Modules include safety at work, burnout prevention, gender
equality, discrimination-free recruitment, integration of persons with
disabilities, the fight against harassment in the workplace, and
stress management. There are also continuing education modules
for managers, such as “Developing Talent” and “Caring
Leadership.” These training courses are designed to reduce
physical and psychological risks to the workforce and foster a
healthy and inclusive working environment.

In total, more than 175,000 modules were taken in 2024 on the
platform. To be validated, the modules must have been completed
in full, with a minimum score of 80% on the end of module quiz.
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Categories Validated modules
Company acculturation 33
Retail operations (stores) 46,887
Business line 56
Digital 13,027
Operations 845
Regulatory 96,124

Ethical compliance law 37,929

Quality of life at work 3,010

CSR 22,991

Security 32,194
Services 15,893
Soft skills 470
Management and leadership 2,536
GRAND TOTAL 175,871

Career development training

To address the challenges of hiring staff with the right skills, the
Academy offers career development training, particularly in
occupations in demand such as domestic appliance engineers, IT
technicians, delivery drivers and installers, and kitchen designers/
salespeople.

Refer to Section 2.3.1.7 of this Universal Registration Document
“Attractiveness, retention and recruitment policies, actions and
targets” for further details.

Professional qualifications: a mechanism for career
enhancement

France’s “VAE” (Validation of Acquired Experience) process allows
individuals to obtain a professional qualification based on the skills
they have acquired during their careers. The Group offers
employees individual support, with assistance from the Academy
and educational partners, in compiling applications for a French
government-recognized  qualification corresponding to  their
professional experience. In 2024, qualifications on offer included
the Masters Il in conjunction with KEDGE Business School,
vocational degrees in Retail Department Management, Advanced
Technician Diplomas in Sales and Operations Management, and
vocational baccalaureates in Logistics and Hospitality.

The Hybrid Management course, launched in 2022 in response to
the pandemic, aims to strengthen managerial skills needed for new
ways of working. The program includes training to foster a sense of
responsibility, create bonds of trust, and strengthen collective
dynamics. Managers attend these courses to learn how to improve
work organization, better manage absences and improve the
performance of staff accustomed to interacting virtually.

Job transfers

Job transfers play a key role in improving worker employability. By
facilitating transitions between different professions and sectors,
they allow employees to acquire new skills and adapt to changes in

the job market. For example, in-service training programs, such as
those for new products, technologies and procedures, help keep
skills up to date and meet changing business needs. Similarly,
decentralized training courses on star products and self-training
tools available on e-learning platforms such as Acaplay offer more
flexibility and accessibility for employees’ professional development.
These initiatives not only enhance individual career prospects, but
also strengthen the competitiveness and performance of our
teams.

Adapting the workforce to a culture of artificial
intelligence

Training programs and pathways have been set up to support the
arrival of artificial intelligence (Al) in the day-to-day lives of
employees and customers. An initial e-learning course covered the
main features of this new technology and how to prepare for its
arrival. The module included recommended ways to mitigate
security issues as well as reassuring presentations about Al to
convey why teams should feel comfortable, and therefore
enthusiastic, about using this new technology. In-person training
sessions were scheduled subsequently to cover what sales teams
need to know about the latest innovations.

Training initiatives to combat climate change

Various training initiatives have been set up by the Group to
contribute to the fight against climate change: The “2 ton
workshop” training, eco-driving training and the filtering days.

“2 ton workshop” training

Training courses were arranged for HR staff to set in motion ways to
help teams adapt to CSR-related matters and reduce their
environmental footprint. Trainers from the Academy received training
from the non-profit association 2tonnes on the impact of day-to-day
habits on the carbon footprint. Currently there are 10 trainers qualified
to provide this training. The Academy began by training the HR
network in 2024. A total of 135 individuals received training.
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Road safety and eco-driving training

Since 2019, the Group has been offering courses in road safety
and eco-driving to reduce accidents and reduce its carbon
footprint. This program comprises five e-learning modules:

for drivers: adopting an eco-responsible attitude, eco-driving in
virtual reality, filling out an accident report and distractions at the
wheel;

for managers: carrying out a post-accident interview.

A specific eco-driving module is also provided for delivery drivers
who use a service or business vehicle. This responsible driving
course uses a variety of vehicle types (E95, E85, CNG, diesel,
automatic, manual, electric, hybrid, plug-in) and comprises 20%
theory and 80% practice.

Store-to-workshop “filtering” days

The aim of these filtering days, held in 2024 for 300 store
employees, is to improve the handling of products returned to
after-sales service counters due to breakdown. The idea is for
these products to be repaired at the store rather than be
automatically sent to a workshop. This reduces the use of spare
parts as well as the number of return trips to suppliers or repairers.

[ESRS-S1-5] Targets related to managing material
negative impacts, advancing positive impacts, and
managing material risks and opportunities

The Group has not yet defined specific targets for these areas as
monitoring is done per entity. Social partners are regularly
consulted on training program development and monitoring.

Discussions about the training strategy are held annually during Social
and Economic Committee meetings, with details of the latest
innovations drawn up for information and consultation purposes. At the
end of the half-year, items are scheduled in agreement with the HR
network that coordinates the Social and Economic Committee so that
the approved training plan can be implemented as soon as the year
begins. The information is sent by the Academy to the HR network at
the beginning of each year for the purpose of those meetings and
includes all training data from the previous year plus projections for the
current year.

Each company also has a training committee that meets twice a
year so that local stakeholders have an overview of training
initiatives in their area.

Indicator display

The Group uses a training-specific Power Bl platform to track
outcomes based on variable parameters. The platform not only
produces visuals of outcomes, but also issues reminders about
regulatory refresher courses. This tool supplements the official
HRIS tool, supplied by Foederis, which is used to collect training
results.

2.3.1.7 Attractiveness, retention and recruitment policies, actions and targets

[ESRS-S1-1] Policies related to own workforce

Attractiveness, retention and recruitment policy in
France

Changes in working arrangements have encouraged the Group to
enhance the attractiveness of its employer brand and place more
emphasis on talent retention. The Group’s aim is to limit staff
turnover and prevent employee disengagement. Skills management
is essential to support the Group’s transformation toward a more
sustainable model, at a time when certain occupations are in high
demand and when certain activities are intensifying due to business
changes and the arrival of new technologies. Launched in 2022,
the Talent Acquisition and Development Department is tasked with
defining and implementing a recruitment policy for Fnac Darty in
France, including the recruitment of executives on open-ended
contracts with formalized duties, following an internal recruitment
agency model. It is attached to the Group’s Human Resources
Department. The Department is responsible for external recruitment
for hard-to-fill strategic roles in repair on the one hand and digital
roles on the other, with a strengthened team of dedicated
employees.
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An attractive group

In 2024, the Group maintained its strong appeal, thanks to its
legacy brands and the unveiling of an authentic employer brand
highlighting the core elements of its employer promise. This is in
line with the Group’s “All Leaders” corporate culture program,
which aims to:

develop the passion and dedication of its employees within
trade-specific groups, initially divided into five main targets: “All
Repairers” (after-sales service), “All Innovators” (IT/Digital), “All
Explorers” (sales), “All Designers” (kitchen), and “All Those
Curious” (work-study students and trainees);

make a positive impact in a Group committed to helping society
and eager to promote a responsible business vision;

be part of a stimulating team that cultivates the values of
solidarity and goodwill, so that each individual has a framework
in which to excel and contribute to the collective performance;
broaden employees’ horizons thanks to a dynamic internal
mobility policy that benefits from a wide variety of professions,
locations and legacy brands.

The Group continues to enjoy a high internal retention rate, driven
by a performance-development policy based on a feedback culture
and by the dynamics of its internal mobility program. This is
consistent with the operating principles underpinning the Group’s
“All Leaders” corporate culture.

Promoting the Group’s programs boosts the attractiveness of its
employer brand. For potential and current employees, such
programs are tangible evidence of the Company’s commitment to
their personal and professional development.



“All leaders” program: shared operating principles

All Leaders, the Group’s corporate culture program designed to
improve the way we work together to serve our customers and
boost performance against our strategic objectives, continued in
2024, focusing on four areas:

a “Tous Leaders” (i.e. all leaders) objective was set for all head
office executives to provide them with self-development
opportunities under one of the program’s five operating
principles by working on the “life skills” part of their performance;

the co-opting platform (with an associated bonus system)
launched in 2023 was extended to 2024 to enable all Group
employees to share positions open to external recruitment with
those within their networks. The first “All leaders” seminars were
organized for the Executive Committee and their management
committees, in order to promote the appropriation and
implementation of the main principles of action of the program at
the highest level of the organization;

2024 saw the launch of the first edition of the All Leaders
Awards (“Trophées Tous Leaders”), aimed at highlighting and
rewarding projects and initiatives from stores, operations and
head office. The awards illustrate in particular how the
program’s principles are being implemented. The awards
ceremony took place at the end of January 2025. The top
initiatives were presented in-house by the employees concerned
at a ceremony held at head office and attended by many
members of the Executive Committee. It was also broadcast
online. The selection process took into account the possibility of
developing the initiatives on a wider scale within the Group.

A recruitment policy focused on hiring highly qualified
talent

Launched in 2022, the Talent Acquisition and Development
Department is tasked with defining and implementing a recruitment
policy for Fnac Darty in France, including the recruitment of
executives on open-ended contracts with formalized duties,
following an internal recruitment agency model.

The department’s team of dedicated recruitment professionals
continued to expand in 2024 to take on recruitment assignments
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for occupations in demand (repair and IT/Digital), for which it
developed specific action plans.

In a job market that is generally stabilizing for many occupations,
Fnac Darty’s investment in leading recruitment platforms ensures
that job openings across all Group sectors receive high visibility.
This has resulted in high-quality applications being received for
many of the positions open to external recruitment.

This department handles external recruitment for hard-to-fill
strategic roles, most notably in repair and digital technology, and
has expanded its team accordingly. Developing partnerships with
local and national employment players is a core element of the
recruitment strategy, particularly for jobs where talent is scarce.
The Group has expanded its recruitment process to encompass
people traditionally excluded from the labor market, such as the
long-term unemployed or people undergoing retraining, who may
participate in the diploma courses delivered by the Fnac Darty
Academy.

To increase its attractiveness to top applicants, the Group has
developed a new employer brand, which it launched in 2024. It has
also increased its investment in leading recruitment platforms and
embarked on a variety of talent acquisition strategies. Lastly, Fnac
Darty has long been committed to apprenticeships for young
people. In 2024, this was reflected in the recruitment of more than
1,300 trainees and work-study students (excluding for hard-to-fil
jobs).

Attractiveness, retention and recruitment policy
outside France

In line with Group objectives, legal entities outside France operate
recruitment and attractiveness policies aimed at ensuring stability.
To this end, they strive to offer the best possible employee
experience throughout an employee’s career. Recruitment
processes are fast and smooth, with special attention paid to work-
life balance, work organization, and learning and development
opportunities, these being delivered by training programs and
internal promotion. Lastly, numerous social benefits are negotiated
with employee representatives. It is important to highlight the active
involvement and commitment of employees, especially assessed
via Supermood in Belgium and Switzerland.

[ESRS-S1-4] Taking action on material impacts on own workforce, and approaches to managing material risks
and pursuing material opportunities related to own workforce, and effectiveness of those actions

Attracting talent

To develop its employer brand in the strategic repair and [T/Digital
sectors, the Group plays an active role in flagship events such as
France’s Repair Days and the VivaTech trade show, at which Fnac
Darty executives have been key speakers.

The Group also has many partnerships with schools. Fnac Darty’s
involvement with students helps to promote the Group’s employer
brand.

In 2024, the Group has also launched sponsored advertising
campaigns and partnered with employment stakeholders, such as

the Apprentice Training Centers, the France Travail government job
agency, local job centers and vocational high schools, in an effort
to fill repair jobs, for which talent is scarce. These initiatives
identified more than 200 potential apprentices, validated by the
profession, who will attend 22 Tech Academy classes, available
throughout France under work-study programs.

Developing customized training and onboarding
programs

Special training programs have also been introduced to attract and
train employees in shortage occupations, such as repair, kitchen
design and technology.
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For after-sales service technicians, pillars
of the sustainability strategy

The development of Fnac Darty’s repair services, driven in
particular by the development of the Darty Max maintenance and
repair contract, is sharply increasing the need to recruit after-sales
technicians. To support the recruitment and professionalization of
new repair technicians, the Academy created the Tech’Academy, a
dedicated branch to develop specific training programs.

Through its own apprentice training center (CFA) and partnerships
developed with schools, the Academy has opened up 27 classes
with 236 learners in all. In 2024, 155 trainees qualified and 113 of
them were hired on open-ended contracts. Training is still ongoing
for the 191 people whose diploma will be awarded in 2025.

The training programs offered by the Group’s CFA, which has been
Qualiopi-certified since June 2023, lead to a number of
qualifications, including a “CQP” (France’'s Certificate of
Professional Quialification) in  “Technical Repair of Domestic
Appliances and Multimedia.” In 2024, there were five CQP classes,
four “Smart Domestic Appliance Technician Services” classes and
one “Electrical and Electronic Equipment Repair Advisor” class. In
2025, classes will be developed to offer certification as a “Delivery
Driver and Installer in Domestic Appliances and Multimedia” and
“Domestic Appliances and Audiovisual After-Sales Technician.”

For kitchen designers, at the heart of the diversification
strategy

Under the Group’s diversification policy, the kitchen design-
installation business has experienced strong growth for several
years. In order to support this increase, employee support and
training is being provided via two courses at the Kitchen Academy
(novice and experienced) meeting the stores’ current needs. In
2024, a total of 92 employees received training via these pathways.

For TechDigital job roles

In 2023, working groups drafted job descriptions identifying the
skills required for “product owner” and “developer” positions.

Onboarding programs for product owners and web developers
have also been created, leading to Professional Scrum Product
Owner | (PSPO ) certification and Microsoft Certified: Azure
Developer Associate (AZ-204) certification respectively.

This work enables the development of training programs and the
implementation of a digital Tech Academy in the future. These
programs will contribute to better support for new hires and give
existing employees greater confidence in business lines where
changing jobs and/or companies is part
of the mix.

For technical group managers

Professionalizing technical group managers has become a strategic
priority under the “All Leaders” program. The program is designed
to raise the level of managers and affects the after-sales service,
which is traditionally focused on measuring results. The Group
wants to facilitate knowledge transfer and support the development
of team skills, aims that necessarily require the support of
managers.

The above training courses will also make recruitment more
reliable, support internal mobility, and manage the development of
internal group technical managers.
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Recruiting talent, particularly for shortage
occupations

To boost recruitment diversity, Fnac Darty continues to pursue its
co-opting program, launched in 2023 as part of an IT/Digital action
plan.

This scheme allows us to capitalize on the network of teams
already in place to attract candidates and offer them career
opportunities. All employees can co-opt a candidate from their
network through a specific digital platform. If the co-opting is
successful, the employee is offered a bonus of €500 for recruiting
an executive and €1,000 for a candidate in a shortage business
area. Governed by a charter that defines the conditions for
implementation, this project is one of the many embodiments of the
“All Leaders” plan introduced to contribute to the success of the
Group. In 2024, the program resulted in 52 new hires, 40% of them
for shortage occupations, who qualified for the highest bonus
levels. The program has recorded an engagement rate of 21%
since its launch and will continue to be rolled out in 2025.

Simulation-based recruitment campaigns, in partnership with
France Travail, are also being rolled out in the Tle-de-France region.
Individuals who pass assessments aligned with the desired skills
are subsequently invited to job fairs and recruitment events
arranged with job recruiters. This approach allows for recruitment
of a variety of profiles, regardless of their initial qualification or their
business experience.

Lastly, to enhance the employer brand and increase the
attractiveness of benefits and compensation packages for certain
hard-to-fill roles such as home service technicians, in 2023 a
document called “Welcome BSI,” an individualized report was
provided to future recruits, attached to their job offer. This
document outlines all the benefits and the compensation package.

Retaining talent
Promoting dialogue about performance

The “Continuous Conversation” initiative, designed to foster regular
dialogue between managers and their staff on objective
management and monitor performance throughout the year, has
been expanded to all head office departments. It had previously
been piloted by in-store and home-service managers.

Since 2024, the Continuous Conversation team monitoring tool has
been available on the Human Resources Information System
(HRIS). These interviews provide an opportunity to review and
share formalized feedback. They are carried out two or three times
a year by the manager. As a result of this agility, end-of-year
performance reviews can be conducted more easily and
thoroughly. These interim conversations are flexible so that
managers can focus them either on the employee’s own objectives
or on general topics related to the year’s performance, as they see
fit. This method of communication reflects the Group’s desire to
promote constructive managerial dialogue in the interests of
performance and to support employee development throughout
the year.

13 webinars, attended by 796 employees, were organized to
provide training on how to use the Continuous Conversation tool.

At the same time, two training modules, “Boosting Your Team
Through Feedback” and “Building a Motivating Objective,” were
delivered to managers, along with coaching, to help them develop
quality dialogue with their teams. These modules were attended by
147 employees.



Enhancing our in-house talent by promoting mobility

Via its GEPP agreement, Fnac Darty aims to provide all its
employees with a common set of measures on essential
employment and career management issues, specifically to
encourage and support their mobility. In addition to allowing all
employees to diversify and secure their career paths, the Group’s
objective in entering into this agreement, which covers all brands
and all business lines, is to open up a wide range of opportunities
and encourage employees to consider all possible forms of
mobility: functional, geographical or even between brands.

To encourage functional mobility, employees now have tools that
provide better visibility on potential jobs and career paths:

“mobility hubs” have been established based on a comparative
analysis of skills for each job to help visualize potential bridges
between multiple roles and measure the skills gaps between
those acquired and those to be acquired, depending on the role
in question;

digital job exchange platforms aiming to ensure that all vacant
positions are highlighted to employees and that they can apply
for them;

the GEPP agreement, which clarifies and harmonizes the
conditions of eligibility and rules in the event of geographical
transfers and/or transfers between the various Group brands or
companies.

Since 2023, these arrangements have been supplemented by a
strengthening of governance around mobility, with the
establishment of cross-departmental mobility committees that bring
together HR representatives from the Group’s various areas of
activity and companies. The aim is to be able to regularly review (on
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a monthly basis at least) both the list of key positions and the list
the employees who are on short-term mobility placements, for
whom specific monitoring is put in place.

Encouraging team spirit and initiative

Team-based seminars have been piloted with the Executive
Committee and some management committees. They aim to
strengthen the individual and collective implementation of the “Aim
higher” and “Play as a team” initiatives, in partnership with KEDGE
Business School. These seminars are intended to be deployed
more widely and extended to new principles of action from 2025,
thanks to the assistance of the Training Academy.

In 2024, a project was launched to gather the best projects and
initiatives developed by employees in France, based on the
aforementioned operating principles. It will culminate in the
presentation of the first “All Leaders Awards” in February 2025, at
the end of a participative selection process. This project will help to
disseminate best practices and showcase the employees who are
driving them.

[ESRS-S1-5] Targets related to managing material
negative impacts, advancing positive impacts, and
managing material risks and opportunities

Fnac Darty actively strives to boost recruitment and retain its
workforce by providing an array of training programs and initiatives
designed to enhance employee skills and performance. However,
the Group has not yet defined specific targets for these efforts.
Despite the lack of formal targets, Fnac Darty remains focused on
attracting new talent and retaining its employees, reflecting its
commitment to their professional development and well-being.

2.3.1.8 [ESRS-S1-2] Processes for engaging with own workers and workers’ representatives about

impacts

The Group is committed to respecting freedom of association
throughout the world and encourages social dialogue within all its
legal entities, at both individual and collective levels. It also strives
to create employee representation bodies in all the countries in
which it operates. In addition to social issues, Fnac Darty engages
in a constant dialogue with its employees and their representatives
to discuss the impacts of reducing carbon emissions and the
transition to sustainable activities. Through its social dialogue
bodies and its “Everyday” strategy integrating CSR, the company
discusses restructuring, job loss or creation, and impacts on
employee health and safety.

Constructive social dialogue

Each legal entity is covered by a social dialogue agreement
(entered into either at the entity level or at the brand level), granting
supra-legal resources to employee representatives to carry out their
duties.

To this end,
following bodies:

social dialogue is arranged through the

the European Works Council (EWC), which comprises elected
representatives from each Group entity. It meets at least once a
year;

a Group Works Council covering all French entities with a Social
and Economic Committee (SEC). It meets at least twice a year;

in France, within each legal entity with a Social and Economic
Committee (except for two legal entities which have fewer than
10 employees), the committee meets once a month and every
establishment (store, logistics site, head office, and so on) has
local representatives.

In addition to elected bodies, the Group has employee
representatives appointed by trade unions to negotiate collective
bargaining agreements.

Within this framework, social dialogue is structured around:

collective bargaining at Group level in France or at sub-group
level (Fnac or Darty brands);

collective bargaining within each legal entity with at least
50 employees;

in the case of legal entities with fewer than 50 employees and
therefore no union representative, important issues (annual
increases, gender equality, etc.) are handled with the Social and
Economic Committee.

In addition to entity-level agreements, there are approximately one
hundred collective bargaining agreements in force within the Group
to govern labor relations between the Group and its employees.

All employees are covered by one or more collective bargaining
agreements applicable within their legal entity and/or within the Group.
All employees are represented by an employee representative body
specific to their entity (Social and Economic Committee or Works
Council in the case of Belgium), with the exception of two entities with
fewer than 10 employees. All Group employees are represented in
any event on the Group Works Council and/or EWC.
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Organization of social dialogue

Social dialogue is ongoing within the Group, with meetings and/or
negotiations with the various employee representative bodies
taking place throughout the year.

Mandatory annual negotiations are held every year in legal entities
with at least 50 employees and are discussed with the Social and
Economic Committee in legal entities with fewer than 50 employees
and a Social and Economic Committee.

Many topics are negotiated throughout the year, either at Group
level, brand level, or at the level of each legal entity (for example,
profit-sharing, incentive schemes, gender equality, quality of life in
the workplace, and urban mobility).

In 2024, some 15 collective bargaining agreements were entered
into within the Group.

EWC meetings and Group Works Council meetings, attended by
the Group’s Director of Labor Relations, are chaired by the Group
General Secretary.

Collective bargaining negotiations held at Group level are chaired
either by the Group General Secretary or by the Group Director of
Labor Relations.

Negotiations or Social and Economic Committee meetings held at
legal entity level are chaired either by the entity’s Chief Operating
Officer or by its HR Director.

Every week, all HR Directors and members of the labor relations
team meet to discuss the social agenda for the week and the
various topics discussed in order to ensure consistency within the
Group.

