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H1 2025 

Revenue 

increase
Gross Margin

up

Like-for-like1

(o/w +2.1% in Q2)

EBITDA

slightly up
ROC

+60 bps Rents and dep. & 

amortization up yoy

1 Like-for-like: excludes exchange rate fluctuations. change in scope and opening and closing of 
directly owned stores. includes Unieuro and Ticketing deconsolidation.
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Beauty tech,

Floorcare,

Small kitchen appliances

Q2 2025

+2.1%
LFL1

x 3
In Q2 2025

Toys & games,

Stationery

H1 2025

+0.7%
LFL1

Double-digit growth in H1 2025

1 Like-for-like: excludes exchange rate fluctuations. change in scope and opening and closing of 
directly owned stores. Includes Unieuro and Ticketing deconsolidation.

KEY SALES 

Already c. 50.000 
units sold in France

New game releases in the 

coming months in H2
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H1 2025 

Online 

Sales

Like-for-like1

Traffic

Average Cash Desk Visit

1 Like-for-like: excludes exchange rate fluctuations. change in scope and opening and closing of 
directly owned stores. includes Unieuro and Ticketing deconsolidation.

Marketplace (GMV)

Reverse Marketplace

Fulfillment

Click&Collect (as a % of sales)
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Lead European circular

& service-based retail

Set the European benchmark for social 

and human centric omnichannel 

retail experience

Scale services for third parties 

and partners throughout Europe 

Subscribers 

of subscribers within B2C 

Services margin

Carbon 

emissions vs 20191

Of GMV with loyal members

Store upgrade

Store openings  

(net of closures)

Employee shareholding2

Omnichannel. 

Circularity. Culture operations

Share of retail media 

in total Group’s sales

>€1.2BN
CUMULATIVE 

FCF 2025-20303

>€200M
average Capex

2025-2030

>3%
ROC

1 Carbon emissions scope 1 & 2, Group.
2 Non dilutive, covered through dedicated share buyback plan.
3 Free cash flow from operations excluding IFRS 16 

OUR JOURNEY TO 2030 
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serving 9 regions in central and southern Italy

5
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2 omnichannel hubs 

▪ Piacenza for Northern Italy and 

Colleferro for Central-Southern 

Italy

▪ In addition to the Sicilian regional 

hub in Carini (Palermo) and the 

33 centers for home delivery of 

large household appliances

Piacenza

Carini

Colleferro

UNIEURO 



Jean-Brieuc Le Tinier
Chief Financial Officer
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Services double-digit growth

Diversification strong performance with Toys & Games, Stationery, Bedding up double-digit 

Domestic Appliances driven by SDA performance and LDA posting growth in Q2

Editorial Products driven by the strong performance of gaming (Switch 2 launch)

Consumer electronics still at a low point, mainly impacted by low volumes in Telephony and PCs

11

in €m

3,390

1 Like-for-like: excludes exchange rate fluctuations. change in scope and opening and closing of 
directly owned stores. Includes Unieuro and Ticketing deconsolidation.

Solid growth driven by Q2 performance

+1,120

online 
sales

o/w 

C&C

4,480

H1 2025 
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Switzerland: back to growth with strong performance on
web

In €m H1 2025

As a % of 
total 

Group 
revenue

% 
reported 
Change

% LFL1

Change

France 2,650.5 59% -0.9% +0.5%

Rest of 
Europe

1,829.3 41% +155.5% +0.9%

Italy 1,120.4 25% na +0.3%

Belgium 279.7 6% -2.0% -2.0%

Portugal 214.1 5% +2.7% +4.6%

Spain 128.3 3% -5.1% +7.4%

Switzerland 86.8 2% -0.2% +1.8%

TOTAL GROUP 4,479.8 100% +32.2% +0.7%

Belgium: still impacted by strong competitive landscape

Spain: strong performance driven dynamic
consumption environment. Scope effect linked to

temporary store closure

Portugal: solid online sales, slightly growing offline

Italy: stable sales growth: driven by the web and
services, offsetting lower sales of technical products

France: stable. Outperformance vs. the market

Rest of Europe: slight increase with contrasted evolutions

1 Like-for-like: excludes exchange rate fluctuations. change in scope and opening and closing of 
directly owned stores. Includes Unieuro and Ticketing deconsolidation.