A system for listening to employee expectations

In addition to social dialogue through staff representative bodies,
Fnac Darty is keen to give all employees the opportunity to express
their views on working conditions, recognizing the value of
discussion that involves everyone in the Company and is based on
transparency, listening and a variety of viewpoints. To this end, the
Group provides several tools for employees to freely express
themselves on the content and organization of their work, as well
as on the definition and implementation of actions to improve
working conditions:

Supermood, an innovative and anonymous tool for listening to
employees, enables every employee to express their opinion,
observations or expectations concerning the performance of
their work at their site, therefore enabling managers to provide
appropriate, targeted and rapid responses. In December 2024,
the recommendation rate ) was 73.0%, compared with 72.3%
in December 2023. It was 73.3% on average over the whole of
2024. Furthermore, the level of commitment measured using the
e-NPS (employee Net Promoter Score ©) format was +21
(stable compared with 2023: +19). This represents a good level
of satisfaction, particularly compared with the benchmark
provided by Supermood (+3 for all companies/+8 for
undertakings in the retail
sector);

in France, direct collective expression meetings are held to
enable employees to express their views on the organization, the
environment, and their working conditions. Designed to open
spaces for constructive discussion and collective intelligence,
these meetings are initiated by managers, but led by employee
peers from within or outside the team. This principle aims to

ensure that the teams are part of a new culture of discussion,
stepping back, sharing, and seeking solutions;

Finally, on each site, the Directors or Managers organize
meetings of all the teams on a daily, weekly, or monthly basis, in
order to update them on the news of the site or the Group.

Communication of the global framework agreement
or other agreements relating to respect for workers’
human rights

The Group is party to an agreement on quality of life in the
workplace and an agreement on job and career management
(gestion des emplois et des parcours professionnels — GEPP).

As well as these Group agreements, 10 legal entities are parties to
an agreement on gender equality.

Similarly, all of the Group’s legal entities are parties (either via a
company agreement or via a group/sub-group agreement) to an
agreement on staff representation or social dialogue, granting these
representatives time and supra-legal resources to represent the
Group’s employees.

2.3.1.9 [ESRS-S1-3] Processes to remediate
negative impacts and channels for own
workers to raise concerns

Fnac Darty is developing a zero tolerance policy regarding sexist,
harassing or discriminatory behavior, marked in particular by the
signing of the #StOpE and LGBT+ Charters (see also
Section 2.3.1.5 “Diversity and inclusion policies, actions and
targets” of this Universal Registration Document).

Communication channels available to employees

Employees have various channels at their disposal to report any
inappropriate actions or behavior:

HR officers constitute the first channel of communication
between an employee and Senior Management;

social assistants also cover a large proportion of the Group’s
employees and can act as a useful liaison point for employees
wishing to report difficulties;

beyond that, employees can contact the listening line operated
by the JLO company described below;

direct collective expression meetings may be organized within
each team, without the presence of the manager, but in the
presence of a facilitator. These opportunities for exchanges and
sharing allow everyone to express themselves freely on the
subjects of their choice and, if necessary, to report any
difficulties encountered;

The methods for employee access to the Ethics Line are
described in Section 2.4.1.3 Corporate Culture and Business
Conduct Policies [ESRS-G1-1].

In order to prevent retaliation, these channels are anonymous or
anonymized.

Investigations automatically take place, with or without staff
representatives, where facts are brought to the attention of a
representative of the employer, in order to take the necessary
measures, where appropriate, to eliminate such wrongful acts or
facts.

(1) Proportion of employees giving a score of between 7 and 10 on a scale from 0 to 10.
(2) Proportion of people who answered 9 or 10, minus the proportion of people who answered 0 to 6 (on a scale of O to 10) to the question: “How likely are you

to recommend your company as a good place to work?”
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Monitoring and assessment of listening processes

The Employee Relations Department keeps a dashboard listing all
acts of violence, sexist behavior and harassment, as well as the
actions taken, in collaboration with all human resources actors.
This dashboard is then studied and discussed at Ethics Committee
meetings.

2.3.1.10 Metrics

[ESRS-S1-6] Characteristics of the undertaking’s
employees

Human resources data are entered into HR information systems.
Fnac France and Darty France each have their own information
system. The same applies to subsidiaries in France (WeFix and
Nature & Découvertes) as well as subsidiaries abroad. All data on
the Group’s employees are entered in a reporting tool to facilitate
collection. The reporting methodology is set out in a protocol that is
updated each year and sent to contributors when the reporting
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The HR Committee as a whole analyzes the number of reports
from all the channels made available (including the listening line run
by JLO and the social assistants), as well as incidents reported to
them directly or by employee representatives.

campaign begins. All published figures are subject to several
consistency checks, done both in-house and externally. The scope
of consolidation corresponds to all legal companies whose
employees are included in the dedicated human resources
information system. Therefore, Fnac Appro Groupe and stores in
train stations or airports are excluded. The scope of the coverage
corresponds to 99.2% of the workforce of the financial
consolidation. As they are independent, the workforce of franchises
are also excluded.

/1 Characteristics of the Company’s workforce — Number of employees by gender

Number of employees (staff registered on permanent + fixed-

Gender equality

term contracts as of 12/31/2024)

Male 14,760
Female 9,310
Other 0
Undeclared 0
TOTAL EMPLOYEES 24,070

/1 Characteristics of the Company’s workforce — Number of employees in countries with 50 or more employees and representing

at least 10% of the total number of employees™

Number of employees

(staff registered on permanent + fixed-term contracts

Country as of 12/31/2024)

% of workforce registered on permanent + fixed-term
contracts as of 12/31/2024

France 17,846

74.14%

/1 Characteristics of the Company’s workforce - Employee information by coniract type and gender

Reporting period: as of 12/31/2024

Number of employees Female Male Other Undeclared Total
Number of employees (staff registered on permanent + fixed-term 9,310 14,760 0 0 24,070
contracts as of 12/31/2024)

Number of permanent employees (staff registered on permanent 8,091 138,116 0 0 21,207
contracts as of 12/31/2024)

Number of temporary employees (staff registered on fixed-term 1,219 1,644 0 0 2,863
contracts as of 12/31/2024)

Number of employees with non-guaranteed number of hours (staff 0 0 0 0 0
registered as of 12/31/2024)

Number of full-time employees (permanent + fixed-term staff registered 7,380 13,489 0 0 20,869
as of 12/31/2024)

Number of part-time employees (permanent + fixed-term staff registered 1,930 1,271 0 0 3,201

as of 12/31/2024)

(1) The scope of coverage of these data corresponds to 99.2% of the workforce of the financial consolidation. The workforces of franchisees, due to their
independence, is excluded from this consolidation. This approach ensures greater transparency and consistency between social and financial data, thus

facilitating stakeholder understanding of the social impacts of the business.
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Total number of employees who left the Company during the reporting period and staff turnover rate 2024
Number of employees who left the company 7,240
Percentage of staff turnover 30.57%

Description of the methodologies and assumptions
used to compile the data (employees)

The number of employees is indicated in terms of number of
people (staff as of 12/31/2024). Staff are declared at the end of the
reference period, in staff registered as of 12/31/2024.

Publication of contextual information necessary to
understand the data (employees)

The expectations of employees regarding the meaning of their
work, the work-life balance and the search for flexibility in their
personal organization remained relevant in 2024. Moreover, the
macroeconomic context marked by inflation, affecting their
purchasing power, combined with a continuous decline in
unemployment reaching historically low levels, led to an increase in
the turnover of salaried jobs.

Fnac Darty continues to face major challenges in the shape of fast-
paced changes in the business lines, and the scarcity and variability
of key profiles in both the repair sector and the Tech Digital sector.
In this context, employer attractiveness and employee retention
and engagement are essential for the Group.

S1-9 Diversity metrics

The fragility of the macro-economic context has a significant
impact on retail operations (stores), whose workforce has
decreased. However, as part of the implementation of the strategic
plan Everyday (diversification of activities, the rise of e-commerce
and the development of repair etc.), certain jobs constitute key
positions, such as after-sales technicians, delivery installers,
kitchen sales designers, and digital and e-commerce roles. The
Group uses various means to promote its attractiveness and thus
boost the retention rate of employees operating in these highly
competitive business lines against the backdrop of a tight job
market. These means include capitalizing on internal resources and
transferring Group employees to these business lines.

The structure of contracts within Fnac Darty is based on several
components.  Permanent  contracts account for about
88% of permanent and temporary staff. Teams are reinforced by
temporary contracts during peak sales activity. As regards the
replacement of departures and absent employees, a study is
carried out with regard to the activity. Temporary contracts mainly
consist of professionalization or apprenticeship contracts, as well
as fixed-term replacement contracts.

/1 Gender breakdown of the number of employees (workforce) at senior management level

Scope: Fnac Darty, excluding franchises

As of December 31, 2024

Number of women in Leadership Group roles (a) v (o) 74
Number of men in Leadership Group roles (a) v (b) 152
KPI: Proportion of women in Leadership Group roles (a) v (b) 32.74%

67.26%

KPI: PROPORTION OF MEN IN LEADERSHIP GROUP ROLES (A) v (B)

71 Breakdown of employees by age group

Permanent contract as of 12/31/24 Workforce % in the age group
Under 30 years old 4,765 22.5%
Between 30 and 50 years old 10,566 49.8%
Over 50 years old 5,876 27.7%
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Publication of the definition of the senior management used

The Leadership Group is composed of:

members of the Executive Committee;
the Group’s executive officers and key Group managers in France and internationally (employees with grade 19 or higher).

The Leadership Group meets several times a year to share and discuss the Group’s results and strategy.

of?\b o

o’
71 Practical/ /1 Purpose
technical
. L competence
Planning, Organization P Degree of freedom to act,

and Integration, scope and impact
Communication

& influence

B’-\_'-I Framework for reflection,

requirement of
71 Problem solving the problems

[ESRS-S1-10] Adequate wages

All internal staff on permanent and fixed-term contracts as of December 31 received a salary higher than the regulatory salary in each
country. Fnac Darty implements compensation policies that enable it to ensure the external competitiveness of the Company’s positions
while ensuring internal fairness.

/1 Countries where employees earn less than the benchmark living wage

Country yes no

France

Spain

Portugal

Belgium

X | X[ X|X]|X

Switzerland

/1 Percentage of employees paid below the applicable benchmark living wage

% employees (staff registered at 12/31 on permanent + fixed-

Country term contracts) paid below the living wage
France 0%
Spain 0%
Portugal 0%
Belgium 0%
Switzerland 0%

(1) According to the Korn Ferry (Hay) weighted job assessment method, which consists of an analysis according to three main criteria and eight sub-criteria:
Accountability, know-how, problem-solving.
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[ESRS-S1-14] Health and safety metrics

Health and safety indicators 2024
Percentage of its workforce covered by a health and safety management system based on legal requirements and/or

recognized standards or guidelines 100%
Number of fatalities among its own staff as a result of occupational accidents and illnesses 0
Number of fatalities resulting from occupational accidents and illnesses among other workers working at the Company’s sites 0
Number of occupational accidents recorded for staff excluding Nature & Découvertes 792
Number of occupational accidents recorded for Nature & Découvertes staff 18
Occupational accident rate recorded for staff excluding Nature & Découvertes 25.65
Occupational accident rate recorded for Nature & Découvertes staff 9.67
[ESRS-S1-16] Compensation metrics (pay gap and total compensation)

The extent of any pay gaps between women and men among staff 2024
Group: Pay gap between men and women 4.48%
Fnac Darty France: Pay gap between men and women 3.39%
Total annual compensation ratio 2024
Fnac Darty France: Total annual compensation ratio 103.29

The gender pay gap refers to the difference in the average level of
compensation between male and female employees. It is
expressed as a percentage of the average level of compensation of
male workers.

The information taken into account for calculation of the pay gap
indicator is based on the calculation methodology used in the
gender equality index.

The compensation of each employee, within the meaning of Article
L. 3221-3 of the Labor Code, is composed of a theoretical base
salary calculated on a full-time equivalent basis and real bonuses
for other salary elements over the annual reference
period considered.

Severance pay and retirement benefits, bonuses related to a
particular constraint unrelated to the individual employee, seniority
bonuses, overtime, additional time, as well as payments made in
respect of profit-sharing and incentive schemes, are not taken into
account.

The information taken into account for calculation of the
compensation ratio indicator is based on the calculation
methodology used for the equity ratio.
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Compensation includes the following:

the theoretical base salary, which is the sum of guaranteed,
short-term and non-variable cash compensation;

real cash benefits, which are the sum of base salary and cash
allowances, bonuses, commissions, cash profit-sharing and
other forms of variable cash payments;

real benefits in kind, such as cars, private health insurance, life
insurance, and wellness programs; and

real direct compensation, which is the sum of cash benefits,
benefits in kind and the total fair value of all annual long-term
incentives (e.g. stock option awards, restricted stock or stock
units, performance stock or stock units, phantom stock, stock
appreciation rights and long-term cash allocations).
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[ESRS-S1-17] Incidents, complaints and severe human rights impacts

Number of work-related incidents and/or complaints and serious human rights impacts among its staff 2024
Number of incidents of discrimination 48
Number of complaints made through channels for own workers to raise concerns 163
Number of complaints filed with national contact points for multinational companies of the OECD NC
Amount of fines, penalties and compensation for damages resulting from incidents of discrimination, including

harassment and complaints filed €0
Information on the reconciliation of fines, penalties and compensation for damages resulting from discrimination

offenses including harassment to the most relevant amount presented in the financial statements NC
Number of severe human rights problems and incidents related to the undertaking’s workforce that constitute cases of

non-respect of UNGPs on Business and Human Rights and OECD 0
Amount of fines, penalties and compensation for severe human rights problems and incidents related to own workforce €0
Information on the reconciliation between the amount of fines, penalties and compensation for severe human rights

problems and incidents related to own workforce and the most relevant amount presented in the financial statements.

The Group has not paid any fines, penalties or compensation for severe human rights problems or incidents related to

its own workforce NC

2.3.1.11

This methodological note sets out the main guidelines and
procedures extracted from Fnac Darty’s HR indicator reporting
protocol. The document details HR indicators, definitions, methods
of data collection and calculation.

Methodological Note - S1 indicators

[ESRS-S1-10-69] All employees receive adequate wages
in accordance with the applicable benchmarks

Methods used: Wages are collected from the payroll software of
each Group entity. The data is then analyzed to determine if the
wage is adequate. According to EFRAG, within the European
Economic Area, the minimum wage is set in accordance with
Directive (EU) 2022/2041 of the European Parliament and of the
Council110 on adequate minimum wages in the European Union.
The population considered is the permanent and temporary
contracts of each entity

Underlying assumptions: It is the minimum wage in effect in each
country that is considered

Limitations of methods: NC

Description of the indicator: This indicator provides qualitative
elements of assessment

Unit of measure: Wages are expressed in euros (€), in accordance
with the currency used in the company’s financial statements, with
the exception of Switzerland, whose currency is expressed in
Swiss francs (CHF).

[ESRS-S1-10-70] Countries where employees earn less
than the benchmark living wage

Methods used: Wages are collected from the payroll software of
each Group entity. The data is then analyzed to determine if the
wage is adequate. According to EFRAG, within the European

Economic Area, the minimum wage is set in accordance with
Directive (EU) 2022/2041 of the European Parliament and of the
Council110 on adequate minimum wages in the European Union.
The population considered is the permanent and temporary
contracts of each entity.

Underlying assumptions: It is the minimum wage in effect in each
country that is considered. Limitations of methods: NC

Unit of measure: Wages are expressed in euros (€), in accordance
with the currency used in the company’s financial statements, with
the exception of Switzerland, whose currency is expressed in
Swiss francs (CHF).

[ESRS-S1-14-88-a] Percentage of its workforce covered
by a health and safety management system based on
legal requirements and/or recognized standards or
guidelines

Methods used: The Group collects information on the basis of the
number of employees registered as of December 31 with a
permanent contract or a temporary contract.

Underlying assumptions: The group collects data by type of
protection: illness, unemployment, work accident/disability,
retirement, parental/maternity/paternity leave

Limitations of methods: NC

Description of the indicator: This indicator measures the
percentage of company employees covered by a health and safety
management system.

Unit of measure: The percentage (%) of staff covered by the health
and safety management system.
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[ESRS-S1-14-88-b] Number of deaths among its own
workforce as a result of occupational accidents and
diseases and number of deaths resulting from accidents
at work and occupational diseases among other workers
working at the undertaking’s sites

Methods used: Data is collected by each entity from payroll systems
for internal staff. Data concemning external staff are collected via a
questionnaire administered by the Group’s Indirect Purchasing
Department.

Underlying assumptions: NC

Limitations of methods: It is necessary for the payroll services to be
informed in order to record data concerning internal staff. For
external staff, the Group reports the data communicated by the
service providers.

Description of the indicator: This indicator measures the number of
deaths among the company’s workforce and other workers at
company sites, resulting from accidents at work and occupational
diseases, on an annual basis as of December 31.

Unit of measure: The total number of deaths (absolute number).

[ESRS-S1-14-88-c] Number of occupational accidents
that can be accounted for by the company’s workforce
and recordable occupational accident rates for the
company’s workforce

Methods used: Data is collected by each entity from payroll
systems. Underlying assumptions: Any accident occurring at the
workplace or at the place of business travel which jointly results in a
report and a work stoppage of a minimum of one day. Concerning
France: only occupational accidents recognized by health
insurance are recorded. Limitations of methods: Variations in
reporting practices and delays in confirming the causes of
accidents can affect the accuracy of the data.

Description of the indicator: This indicator measures the total
number of occupational accidents that can be accounted for
among the company’s workforce and the recordable occupational
accident rate, on an annual basis as of December 31.

For the Group (excluding N&D), the formula is as follows: ‘Number
of occupational accidents with stoppage initiated during the
year*1000000) /‘Volume of hours actually worked.’

The specific formula for N&D is as follows: ‘Number of occupational
accidents with stoppage initiated during the year’*1000000) /
‘Theoretical number of working hours.’

Unit of measure: The total number of accidents (absolute number)
and the accident rate.

[ESRS-S1-16-97-a] Gender pay gap
Methods used: Data is collected from HR databases.

Underlying assumptions: With regard to the average compensation
for the Pay gap indicator, the Group considers the average gross
hourly wage for men on permanent contracts present the entire
year (= the sum of the compensation of men on permanent
contracts present the entire year / sum of the theoretical hours of
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men on permanent contracts present the entire year), and on the
other hand, the average gross hourly wage for women on
permanent contracts present the entire year (= the sum of the
compensation of women on permanent contracts present the
entire year / sum of the theoretical schedules of women on
permanent contracts present the entire year). The following
elements are taken into account: The compensation of each
employee, within the meaning of Article L. 3221-3 is calculated on
a full-time equivalent basis for the annual reference period
considered. Severance pay and retirement benefits, bonuses
related to a particular constraint unrelated to the individual
employee, seniority bonuses, overtime, additional time, as well as
payments made in respect of profit-sharing and incentive schemes,
are not taken into account.

Limitations of methods: The indicator is presented at Group level. It
is also calculated on the Fnac] Darty France scope in order to be
consistent with the indicator [ESRS-S1-16-97-b] Annual total
compensation ratio.

Description of the indicator: This indicator measures the average
difference in compensation between men and women within the
company, expressed as a percentage of men’s average salary.

Unit of measure: The percentage (%) of the gender pay gap.
[ESRS-S1-16-97-b] Annual total compensation ratio
Methods used: Data is collected from HR databases.

Underlying assumptions: For the indicator Ratio between the total
annual compensation of the best-paid individual and the total
median annual compensation of all employees, the formula is as
follows:

Total annual compensation of the best paid person in the entity
divided by the median level of total annual compensation (excluding
the best paid individual).

(a) includes all employees;

(b) considers, based on the company’s compensation policies, all
of the following:

i. the base salary, which is the sum of guaranteed, short-term and
non-variable cash compensation,

ii. cash benefits, which are the sum of base salary and cash
allowances, bonuses, commissions, cash profit-sharing and other
forms of variable cash payments,

iii. benefits in kind, such as cars, private health insurance, life
insurance, and wellness programs, and

iv. direct compensation, which is the sum of cash benefits, benefits
in kind and the total fair value of all annual long-term incentives
(e.g. stock option awards, restricted stock or stock units,
performance stock or stock units, phantom stock, stock
appreciation rights and long-term cash allocations).

Limitations of methods: The Group can only calculate the median
for Fnac Darty France.

Unit of measure: Ratio expressed in number



[ESRS-S1-17-103-a] Number of incidents of discrimination

Methods used: Data is collected from internal reports and
complaints to human resources.

Underlying assumptions: Incidents are classified as discrimination if
they involve unfair treatment based on race, gender, age, religion,
sexual orientation, or any other criteria protected by law. The data
are based on a full calendar year.

Limitations of methods: Variations in reporting practices and employee
reluctance to report incidents can affect data accuracy. In addition,
cultural differences can influence the perception and reporting of
incidents of discrimination. The indicator measures the total number
of discrimination incidents reported within the company on an
annual basis.

Unit of measure: The total number of incidents (absolute number).
[ESRS-S1-17-103-b] Number of complaints

Methods used: Data is collected from internal reports and
complaints to human resources.

Underlying assumptions: Complaints are counted if they are
recorded in the company’s complaint management systems and if
they relate to alleged violations of internal policies or applicable
laws. The data are based on a full calendar year.

Limitations of methods: Variations in reporting practices and
employee reluctance to report complaints can affect data accuracy.
In addition, cultural differences can influence the perception and
reporting of complaints.

Description of the indicator: This indicator measures the total
number of complaints reported within the company on an annual
basis.

Unit of measure: The total number of complaints (absolute
number).

[ESRS-S1-17-103-c] Amount of material fines, penalties,
and compensation for damages as a result of incidents of
discrimination, including harassment and complaints filed

Methods used: The data are collected from the information
provided by the Group’s Employee Relations Department. The
amounts include administrative fines, penalties imposed by
regulators, and compensation paid to victims.

Underlying assumptions: Amounts are recorded on an annual basis
and include all amounts paid in connection with incidents of
discrimination, including harassment. The data are based on the
final decisions of the competent authorities.

Limitations of methods: Variations in reporting practices and delays
in dispute resolution may affect the accuracy of the data. In
addition, amounts may vary depending on local jurisdictions and
regulations.
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Description of the indicator: This indicator measures the total
amount of fines, penalties and compensation paid by the company
for incidents of discrimination, including harassment and
complaints, on an annual basis.

Unit of measure: The total amount in euros (€) with the exception of
Switzerland (CHF).

[ESRS-S1-17-104-a] Number of severe human rights
issues and incidents

Methods used: Data is collected from internal reports, HR
investigations, and complaints to human resources or competent
authorities. Severe incidents include human rights violations such
as forced labor, child labor and severe discrimination.

Underlying assumptions: Incidents are classified as severe if they
have significant consequences for the rights of the individuals
concerned. The data are based on a full calendar year.

Limitations of methods: Variations in reporting practices and
employee reluctance to report incidents can affect data accuracy.
In addition, cultural differences can influence the perception and
reporting of human rights incidents.

Description of the indicator: This indicator measures the total
number of severe human rights problems and incidents reported
within the company on an annual basis.

Unit of measure: The total number of incidents (absolute number).

[ESRS-S1-17-104-b] Amount of material fines, penalties,
and compensation for severe human rights issues and
incidents connected to own workforce

Methods used: The data are collected from the information
provided by the Group’s Employee Relations Department. The
amounts include administrative fines, penalties imposed by
regulators, and compensation paid to victims.

Underlying assumptions: Amounts are recorded on an annual basis
and include all amounts paid in connection with severe human
rights incidents. The data are based on the final decisions of
the competent authorities.

Limitations of methods: Variations in reporting practices and delays
in dispute resolution may affect the accuracy of the data. In
addition, amounts may vary depending on local jurisdictions and
regulations.

Description of the indicator: This indicator measures the total
amount of fines, penalties and compensation paid by the company
for severe human rights problems and incidents on an annual
basis.

Unit of measure: The total amount in euros (€) with the exception of
Switzerland (CHF).
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Workers in the value chain [ESRS-S2]

2.3.2.1 Strategy

Publication requirement related to [ESRS2-SBM-3] -
Material impacts, risks and opportunities and
interaction with strategy and business model

At Fnac Darty, the value chain, both upstream and downstream,
involves various types of workers, taken into account during the
double materiality study (see Section 2.1.4.1 [ESRS2-IRO-1]
Description of the process to identify and assess material impacts,
risks and opportunities).

Workers in the value chain

Workers who, further down the supply chain,
extract raw materials which are then
transformed into components of the Company’s
products.

Security
of our stores"”

Transport In-store sales facilitators

Cleaning, maintenance* or

collective catering Franchise employees

Call center agents

(Teleperformance, Sitel, Intelcia) Maintenance providers*

IT subcontracting in a fixed-cost

or flat rate system After-sales service

subcontractors

$2 - Workers in the value chain j

*

Affected by DR S1-14. Number of fatalities resulting from work-related
injuries and work-related health problems of other workers working at the
Company's sites.

(1) Store security:

in the event that the task is entirely managed by a third-party company in
charge of the store/warehouse/headquarters safety plan and which directly
manages its workers, these workers are not covered by S2, but a DP to be
covered in DR S1-14, under the population “Number of fatalities resulting
from work-related injuries and work-related health problems of other workers
working at the company’s sites.”

in the event that only the performance is delegated to a service provider/
temporary worker/third-party company and management is still carried out
by Fnac Darty, then they are non-employee workers covered by S1.
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Upstream, workers in the raw material extraction industries
contribute to the production of goods sold. Then, workers in
manufacturing plants play a crucial role in producing electronic
goods, appliances, games, and books. Finally, logistics employees,
including those in warehouses and distribution centers, as well as
carriers, ensure that the products arrive at their destination.

Downstream, the value chain also involves various workers. After-
sales service subcontractors, service providers, franchise
employees, in-store facilitators, as well as repair and maintenance
technicians, provide essential services. Call center staff,
telemarketers, and those involved in subcontracting on a per-day
or fixed-cost basis, also play a key role in the customer relationship
and service. Further downstream, workers in the recycling and
electronic waste management centers, as well as those involved in
cleaning, maintenance, and catering, contribute to the
environmental sustainability of the Company.

Fnac and Darty’s direct purchasing and sourcing production
areas are diversified to meet the varied needs of their markets:

in the Euro-Mediterranean area, production areas include
France, Hungary, Italy, Poland, Romania, Turkey, Slovakia, and
Egypt, thus benefiting from geographical proximity and
European manufacturing quality;

in Asia, the majority of products come from plants located on
the east coast of China.

For indirect purchases, the majority of purchases are made in
France. However, some notable exceptions include bags produced
in Vietnam and sales staff clothing made in Bangladesh. The call
centers are located in France, Morocco, Madagascar, and
Mauritius.

2.3.2.2 Managing impacts, risks and
opportunities

As a retailer, Fnac Darty operates within an ecosystem of
partnerships, interacting with numerous stakeholders, such as
customers, suppliers, public authorities, investors, non-
governmental organizations, and charities. During the double
materiality analysis these stakeholders expressed high expectations
in terms of ethics, particularly with regard to protecting personal
data and combating corruption. They also confirmed that ethics are
essential to ensure long-term relationships between Fnac Darty
and its partners.

In general, Fnac Darty is committed to acting with integrity in all its
operations and throughout its value chain. The Group is also
committed to promoting, respecting, and ensuring respect for
human rights. It recognizes that its activities may have a direct or
indirect impact on human rights, the health and safety of people,
and the environment, in all countries where the Group and its
partners operate. Thus, as part of its duty of care, the Group
identifies these risks and implements appropriate prevention
measures.
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Time
Position in value chain Type Impacts horizon  Associated policies
Deterioration of working conditions for [ESRS-S2-1] Policies related
o Impact workers at manufacturers of products | C— to value chain workers
sold by the Group located in areas at risk gt o
. for human rights 2.7. Vigilance Plan
Value chain
[ESRS-S2-1] Policies related
o Impact Deterioration of working conditions for | CERN— to value chain workers
workers in mining industries ST
2.7. Vigilance Plan
Increased legal and reputational risk in .
the event of the Group or its suppliers — [ESRS‘32'1.] Policies related
g’é‘ Risk being investigated for non-compliance to value chain workers
with labor law and human rights MT 2.7. Vigilance Plan

regulations in the value chain

2.3.2.3 [ESRS-S2-1] Policies related to value chain workers

Fnac Darty is a signatory to the United Nations Global Compact
and is officially renewing its adherence for 2024 in order to
demonstrate its willingness to act in support of the 10 fundamental
principles, such as human rights, international labor standards,
environmental protection and anti-corruption.

Fnac Darty respects the conventions and core labor standards
established by the International Labour Organization (ILO) and is
aligned with the OECD Guidelines for all Group activities. In addition
to specific internal tools, the Group has developed and manages
complementary rules to strengthen employees’ rights, as well as
respect and ethics in business relations (see Section 2.4.1 —
Business conduct [ESRS-G1)).

Fnac Darty is committed to respecting the highest standards in the
protection of human and labor rights, as well as to preserving the
health, safety, and well-being of its employees through a dedicated
policy and actions. This policy applies both to Fnac Darty internal
employees and to workers in the Group’s value chain, ensuring that
every individual in Fnac Darty’s sphere of influence is treated with
dignity and respect.

Fnac Darty’s overall sustainable performance is closely linked to
that of its suppliers and subcontractors. This policy is a major lever
in the management of social and environmental risks associated
with the activities of suppliers and subcontractors.

Vigilance Plan

The Vigilance Plan also aims to prevent and control risks and
impacts identified as material (see also Section 2.7 “Vigilance Plan”
of this Universal Registration Document). It is thus based on the
introduction and monitoring of indicators dedicated to the social
and environmental aspects of performance of outsourced labor
services, and on the “Business Code of Conduct” appended to the
purchasing and subcontracting contracts, and outlined in the
general terms and conditions for purchases.

The risk mapping of Fnac Darty’s Vigilance Plan consists of
identifying and assessing risks at least once a year, taking into
account changes in the Group’s environment and NGO reports.
Risks are weighted according to their occurrence and impact, with
an assessment of the impact on the environment, working
conditions, health, and safety. The mapping is regularly reviewed
and approved by an Ethics Committee, which may request
additional action plans to improve the effectiveness of the
measures taken.

Supplier Code of Conduct

The new Supplier Code of Conduct, published by Fnac Darty in
November 2024 and available on the Group’s corporate website,
focuses on ethical and responsible business practices. This
document aims to strengthen the Company’s commitments to
sustainability, respect for human rights and transparency in the
supply chain.

This document confirms the Group’s commitment to respecting
human rights and fundamental freedoms, the provisions of the
International  Labour Organization (ILO), in particular the
conventions aimed at the elimination of child labor and the abolition
of slavery and forced or compulsory labor, and environmental
protection.

This code includes guidelines on working conditions, environmental
impact, and the fight against corruption. By adopting the code,
Fnac Darty wishes not only to improve its own practices, but also
to encourage its suppliers to adhere to high standards of Corporate
Social Responsibility. It is aimed at all Fnac Darty’s business
partners: suppliers, service providers, and their subcontractors.
The supplier or service provider undertakes to promote and apply
the principles of the Code of Conduct to its employees, its own
suppliers, subcontractors, and other service providers, in order to
guarantee the same levels of requirements.

Associated with a dedicated standard clause, the Supplier Code of
Conduct will be rolled out to all Group framework contracts,
starting in 2025.
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Indirect purchasing awarded the RFAR (Responsible
Supplier Relations and Purchasing) label

In 2021, the Group’s Indirect Purchasing Department, in
collaboration with the CSR Department and buyers with specific
training, defined a responsible purchasing policy.

This policy is based on the benchmark provided by the RFAR label,
backed by ISO 20400:2017 “Sustainable Procurement -
Guidance.”

In January 2025, the RFAR Label Award Committee, composed of
the Business Mediation Department (French Ministry of Economy
and Finance) and the French National Purchasing Council,
unanimously awarded the RFAR label to Fnac Darty for indirect
purchasing for three years.

2.3.2.4 [ESRS-S2-2] Processes for engaging
with value chain workers about impacts

Dialogue with value chain workers becomes more difficult the
further away they are from the Group’s direct operations. External
workers directly involved in our operations are included in the
Group’s prevention plans, thus facilitating the communication and
implementation of security measures.

However, for workers further away in the value chain, the Group
mainly uses contractual channels and carries out annual
inspections to ensure compliance with standards and working
conditions. These methods, while necessary, can sometimes limit
the fluidity and effectiveness of direct dialogue.

To address these challenges, the Group has implemented the
Whistle B tool, an anonymous and secure communication channel
available 24/7, allowing all workers to share their concerns and
guarantee them a voice, regardless of their position in the value
chain. The system is supervised by the Ethics Committee (see
Section 2.1.2.1 [ESRS2-GOV-1] The role of the administrative,
management and supervisory bodies). No value chain alerts were
identified in 2024.
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2.3.2.5 [ESRS-S2-3] Procedures to remediate
negative impacts and channels for
value chain workers to raise concerns

Fnac Darty has put in place an alert mechanism accessible to all
workers in its value chain via the Group’s corporate site. They have
access to Fnac Darty’s whistleblowing website which can be
accessed at fnacdarty.com/en/ or directly at the following address:
https://report.whistleb.com/en/portal/fnacdartygroupe. This system
allows employees, suppliers, and other partners to report in a
confidential and secure manner any violations of ethical standards,
human rights, or environmental regulations. The alert mechanism is
designed to protect whistleblowers from any form of reprisal, thus
ensuring an environment in which concerns can be freely
expressed and addressed appropriately (see Section 2.4.1.3
Corporate culture and business conduct policies [ESRS-G1-1]).
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2.3.2.6 [ESRS-S2-4] Taking action on material impacts on value chain workers, and approaches to
managing material risks and pursuing material opportunities related to value chain workers,

and effectiveness of those action

All actions relating to the remediation of impacts and risks within
the value chain are also described in Section 2.7.4 Prevention and
mitigation measures of the Vigilance Plan of this Universal
Registration Document.

For Fnac Darty, there are three types of purchasing: products
marketed under its own or licensed brands (see “sourcing” above),
branded products (known as
“direct purchasing”), and indirect purchasing for the Group’s
business. Risk management varies according to these categories.

Across the Group scope, no severe human rights incidents related
to its upstream and downstream value chain were reported through
the Whistle B tool.

Sourcing
Risk management for sourcing is based on several key strategies.

Fnac Darty’s Vendor Manual is essential, providing clear guidance
to suppliers on quality, compliance, and social responsibility,
ensuring effective collaboration and a reliable supply chain.

It serves as a reference for best practices to be adopted and
standards to be respected, thus ensuring transparent and effective
collaboration between Fnac Darty and its partners. With this
manual, suppliers are better prepared to meet business
requirements, contributing to a more secure and reliable supply
chain.

In addition, the Group aims to increase the Euro-Mediterranean
share of sourcing in order to diversify suppliers and reduce
dependence on specific regions, thus minimizing the risks
associated with geopolitical or logistical disruptions.

Rigorous plant listing processes ensure the selection of suppliers
that meet strict quality and compliance criteria. In the Hong Kong
office, a dedicated team of specialized inspectors plays a key role
in identifying, assessing, and managing risks associated with
suppliers and procurement processes.

These inspectors conduct regular audits of plants and suppliers to
verify compliance with quality, safety, and social and environmental
compliance standards. They also assess the financial health of
suppliers and their ability to meet contractual requirements. In the
event of non-compliance, corrective action plans are put in place to
quickly resolve the problems identified.

This proactive approach minimizes the risk of disruptions in the
supply chain and ensures that products meet consumer
expectations. In addition, the presence of a local team in Hong

Kong facilitates communication and collaboration with Asian
suppliers, thus increasing the transparency and efficiency of
sourcing processes (see also Section 2.7.4 Prevention and
mitigation measures of the Vigilance Plan of this Universal
Registration Document).

Finally, membership of the ICS Initiative since 2023, which includes
outsourced and shared social audits, strengthens the monitoring
and compliance of suppliers’ social practices. With 40 audits
conducted in 2024 in addition to those conducted by Fnac Darty,
this proactive approach allows for the rapid identification and
correction of possible non-conformities, thus ensuring a more
responsible and resilient supply chain.

Indirect purchases

In 2024, several actions were implemented in response to the
purchasing practice analysis carried out in 2021. They included the
finalization of the mapping of CSR risks for the most strategic
purchasing and the implementation of a risk-mitigation plan by
purchasing category. In addition, business reviews dedicated to
CSR were multiplied, and CSR criteria incorporated into tenders.

Operations

The HSE Department put in place an action plan for each
Operations Department entity, including participation in the
Management Committees to monitor the action plans defined.

In addition, the HSE Department works with the Internal Control
Department and the Business Lines to update and comply with
security protocols, improving document traceability and best
practices.

Fnac Darty has implemented a procedure to prevent risks related
to interference/coactivity between the host company and the
carrier. The safety protocol formalizes the rules of prevention when
loading and unloading goods, between a host company (Fnac
Darty) and external transport companies, including regulatory
requirements, best practices, risk identification, emergency
numbers, and access plans.

The Maintenance Department develops, monitors and tracks all of
the Group’s prevention plans. This plan, which is complementary to
the risk assessment document, aims to strengthen the prevention
of risks associated with the involvement of external companies,
thus limiting the risks of coactivity at the place of intervention. It is
drawn up at the end of a preliminary visit involving all the external
companies concerned.
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2.3.2.7 [ESRS-S2-5] Targets related to
managing material negative impacts,
advancing positive impacts, and
managing material risks and
opportunities

Fnac Darty makes every effort to limit the potential adverse impacts
and risks described in 2.3.2.2 Management of impacts, risks and
opportunities related to workers in its value chain. All metrics are
described in the Vigilance Plan, such as the percentage of
adherence to the Code of Conduct, the percentage of suppliers
audited and the compliance thresholds (see Section 2.7.4
“Prevention and mitigation measures of the Vigilance Plan” of this
Universal Registration Document). The Group focuses on
continuously improving its results, ensuring that practices meet

ethical standards and taking proactive measures to protect
workers’ rights and safety. The targets have been defined internally
with the business lines concerned by the indicators in order to
validate the target.

As part of the strategic plan Everyday, Fnac Darty’s sourcing teams
raise the compliance transition levels of the audited plants each
year. Currently, a compliance rate of more than 77% is required to
meet the Group’s standards. The objective is to set the compliance
threshold at 80% by 2026, i.e. 10 points higher than the baseline
of 70% defined in 2021.

In terms of indirect purchasing, the objective for 2025 is to maintain
the good performance of 2024, i.e. 93% of calls for tender
incorporating CSR criteria and 96% of contracts incorporating the
Business Code of Conduct.

Consumers and end-users [ESRS-S4]

2.3.3.1 Strategy

[ESRS2-SBM-3] Main types of consumers and end-
users affected or likely to be affected by negative
impacts, based on the materiality assessment
provided for in ESRS 2 IRO-1

Fnac Darty’s consumers and end-users are all those who buy
products from the Group’s brands, representing diverse
backgrounds that reflect the company’s image, including
subscribed and/or member customers as well as business
customers. Some of them may be considered especially
vulnerable, namely:

the elderly, who may have difficulty understanding new
technologies and require specific, accessible information on
products and services through special support;

low-income people, who may be more sensitive to price
fluctuations and promotional offers;

people with disabilities, who may encounter accessibility
barriers, both in-store and online; and

young consumers, who may be more easily influenced and less
experienced in their consumption choices.
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It is important to distinguish between consumers, who are the ones
who buy the products, and end users, who are the ones who will
actually use the products. For example, a parent (consumer) can buy
a toy for their child (end user), or a business (consumer) can buy
computer equipment for their employees (end users).

For more information on the double materiality analysis and the
identification of risks, please refer to Sections 2.1.4.1 [ESRS2-IRO-
1] Description of the processes to identify and assess material
impacts, risks and opportunities. As explained in ESRS 2-SBM 3
Strategy, business model and value chain and ESRS 2 IRO-1
Material impacts, risks and opportunities and their interaction with
strategy and business model, Fnac Darty recognizes that its
consumers are important and that the impacts, risks, and
opportunities associated with them are closely linked to the
Company’s strategy and business model.
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2.3.3.2 Managing impacts, risks and opportunities

Fnac Darty’s CSR challenges related to consumers and end-users are essential to ensure the Company’s sustainability and reputation. By
strengthening quality and traceability, and improving the accessibility of products through e-commerce and stores, the Group meets the expectations of
consumers and regulators. Selling affordable and quality products, including refurbished products, enhances customer confidence. Data security and
product traceability are essential to avoid financial and reputational risks. Finally, adapting to socio-economic and geopolitical changes allows Fnac
Darty to remain competitive and responsive.

71 Impacts, risks and opportunities, and associated policies

Time
Position in value chain Type Description horizon  Associated policies

Loss of customer confidence degrading
the Group’s financial position throughthe ———
@ Risks sale of controversial products, a decline Product compliance
] in the quality of advice and behavior LT
Own operations deemed unethical

Paralysis of the businessand damageto —————— Security and protection of

Risks the reputation and finances of the Group in )

(@)

Q the event of major customer data leaks ST customers’ personal data
Improved product accessibility and «———— Customer relations,

Own operations v+ Impacts distribution of entertainment products via accessibility of the offer and
e-commerce sites and store locations ST services

Improved product accessibility and
distribution of cultural products through ~ ————— Customer relations,
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2.3.3.3 Relevant strategic human rights
commitments for consumers and/or
end-users

As described in Sections 2.3.2.3 [ESRS-S2-1] Policies related to
value chain workers and 2.4.1.3 [ESRS-G1-1] Corporate culture
and business conduct policies, Fnac Darty is committed to
respecting human rights by incorporating ethical principles into its
business practices.

The general approach to remediation is presented in the sections
mentioned above. The Company follows United Nations and OECD
guidelines to ensure that its operations respect the fundamental
rights of consumers.

No serious human rights problems or incidents related to its
consumers and end users were reported in 2024.

2.3.3.4 Customer data security and protection
policies, actions and targets

The Group has millions of visitors each month to its e-commerce
sites and stores, and nearly 12 million members. The transparent
and proportionate use of information relating to these visitors is a
strong expectation of customers and all of the Group’s
stakeholders.

Key activities such as sales, retail, financial services, and the
protection of customers’ and employees’ personal data depend on
the reliability and effectiveness of information systems (IS). Over
the last few years, the resources allocated and tools dedicated to
cybersecurity have been constantly increasing. The protection of
personal data and cybersecurity are integrated into the Group’s risk
management process in Chapter 5, Sections 5.3.4.1 “Balanced
use of data” and 5.3.3.1 “Cybersecurity” of this Universal
Registration Document The Group responds to the risk “Paralysis
of the business and damage to the Group’s reputation and
finances in the event of major customer data leaks” by the policies
on the protection of personal data and cybersecurity described
below.

Protection of personal data

[ESRS-S4-1] Policies related to consumers and end-
users

For several years, the Group has been working hard to proactively
protect personal data in accordance with data protection
regulations (EU Regulation of April 27, 2016 (the “GDPR”), the
French Data Protection Act and the ePrivacy Regulation).

Policies and procedures

Fnac Darty documents its compliance, in accordance with the
regulations on personal data protection (GDPR), and disseminates
personal data protection policies.

A personal data privacy policy for customers and employees is in
place. Fnac Darty maintains processing records and documents its
compliance by completing processing and impact analysis (AIPD)
data sheets and disseminating personal data protection policies.
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Governance dedicated to the protection of personal data

Managing digital issues has resulted in an increase in recent years
in the number of employees involved in data protection.

Fnac Darty has an organization dedicated to the protection of
personal data. Its team is composed of four people in France: a
Group DPO (Data Protection Officer) appointed to the French Data
Protection Authority (Commission Nationale de I'Informatique et
des Libertés — CNIL), two people in charge of the protection of
personal data and a DPO dedicated to the France Billet and Nature
& Découvertes subsidiaries.

In 2024, two members of the data protection team in France
obtained certification of their DPO skills from AFNOR Certification,
the first certifying body approved by the CNIL. This certification
confirms the skills of the Data Protection Officers (DPOs), based on
the benchmarks of September 20, 2018, adopted by the CNIL.

In regard to the other countries, the subsidiaries in Belgium, Spain,
Portugal and Switzerland also have locally appointed DPOs or staff
dedicated to compliance with regulations on personal data
protection.

“GDPR officers” have also been appointed in each of the Group’s
major business lines. These individuals are responsible for
circulating data protection-related news and monitoring
departmental action plans. All business lines are thus covered by
and represented at a GDPR Committee, which meets every
quarter.

The brands’ customer services also play an active role in
coordinating the application of the GDPR. Dedicated committees
and workshops are organized by the DPO team. These are held on
a regular basis in order to ensure compliance with the GDPR and
the follow-up of the resulting action plans. These committees and
workshops are organized as follows:

a GDPR Steering Committee in the presence of the DPO and
the GDPR officers to monitor news on the protection of personal
data and key actions of the business lines (meeting every three
months);

a GDPR Monitoring Committee in the presence of IT Directors to
monitor IT action plans (meeting every two months);

a GDPR Rights Monitoring Committee with customer relations
teams and a Country DPO Committee, bringing together
Country DPOs for sharing practices and coordination (meeting
every six months).

The Executive Committee meets once or twice a year and is also
informed of issues regarding personal data protection for
information purposes or its management if necessary. Lastly, once
a year, the Group DPO presents the risk mapping and ongoing risk
mitigation plans regarding personal data protection to the Audit
Committee.