SOLID SALES PERFORMANCE 
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Gross margin increasing +60 bps1 supported by the expansion of service activities 

(220) bps
(50) bps (10) bps

+70 bps

1 Comparable includes Unieuro integration and Ticketing deconsolidation.

31.0%

28.3% 28.9%

H1 2025 

As a % of sales



€m
H1 2024
reported

H1 2024
comparable1 H1 2025

Var. 
vs. H1 24 

comp

Gross margin 1,050 1,271 1,295 +24

OPEX (1,086) (1,084) (1,351)

EBITDA2 146 187 189 +2

D&A (182) (236) (245)

Current operating income (36) (49) (56) (7)

Non-current operating income and 

expenses
(27) (28) (11)

Operating income (63) (77) (67) +10

Net financial result (37) (44) (57)

Income tax 27 26 34

Net income from continuing operations, 

Group share
(75) (95) (86) +9

H1 2025 

increase in 

EBITDA didn’t offset higher D&A

increase linked to new 

financing profile and IFRS 16 charges increase 

increase thanks to tight cost control

despite services development 

and inflation on rents not compensated by PDP

14

1 Comparable includes Unieuro integration and Ticketing deconsolidation.
2 EBITDA: current operating income before interest, tax, depreciation, amortization and provisions on 
fixed operational assets
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1 Comparable includes Unieuro integration and Ticketing deconsolodation in 2024.
2 Excluding IFRS 16

H1 2025 

slightly growing: +1%

€m H1 2024
comparable1 H1 2025

EBITDA 187 189

IFRS 16 impact (162) (184)

Non-current cash items and EBITDA 
non-cash items

(21) (5)

Cash-flow before tax. dividends 
and interest. excluding IFRS 16

4 0

Change in WCR (747) (776)

Operating investments, nets 21 (87)

Income tax paid (14) (14)

Free cash-flow from operations2 (736) (878)

linked to unfavorable seasonality

, evolution linked to Unieuro new warehouse 

in Colleferro as stores openings. H1 2024 included asset disposals.

decrease vs H1 2024
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after successful €300m emission of a 2032 senior
notes (4.75%). More than 77% of outstanding
convertible bond bought back representing
€147m

maturing March 2030 with options to
extend until 2031 and 2032

1 Delayed Drawn Term Loan.
2 In case of non conversion.

Corporate 
Rating

Outlook

BB+ BB+ BBB

Stable
July 2025

Stable
July 2024

Stable
February 2024

17 17
17

17
46

550

300

2025 2026 2027 2028 2029 2032

BEI loan Convertible bond² 2029 & 2032 Senior Notes

in €m

LONG-DATED 
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2025 

This outlook updates the one communicated during 2024 full-year results, which only concerned
the Fnac Darty scope.

1 Including Unieuro and excluding ticketing activities.

Current 

operating 

margin1

2025E

2.3%
1.8%

2.0%
2.0%
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IMPORTANT NOTICE: By reading this presentation. you agree to be bound by the following limitations and qualifications: certain information included in this

release is not based on historical facts but on forward-looking statements. Such forward-looking statements speak only as of the date of this presentation and

Fnac Darty expressly disclaims any obligation or undertaking to release any updates or revisions to any forward-looking statements in this presentation to

reflect any change in expectations or any change in events. conditions or circumstances (or otherwise) on which these forward-looking statements are based.

Such forward-looking statements are for illustrative purposes only. Investors are cautioned that forward-looking information and statements do not guarantee

future performance and are subject to various known and unknown risks. uncertainties and other factors. many of which are difficult to predict and generally

beyond the control of Fnac Darty. and could cause actual results to differ materially from those expressed in. or implied or projected by. such forward-looking

information and statements. These risks and uncertainties include those discussed or identified in Chapter 5 “Risk factors and internal control” of the Fnac Darty

2024 Universal Registration Document filed with the French Autorité des Marchés Financiers ("AMF") on 10 March 2025. and which is available in French and in

English on the AMF's website at www.amf-france.org and on Fnac Darty’s website at www.fnacdarty.com.

This material was prepared solely for informational purposes and does not constitute and is not to be construed as a solicitation or an offer to buy or sell any

securities or related financial instruments in the United States of America or any other jurisdiction. Likewise. it does not provide and should not be treated as

providing investment advice. It does not reflect in any way the specific investment objectives. financial situation or particular needs of any recipient. No

representation or warranty. either expressed or implied. is provided in relation to the accuracy. completeness or reliability of the information contained herein.

It should not be regarded by recipients as a substitute for the exercise of their own judgment. Any opinions expressed in this material are subject to change

without notice.

This material is being furnished to you solely for your information. and it may not be reproduced. redistributed or published (whether internally or externally to

your company). directly or indirectly. in whole or in part. to any other person. Failure to comply with these restrictions may result in the violation of legal

restrictions in some jurisdictions.

The distribution of. or access to. this release in certain jurisdictions may be subject to legal or regulatory restrictions. Accordingly. any persons coming into

possession of this document are required to inform themselves about and to observe any such restrictions. Fnac Darty expressly disclaims any liability as to the

violation of such restrictions by any person.

Finally. the tables contain individually rounded data. The arithmetical calculations based on rounded data may present some differences with the aggregates

or subtotals reported.

DISCLAIMER