Al and data governance

Fnac Darty has implemented new governance dedicated to Al
whose approach is both strategic and operational, as well as legal
and ethical.



[ESRS-S4-4] Taking action on material impacts on
consumers and end-users, and approaches to
mitigating material risks and pursuing material
opportunities related to consumers and end- users, and
effectiveness of those actions

Program and action plans on personal data protection

With regard to personal data protection, each country pursues its
action plan, which aims to continuously improve customer
information minimization of the use of personal data, the control of
data subjects over their data, and the implementation of limited
data retention periods.

Fnac Darty also supports new uses of Al to take into account the
new European regulation on artificial intelligence.

DPO sign-off

Faced with innovative digital services and tools sometimes using
complex technologies, the teams in charge of data protection have
implemented procedures to understand and analyze projects and
their challenges from a data protection perspective so that
customers’ and employees’ privacy is protected. A “Privacy by
Design” procedure also ensures that issues relating to personal
data protection are properly taken into account from the outset
when projects are designed and tools selected. All projects must
be signed off by the DPO’s team prior to their launch. The projects
are analyzed based on compliance with data processing
requirements and data security. Audit questionnaires are used in
particular to assess the guarantees put forward by service
providers offering third-party solutions, particularly SaaS (online
software). Fnac Darty is continuing its efforts to map and manage
the integration of outsourced software (SaaS) which has seen
strong growth in recent years. The Group’s Legal Department is
responsible for ensuring that GDPR obligations are met through
Data Protection Agreements or mandatory clauses stipulated in the
GDPR.

Every year, more than 100 projects are assessed to prevent data
and security risks. Internal and external security audits are also
carried out each year by the teams to ensure the correct level of
maturity of the IS.

Audits

The DPO team regularly monitors the rules and interpretations
provided by the regulatory authorities. It also participates regularly
in compliance audits of the main processing operations internally or
through external service providers (e.g. audit of cookies and
tracers).

Furthermore, the Internal Audit and Internal Control teams conduct
audits, checks or self-assessment campaigns for GDPR officers or
of certain scopes in order to ensure regular monitoring of GDPR
issues.
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Personal data breach

At Fnac Darty, the protection of human rights is a priority,
particularly when it comes to the management of personal data. A
personal data breach constitutes a direct breach of privacy, a
fundamental right recognized by the Universal Declaration of
Human Rights.

Alert and escalation systems for anomalies and incidents on the
part of employees and customers make it possible to anticipate or
detect data breaches. Close cooperation between the DPO and
Cybersecurity teams also ensures that IT incidents are properly
managed and enables the Group to prepare for any personal data
breaches, which must be notified to the CNIL within a timescale of
72 hours.

Employee training and awareness

In recent years, Fnac Darty has created a data protection culture
among its employees through regular training initiatives and
awareness campaigns.

The Group ensures that its employees receive ongoing training on
data protection issues. This training is implemented through
mandatory e-learning on the protection of personal data. They are
accessible from the Group’s e-learning platform.

Mandatory training on personal data protection issues is
disseminated with specific variations for certain business areas
(privacy by design (project managers), stores and call centers,
home services, after-sales service, etc.).

Fnac Darty regularly raises awareness amongst the customer
service teams responsible for some of the GDPR rights and
provides them with training.

In 2024, Fnac Darty also raised awareness among the teams of
issues related to the use of artificial intelligence tools.

Personal rights

Fnac Darty is firmly committed to respecting human rights,
particularly with regard to individual rights. Consideration of
customer requests regarding their rights (access, rectification,
opposition, portability, withdrawal of consent) is fundamental to
ensuring respect for privacy, a fundamental human right.

Our customer services and the DPO team work to respond
effectively to these requests. Managing requests from customers
regarding their rights (rights of access, rectification, objection, right
to portability, withdrawal of consent) is a major concern for Fnac
Darty, and the customer services and DPO teams are actively
mobilized to respond to them. For each brand, a customer service
manager leads and coordinates the proper management of
requests from people regarding their rights under the GDPR. Online
contact forms (Darty) or a conversational platform (Fnac through
iAdvize) that are continuously improved ensure that customers’
requests concerning the processing of their personal data are dealt
with promptly. The Group’s DPO team can be alerted directly
through contact forms and responds to specific requests from
customers regarding the use of their data.
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Since 2023, Fnac Darty has deployed a new tool in the fnac.com
and darty.com customer accounts called the “preferences
manager.” It aims to give its customers better control over the use
of their data. They can use the tool to choose the channel and the
purposes for which their personal data can be used, and who can
use it.

An information portal dedicated to personal data accompanies the
“preference manager” on the fnac.com and darty.com websites for
improved transparency on the use of personal data.

Every two years, Fnac Darty conducts a customer barometer on the
protection of personal data carried out by an external survey firm.
This survey is carried out on a panel of around 1,500 people living in
France, based on a quantitative and qualitative approach, in order to
assess the perception and expectations of customers in terms of
personal data protection.

[ESRS-S4-5] Targets related to managing material
negative impacts, advancing positive impacts, and
managing material risks and opportunities

To date, the Group has not yet established formal targets for the
management of personal data. The teams are currently focused on
regulatory compliance and adapting policies and action plans. The
Group is committed to continuing its efforts to integrate best
practices in the protection of personal data and to setting clear and
measurable objectives in the near future.

Cybersecurity: an essential practice in order to
ensure the protection of personal data

[ESRS-S4-1] Policies related to consumers and end-
users

Key activities such as sales, retail, financial services, and the
protection of customers’ and employees’ personal data depend on
the reliability and effectiveness of information systems (IS). Over
the last few years, the resources allocated and tools dedicated to
cybersecurity have been constantly increasing.

Policies and procedures

Fnac Darty documents and disseminates security policies for its
information systems. Specific policies to prevent and manage
cybersecurity incidents within the Group have been established.
This system is reinforced by a developer’s charter and a policy for
the administrators of the information system are in place.

Cybersecurity governance

Cybersecurity governance and dedicated resources ensure that the
Group’s information systems and any third-party data are
protected.

A team of 11 people is solely dedicated to this activity, including
two people trained in ISO 27001, the specific standard for
information security management.

The Chief Information Security Officer (CISO) manages the
information system risk management process for the Group and,
as such, oversees the entire information security system. Their
team ensures that specific policies to prevent and manage
cybersecurity incidents are properly monitored within the Group.
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Security committee meetings held monthly and quarterly provide an
assessment of the major actions, share the various IT security
indicators, provide feedback on the latest attacks, assess the risks
of intrusion, and update the cybersecurity risk mapping.

Fnac Darty has been PCI-DSS certified since 2021. This
certification was renewed in 2022, 2023, and 2024, illustrating the
robustness of the commercial systems and the data theft
prevention systems.

[ESRS-S4-4] Taking action on material impacts on
consumers and end-users, and approaches to
mitigating material risks and pursuing material
opportunities related to consumers and end- users, and
effectiveness of those actions

Cybersecurity program and action plans

As part of its continuous improvement approach, Fnac Darty
continues to strengthen its specific policies for the prevention,
detection and management of cybersecurity incidents, in particular
through the development of a program in France and abroad.

Fnac Darty places particular emphasis on the protection of its
websites and the customer data associated with them, both in
France and abroad. As part of its cybersecurity program, Fnac
Darty ensures that practices are harmonized between its various
subsidiaries and that the cybersecurity posture is assessed across
the Group. A new supervisory committee involving all countries and
subsidiaries has been created for this purpose.

In addition, Fnac Darty accelerated its cybersecurity program in
2024 during the 2024 Paris Olympic Games by strengthening
access control to Fnac Darty’s information system as well as by
increasing awareness among its employees.

Training and awareness of employees on cybersecurity

The Group ensures that its employees receive ongoing training on
cybersecurity issues. This training takes the form of mandatory e-
learning on cybersecurity and can be accessed from the Group’s
e-learning platform.

Employees are regularly made aware of the risks of cybersecurity
attacks through awareness campaigns on phishing attacks,
phishing simulations to check the best practices of teams,
communication throughout the year by the cyber team to raise
awareness of the various risks, mandatory training on cyber risks
for all employees, and a “cyberweek” campaign carried out in
2024.

[ESRS-S4-5] Targets related to managing material
negative impacts, advancing positive impacts, and
managing material risks and opportunities

To date, the Group has not yet established formal data security
targets. Its teams are currently focusing on harmonizing the
maturity of subsidiaries and on the Group’s resilience to
cyberattacks. Fnac Darty is committed to continuing its efforts to
integrate data security best practices and to setting clear and
measurable goals in the near future.



2.3.3.5 Product compliance policies, actions

and targets
[ESRS-S4-1] Policies related to consumers and end-
users

Fnac Darty is committed to ensuring the safety and compliance of
products sold on the markets. Each product strictly complies with
the standards in force, thus ensuring the protection and health of
consumers. For example, the Group regularly publishes the after-
sales service barometer, a tool that assesses the quality of after-
sales services and product reliability. The priority is to provide
reliable and safe products, while promoting responsible and
sustainable consumption.

Several Group departments are responsible for this commitment,
ranging from product sourcing to customer service and
communication. Each department plays a crucial role in ensuring
that the products offered meet safety and compliance
expectations, while maintaining transparent and effective
communication with consumers.

Risks related to supplier relationships and damage to the brand
image are integrated into the Group’s risk management system
(see Section 5.3 “Risk factors” of this Universal Registration
Document).

[ESRS-S4-4] Taking action on material impacts on
consumers and end-users, and approaches to
mitigating material risks and pursuing material
opportunities related to consumers and end- users,
and effectiveness of those actions

Supplier management

Risks linked to direct purchasing are managed by a dedicated
team of product managers, who work closely with suppliers to
ensure product compliance and quality. This team ensures that all
suppliers comply with a strict code of conduct, including ethical,
quality, and after-sales service criteria for spare parts.

In addition, product liability insurance is required to cover any
damage caused to consumers and end-users, thus ensuring
additional protection.

No contract is signed without a commitment to compliance with
the code of conduct and the existence of product liability
insurance. This degree of rigor minimizes risk and ensures a reliable
and responsible supply chain that meets consumer expectations
and Company standards.

The main challenge is to offer products at affordable prices while
finding cost-effective production solutions that do not compromise
on quality. The team must also take into account the growing
demands of consumers, who expect products that meet market
standards, regardless of the brand.

In addition, monitoring the financial health of suppliers and their
economic dependence is essential, especially in sectors such as
fitted kitchens, where the stability of trading partners is a key factor
of success.

The Group is implementing a balanced approach, combining
effective cost strategies, compliance with consumer expectations,
and Corporate Social Responsibility.
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Product safety

All products sourced from Fnac Darty (own-brand or licensed
production) are subject to strict quality controls to ensure that they
comply with current safety standards. Fnac Darty relies on three
partner laboratories for product compliance audits (Bureau Veritas,
Eurofins, and Intertek).
The Group conducts regular audits of its suppliers to ensure that
the products comply with safety and quality standards (see also the
Vigilance Plan in Sections 2.7.4 and 2.3.26 [ESRS-S2-4] of this
Universal Registration Document).

Fnac Darty offers a comprehensive after-sales service to ensure
customer safety and satisfaction. This includes warranties, repair
services, and technical advice. The after-sales service can be
accessed by phone and online, providing quick and efficient
assistance in case of problems.

Product compliance

The question of product compliance may concemn products
marketed under own brand or license, products purchased from
our suppliers, and products sold online through the Group’s
Marketplaces. Fnac Darty may be made aware of non-compliance
of a product through various channels: suppliers, competent
authorities, certification bodies and laboratories, internal and
external audits, specialized platforms and professional networks,
and customers.

Suppliers alert the Group of the non-compliance of one of their
products by direct communication or by relaying communications
from their manufacturers (notification of a technical problem or
failure). They also implement product recall procedures or distribute
updated versions of product technical documents.

The Group may also be alerted to the non-compliance of certain
products via official notifications from market surveillance
authorities, such as the DGCCRF (Directorate General for
Competition, Consumer Affairs and Fraud Prevention) and ANFR in
France, or other regulatory bodies. In addition, reports broadcast
on official platforms such as Safety Gate (RAPEX), which publishes
alerts on dangerous products in the European Union, may also
alert the Group.

Notifications from certification bodies and laboratories (such as
Bureau \Veritas) or other comparable structures following
compliance checks or tests, as well as the results of random
internal or external inspections during production, may also be
used to verify and detect potential non-compliance.

The Group may also be alerted by specialized platforms and
professional networks, such as 60 Milions de Consommateurs,
UFC Que Choisir, or Halte a I'Obsolescence Programmée. Alerts
from these structures come from reports and articles shared within
professional networks or industry associations, as well as from
technical databases or portals managed by specialized federations.

Finally, consumers can directly alert the Group by filing complaints
or providing feedback about a product malfunction or hazard.
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Product returns and recalls

In the event of non-compliance or the proven danger of products
offered within its network, the Group launches appropriate
withdrawal, recall, or corrective action campaigns. There are
specific procedures for own brand products, those purchased from
suppliers, and those offered on the Marketplaces. In the latter two
cases, campaigns are carried out in collaboration with the partner
suppliers or vendors on the Group’s Marketplaces.

Each Group department contributes to the effective implementation
of these campaigns. The Group communicates to consumers
information on campaigns implemented via various channels
(stores, websites). They can also contact the Group with any
questions related to the campaigns.

[ESRS-S4-5] Targets related to managing material
negative impacts, advancing positive impacts, and
managing material risks and opportunities

The targets and monitoring indicators for these commitments are
detailed in Section 2.3.2.7 [ESRS S2-5] and in the Vigilance Plan in
Section 2.7.4.6 “Results” of this Universal Registration Document.
These documents describe the specific measures put in place to
continuously monitor and improve product quality, while ensuring
that the rights of workers involved in the value chain are respected.

2.3.3.6 Customer relations, accessibility of the offer and services policies

[ESRS-S4-1] Policies related to consumers and end-users

The Group’s customer relations policy integrates product
accessibility and  consumer  environmental and  social
considerations. It focuses on the sustainability of products, the
development of the second-life offer, sorting, and accessibility of
sites and stores.

In  parallel with these measures, the Group has a
“Customer Experience” Department dedicated to the continuous
improvement of the customer experience and journey. The mission
of this department is to collect, classify, and implement solutions to
resolve recurring customer irritants.

In line with the IROs identified in this section, the risks “Ability to
adapt the Group’s business model to changes in the
macroeconomic environment,” “Incorporation of climate issues”
and “Development of the service model” are incorporated into the
Group’s risk management system (see Section 5.3 “Risk factors” of
this Universal Registration Document).

[ESRS-S4-4] Taking action on material impacts on
consumers and end-users, and approaches to
mitigating material risks and pursuing material
opportunities related to consumers and end- users, and
effectiveness of those actions

The Group’s commitment to an educated choice and
sustainable consumption for its customers

As described in Section 2.2.5.3 [ESRS-E5-2] “Actions and
resources related to resource use and circular economy,” Fnac
Darty constantly listens to its customers to better understand their
needs and expectations. The Group adapts its offer accordingly,
focusing on sustainable consumption and an educated choice.
Through initiatives such as the digital passport for household
appliances and the after-sales service barometer, Fnac Darty
provides transparent and detailed information on the durability and
repairability  of  products. The  “Sustainable  Choice”
program makes it easy to identify the most reliable and repairable
products, while the “Second Life” offer proposes high-quality
reconditioned products. Fnac Darty is also developing its repair
services, notably with the Darty Max subscription, which provides
unlimited maintenance and repair of devices. This approach allows
consumers to make informed and responsible choices, while
contributing to the promotion of more sustainable consumption.
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Facilitating access to products and services

The group deploys financing solutions, used product return, and
leasing solutions, both in-store and on the web, to facilitate
customers’ access to its offerings.

Financing

Fnac Darty offers its customers financing solutions to make
technological innovations and the best products accessible to as
many people as possible, notably in partnership with Crédit
Agricole Personal Finance & Mobility in France (access to a
financing offer is granted by the banking partner after the
customer’s solvency has been verified and other regulatory checks
carried out). Financing solutions enable customers to pay for their
purchases in several monthly instalments (between two and
36 months), as they wish. During promotional periods, the cost of
financing is met by Fnac Darty or by suppliers. Among the financing
solutions available both in-store and on the Group’s e-commerce
sites, customers can subscribe to a Fnac Mastercard or Darty Visa
card. In addition to the option to pay in several installments, this
card allows customers to benefit from loyalty benefits for each
purchase made (from Fnac and Darty or elsewhere), for example,
Fnac loyalty vouchers or Darty gift cards.

Rental

Fnac Darty has offered a long-term rental service (12, 24, or
36 months) since 2024, in partnership with Sline, a Crédit Agricole
Personal Finance & Mobility company in France. Access to the
long-term rental service is granted by the banking partner after the
customer’s solvency has been verified and other regulatory checks
carried out. The offer currently covers the following product
categories: telephones, microcomputers, and tablets. This offering
is particularly well-suited to customers who renew their equipment
on a regular basis and wish to remain at the cutting edge of
technology. The products are reconditioned at the end of the rental
period and reintroduced into the second-life loop.



Accessibility and inclusion

The Group has good geographical coverage, thanks to its franchise
development strategy, and is constantly increasing its coverage of
medium-sized cities. Fnac Darty is convinced that this local
presence strengthens the specific bond of trust created over time
with its customers.

The remote customer relations service continues to partner with
Acceo. This collaboration makes Fnhac Darty’s customer service
accessible to the deaf and hard of hearing.

Building accessibility has been a legal obligation since 2015. An
ADAP (scheduled accessibility agenda) was set up by the Group
from 2015, for a period of 10 years, in order to comply with the
customer accessibility standard.

An e-learning course on “Welcoming customers in all their diversity”
on customer accessibility in the broadest sense is mandatory for
all store employees, in addition to two other e-learning courses
specific to disabilities.

Website accessibility

The Group has set up a partnership with the FACIiti tool to
improve the accessibility of its websites. This solution makes it
possible to adapt access to the websites for people with various
difficulties (dyslexia, problems with fine motor skills etc.). It is
activated via an access button at the bottom of each page of the
websites. The user-specific difficulty is recorded by FACI'iti and
their profile is saved for all websites using the solution.

FACP'iti meets the national legal requirements of the RGAA (General
Accessibility Improvement Framework) and international WCAG
(Web Content Accessibility Guidelines) and provides a supra-legal
solution in the sense that it goes above and beyond the legal
requirements for digital inclusion.

Internally, the UX/Ul Department works to make the Group’s
websites compliant in terms of accessibility. To achieve this goal,
groups of testers are recruited to identify and monitor areas for
improvement.

Listening to and monitoring the customer relationship

The Group has an in-house “Customer Experience” Department
responsible for the continuous improvement of the customer
experience and journey. Its actions aim to collect customer irritants
considered not to be one-offs, categorize them, and implement
solutions to solve them or, if complete resolution is impossible,
reduce their frequency and impact on the customer experience.

Irritants are raised through several channels. About 60% of irritants
are escalated by customer service, through regular exchanges with
a network of ambassadors who escalate irritants they identify as
recurring. Approximately 20% of irritants are identified directly by
the “Customer Experience” Department through testing campaigns
(web orders, orders, and in-store journeys). The remaining 20%
are the result of multiple escalations, formulated by the various
departments, or even more directly by Group employees
(headquarters or stores).
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The Customer Experience Department categorizes identified
irritants according to three categories of importance: low, medium,
or high. This prioritization of intensity is derived from an irritant
scoring matrix based on three assessment criteria (individually rated
from 1 to 4): the severity from the customer’s point of view, the
frequency, and the harm to the Group’s public image.

Customers express their dissatisfaction either in store or to
customer services. Dissatisfaction reported in store is handled by
the Operations Department. Those addressed to customer service
are directed to experts according to the identified theme and the
level of sensitivity of the customer request.

For example, product failures are handled by technical support,
delivery delays by order tracking teams, and loyalty point issues by
membership teams.

The customer’s problem and the management of their cause of
dissatisfaction are dealt with first (level 1) according to defined
procedures. If the solution is not immediately found, or if it requires
more complex action, a smaller team of agents (level 2) takes over
to process the complaint. Finally, in the event of a dispute with a
higher degree of complexity or sensitivity, an expert division (level 3)
takes charge of the matter and organizes a nominative exchange
between the dissatisfied customer and a dedicated advisor in order
to resolve the problem.

The Customer Experience Department liaises between the
departments that identify an irritant and the department that can
respond to it. Its actions combine with those of other departments
toward the common goal of improving customer experiences. The
monitoring of irritants and their resolution is the subject of monthly
reporting by the
Customer Experience Department to the various Group
departments.

The resolution of irritants is planned in a project roadmap with
monthly follow-up.

[ESRS-S4-5] Targets related to managing material
negative impacts, advancing positive impacts, and
managing material risks and opportunities

The Group has set itself the following targets for 2024 in terms of
improving the quality of response to its customers:

achieve a quality of service higher than 92% in terms of the rate
of incoming calls answered;

respond to 90% of social media messages in under two hours;
maintain an average response time on the chat of less than one
minute.

After each contact, the Group steers the level of customer
satisfaction through NPS surveys, with different objectives
depending on the brands, according to their historical performance
and their potential for improvement, which are adjusted upward
each year.

Work is underway to identify and implement generative Al and
automation tools and solutions to provide faster and more synthetic
information to Group agents, based on customer requests, and
further improve the quality of responses.
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2.3.3.7 [ESRS-S4-2] Processes for engaging
with consumers and end-users about
impacts

Fnac Darty puts in place various strategies to listen to its customers
and take their opinions into account:

Diverse communication channels: Fnac Darty uses channels
such as phone, email, online chat, and even WhatsApp to allow
customers to make contact easily. Online chat, for example, is
now an important part of customer service contacts.

Chat platform: Since 2010, Fnac Darty has been using the
iAdvize platform to offer quality online support, similar to the in-
store experience. This makes it possible to respond to
customers’ questions and concerns quickly.

2.3.3.8
users to raise concerns

As described above, customers can contact the Group by phone,
chat or social media to ask questions or express dissatisfaction.

Fnac Darty processes each request via a dedicated team
(technician, business relationship, order tracking), depending on
the complexity of the request. Requests are classified into three
levels: level 1 for simple requests, level 2 for more complex
requests, and level 3 for the most sensitive cases. At level 3, a
dedicated contact person accompanies the consumer throughout
the follow-up of their request, by email or telephone.

Depending on the consumer’s request, internal teams may contact
the departments concerned (stores, legal, DPO, kitchen etc.) to
provide the best possible response.
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Customer feedback analysis: The Group analyzes customer
feedback to continuously improve its services. Reviews and
complaints are taken into account to optimize processes and
provide a better customer experience.

Omni-channel strategy: Fnac Darty relies on an omni-channel
approach, allowing customers to navigate between different
channels for advice, services, and delivery. This includes online
advice, chats/videos, and livestreams/
liveshopping to enhance the expertise of the salespeople.

In addition to these initiatives, Fnac Darty has dedicated customer
relationship centers offering a personalized and effective service.
These centers are designed to handle customer requests and
complaints quickly and professionally, ensuring optimal satisfaction.
The teams at these centers are trained to answer a variety of
questions and to provide solutions tailored to the specific needs of
each customer.

[ESRS-S4-3] Processes to remediate negative impacts and channels for consumers and end-

In the event of escalations or complaints requiring more global
action, an internal alert chain allows the advisor to notify their
manager, who informs the head office customer relationship
manager (Fnac or Darty). This manager may alert senior
management to take appropriate decisions

As described in Section 2.3.2.6 “[ESRS-S4-4],” the Customer
Experience Department coordinates with other departments to
resolve irritants and reports on these resolutions on a monthly
basis. Solutions are planned and monitored each month.

Finally, the Fnac Darty Whistle B alert tool is designed to be
accessible to everyone via the corporate website, including
customers. This tool allows any individual, whether an employee, a
partner or a customer, to report confidentially and securely any
violation of human rights, ethical principles or regulations in
force, without fear of reprisals (see Section 2.4.1.3 “Corporate
culture and business conduct policies” [ESRS-G1-1])
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2.4 __ Governance information [ESRS-G]

Business conduct [ESRS-G1]

2.4.1.1 Management of material business impacts, risks and opportunities

For the Group, ethical issues include the promotion of a corporate culture based on ethics and responsibility, the fight against corruption and
bribery, and the fair management of supplier relations. This involves training employees in ethical values, putting in place rigorous control
mechanisms to prevent corruption, and ensuring fair and transparent payment practices with suppliers. These measures are essential to
maintain a strong reputation, retain customers and employees, and contribute to a fairer and more sustainable business environment.

71 Impacts, risks and opportunities, and associated policies
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2.4.1.2 Governance

Publication requirements linked to [ESRS2-GOV-1] - The role of the administrative, supervisory and

management bodies

The role of the administrative, management, and supervisory bodies in business conduct is set out in detail in Section [ESRS2-GOV-1] of this

document.

2.4.1.3 Corporate culture and business
conduct policies [ESRS-G1-1]

Fnac Darty strives every day to promote ethical behavior in all its
business activities. The long-established ethical framework
strengthens the culture by continuously raising awareness among
employees and helping them make decisions in line with the
Group’s values.

The Group allocates appropriate resources to the ethics and
compliance challenges it faces by ensuring that it appoints
managers dedicated to key issues, as well as representatives in the
business lines and subsidiaries. The Group’s General Secretary in
charge of Human Resources, CSR and Governance oversees
these challenges. Alongside that, the Group’s Ethics Committee
ensures that the ethics and compliance systems are continuously
improved. It also aims to remedy any action that is in violation of its
principles (see also Section 2.1.2.1 “[ESRS2-GOV-1] The role of
the administrative, management and supervisory bodies.” Fnac
Darty has put in place ethics guidelines composed of several codes
of conduct and policies to prevent fraud and unethical behavior.
These guidelines include the Business Code of Conduct, the
Supplier Code of Conduct, the Gifts and Benefits Charter, the
Charter for the Prevention of Conflicts of Interest, and a Whistle B
whistleblower alert line to anonymously report unethical behavior.

In order for each employee to adhere to the rules of good conduct
endorsed by the Group, numerous training courses enable them to
understand the importance and the challenges of the Group’s
ethical approach in carrying out their activities. The entire system is
available in several languages to allow access to all Group entities.
Internally, the guidelines are accessible via the intranet on a
dedicated ethical SharePoint. Externally, they are accessible via the
website fnacdarty.com/en, under the “Business Ethics” section of
the Group’s “CSR commitments.”

Developing an ethical culture through specific
training

Fnac Darty establishes and develops its corporate culture through
mandatory e-learning training modules for executives, management
and employees on the following topics: Code of conduct, gifts and
invitations, whistleblowing, conflicts of interest, assessment of third
parties, risk mapping, ethics and managers.

Training of executives

All members of the Executive Committee, Leadership Group and
management committees of the countries and subsidiaries have
completed the seven mandatory training modules. These various
entities have a total of more than 200 people in the Group.
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Training of exposed persons

The “conflict of interest” population includes all employees at risk,
i.e. those most at risk of corruption and bribery.

Employees are identified as at risk where they are in direct contact
with suppliers, service providers, or professional customers, in
purchasing, procurement, or listing functions, and according to
their power in terms of decision-making and taking action.

Every person exposed to conflict of interest risk in the Group
(executives and management) has completed the following four
mandatory training modules: Code of Conduct, gifts and
hospitality, whistleblowing and conflicts of interest. They must also
complete an individual assessment of their conflict of interest risk.
This approach involves at-risk persons in the prevention and
management of conflict of interest situations, using a personal
inquiry process to highlight risks that they may come across.

The list of at-risk employees for France is reviewed annually by the
Group Risk Director, the Group Security Director and the Group’s
Head of Ethics (i.e. 669 employees in 2024). For the country and
subsidiary scopes, the at-risk population is determined and
reviewed by local ethics officers (i.e. 699 employees in 2024).

Reported situations are systematically analyzed and appropriate
remedial measures are implemented. Furthermore, in addition to
this annual declaration, Fnac Darty encourages its employees to
declare any conflict of interest situations throughout the year.

Training for all employees

All Group employees are required to complete the three training
modules on the Business Code of Conduct, gifts and hospitality,
and whistleblowing.

To ensure that the importance of a culture of ethical conduct is
passed on to all new employees, the Group’s Head of Ethics
presents the ethics system in the induction seminar for new
managers in France.

In China, a “sensitive country” according to the Corruption
Perception Index, the ethics guidelines and training are
systematically included in the onboarding process for new
employees at the sourcing office.

The ethical culture of the Company is also promoted and assessed
through annual risk mapping and employee self-assessment
exercises, as well as the analysis of declared conflicts of interest
and the implementation of remediation measures, while
encouraging declarations throughout the year.



Whistleblower alert line

The Group uses the “WhistleB by Navex” whistleblowing platform
to ensure the anonymity and security of reports. This platform is
accessible to employees and external parties. Events that may give
rise to an alert include crimes, offenses, and threats to the general
interest, as well as violations of international, European, or national
law. They may concern topics around ethics (corruption, fraud,
non-compliance with ethical standards), social issues (health,
hygiene, safety, discrimination, harassment), the environment, and
the duty of care (violatons of human rights and
fundamental freedoms).

Fnac Darty employees or any outside person can access Whistle B,
the reporting platform, via several secure channels set up by the
company:

Internal Portal: Employees can log in to the Fnac Darty internal
portal where a direct link to Whistle B is available. This portal can
be accessed from work computers or via secure remote
access.

Corporate site: Fnac Darty’s corporate site also offers access
to Whistle B, allowing everyone to report incidents confidentially.
Internal communication: Fnac Darty regularly communicates
with its employees about reporting procedures via emails,
internal newsletters and information sessions, ensuring that all
employees are informed of the means at their disposal to use
Whistle B.

Ethics training: All new employees are provided with ethics
training to ensure they understand and adhere to company
values and standards. This training includes information on the
use of Whistle B and the importance of reporting potential
violations confidentially and securely.

Since 2022, the management of alerts has been decentralized, with
specially authorized members deciding on the actions to be taken.
Three Group-level system administrators (Safety Director, Risk
Director, and Head of Ethics) oversee the platform and can redirect
cases to a select ethics committee, if necessary. Locally, alerts are
managed by ethics officers and their deputies. The Group regularly
communicates on this system, which can be accessed through
several channels, including the fnacdarty.com/en/ website, the
intranet, posters with a QR code, and mandatory e-learning
training, thus facilitating the prevention and monitoring of illegal
behavior or behavior contrary to the internal rules.
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The “WhistleB by Navex” whistleblowing platform guarantees the
security of exchanges and the anonymity of whistleblowers if they
wish. The website, accessible to all Group employees and partners,
is encrypted to ensure confidentiality and translated into all
necessary languages. The individuals or teams (hereinafter referred
to as the recipients), considered to be the most appropriate within
each legal entity of the Group and designated as competent to
receive and monitor reports, are selected locally to ensure their
independence and the absence of any conflict of interest. These
recipients, chosen for their knowledge in the field of compliance
and/or the regulations, may have a variety of roles and functions.
They may be the General Secretary in charge of HR, CSR and
Governance, the Chairman of the Ethics Committee, the Group
Safety Director, the Group Risk Director, the Group Head of Ethics,
the Group Legal Director, the Group CSR Director etc.

All alert recipients are trained on the alert management tool by the
Group Head of Ethics and have signed a confidentiality agreement.
In the event of a conflict of interest, the recipient concerned is
excluded from the investigation to ensure the impartiality of the
procedure.

Fnac Darty ensures that the platform promptly acknowledges
receipt of the report, and in any event within seven days of receipt
of the report.

The processing of the report is carried out within a reasonable time
period, which may not exceed three months, or six months in duly
justified cases. The recipients of the alert have an obligation to
process the report within the specified time limits.

The whistleblower’s report is handled by the recipient of the alert
with the utmost confidentiality, in an objective, impartial, and non-
discriminatory manner in relation to the identity of the whistleblower
and the person that is the subject of the whistleblower’s
accusation.
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2.4.1.4 [ESRS-G1-2] Management of
relationships with suppliers

Prevention of late payment

The Group does not have a comprehensive policy with regard to
late payments, as management of this subject is decentralized. Its
approach is based on compliance with the regulations in force in
the territory concemed and on fair management of relations with
suppliers.

In France, an action plan aimed at reducing late payments on
indirect non-real estate purchases has been in place since the end
of 2022. This scope represents approximately 250,000 invoices
and €700 million of purchases excluding VAT per year. Aware of
the challenges with regard to regulations and image, but also in
order to better meet our commitments to our partners, the Group
has developed an action plan to reduce these delays in three main
ways:

the establishment of dedicated governance composed of three
monthly committees:

e the Steering Committee, composed of officers selected
from each department (Operating, Operations, E-Commerce
and Digital, Customers, Finance, and Human Resources);

e the Accounting Committee, composed of the Indirect
Purchases and Accounting Departments to monitor KPIs (Key
Performance Indicators) and measure the efficiency of the
accounting process;

e the Business Line Workshops, composed of the Indirect
Purchases Department and the operational departments in
order to review and improve the ordering processes with a
view to streamlining invoicing.

71 Supplier and responsible purchasing relationships
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Since 2022, Fnac Darty has incorporated invoice and order
reconciliation for all its companies into SmartBuy, which has
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In addition to its social commitments, Fnac Darty is committed to
reducing its greenhouse gas emissions by aligning its objectives
with SBTi criteria. This implies that suppliers representing a
significant share of supply chain emissions (scope 3) also adopt
science-based emission reduction targets (see Section 2.2.1
“Climate change [ESRS-E1]”).

For Fnac Darty, there are three types of purchasing: purchasing
products marketed under its own or license brands (see “Sourcing”
above), purchasing branded products (known as “direct
purchasing”), and indirect purchasing (intended to allow the Group
to conduct its business). These risks are also managed in different
ways.

Sourcing

The management of purchasing risks for product sourcing is based
on several key strategies.

Fnac Darty’s Vendor Manual plays a crucial role in this risk
management. The manual provides clear and detailed guidance to
suppliers on quality, compliance, and social responsibility
expectations. It serves as a reference for best practices to be
adopted and standards to be respected, thus ensuring transparent
and effective collaboration between Fnac Darty and its partners.
With this manual, suppliers are better prepared to meet business
requirements, contributing to a more secure and reliable supply
chain.

In addition, the Group aims to increase the Euro-Mediterranean
share of sourcing in order to diversify suppliers and reduce
dependence on specific regions, thus minimizing the risks
associated with geopolitical or logistical disruptions.

The establishment of rigorous plant listing processes ensure that
only suppliers that meet strict quality and compliance criteria are
selected. In the Hong Kong office, a dedicated team composed of
a group of specialized inspectors is responsible for this mission.
This team plays a key role in identifying, assessing, and managing
risks associated with suppliers and procurement processes.

The inspectors conduct regular audits of factories and suppliers to
ensure that they comply with quality, safety, and social and
environmental compliance standards. They also verify the financial
health of suppliers and their ability to meet contractual
requirements. In the event of non-compliance, corrective action
plans are put in place to quickly resolve the problems identified.

This proactive approach minimizes the risk of disruptions in the
supply chain and ensures that products meet consumer
expectations. In addition, the presence of a local team in Hong
Kong facilitates communication and collaboration with Asian
suppliers, thus increasing the transparency and efficiency of
sourcing processes.

Finally, membership of the ICS Initiative since 2023, which includes
outsourced and shared social audits, strengthens the monitoring
and compliance of suppliers’ social practices. With 40 audits
conducted in 2024 in addition to those conducted by Fnac Darty,
this proactive approach allows for the rapid identification and
correction of possible non-conformities, thus ensuring a more
responsible and resilient supply chain.
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Direct purchasing

Risks linked to direct purchasing are managed by a dedicated
team of product managers, who work closely with suppliers to
ensure product compliance and quality. This team ensures that all
suppliers comply with a strict code of conduct, including ethical,
quality, and after-sales service criteria for spare parts.

In addition, product liability insurance is required to cover any
damage caused to consumers and end-users, thus ensuring
additional protection.

No contract is signed without a commitment to compliance with
the code of conduct and the existence of product liability
insurance. This degree of rigor minimizes risk and ensures a reliable
and responsible supply chain that meets consumer expectations
and Company standards.

The main challenge is to offer products at affordable prices while
finding cost-effective production solutions that do not compromise
on quality. The team must also take into account the growing
demands of consumers, who expect products that meet market
standards, regardless of the brand.

In addition, monitoring the financial health of suppliers and their
economic dependence is essential, especially in sectors such as
fitted kitchens, where the stability of trading partners is a key factor
of success.

The Group is implementing a balanced approach, combining
effective cost strategies, compliance with consumer expectations,
and Corporate Social Responsibility.

Indirect purchases

Fnac Darty’s responsible indirect purchasing policy is based on
three major commitments:

being a responsible purchaser regarding our suppliers, and
working to continuously improve purchasing practices, by
developing long-term, balanced relationships with suppliers;
helping to achieve the Group’s CSR objectives by incorporating
Corporate Social Responsibility into the purchasing processes;
encouraging the Group’s partners to develop their own CSR
approach, by monitoring and encouraging the initiatives of Fnac
Darty suppliers.

The Indirect Purchasing Department (IPD) has set up dedicated
governance, including a quarterly committee to monitor the action
plan defined in the context of the application for the RFAR label.
This committee also focuses on improving payment deadlines and
the participation of the Indirect Purchases Department in
committees related to CSR (Corporate Social Responsibility), such
as the CSR France Committee, the Responsible Digital Technology
Committee and the Climate Committee.

In 2023, several actions were rolled out in response to the
purchasing practice analysis carried out in 2021. They included the
finalization of the mapping of CSR risks for the most strategic
purchasing items, and the implementation of a risk-mitigation plan by
purchasing category. In addition, business reviews dedicated to
CSR were multiplied, and CSR criteria incorporated into tenders. A
comprehensive action plan was also rolled out to optimize supplier
payment times, with a focus on VSEs (very small enterprises) and
transport suppliers.

The supplier selection process includes competitive bidding to
compare offers, as well as a CSR questionnaire, a Business Code
of Conduct, and a responsible purchasing policy for all bids
exceeding a threshold of €50,000.
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The IPD has developed a three-year action plan incorporating a
progress plan based on several indicators, including the
percentage of tenders incorporating CSR criteria. To achieve this
objective, a generic CSR criteria matrix, applicable to any call for
tenders, has been established. This matrix covers governance,
social, environmental, and responsible purchasing issues, and must
be systematically integrated into any tender documents. Specific
criteria matrices have also been developed for certain categories,
such as transport, IT and works.

When the contract is signed and during its term, legal documents
are requested from French suppliers at risk on specific subjects
(transportation, works, call centers, IT control, kitchen installers,
after-sales service). These documents include URSSAF certificates,
proof of registration, and lists of foreign workers subject to work
permits, and must be updated every six months, failing which the
firm is blocked. In addition, anti-corruption controls (ADIT) are
carried out under the Sapin 2 Law, according to the country’s
Corruption Perception Index (CPI) and expenditure. From 2025, an
ADIT control will be implemented at the end of the call for tenders
before confirmation of the final choice for expenditure greater than
€150,000 in countries with a CPI less than or equal to 60.

Finally, the financial health of suppliers and the risk of economic
dependence are also closely monitored, especially for suppliers of
fitted kitchens.

In 2024, Fnac Darty’s Indirect Purchasing Department set up a
supplier barometer to collect feedback on the quality of the
relationship between the Group and its partners. The barometer
allows suppliers to assess various aspects of their collaboration
with Fnac Darty, such as the transparency of the bidding process,
the fluidity of dispute resolution, and compliance with payment
deadlines. By collecting this feedback, Fnac Darty can identify the
strengths and areas for improvement in its purchasing practices,
thus strengthening the trust and satisfaction of its suppliers. This
proactive approach helps build lasting and balanced relationships
that are essential for an efficient and responsible supply chain.
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Operations

The HSE Department put in place a dedicated action plan for each
Operations Department entity, including participation in the
Management Committees to monitor the action plans defined.

In addition, the HSE Department works with the Internal Control
Department and the business lines to update and comply with
security protocols, with a view to improving document traceability
and harmonizing best practices.

Fnac Darty has implemented a procedure to prevent risks related
to interference/coactivity between the host company and the
carrier. The safety protocol is a written document that formalizes
the rules of prevention during the loading and unloading of goods
between a host company (Fnac Darty) and external transport
companies.

Our safety protocols include regulatory requirements, best
practices during loading and unloading operations, risk
identification, and emergency numbers and access plans.

In addition, the Maintenance Department implements, monitors,
and tracks all prevention plans for the Group. The prevention plan
is a complementary document to the risk assessment document,
which aims to strengthen the prevention of risks associated with
the work of external companies. It reduces the risks associated
with coactivity by people present on site during an intervention and
is carried out after a preliminary visit involving all the external
companies involved (See Section 2.3.2.3 [ESRS S2-4] and 2.7.4
“Prevention and mitigation measures” of this Universal Registration
Document).

Contractual policy and ethical management of
relations with third parties

The Fnac Darty contractual policy structures and formalizes the
contractual process applicable to relations with third parties. This
common framework defines the responsibilities and key stages of
the contractual process for all Group entities in France. In
particular, it covers the selection of third parties and negotiation,
reiterating the policies and procedures in force concerning ethical
values and compliance.

Practical contract guides adapted by the business line and an e-
learning course complement this policy, providing in particular
specific and practical clarifications adapted to the specific nature of
the contract in question.

The Legal Department has also formalized a Legal Chart for the
wider dissemination of principles and processes applicable to the
various legal areas and countries of the Group.

All of these measures are incorporated into the Group’s internal
control system to ensure responsible and ethical business
management, in line with Fnac Darty’s principles of action.



2.41.5 [ESRS-G1-3] Prevention and detection
of corruption and bribery

Governance of the ethics system

The compliance program under the Sapin 2 Law, which aims to
combat corruption, is incorporated into Fnac Darty’s ethics system.
Each Group entity implements the ethics system and applies it
according to the specific features of its activities, its geographical
location and any applicable regulations.

The Group’s Ethics Committee ensures the quality of the system in
line with changes in the business environment.

Ethics Guidelines

The ethics guidelines formalize the Group’s commitments and
share them with all of its stakeholders. The Group also helps its
employees to best respond to new situations through the use of
decision trees. The guidelines include, among other things:

the aim of the Business Code of Conduct is to reaffirm the basic
principles that should govern each person’s behavior in their
professional life, both individually and collectively. The Group’s
ethical principles are reiterated to stakeholders in the Group’s
Ethics Charter and in its Supplier Ethics Charter;

the Supplier Code of Conduct developed and implemented in
2024. Its objective is to guide suppliers in their relationships with
Group employees. It is a reminder of the main international
regulations and charters with which the Group intends to
comply.

the “Gifts and Benefits” Charter outlines the Group’s internal
rules for accepting gifts and hospitality. It provides guidance for
employees on what to do when they receive invitations from
outside the organization;

the Prevention of Conflicts of Interest Charter is designed to
raise awareness on this topic. It aims to help employees to avoid
conflicts of interest and to act appropriately.

These guidelines are regularly updated to reflect the
implementation of a continuous improvement approach. For
example, in 2024, the Supplier Code of Conduct was created to
expand the system.

The Ethics Guidelines are translated into six languages and can be
accessed at any time in all Group entities. Internal communications
regarding the ethics guidelines are issued on an ad hoc basis.
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Mapping of the risks of corruption and influence
peddling

The mapping of risks of corruption and influence peddling
underpins the management of the ethics system. The action plans
it generates are monitored regularly. The mapping processes are
reviewed annually by the Ethics Committee.

Procedures in place to prevent, detect, and address
allegations or incidents of corruption and bribery

The Group has put in place several procedures to prevent, detect,
and address allegations or incidents of corruption and bribery.

Prevent: The ethics guidelines, including the Business Code of
Conduct, the Supplier Code of Conduct, the Gifts and Benefits
Charter, and the Charter for the Prevention of Conflicts of Interest,
are widely distributed on the corporate website and on SharePoint
(Ethics Every Day), translated into six languages. Mandatory training

(e-learning) is provided for employees, with three to seven modules
depending on their exposure to risk. Separation of tasks is ensured
with double approval required for all contracts. The Business Code
of Conduct is appended to contracts with third parties, and will be
replaced in 2025 by the Supplier Code of Conduct. Major third
parties are monitored by the ADIT (Agency for the dissemination of
Technological Information). An approval process for invitations and
gifts is in place, as well as an annual declaration of non-conflict of
interest for exposed employees. An annual review of the risk
mapping is carried out by the Head of Ethics.

Detect: The Whistle B whistleblowing alert line is available to report
problematic behavior. In 2025, accounting controls will be
strengthened on manual entries and sensitive accounts.

Address: Whistleblowing alerts are managed by designated
recipients and independent investigation teams, involving the Risk
Department, Group Safety, and the Legal and HR Departments.
The processing of alerts is monitored by an Ethics Committee, with
the possibility of convening a select committee for major cases.
Each legal entity has a disciplinary regime related to ethics. Please
refer to Section 2.4.1.3 Corporate culture and business conduct
policies [ESRS G1-1] for more details on the alert line and the
processing of whistleblowing alerts.

Training and awareness

A new e-learning training package was launched in 2022 in order
to strengthen anti-corruption measures. This comprehensive
educational package was rolled out based on the level of employee
responsibility. It includes seven
e-learning modules covering the following topics: Code of Conduct,
gifts and invitations, whistleblowing, conflicts of interest,
assessment of third parties, risk mapping, ethics and managers.

Please refer to Section 2.4.1.3 Corporate culture and business conduct policies [ESRS-G1-1] for more details on the mandatory training

offered to employees, persons at risk, and management.

Monitoring, controls and internal assessment

The rollout of the ethics system is monitored and systematically presented at meetings of the internal control committees. The annual self-
assessment campaign, during which the quality of procedures is reviewed by internal control teams, includes ethical questions. An annual
monitoring report on the ethics system is presented to the Audit Committee every year.
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2.41.6 [ESRS-G1-4] Incidents of corruption or bribery

Corruption or bribery payments that occurred during the reporting period 2024
Number of convictions for violation of anti-corruption and anti-bribery laws 0
Amount of fines for violation of anti-corruption and anti-bribery laws €0
71 Anti-corruption and bribery training
2024 training
Level Population rate Module titles Frequency
0 Integration of new managers 100% Intervention: Risks and Ethics 6/8 sessions per year
1 “All” population: 73% Code of Conduct
Training (3 modules) Gifts and Hospitality
Whistieblowing Within one month of
2 Population conflicts of interest: 98.8% Conflicts of Interest taking up the position
training (four modules) and refresher course
; : } after three years
3 Leadership Group / management 93% Assessment of third parties rinree year

committees:

Training (7 modules)

Risk mapping

Ethics & Executives

2.4.1.7 [ESRS-G1-5] Political influence and lobbying activities

Governance

In France, the Communications and Public Affairs Department
coordinates and rolls out all lobbying activities, under the authority
of the Chief Executive Officer and in compliance with the Business
Code of Conduct and the Group’s Charter for the Prevention of
Conflicts of Interest. It oversees the monitoring of any activities
carried out in the other subsidiaries.

The actions taken within this framework are reported annually to
the High Authority for Transparency in Public Life (HATVP), in the
form of a report shared in advance with the Group’s Audit
Department. This declaration includes detailed activity sheets, lists
the associations and federations of which the Group is a member,
and indicates the amounts allocated to lobbying activities.

At the date of publication of this report the 2024 report is not yet
available. The link to the annual report for 2023 can be found here:
https://www.hatvp.fr/fiche-organisation/
?0organisation=775661390##

Financial contributions

In France, in accordance with the law of January 19, 1995 on the
financing of political life, the Group makes no political, financial, or
in-kind contributions. This policy is also applied in all other Group
entities, and no financing has been reported in the other
subsidiaries.

Promoting sustainability in the sector

The Group is actively engaged in debates and regulatory
developments relating to sustainability and repair, book sales, and
digital activities, while seizing the opportunity to improve its
reputation by promoting more responsible practices in the sector,
by means of concrete actions related to the IROs identified in
Section 2.1.3.3 [ESRS2-SBM-3] Material impacts, risks and
opportunities and their interaction with strategy and business
model.
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Generally speaking, by providing technical expertise, Fnac Darty
contributes to public decisions likely to affect its environment,
particularly in areas relating to the circular economy, consumer
protection, and equal treatment of economic stakeholders. As part
of a constructive approach with the public authorities, Fnac Darty is
able to make innovative proposals thanks to its operational
experience, but also to warn about the economic, social and
environmental risks to which certain measures might expose the
sector’s stakeholders. In the latter case, the Group is responsible
for working proactively on compromise solutions that are
satisfactory and acceptable to all stakeholders. This active
participation in consultations allows the Group to anticipate
regulations pertaining to its business as effectively as possible.

Sustainability and repair

During 2024, the Group actively continued its collaboration with the
Ministry of Ecological Transition on the creation of the sustainability
index: two experts took part in the working groups on the TV and
washing machine sustainability indices.

A member of the NGO Halte a I'Obsolescence Programmeée (Stop
Planned Obsolescence — HOP) sustainability club, the Group was a
signatory to a French initiative on the extension of sustainability
and repairability indices for new products, as well as a European
White Paper, alongside the “Right to Repair” coalition on the price
of spare parts.

The Group will also be a signatory to the second version of the
sustainable e-commerce charter and provides input for the working
group led by the Enterprise Directorate General, which is
responsible for drafting a charter on reconditioned smartphones.

Fnac Darty, France’s leading repairer, has been involved in work
aimed at extending the scope of the repair fund created by the
AGEC Law, in two main areas: the inclusion of subscriptions in the
scope, and the earmarking of an envelope to support the training of
repair technicians.



Finally, the Group is a member of the circular economy working
group created by the French National Trade Council.

Sale of books

The Group has also been active regarding the challenges of sharing
value within the book chain, contributing to the creation of a tool
that gives authors visibility over their sales figures. The Group
strives to maintain a level playing field in the online book sales
market. To this end, it focuses on strict application of current
regulations and compliance, especially with the Darcos Act. Finally,
the Group has called for the continuation of the Culture Pass, a
unique and unprecedented tool for disseminating culture to young
audiences.

Digital activities

The omnichannel nature of the Group’s business model also
requires monitoring of the regulations relating to digital activities
(Digital Services Act, Digital Market Act) and their application.

2.4.1.8 [ESRS-G1-6] Payment practices

Sustainability information
Governance information [ESRS-G]

Transparency of our lobbying activities

The Group is registered in the European Union Transparency
Register under number 935428630280-28. This is essentially a
declaration in form only, as the Group concentrates its activities in
France and does not make use of lobbying strategies in Brussels at
this stage. As such, the declaration of activity is empty, and the
amount allocated less than €10,000.

On the other hand, and as indicated in Point G-1-5-29-a, the
Group declares its national activities to the French High Authority
for Transparency in Public Life.

At the end of December 2024, no member of the administrative,
management and supervisory bodies had held a comparable
position in public office in the two vyears preceding their
appointment.

Categories France
Indirect purchases 55

Average number of days to pay .
the invoice from vs standard Sourcing Purchases NA
Direct purchasing 59

Indirect purchases LME merchandise maximum 60 days net

(Tolerated, 45 days end of month)

no limit because outside FR but defined
in the contract

Sourcing Purchases

Standard payment terms

Direct purchasing LME merchandise maximum 60 days net

(Tolerated, 45 days end of month)

With the exception of books, which do
not have an LME ceiling

Indirect purchases 91.48%

Percentage of payments aligned
with standard payment deadlines Sourcing Purchases NA
Direct purchasing 90.54%
Number of legal proceedings pending for late payment 0
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2.41.9 Methodological Note - Governance indicators

This methodological note sets out the main guidelines and
procedures extracted from Fnac Darty’s governance reporting
protocol.

The document details governance indicators, definitions, and data
collection and calculation methods.
G1-3: Prevention and detection of corruption and
bribery

Share of positions at risk trained on corruption
EFRAG ID: G1-3_07/Standard: ESRS-G1-3-21-b

Background: Enhanced training for the population at risk of
corruption, including seven mandatory modules for the Leadership
Group and country/subsidiary management committees, and four
modules for the “conflict of interest” population.

Scope: Group

Definition and tracking unit: Percentage of population at risk who
received training on corruption.

Calculation method and source: Number of persons trained/total
number of persons at risk x 100. Sources include extracts from the
training tool and data from local ethics representatives.

Percentage of the Board of Directors who received
training on corruption

EFRAG ID: G1-3_08/Standard: ESRS-G1-3-21-c

Background: Documentation on corruption shared with the Board
of Directors.

Scope: Group - Directors of the Fnac Darty group

Tracking unit: Percentage of administrators who received the
documentation.

Calculation method and source: Number of Directors who received
documentation/total number of Directors x 100. Sources include
shipments via OODrive and validations by the Audit Committee.

Share of the first governing body trained on corruption
EFRAG ID: G1-3_07/Standard: ESRS-G1-3-21-¢c

Background: Mandatory training for the Executive Committee, the
Leadership Group and the management committees of countries
and subsidiaries.

Scope: Group

Tracking unit: Percentage of management teams trained on
corruption.

Calculation method and source: Number of people trained/total
number of people in management teams x 100. Sources include
extracts from the training tool and data from local ethics
representatives.

G1-4: Corruption or bribery incidents

Number of confirmed corruption incidents that occurred
during the year

EFRAG ID: G1-4_01/Standard: ESRS-G1-4-24-a

Background: Supervision of corruption cases by the Risk Director
and the Head of Ethics.
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Scope: Group scope

Tracking unit: Number of confirmed cases of corruption that
occurred this year.

Calculation method and source: Addition of all cases of corruption
that occurred during the year. Sources include cases reported via
the whistleblowing site and records of investigations carried out.

Share of confirmed corruption incidents occurring during
the year with dismissal

EFRAG ID: G1-4_06/Standard: ESRS-G1-4-24-a

Background: Tracking of corruption cases and HR issues by the
Risk Director

Scope: Group

Tracking unit: Percentage of confirmed cases of corruption
resulting in dismissal.

Calculation method and source: Number of corruption cases
resulting in dismissal/total number of corruption cases x 100.
Sources include cases reported via the whistleblowing site and
records of investigations carried out.

Share of confirmed corruption incidents occurring during
the year with non-renewal of contract or termination

EFRAG ID: G1-4_07/Standard: ESRS-G1-4-24-a

Background: Tracking of corruption cases and contractual
outcomes by the Risk Director.

Scope: Group

Tracking unit: Percentage of cases of corruption that resulted in
termination or non-renewal of contracts.

Calculation method and source: Number of contract terminations
or non-renewals/total number of cases of corruption x 100.
Sources include cases reported via the whistleblowing site and
records of investigations carried out.

Number of convictions for violation of anti-corruption and
anti-bribery laws

EFRAG ID: G1-4_02/Standard: ESRS-G1-4-24-a

Background: Tracking of legal outcomes by the Risk Director and
the Ethics Manager.

Scope: Group

Indicator and tracking unit: Number of convictions for violation of
anti-corruption and anti-bribery laws

Calculation method and source: Addition of all convictions that
occurred during the year. Sources include cases reported via the
whistleblowing site and records of investigations carried out.

Amount of fines for violation of anti-corruption and anti-
bribery laws

EFRAG ID: G1-4_02/Standard: ESRS-G1-4-24-a

Background: Tracking of the financial impacts of corruption
incidents by the Chief Risk Officer and the Head of Ethics.

Definition and scope: Group scope

Tracking unit: Amount of the financial impact of corruption
incidents.



Calculation method and source: Losses related to the corruption
incident (damage incurred + legal costs). Sources include cases
reported via the whistleblowing site and records of investigations
carried out.

G1-5: Political influence and lobbying activities
Existence of lobbying activities
EFRAG ID: G1-5_02/Standard: ESRS-G1-5-29-b

Background: to ensure transparency of the company’s activities
and commitments related to the exercise of its political influence
involving political contributions, including the nature and purpose of
lobbying activities.

Scope: France + subsidiaries

Indicator and tracking unit: Existence of lobbying activities and the
total monetary value in euros of the financial and in-kind political
contributions made directly and indirectly by the company.

G1-6: Payment practices
The average payment time for invoicing
EFRAG ID: G1-6_01/Standard: ESRS-G1-6-33-b

Background: The purpose of this publication requirement is to
provide an overview of the contractual payment terms and their
consequences in terms of payments, including their impact on
SMEs.

Scope: France + broken down by type of purchases (Indirect
Purchases, Sourcing Purchases, Direct Purchasing).

Exclusions: Nature et Découvertes, WeFix, excluding real estate
charges for indirect purchases, excluding LDA, SFL, kitchen and
spare parts for direct purchasing.

Tracking unit: Time in days. The average time (in number of days) it
takes the company to pay an invoice from the date on which the
contractual or statutory payment period begins to run.

Calculation method and sources: Average of the payment delays
noted. Sources include SAP for direct purchasing and
questionnaires sent to local DAF for subsidiaries.

Standard payment terms
EFRAG ID: G1-6_02/Standard: ESRS-G1-6-33-b

Background: The purpose of this publication requirement is to
provide an overview of the contractual payment terms and their
consequences in terms of payments, including their impact on
SMEs.

Sustainability information
Governance information [ESRS-G]

Scope: France broken down by type of purchases (Indirect
Purchases, Sourcing Purchases, Direct Purchasing). Description of
the company’s standard payment terms (in number of days) by
large category of suppliers.

Exclusions: Nature et Découvertes, WeFix, excluding real estate
charges for indirect purchases, excluding LDA, SFL, kitchen and
spare parts for direct purchasing.

Indicator and tracking unit: Time in days.

Calculation method and sources: Capping of payment terms set by
Articles L441-10 et seq. of the French Commercial Code.

The number of payments aligned to the payment
standards

EFRAG ID: G1-6_03/Standard: ESRS-G1-6-33-b

Background: The purpose of this publication requirement is to
provide an overview of the contractual payment terms and their
consequences in terms of payments, including
their impact on SMEs.

Scope: France + broken down by type of purchases (Indirect
Purchases, Sourcing Purchases, Direct Purchasing).

Exclusions: Nature et Découvertes, WeFix, excluding real estate
charges for indirect purchases, excluding LDA, SFL, kitchen and
spare parts for direct purchasing.

Indicator and tracking unit: Number of payments aligned with
payment standards, number of payments not aligned with payment
standards, percentage of payments aligned with payment
standards. The percentage of payments made within the legal
standard payment period or as defined by the entity.

Calculation method and sources: Number of documents paid on
time/total number of documents. Sources include SAP for direct
purchasing and SmartBuy for indirect purchases.

Legal proceedings for late payment (number)
EFRAG ID: G1-6_04/Standard: ESRS-G1-6-33-c

Background: The purpose of this publication requirement is to
provide an overview of the contractual payment terms and their
consequences in terms of payments, including their impact on
SMEs.

Scope: France (Fnac, Darty). Number of legal proceedings pending
and under appeal concerning late payment

Indicator and tracking unit: Whole number.

Calculation method and sources: Dispute tracking table with note
of the status of the dispute for France. Sources include
questionnaires sent to local DAF for subsidiaries.
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List of datapoints in cross-cutting and thematic standards that derive from other EU legislation pursuant to ESRS 2,

2.5 ___ List of datapoints in cross-cutting and thematic standards
that derive from other EU legislation pursuant to ESRS 2,

Appendix B

Publication requirement and SFDR Pillar 3 Reference EU Section
corresponding datapoint reference reference benchmark European
regulation Climate Law
ESRS 2 GOV-1 Indicator 13, Annex Il of the 2.1.2.1
. . . ) Table 1, Annex | Commission
Diversity within governance bodies, Delegated
paragraph 21(d) Regulation (EU)
2020/1816
ESRS 2 GOV-1 Annex Il of the 2.1.2.1
) Commission
Percentage of Independent Directors, Delegated
paragraph 21(e) Regulation (EU)
2020/1816
ESRS 2 GOV-4 Indicator 10, 2124
" Table 3, Annex |
Statement on due diligence, paragraph 30
ESRS 2 SBM-1 Indicator 4, Table Article 449 a of Annex Il of the Not
) . o 1, Annex | Regulation (EU) Commission applicable
Involvement in fossil fuel activities, 575/ Delegated to Fnac
paragraph 40 (d)() 2013 Commission  Regulation (EU) Darty
Implementing 2020/1816
Regulation (EU)
2022/2453,
Table 1:
Qualitative
information on
environmental risk
and Table 2:
Qualitative
information on
social risk
ESRS 2 SBM-1 Indicator 9, Table Annex Il of the Not
) o . 2, Annex | Commission applicable
Involvement in activities related to chemical Delegated to Fnac
production paragraph 40(d)(ii) Regulation (EU) Darty
2020/1816
ESRS 2 SBM-1 Indicator 14, Article 12(1) of Not
. . Table 1, Annex | Commission applicable
Involvement in controversial weapons- Delegated to Fnac
related activities, paragraph 40 (d) (iii) Regulation (EU) Darty
2020/1818
Annex Il to
Commission
Delegated
Regulation (EU)
2020/1816
ESRS 2 SBM-1 Commission Not
) e Delegated applicable
Involvement in activities related to the Regulation (EU) to Fnac
cultivation and production of tobacco, 2020/1818, Darty
paragraph 40(d)(iv)
Article 12(1) of
Commission
Delegated
Regulation (EU)
2020/1816,
Annex Il.
ESRS E1-1 Article 2(1) of 2212
» ) ) ) Regulation (EU)
Transition plan to achieve climate neutrality 2021/1119

by 2050, paragraph 14
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Appendix B
Publication requirement and SFDR Pillar 3 Reference EU Section
corresponding datapoint reference reference benchmark European
regulation Climate Law
ESRS E1-1 Article 449 a  Article 12(1)(d) to Not
Companies excluded from the Paris Regulation (EU) 4 2(2)%‘%3(522@3 api)gclz:anb;(e:
Agreement benchmark index, paragraph 575/2013, Regulation (EU) Darty
Implementing
Regulation (EU)
2022/2453
Model 1: Banking
portfolio — Climate
change transition
risk: Credit quality
of exposures by
sector, issues and
residual maturity
ESRS E1-4 Indicator 4, Table Article 449 a Article 6 of 2.2.1.8
) o 2, Annex | . Delegated
Targets for reducing GHG emissions, Regulation (EU) Regulation (EU)
Commission
Implementing
Regulation (EU)
2022/2453
Model 3: Banking
portfolio —
Climate change
transition risk:
Alignment
indicators
ESRS E1-5 Indicator 5, Table Not
) ) 1, and Indicator 5, applicable
Energy consumption from fossil fuels Table 2, Annex | to Fnac
broken down by energy source (only Darty
sectors with a strong climate impact),
paragraph 38
ESRS E1-5 Indicator 5, Table 2217
) ) 1, Annex |
Energy consumption and mix, paragraph
37
ESRS E1-5 Indicator 6, Table Not
) ) e ) 1, Annex | applicable
Energy intensity of activities in high climate to Fnac
impact sectors, paragraphs 40 to 43 Darty
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List of datapoints in cross-cutting and thematic standards that derive from other EU legislation pursuant to ESRS 2,

Publication requirement and SFDR Pillar 3 Reference EU Section
corresponding datapoint reference reference benchmark European
regulation Climate Law
ESRS E1-6 Indicators 1 and Article 449 a of Article 5(1), Article 2214
2, Table 1, Regulation (EU 6 and
Gross Scopes 1, 2, 3 and Total GHG Annex | 9 575/2é13)
emissions Commission Article 8(1) of
; Commission
P h 44 Implementing
aregrap Regulation (EU) Delegated
2022/2453 Regulatlon (EU)
2020/1818
Model 1: Banking
portfolio — Climate
change transition
risk: Credit quality
of exposures by
sector, issues and
residual maturity
ESRS E1-6 Indicator 3, Table Article 449 a of Article 8(1) of 2214
L ) 1, Annex | Regulation (EU) Commission
Gross GHG emission intensity, paragraphs 575/2013 Delegated
531055 Commission  Regulation (EU)
Implementing 2020/1818
Regulation (EU)
2022/2453
Model 3: Banking
portfolio —
Climate change
transition risk:
Alignment
indicators
ESRS E1-7 Article 2(1) of Not
Regulation (EU applicable
GHG removals and carbon credits, 92021/1(1 13 p$o Fnac
paragraph 56 Darty
ESRS E1-9 Annex Il to Not
) ) Commission applicable
Exposure of the benchmark index portfolio Delegated to Fnac
to physical climate-related risks, paragraph Regulation (EU) Darty
66 2020/1818,
Annex Il to
Commission
Delegated
Regulation (EU)
2020/1816
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Publication requirement and SFDR Pillar 3 Reference EU Section
corresponding datapoint reference reference benchmark European
regulation Climate Law
ESRS E1-9 Article 449 a of Not
Regulation (EU) applicable
Breakdown of monetary amounts by acute 575/2013 to Enac
and chronic physical risk, paragraph 66(a) Commissior; Darty
ESRS E1-9 Implementing
Regulation (EU)
Location of significant assets exposed to 2022/2453,
physical risk, paragraph 66(c) paragraphs 46
and 47,
Model 5: Banking
portfolio —
Physical risk
related to climate
change:
Exposures subject
to physical risk.
ESRS E1-9 Article 449 a of Not
Regulation (EU applicable
Breakdown of the book value of the 9 575, /2(()1 3) pﬁ) Fnac
company’s real estate assets by energy Commission‘ Darty
efficiency class, paragraph 67(c) Implementing
Regulation (EU)
2022/2453,
paragraph 34 and
Model 2, Banking
portfolio — Climate
change transition
risk: Mortgage
loans — energy
efficiency of
collateral
ESRS E1-9 Annex Il of the Not
i Commission applicable
Degree of exposure of the portfolio to Delegated to Fnac
climate-related opportunities, paragraph 69 Regulation (EU) Darty
2020/1818
ESRS E2-4 Indicator 8, Table Not
1, Annex |; applicable
Quantity of each pollutant listed in Annex Il Indicator 2. Table p$0 Fnac
to Regulation E-PRTR (European Pollutant 2 Af'mex | Darty
Release and Transfer Register) released Indicator 1. Table
into air, water and soil, paragraph 28 2 Af'mex I:
indicator 3, Table
2, Annex |
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Publication requirement and
corresponding datapoint

SFDR
reference

Pillar 3
reference

Reference
benchmark
regulation

EU Section
European
Climate Law

ESRS E3-1

Water and marine resources, paragraph 9

ESRS E3-1
Policy on the subject, paragraph 13

ESRS E3-1

Sustainable practices with regard to
oceans and seas, paragraph 14

ESRS E3-4

Total percentage of water recycled and
reused, paragraph 28(c)

ESRS E3-4

Total water consumption in m® per net
revenue on own operations, paragraph 29

ESRS 2- SBM 3 - E4
paragraph 16(a) (i)
ESRS 2- SBM 3 - E4
paragraph 16(b)
ESRS 2- SBM 3 - E4
paragraph 16(c)
ESRS E4-2

Sustainable land/agricultural practices or
policies, paragraph 24(b)

ESRS E4-2

Sustainable practices or policies with
regard to oceans and seas, paragraph
24(c)

ESRS E4-2

Policies to address deforestation,
paragraph 24(d)

ESRS E5-5
Non-recycled waste, paragraph 37(d)
ESRS E5-5

Hazardous waste and radioactive waste,
paragraph 39

ESRS 2- SBM3 - S1
Risk of forced labor paragraph, 14(f)

ESRS 2- SBM3 - S1

Risk of child exploitation through labor,
paragraph 14(g)
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Indicator 7, Table
2, Annex |

Indicator 8, Table
2, Annex |

Indicator 12,
Table 2, Annex |

Indicator 6.2,
Table 2, Annex |

Indicator 6.1,
Table 2, Annex |

Indicator 7, Table
1, Annex |

Indicator 10,
Table 2, Annex |

Indicator 14,
Table 2, Annex |

Indicator 11,

Table 2, Annex |

Indicator 12,
Table 2, Annex |

Indicator 15,
Table 2, Annex |

Indicator 13,
Table 2, Annex |

Indicator 9, Table
1, Annex |

Indicator 13,
Table 3, Annex |

Indicator 12,
Table 3, Annex |

— FNAC DARTY

Not
applicable
to Fnac
Darty

Not
applicable
to Fnac
Darty

Not
applicable
to Fnac
Darty

Not
applicable
to Fnac
Darty

Not
applicable
to Fnac
Darty

2.1.3.3
2.1.3.3

2.1.3.3

Not
applicable
to Fnac
Darty

Not
applicable
to Fnac
Darty

2242

22563

22563

Not
applicable
to Fnac
Darty

Not
applicable
to Fnac
Darty
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Publication requirement and
corresponding datapoint

SFDR
reference

Pillar 3 Reference
reference benchmark
regulation

Appendix B

EU Section
European
Climate Law

ESRS S1-1

Commitments to a human rights policy,
paragraph 20

ESRS S1-1

Policies of due diligence on matters
covered by fundamental conventions 1 to 8
of the International Labor Organization,
paragraph 21

ESRS S1-1

Processes and measures to prevent
trafficking in human beings, paragraph 22

ESRS S1-1

Prevention policy or workplace accident
management system, paragraph 23

ESRS $1-3

Mechanisms for handling disputes or
complaints, paragraph 32(c)

ESRS S1-14

Number of fatalities and number and rate of
work-related accidents, paragraph 88(b)
and (c)

ESRS S1-14

Number of days lost due to injury, accident,
death or illness, paragraph 88 (e)

ESRS S1-16

Uncorrected pay gap between men and
women, paragraph 97(a)

ESRS S1-16

Excessive compensation ratio of the Chief
Executive Officer, paragraph 97(b)

ESRS S1-17
Cases of discrimination, paragraph 103(a)
ESRS S1-17

Non-compliance with the Guiding Principles
on Business and Human Rights and the
OECD Guidelines, paragraph 104(a)

ESRS 2- SBM3 — S2

Material risk of child exploitation through
labor or forced labor in the value chain
paragraph 11 (b)

Indicator 9, Table
3, and Indicator
11, Table 1,
Annex |

Indicator 11,
Table 3, Annex |

Indicator 1, Table
3, Annex |

Indicator 5, Table
3, Annex |

Indicator 2, Table
3, Annex |

Indicator 3, Table
3, Annex |

Indicator 12,
Table 1, Annex |

Indicator 8, Table
3, Annex |

Indicator 7, Table
3, Annex |

Indicator 10,
Table 1, and
Indicator 14,
Table 3, Annex |

Indicators 12 and
13, Table 3,
Annex |

Annex Il of the
Commission
Delegated
Regulation (EU)
2020/1816

Annex Il of the
Commission
Delegated
Regulation (EU)
2020/1816

Annex Il to
Commission
Delegated
Regulation (EU)
2020/1816

Annex Il to
Commission
Delegated
Regulation (EU)
2020/1816, Article
12(1) of
Commission
Delegated
Regulation (EU)
2020/1818
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2.3.1.3

2.3.1.3
2.3.1.5
2.3.1.6
2.3.1.7
2.3.1.8
2.3.1.3

2.3.1.4

2.3.1.9

2.3.1.10

Not
applicable
to Fnac
Darty

2.3.1.10

2.3.1.10

2.3.1.10

2.3.1.10

2.3.21
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Appendix B

Publication requirement and SFDR Reference EU Section
corresponding datapoint reference benchmark European
regulation Climate Law
ESRS S2-1 Indicator 9, Table
3, and Indicator
Commitments to a human rights policy, 11, Table 1,
paragraph 17 Annex | 2.3.2.3
ESRS S2-1 Indicators 11 and 2.3.2.3
- . 4, Table 3,
Policies related to value chain workers, Annex |
paragraph 18
ESRS S2-1 Indicator 10, Annex Il to 2.3.2.3
) ) o o Table 1, Annex | Commission
Non-compliance with the Guiding Principles Delegated
on Business and Human Rights and the Regulation (EU)
OECD Guidelines, paragraph 19 2020/1816, Article
12(1) of
Commission
Delegated
Regulation (EU)
2020/1818
ESRS S2-1 Annex Il to 2.3.2.3
o . Commission
Policies of due diligence on matters Delegated 2.7
covered by fundamental conventions 1 to 8 Regulation (EU)
of the International Labor Organization, 2020/1816
paragraph 19
ESRS S2-4 Indicator 14, 2.3.2.6
. o Table 3, Annex |
Human rights problems and incidents*
related to the upstream or downstream
value chain, paragraph 36
ESRS S3-1 Indicator 9, Table Non-
) . . 3, Annex |, and material for
Commitments to a human rights policy, Indicator 11, Fnac Darty
paragraph 16 Table 1, Annex |
ESRS S3-1 Indicator 10, Annex Il to Non-
) ) . . Table 1, Annex | Commission material for
Non—cqmpllance with the demg Principles Delegated Fnac Darty
on Business and Human Rights, the ILO Regulation (EU)
Principles or the OECD Guidelines, 2020/1816, Article
paragraph 17 12(1) of
Commission
Delegated
Regulation (EU)
2020/1818
ESRS S3-4 Indicator 14, Non-
) o Table 3, Annex | material for
Human rights problems and incidents, Fnac Darty
paragraph 36
ESRS S4-1 Indicator 9, Table 2.4.3.4
- 3, and Indicator
Policies related to consumers and end- 11, Table 1, 2.4.3.5
users, paragraph 16 Annex | 5436
2.4.3.7
ESRS S4-1 Indicator 10, Annex Il to 2.3.2.3
) ) o o Table 1, Annex | Commission
Non-compliance with the Guiding Principles Delegated

on Business and Human Rights and the
OECD Guidelines, paragraph 17
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List of datapoints in cross-cutting and thematic standards that derive from other EU legislation pursuant to ESRS 2,

Appendix B
Publication requirement and SFDR Pillar 3 Reference EU Section
corresponding datapoint reference reference benchmark European
regulation Climate Law
ESRS S4-4 Indicator 14, 2.3.2.3
Table 3, Annex |
Human rights problems and incidents,
paragraph 35
ESRS G1-1
United Nations Convention against Indicator 15,
Corruption, paragraph 10 (b) Table 3, Annex | 2.41.3
ESRS G1-1 Indicator 6, Table 2.41.3
' , 3, Annex |
Protection of whistleblowers, paragraph
10(d)
ESRS G1-4 Indicator 17, Annex Il to 2.4.1.6
) . ) i Table 3, Annex | Commission
Fines for infringement of anti-corruption and Delegated
anti-bribery legislation, paragraph 24 (a) Regulation (EU)
2020/1816
ESRS G1-4 Indicator 16, 2.41.6

Table 3, Annex |
Anti-corruption and anti-bribery standards,

paragraph 24 (b)
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2.6 __ Sustainability information certification report

Sustainability information certification report and verification
of the disclosure requirements provided for under Article 8
of Regulation (EU) 2020/852.

Year ended December 31, 2024
To the General Meeting of Shareholders,

This report is issued in our capacity as statutory auditors of the
financial statements of FNAC DARTY. It covers the sustainability
information and the information provided for in Article 8 of
Regulation (EU) 2020/852 (“Sustainability Information”), relating to
the year ended December 31, 2024 included in Sections 2.1 to 2.5
of the Group Management Report and presented in Section 2 of
the Universal Registration Document.

Pursuant to Article L. 233-28-4 of the French Commercial Code,
FNAC DARTY is required to include the above information in a
separate section of its Group Management Report. This information
has been prepared in the context of the first-time application of the
aforementioned articles, characterized by uncertainties over the
interpretation of the texts, the use of significant estimates, the
absence of established practices and frameworks, notably for the
double materiality analysis, and by an evolving internal control
system. They help to understand the impact of FNAC DARTY’s
business on sustainability issues, as well as how these issues
influence the development of the Group’s business, results and
situation. Sustainability issues include environmental, social and
corporate governance issues.

Pursuant to Il of Article L. 821-54 of the aforementioned code, our
assignment consists of carrying out the work necessary to issue an
opinion, expressing limited assurance, on:

compliance with the sustainability reporting standards adopted,
pursuant to Article 29 ter of Directive (EU) 2013/34 of the
European Parliament and of the Council of December 14, 2022
(hereinafter ESRS for “European Sustainability Reporting
Standards”), for the process implemented by FNAC DARTY to
determine the information disclosed;

compliance of the sustainability information included in the
Group Management Report, and presented in Section 2 of the
Universal Registration Document, with the requirements of
Article L. 233-28-4 of the French Commercial Code, including
with the ESRS; and

compliance with the disclosure requirements under Article 8 of
Regulation (EU) 2020/852.

The assignment is carried out in compliance with the ethical rules,
including independence, and quality rules laid down by the French
Commercial Code.
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It is also governed by the guidelines of the French High Council of
Statutory Auditors “Sustainability information certification report and
verification of the disclosure requirements provided for under
Article 8 of Regulation (EU) 2020/852.”

In the three separate sections of this report that follow, we present,
for each of the areas covered by our assignment, the nature of the
audits we performed, the conclusions we drew from these
verifications and, in support of these conclusions, the matters
which required our particular attention and the procedures we
performed in relation to these matters. We would like to draw your
attention to the fact that we do not express a conclusion on these
items considered individually, and that the procedures described
should be considered in the overall context of the conclusions
reached on each of the three aspects of our assignment.

Finally, where we feel it is necessary to draw your attention to one
or more of the sustainability disclosures made by FNAC DARTY in
the Group Management Report and presented in Section 2 of the
Universal Registration Document, we have included a paragraph of
remarks.

Limits of our assignment

As the purpose of our assignment is to provide limited assurance,
the nature (choice of control techniques), scope (extent) and
duration of the work are less than those required to provide
reasonable assurance.

Furthermore, this assignment does not consist of guaranteeing the
viability or quality of FNAC DARTY’s management, in particular in
making an assessment, which would go beyond compliance with
the ESRS information requirements, of the relevance of the choices
made by FNAC DARTY in terms of action plans, targets, policies,
scenario analyses and transition plans.

However, it allows conclusions to be expressed regarding the
process for determining published sustainability information, the
information itself, and the information published pursuant to Article
8 of Regulation (EU) 2020/852, as to the lack of identification or,
conversely, the identification of errors, omissions or inconsistencies
of such importance that they may influence the decisions that
readers of the information that is the subject of our audits may
make.

Our assignment does not cover any comparative data.
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ESRS compliance of the process implemented by Fnac Darty to determine

the information disclosed

Nature of the audits
Our work consisted of verifying that:

the process defined and implemented by FNAC DARTY has
enabled it, in accordance with the ESRS, to identify and assess
its impacts, risks and opportunities related to sustainability
matters, and to identify those material impacts, risks and
opportunities that have led to the disclosure of sustainability
information in the Group Management Report presented in
Section 2 of the Universal Registration Document, and

the information provided on this process also complies with the
ESRS.

Items that received particular attention

Below we present the items that have been the subject of particular
attention on our part concerning the compliance, with the ESRS,
of the process implemented by FNAC DARTY to determine the
information disclosed.

Information relating to the identification of stakeholders and
impacts, risks and opportunities, as well as to the assessment of
impact materiality and financial materiality, is given in Section
2.1.4.1 [ESRS2-IRO-1] “Description of the processes to identify
and assess material impacts, risks and opportunities.”

Concerning the identification of stakeholders

We have taken note of the analysis carried out by FNAC DARTY to
identify the stakeholders who may affect the entities within the
scope of the information or may be affected by them, through their
activities and direct or indirect business relationships in the value
chain.

We spoke to management and the individuals we considered
appropriate, and reviewed the available documentation.

Concerning the identification of risks and

opportunities

impacts,

We have taken note of the process implemented by FNAC DARTY
concerning the identification of actual or potential impacts (negative
or positive), risks and opportunities (“IROs”) in relation to the
sustainability matters mentioned in paragraph AR 16 of the
“Application Requirements” of ESRS 1, as mentioned in Section
2.1.4.1 [ESRS2-IRO-1] “Description of the processes to identify
and assess material impacts, risks and opportunities.”

We have also used our professional judgment to assess the
acceptability of the exclusions presented in Section 2.1.1.2
[ESRS2-BP-2] “Disclosures in relation to specific circumstances” of
the Group Management Report.

We assessed:

e the completeness of the activities included in the scope used
to identify IROs;

e how FNAC DARTY considered the list of sustainability topics
listed in ESRS 1 (AR 16) in its analysis;

e the consistency of actual and potential impacts, risks and
opportunities identified by FNAC DARTY with available sector
analyses and the Group’s sustainability strategy.

Conclusion of the audits

Based on the audits we have performed, we have not identified any
material errors, omissions or inconsistencies concerning the
compliance of the process implemented by FNAC DARTY with the
ESRS.

Concerning the assessment of impact materiality and
financial materiality

Through interviews with management and reviews of available
documentation, we have reviewed the impact materiality and
financial materiality assessment process implemented by FNAC
DARTY, and assessed its compliance with the criteria defined by
ESRS 1.

In particular, we assessed the way in which FNAC DARTY
established and applied the materiality criteria defined by ESRS 1,
including those relating to the setting of thresholds, to determine
the material information disclosed.

We assessed the appropriateness of the information given and
mentioned in Section 2.1.4.1 [ESRS2-IRO-1] “Description of the
processes to identify and assess material impacts, risks and
opportunities.”

Compliance of the sustainability information included in the Group
Management Report, provided in Section 2 of the Universal
Registration Document, with the requirements of Article L. 233-28-
4 of the French Commercial Code, including with the ESRS.

Nature of the audits

Our work consisted of verifying that, in accordance with legal and
regulatory requirements, including the ESRS:

the information provided allows for an understanding of the
preparation and governance methods for the sustainability
information included in the Group Management Report, provided
in Section 2 of the Universal Registration Document, including
the methods for determining the value chain information and the
selected disclosure exemptions;

the presentation of this information ensures that it is easy to read
and understand;

the scope adopted by FNAC DARTY for this information is
appropriate; and

on the basis of a selection, based on our analysis of the risks of
non-compliance of the information provided and the
expectations of its users, this information does not contain any
material errors, omissions or inconsistencies, i.e. that could
influence the judgment or decisions of the users of this
information.
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Conclusion of the audits

Based on the audits we have performed, we have not identified any
material errors, omissions or inconsistencies concerning the
compliance of the sustainability information included in the group
Management Report, provided in Section 2 of the Universal
Registration Document, with the requirements of Article L. 233-28-
4 of the French Commercial Code, including with the ESRS.

Items that received particular attention

Information provided pursuant to environmental

standards (ESRS E1 and E5)

The climate change information disclosed (ESRS E1) is mentioned
in Section 2.2.1 “Climate change [ESRS-E1],” while information
disclosed on resource use and the circular economy (ESRS E5) is
mentioned in Section 2.2.5 “Resource use and the circular
economy [ESRS-E5).”

Below we present the items that have been the subject of particular
attention on our part concerning the compliance of this information
with the ESRS.

Our procedures consisted of:

e conducting interviews with the management or persons
concerned, in particular the Group’s “CSR” department, to
learn about the entity’s policies and guidelines to cover
climate change mitigation and adaptation;

e taking note of the internal processes and documentation put
in place by the entity to ensure the compliance of the
disclosed information.

Remarks

Without calling into question the conclusion expressed above, we
would like to draw your attention to the information in Paragraph
2.1.1.2 [ESRS2-BP-2] *“Disclosures in relation to specific
circumstances,” which highlights the limitations inherent in the first
year of application of Article L. 233-28-4 and the methodological
choices made by FNAC DARTY specified in the section
“Uncertainties related to the first implementation of ESRS
standards,” in particular the paragraphs “Information not disclosed
in 2024” and “Scope of the sustainability statement.”

More specifically, with regard to the information disclosed
concerning greenhouse gas (GHG) emissions, our work consisted
of:

e for Scope 3 emissions, assessing the scope of the various
categories and the data collection process;

e for emissions from the value chain with operational control,
assessing the treatment of the Group’s equity associates in
the greenhouse gas assessment;

e reviewing the methodology used for the estimates that we
consider to be critical;

* reconciling a selection of underlying data used as a basis for
establishing the greenhouse gas emissions assessment, with
supporting documents such as energy consumption, data
from external databases on emission factors, etc.;

* implementing analytical procedures;

e verifying the arithmetical accuracy of the calculations used to
establish this information.

Compliance with the disclosure requirements under Article 8 of Regulation

(EU) 2020/852

Nature of the audits

Our work consisted of verifying the process implemented by FNAC
DARTY to determine the eligibility and alignment of the activities of
the entities included in the scope of consolidation.

It also involved verifying the information disclosed pursuant to
Article 8 of Regulation (EU) 2020/852, which involves verifying:

compliance with the rules for presenting this information,
ensuring that it is easy to read and understand;

on the basis of a selection, the absence of material errors,
omissions or inconsistencies in the information provided, i.e.
information likely to influence the judgment or decisions of users
of this information.

Conclusion of the audits

Based on the audits we have performed, we have not found any
material errors, omissions or inconsistencies regarding compliance
with the requirements of Article 8 of Regulation (EU) 2020/852.
Items that received particular attention

We have not identified any items that received particular attention.

Paris, March 10, 2025

Deloitte & Associés
Guillaume Crunelle

Julien Rivals
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2.7 __ Vigilance Plan

Sustainability information
Vigilance Plan

The French law of March 27, 2017 on the duty of care of parent companies and initiating companies reinforces the requirements for responsibility
throughout the entire value chain of companies’ business activities. With its business activities changing, Fnac Darty took this law as an
opportunity to strengthen and further develop its risk analysis and action plans. The report on the effective implementation of the Plan and the
results has been made available to the public since 2018, in line with and complementary to its sustainability report.

Activities Risks to stakeholders
Permanent
monitoring
Logistics Direct and Human Envlir%nTﬁentallrisks:
and after- Marketplace | Franchises Retail indirect risks: human rights, global w darm||rllg,
sales service operations purchases fundamental resougcaemaeg%e ion, NGO reports
activities
freedoms, to biodiversity, and
health and safety for pollution sectoral
all stakeholders
benchmarks
Group value chain J
Assessment and prioritization Intertnal aTd
Severity, magnitude, reversible nature, S
probability of aggravation stakeholder
Employees of dialogue
Employees suppliers, Customers Environment
subcontractors
and franchisees Mitigation actions
Alert
L . ) mechanisms
Stakeholders Monitoring actions and effectiveness of
prevention and mitigation measures
Governance

Review of risks and mitigation actions within Internal Control Committees
Review of the Vigilance Plan by the Ethics Committee
Presentation of the Vigilance Plan to the Board of Directors (CESR Committee, Audit Committee) and to trade union organizations

When conducting its business activities, Fnac Darty relies on ethical principles and standards and specifically refers to the Universal Declaration of
Human Rights, the International Covenant on Civil and Political Rights and the core conventions of the International Labour Organization. The Group also
adheres to the United Nations Global Compact, the principles of which it shares and promotes.

In the conduct of their business, subsidiaries and partners are required to comply with applicable local legislation and the common minimum
standards contained in the Business Code of Conduct, and, from 2025, in the new Supplier Code of Conduct.

Scope

As of December 31, 2024, the Group’s Vigilance Plan covers its
operations in France (Fnac and Darty), Spain, Switzerland, Portugal
and Belgium (Vanden Borre), as well as Nature & Découvertes,
WeFix and the sourcing office in Hong Kong. It includes internal
operations and tier 1 suppliers with which the Company has
established business relationships.

The plan aims to prevent serious violations of human rights,
fundamental freedoms, health, human safety, and the environment,
caused by the Group or its business partners.

These risks, like the Group’s other non-financial risks, are assessed
and monitored as part of the CSR policy, and described in this
Universal Registration Document.
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Mapping of risks, assessment procedures, and alert mechanism

Risks are identified and assessed at least once a year, and more
frequently for significant risks, with the managers concerned.
Changes in the Group’s environment (acquisitions, new markets,
significant growth in a business area, etc.) and the reports and
recommendations of NGOs and other external stakeholders are
taken into account as part of these reviews.

The risks identified are assessed according to the risk management
methodology, taking into account their occurrence and impact, as
well as mitigation or prevention policies put in place:

the impact is assessed according to several criteria, such as the
systematic or repeated nature of the threat, or its reversibility, on
the environment, the working conditions and on the health and
safety of employees, service providers and/or consumers;

the probability is assessed in relation to the country where the
entity operates (on the basis of several indicators including the
human development index), in relation to the foreseeable nature
of the threat as well as the recurrence of threats within the
organization or sector;

control of impact is assessed according to the level of risk
identification and assessment, the control of the activities
implemented and its compliance, the inclusion of risk in the audit
work program and in training courses.

Warning mechanism

Fnac Darty involved trade union representatives in this assessment
system and mitigation development. In 2020, an ad hoc working
group was established (comprising one staff representative per
subsidiary), which meets once a year to discuss the contents of the
Plan, in particular policies, actions for prevention and the
effectiveness of the measures taken. A summary of the Plan is also
presented annually to members of the European Works Council.

In 2022, the CSR Department renewed its materiality matrix. This
analysis was used to refine the CSR and Group risks and thus
reassess the mapping of Fnac Darty’s duty of care. As a result of
the analysis, the mapping of risks was restructured. The 34 risk
categories used in 2021 were consolidated into 24 main risks with
the introduction of a new category for “cross-departmental risks”
for management purposes. This category covers risks for which
responsibility is shared between several departments.

In the spirit of continuous improvement, the mapping is subject to
regular review by the CSR and Risk Departments, in collaboration
with the various departments concerned. It is then approved by the
Ethics Committee, which assesses the effectiveness of the
measures taken and which may request the implementation of
additional action plans. This mapping will be reviewed in 2025.

In 2021, an outsourced platform for monitoring ethics and compliance was rolled out to all subsidiaries in France and in the other countries,
which is available in all of the Group’s languages. The link to the platform is also accessible to third parties. There were O alerts related to
duty of care in 2024. For more details on the mechanism and alerts received in 2024 see Section 2.4.1.3 Corporate culture and business

conduct policies [ESRS-G1-1].

Prevention and mitigation measures

2.7.41

In order to offer its customers an economical alternative to major

brand products, Fnac Darty sells products under its own retail
brands. These products are supplied directly from the
manufacturers, a majority of which are located in China.
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Sourcing of own-brand products and products under license

Key figures (Fnac Darty scope, excluding Nature
& Découvertes):

12 own brands, seven license brands,
1,300 products;
178 active plants at the end of December: 166 in China, 12 in

wider Europe (including three in Turkey) and one in Egypt.

approximately



Risks

Resources implemented

Preventive measures

Sustainability information
Vigilance Plan

Actions and performance
2024

Fundamental freedoms and
human rights (freedom of

A team of 90 people, including
61 in China

Framework document (Group
Vendor Manual, translated into
Mandarin Chinese)

87 plant audits, 83 of which were
deemed compliant, i.e. 95% of
Fnac Darty audits® considered

association, working time,
compensation, forced labor, child
labor, discrimination)

Around 10 internal auditors

A tested audit grid comprising
103 criteria, 27 of which are
related to Corporate Social
Responsibility

Health and safety of employees
within the plants, e.g., in the
event of non-compliance of
facilities and personal protective
equipment

A new environmental audit
introduced in September 2023 —

Health and safety of customers, /9 Plants audited in 2024

particularly in the event of quality
issues or non-compliance with
European standards (REACH,
RoHS)

Environment, e.g., in the event of
poor environmental practices in
the plants

(@) Plants located in China.

2.7.4.2 Risk prevention and mitigation policy

The Group has established strict rules and stringent control
procedures with its suppliers in order to guarantee the safety and
satisfaction of its customers during use of these products, and
compliance with all applicable regulations. During testing, the
products are checked in accordance with the highest standards;
therefore, if French guidelines prove to be stricter than European
ones, the French standards are used as the benchmark.

Moreover, the Group ensures that the suppliers selected and the
associated plants respect the rights of employees and the
environmental standards in force. In this regard, the Sourcing
Department has integrated CSR criteria into its processes and into
the documents that frame the supplier relationship, and it conducts
regular audits.

2.7.4.3 Framework document

The Group Vendor Manual defines the relationship between Fnac
Darty and its suppliers, and includes the Business Code of
Conduct. The document provides a framework for supplier
relations; it sets out the standards and procedures that each party
agrees to follow. In particular, it requires the supplier to provide
evidence of compliance with European regulations (or local
regulations if the national laws of the countries in which the
products are to be distributed differ): an EC declaration of
conformity, a material safety data sheet for products containing
substances covered by the REACH Regulations, information on
products covered by the CHIP Regulation and, since 2020,
information on the availability of spare parts and product repair
manuals, in compliance with the European Directive on the
ecodesign of products.

compliant prior to corrective

Full audit conducted prior to action plan

entering into any contract, then
audit conducted at least every
two years

A new environmental audit
introduced in September 2023 —

79 plants audited in 2024
Announced and unannounced
audits Continuation of the audit
campaign: 50% of active plants @

Audits by internal auditors audited

Increase in unannounced audits:
48 unannounced audits (55% of
audits)

Inclusion of an audit criterion on
the provision of an ethical alert
mechanism for workers

44 supervisory audits of
controllers and 0O alerts

The Vendor Manual also includes a chapter on the social and
environmental standards to which suppliers are required to comply
— and which includes 11 critical failure points, including six relating
to human rights, fundamental freedoms and health & safety. For
example, there is zero tolerance for the use of forced labor (in any
form whatsoever), physical or verbal abuse, blocked emergency
evacuation routes, or the absence of separation between sleeping
areas and the production site.

Compliance with these standards is monitored through audits.

2.7.4.4 Audits

To ensure compliance with Group standards, Fnac Darty’s
Statutory Auditors carry out announced and semi-or unannounced
audits; the audit schedule and results for each plant are monitored
through a centralized database. These audits have two
components: a “quality assurance and control” component and a
“Corporate Social Responsibility” component. This second
component combines several aspects of control: human rights and
employment law, health and safety, ethics and the environment.

A preliminary audit is carried out for all these elements prior to
entering into any contract with a new plant. If this identifies any
major deficiencies, no orders will be placed. If it identifies areas for
improvement, the plant is required to take corrective action. Follow-
up audits are scheduled to ensure the supplier is compliant before
the start of production.

Active plants are then audited every two years; this period may be
shortened if any breach of quality or social and environmental
standards is suspected. The procedures associated with the
outcome of these audits are the same as for the advance audits.
The requirement level has been increased from 60% to 77% over
the last three years.
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Audit result

Associated procedure

Control

> 77% = compliance

< 77% = non-compliance

Corrective action plan if necessary

Cessation of production and termination of

Audit every two years

Follow-up audit before any launch

of production or before production
recommences

supplier relationship

Not compliant with one of the critical failure
points

The Fnac Darty teams help the suppliers to prepare corrective
action plans.

In order to guarantee the same audit standards in the plants
located in Europe (extended to Turkey), the independent third
parties in charge of audits must use the same audit grid as that
used for plants in China.

2.7.4.5 Results

Scope: Group (excluding Nature & Découvertes)

Cessation of production with the requirement
to take corrective action before production

Follow-up audit before any launch of
production or before production

recommences recommences

Actions in 2024 and outlook for 2025

Fnac Darty joined the Initiative for Compliance and Sustainability
(ICS), a non-profit organization that brings together retailers and
brands. The ICS aims to improve working conditions throughout
its members’ supply chains. The organization is based on a
framework defined by the Intemational Labour Organization (ILO)
conventions, the universal principles of human rights and applicable
local regulations. It uses a common methodology and tools to
facilitate social audits through third-party audit companies
accredited by the ICS.

Furthermore, in 2024, in order to raise the bar for the Group, the
non-compliance threshold for audits carried out in Fnac Darty’s
supplier plants was raised from 75% to 77%.

2022 2023 2024

KPI: Proportion of audited plants whose audit result is deemed
to be average or compliant (a)

92% 89% 95%

(a) Plants located in China, before corrective action; excluding Nature & Découvertes, whose historical procedures differ from those of the Group (see below).
This exclusion is not significant in view of the weighting of Nature & Découvertes in the total purchasing volume of Group products.

Due diligence at Nature & Découvertes:

Nature & Découvertes has always been vigilant of its suppliers and
ask them to follow a Quality Charter that requires them to act
responsibly. The Company promotes long-term sustainable
partnerships to help it progress its approach of continuous
improvement. Likewise, the Company favors relationships with
small businesses in order to encourage local craftsmanship
wherever possible.

Scope: Nature & Découvertes

Every year, social and environmental audits are conducted by an
external service provider. Since 2021, the audit grid used for these
audits has been the same as for the plants of Fnac and Darty
suppliers.

2022 2023 2024

Proportion of audited plants for which the result is deemed to be
average or compliant

78% 92% 98%

At the same time, Nature & Découvertes continues to rely on a Responsible Purchasing Charter for its suppliers. This refers to the
conventions of the International Labor Organization and describes the principles and standards with which suppliers undertake to comply.

96% of purchases in 2024 were from suppliers who have signed the charter — 85% of suppliers in total.

Scope: Nature & Découvertes 2022 2023 2024
Proportion of purchases produced by Nature & Découvertes suppliers
that have signed the Responsible Purchasing Charter.

67% 76% 96%

Purchasing products and services

For Fnac Darty, there are three types of purchasing: purchasing
products marketed under its own or license brands (see “Sourcing”
above), purchasing branded products (known as “direct
purchasing”), and indirect purchasing (intended to allow the Group
to conduct its business). These risks are also managed in different
ways.
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With regard to direct purchasing, the supplier relationship is
managed directly by the Commercial Department and governed by
the Business Code of Conduct. The Group is specifically
committed to supplier dialogue around environmental criteria such
as product repairability and reliability, and around their
decarbonization strategy (see also Section 2.2.1 “Climate Change
[ESRS-E1]").
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Indirect purchasing involves approximately 3,000 suppliers and includes numerous risks. It concerns the purchase of both services (transport,
remote customer relations, temporary work, security, works) and goods (consumables). The information below relates to this type of

purchasing.

Risks

Resources implemented

Preventive measures

Actions and performance
2024

Infringements of fundamental freedoms
and human rights (specifically non-
compliance with working hours,
payment of overtime,

discrimination, etc.)

Health and safety breaches affecting
subcontractors’ employees, e.g. in the
event of a lack of training

Health and safety breaches affecting
customers, e.g. in the event of a lack of
gas and electricity certification of
delivery and installation staff employed
by subcontractors

Environmental infringements, e.g. in the
event of poor environmental practices in
the management of construction waste
or waste chemicals used for cleaning

(a) Indirect Purchasing Department.

A team of buyers trained in
responsible purchasing

and sustainable development
issues

Establishment of an
IPD @ CSR Committee to
monitor action plans

Integration of IPD into CSR-
related committees (France
CSR Committee, Responsible
Digital Technology Committee,
and Climate Committee)

Framework documents, shared
with suppliers and
subcontractors: Business
Code of Conduct, Responsible
Purchasing Policy

Increasing inclusion of CSR
criteria in calls for tender

Risk analysis updated annually

RFAR certification

Introduction of CSR business
reviews with strategic suppliers

Contracts renegotiated to
include CSR criteria

96% of calls for tender
incorporating CSR criteria

93% of contracts incorporating
the Business Code of
Conduct

For more information about the 2024 policies, results and outlook, see Section [ESRS-G1-2] Management of relationships with suppliers of

this Universal Registration Document.

Independent sellers on marketplaces

Launched in 2009 for Fnac and 2015 for Darty, the Marketplaces aim to guarantee better product availability and to expand the catalog.
Therefore, new product categories have been added to the Group’s classic catalog: toys and games, then sports, gardening, DIY and, most
recently, home furnishings, which includes furniture and bedding. To date, the Marketplaces have recorded approximately 3,600 active
sellers and 15 million available products (Fnac and Darty France scope).

Risks

Resources implemented

Preventive measures

Actions and performance
2024

Fundamental freedoms and
human rights: infringements of
freedom of association, working
hours, compensation, forced
labor, child labor, discrimination

Health and safety of employees in
plants where products are
manufactured, e.g., in the event
of non-compliance of facilities
and personal protective
equipment

Health and safety of customers,
e.g., in the event of non-
compliance of products with
European standards

Environment, e.g., in the event of
poor environmental practices in
the plants, or due to the impact
of the life cycle of products
distributed by the Marketplace

A Quality Division comprising
10 people

A monthly seller committee to
monitor the indicators
implemented

A weekly quality arbitration
committee to closely monitor
risky sellers

Business Code of Conduct,
incorporated into the general
terms and conditions of use of
the Marketplace

Quality assessment and
monitoring procedures

Monitoring and procedures when
recalling products

UNIVERSAL REGISTRATION D

Strengthening of the procedures
for using quality indicators to
assess sellers

More than 2,136 tests
conducted and 130 sellers
removed from the approved list

Fall in the total rate of complaints
for Fnac and Darty: -0.6 pt
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Operational risks

At the heart of the Fnac Darty model, the logistics, delivery and
after-sales operations have been identified as the most exposed to
health and safety risks. These businesses are by nature accident-
prone, and these risks are more likely to occur in the event of a
breach of the principles of risk precaution and prevention
(procedures, training, control).

Risks Resources implemented

These risks, the associated mitigation policies and the results of
these policies are described in the social portion of this chapter
(Section [ESRS-G1-2] Management of relationships with suppliers
of this Universal Registration Document) and summarized in the

table below:

Preventive measures

Actions and performance
2024

Worker health and safety: road
traffic accidents, musculoskeletal
disorders related to handling
activities (load carrying, repeated
movements, etc.), accidents
related to the installation, storage
or handling of electrical and
electronic equipment (risks
caused by lithium batteries, gas
or electrical installations),
accidents related to the use of
chemical substances in repair
workshops

A Training Academy with trainers
dedicated to safety training

Regular investment in risk
prevention tools (forklifts, lifting
gear, guardrails, etc.)

Awareness-raising through
internal communications about
risks (health and safety week,
webinars, etc.)

Creation of Flash Prevention to
raise awareness of the risks
related to the service &
operations department

Sharing of Flash Accident to
reiterate safety instructions

List of mandatory training
courses (required by regulations
or deemed essential by the
Group)

Rollout of “safety
representatives” at each logistics
site, an after-sales service
representative

Investment in workstation
ergonomics

Assessment of noise pollution in
warehouses

Eco-friendly driving

Fire-control cabinets and special
secure storage for lithium
batteries in workshops and
stores

Introduction of accident analysis
for logistics and after-sales
service, along with a safety
check list

Appointment of employees to
cascade training to support the
prevention of workplace
accidents

Overhaul of DUERP @ and
Papripact ©

New investments in securing
docks

Soundproofing work carried out
at several sites

Updated procedure for storing
lithium batteries and creation of
an awareness-raising
communication for the service &
operations department and for
stores.

KPI: Frequency rate of
workplace accidents with
stoppage time 2024: 26 (vs
26.7 in 2023)

KPI: Severity rate of
workplace accidents with
stoppage time 2024: 2 (vs 2.2
in 2023)

(@) Single Occupational Risk Assessment Document (document unique d’évaluation des risques professionnels — DUERP).
(b) Annual Program for the Prevention of Occupational Risks and the Improvement of Working Conditions (programme annuel de prévention des risques

professionnels et d’amélioration des conditions de travail — Papripact).

Despite an extensive action plan intended to prevent the risks
related to the handling and storage of used lithium batteries
(installation of fire-resistant safety cupboards and more secure
storage barrels, training, etc.), this remains a significant risk due to
the increase in repairs to electrical and electronic equipment,
particularly urban mobility equipment. On the other hand, the HSE,
Maintenance, Safety and Business Departments work by means of
a monthly meeting, site visits, analyzes and an identification of
incidents/accidents to better understand the source of the risk and
thus be able to reduce it as much as possible. Many safety bodies
have been set up at the sites and strategic choices have been
made in terms of flow management.
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Several action plans are in place in the Operations Department to
manage occupational risks. This is the case, for example, in the
after-sales service, where an action plan has been rolled out to
prevent risks related to chemical products used in after-sales
workshops (storage cabinets, training, and review of the
purchasing process). Within the last-mile delivery service, the action
plan focuses on handling and carrying heavy loads with the
implementation of PPE and CPE. In RDC, the risks associated with
external telephone abuse are also addressed. In Logistics, an
action plan is in place to manage mechanical risks, risks related to
coactivity, and transport. All these action plans are monitored
monthly within the management committees.
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2.8 __ Contribute to the social and cultural development of

territories

Beyond ESRS standards, the Group maintains a solidarity policy intrinsic to its values. It is embodied in its activity by a commitment to the
democratization of access to culture, by a historic commitment to contributing to the social and cultural development of the territories, and by
a policy of donations in support of numerous associations and projects, at the local and national level, to combat exclusion and insecurity.

A renewed cultural commitment

The democratization of access to culture, a strong value and
historical mission of the Group, was reflected in 2024 by the
organization of free cultural and sporting events accessible to all.
As a partner of the 2024 Paris Olympic Games and the Paralympic
Games, the Fnac Darty group has been an official supporter of the
distribution of cultural, domestic appliance and electronic products.
It provided the Athletes’ Village with small and large domestic
appliances, including some of the IOC’s TOP partners’ products,
and provided after-sales service for its products, in accordance
with its raison d’étre: “Committing to providing an educated choice
and sustainable consumption.” During the 2024 Paris Olympic
Games and Paralympic Games, Fnac Darty was also the musical
programmer for six concerts held at Club France, at the Grande
Halle de la Villette, in the 19" arrondissement of Paris. On this
occasion, the Group selected artists already supported by Fnac
during events in stores or scheduled at the Fnac Live Paris festival,
in accordance with its historic desire to be present alongside
recognized artists and to support the emerging music scene.

In 2024, the Fnac brand continued its cultural commitment to
bringing creators and their audiences closer together, with the
same ambition as ever: to create bridges between disciplines and
between artists, both emerging and established, all without losing
sight of the principle of democratizing culture that its success is
built on. This year, our customers took advantage of nearly 1,504
events organized in metropolitan France, underscoring Fnac’s
position as a major local cultural stakeholder. Musicians,
contemporary authors, cartoonists, novelists and youtubers were
regularly invited to share their passions with their audience within
Fnac’s stores. The various events took the form of meetings,

conferences, dedications, master classes, concerts, musical
lectures, workshops, etc. In addition to these in-store events, Fnac
has continued to develop formats outside its walls, such as the
literary evenings open to the public.

As the leading bookseller in France, Fnac also promotes the
democratization of access to culture through the organization of
literary awards that involves a wide and diverse audience. For
example, the Goncourt des Lycéens, co-organized by the group, is
awarded each year by 2,000 high school students, from about fifty
institutions, who take this opportunity to study contemporary
literature and have discussions with the authors in competition
during regional meetings. The Roman Fnac Award involves 400 of
our members and as many of our Fnac booksellers. In an effort to
promote all cultures, the group also awards the BD (Comics) Fnac
France Inter Award each year, in partnership with the public radio
station. To promote culture in all its forms, the brand has also
renewed its support for the Joséphine Young Artists Award, which
highlights current music and celebrates the diversity of musical
scenes and cultures. With a historic attachment to the world of
photography, Fnac also provided a special grant for the Nadar
Prize and supported the Young Talents springboard as part of the
Planches Contact festival in Deauville.

Abroad, Fnac pursues this same ambition of supporting the
creation and access to culture through awards, exhibitions, meet-
and-greets, book signings and free concerts in stores. In total, in
2024, 8,464 cultural events were organized around the world by
the Group and its network of franchisees (including 6,956 outside
metropolitan France), representing more than 400 additional events
compared to 2023.

Contribute to local economic activity and create permanent jobs

The Group opens new stores every year, thanks to its franchise
development strategy, to increase coverage of medium-sized cities.
Fnac Darty is convinced that this local presence strengthens the
specific bond of trust created over time with its customers. This
strategy helps to create local jobs and therefore to enhance the
economic and social activity of the cities in which stores open.
Through the development of its repair services, Fnac Darty also
contributes to the creation of jobs that cannot be offshored and
supports professional integration in all the regions in which it
operates. This local regional anchor brings together 18,000
employees in the Group’s 750 stores and repair services. In 2024,

the Group opened 18 stores in France (eight Fnac stores, nine
Darty stores, one Nature & Découvertes store).

In addition, the Group has historically been involved helping people
in long-term unemployment back into the job market, especially
through its long-standing partnerships with Envie and Emmadas.
The Group donates nearly half of all large domestic appliances
returned by Darty customers to these social and charitable
enterprises, who repair and sell them on in their network of stores,
thereby helping to reintegrate dozens of people back into the world
of work each year.
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Pursue a solidarity policy to combat insecurity and exclusion

Driven by its social and cultural responsibility, Fnac Darty has launched initiatives aimed at creating links with associations and supports
numerous local projects. This willingness to act is intrinsic to the values of the Group. These projects take the form of financial or product
donations, made directly to the Group’s partner associations or, indirectly, through customer donations via charitable rounding mechanisms

at the time of purchase.

Scope: Group excluding franchises

Total Fnac Darty
donations in 2024

TOTAL RAISED BY SOCIALLY INCLUSIVE INITIATIVES ACROSS FNAC DARTY

Fnac Darty donations in 2024

Scope: Group excluding franchises

Donations to charities and sponsorship
Donations in kind (Braderie de Dijon, Secours Populaire, etc.)
Nature & Découvertes Foundation

TOTAL FNAC DARTY DONATIONS
Donations from our customers in 2024
Scope: Group excluding franchises

Microdon charitable rounding for Fnac and Darty
Un Rien C’est Tout €1 charitable rounding
Nature & Découvertes charitable rounding
Customer donations — Countries

TOTAL CUSTOMER DONATIONS

Fnac Darty deploys its solidarity policy by assuming both its role as
a financial sponsor and a donor of recoverable products. The
Group promotes, through its financial donations to associations,
sponsorship and in-kind donations, initiatives for young people in
difficulty, people in returning to the job market and people in
vulnerable situations. To this end, Fnac Darty is a longtime
supporter of several associations, such as Télémaque and Sport
dans la Ville. In 2024, and especially since this year was an
opportunity to celebrate its 30 years, the Nature & Découvertes
Foundation renewed and amplified its charitable activities as well as
its solidarity activities in general. They are detailed in ESRS E4.

As part of its policy to develop the second life of products, the
Group has significantly developed donations in kind, both of
cultural goods and electronic and domestic appliance equipment.
Fnac Darty has a partnership with Comerso to facilitate the
donation of recoverable products by customers, directly from
stores. With in-kind donations in mind, in 2024, Fnac also renewed
its major book collection from its customers for a 12" edition.
Conducted in collaboration with Libraries Without Borders in our
stores as well as in Switzerland, this collection of books is the
largest in France. Its scope has been extended to Fnac stores in
Switzerland since 2022. As part of its in-kind donation policy, in
2024 and for the 16" year, Fnac took part in the “Braderie
solidaire” sidewalk sale in Dijon, organized in partnership with
Secours Populaire, which allows new products to be sold at
reduced prices. This solidarity and cultural event held at the Le
Zénith Dijon involves many local talents, in addition to the
volunteers, Fnac staff, Secours Populaire and the concert hall. The
funds collected at this occasion will allow Secours Populaire to
offer vacation days to disadvantaged families as part of its vacation
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€8,453,789

€296,027
€6,757,741
€297,934
€7,351,703

€672,192
€77,800
€171,030
€181,064
€1,102,086

program, “Campagne Vacances.” In 2024, Fnac Darty joined forces
again with AIDES, the leading association to fight HIV, AIDS and
hepatitis in France and Europe, at the launch of its annual digital
event for the Féte de I'amour. Fnac Darty has enabled AIDES to
improve the visibility of its event and the prevention messages
brought to the general public by the NGO, through the
dissemination of HIV prevention and awareness messages in its
stores, on its e-commerce sites and its L'Eclaireur media, free of
charge.

Fnac Darty also involves its customers in its commitments, by
offering them an opportunity to make micro-donations during their
purchases on fnac.com and in Fnac and Darty stores, thus playing
a role as a facilitator of the transition to solidarity actions. In both
brands, the solution present on card payment terminals is provided
by Microdon. It makes it possible to increase the impact of
donations by automating the suggestion of donations. Already
present on Fnac terminals, this solution was gradually deployed on
Darty terminals in the first half of 2024. This system has made it
possible to collect donations for a dozen associations whose
projects were supported by Un Rien C’est Tout (Coup de pouce,
Samu Social, Sport dans la ville, Envol, La vie au grand air, Dons
solidaires, Emmaus connect, Votre école chez vous) as well as for
the Nature & Découvertes Foundation. In 2024, the Group also
used this mechanism to support two urgent causes: support for
the victims of the floods in Valencia in Spain (via the Spanish Red
Cross) and support for the victims of Cyclone Chido in Mayotte (via
the French Red Cross). In total, for France, in 2024, the customer
micro-donations at the cash register raised €840,000 (€502,739 in
Fnac stores, €169,454 in Darty stores, and €171,030 euros in
Nature & Découvertes stores).



